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August  Advertising  in  Chicago 

'}  ^  The  dominance  of  The  Daily  News  in  the  six -day 

^  r  ^  field  is  strikingly  revealed  in  the  following  statement 

y,  of  display  advertising  for  the  month  of  August,  1920. 

/ 

Books . THE  DAILY  NEWS  CID  QT  f  Foodstuffs . THE  DAILY  NEWS  piP  QT  f 

The  Daily  News,  4,S91  lines.  lIXlJ  I  •  3,  1  IlVaJ  1  • 

Next  highest  score,  3,2S4  lines.  6  days  against  7  Next  highest  score,  28,388  lines.  6  days  against  6 

Churches . ™e  daily  news  piO  CT*  f  Furniture . the  daily  news  piD  CT  f 

The  Daily  News,  3,899  lines.  *  The  Daily  News,  S2,408  lines. 

Next  highest  score,  268  lines.  6  days  against  7  Next  highest  score,  38,191  lines.  6  days  against  6 

Clothing . the  daily  news  piDCT*  f  Household  Utilities  -  -the  daily  news  piOCX  f 

The  Daily  News,  172,553  lines.  ^  lIXaJ  I  •  1  ItXaJ  • 

Next  highest  score,  129,589  lines.  6  days  against  6  Next  highest  score,  5,1*4  lines.  6  days  against  7 

Department  Stores  -  -  -the  daily  news  piDCT  f  Musical  instruments  -  -the  daily  news  piOCX  f 

The  Daily  News,  3*4,789  lines.  ^  IIX*./  1  •  *  lEXlJ  • 

Next  highest  score,  284,235  lines.  6  days  against  7  Next  highest  score,  22,881  lines.  6  days  against  6 

Out  of  the  Loop  Stores  -the  daily  news  piD CX  f  Total  Display  AdvertisingTHE  daily  news  pTOgY  f 

The  Daily  News,  38,989  lines.  *  The  Daily  News,  988,215  lines.  ■  *, 

Next  highest  score,  13,584  lines.  6  days  against  7  Next  highest  score,  825,018  lines.  o  days  against  6 


IN  NEARLY  EVERY  IMPORTANT  CLASSIFICATION 

THE  DAILY  NEWS 

FIRST  in  Chicago 

(Figures  furnished  by  Advertising  Record  Co.,  an  independent  audit  service  subscribed  to  by  all  Chicago 


newsoaoers.) 
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NEW  ENGLAND 


I 

i  These  papers  will  introduce 
you  to  the  right  people 

KASSACHTTSETTS— Population,  S, 605.522. 

Circu-  2.500  10.000 

lation  lines  lines 

Attleboro  Sun  . (E)  5,009  .0225  ,015 

Boston  Sunday  Advertiser. _ (S)  388,559  ,40  .40 

Boston  American . (£)  291,461  ,45  .45 

I  Boston  Globe  . (K&E)  286,886  .40  .40 

I  Boston  Globe  . (S)  847,149  .45  .45 

I  Boston  Post  . (K)  407,787  ,45  .45 

I  Boston  Post  . (S)  342,524  ,85  .85 

I  Boston  Becord  . (E)  42,189  .20  .20 

j  Boston  Transcript  . (E)  38,404  .20  .20 

I  *Fall  River  Herald  . (E)  10,140  .035  .085 

I  t^Fitchburr  Sentinel  . iE)  9,001  .04  .03 

Haverhill  Gaxette  . (E)  14,596  .055  .04 

I  Lynn  Item  . (E)  15,504  .055  .04 

I  Lynn  Telesram-Newt  ....(E&S)  15,677  .05  .05 

I  Lowell  Courier-Citizen  ..(MAE)  17,147  .045  .045 

*New  Bedford  Standard  Mer¬ 
cury  . tMAE)  27,407  .07  .07 

'  Salem  News  . (E)  18,811  .08»*  .07**» 

!  'Worcester  Telegram. ...  (MAS)  84,751  .18-.15  .10-.18 

MAINE— Population.  762,787. 

Bangor  DaUy  Commercial. ..  (E)  14,856  .04  .08 

Portland  Daily  Press . (MAS)  14,566  .08  .08 

'Portland  Express  . (E)  23,715  .08  ,055 

'Portland  Telegram  . (S)  22,952  .07^  ,055 

NEW  HAMPSHIRE— Population,  500,510. 

'Concord  Daily  Patriot. .  (MAE)  8,518  .025  .015 

Keene  Sentinel  . (E)  8,027  .03  ,02 

'Manchester  Union-Leader  (MAE)  24,748  .08  ,06 

RHODE  ISLAND — Population,  652,835, 

Newport  DaUy  News . <E)  6,109  .0885  .0293 

'Pawtucket  Times  . (E)  28,372  .06  ,05 

I  Pawtuzet  Valley  Daily  Times 

j  (Arctic)  . (E)  2,180  .021429  .021429 

'  'Providence  Bulletin  . (E)  54,632  ,135  .185 

I  Providence  Journal  . (MAS)  30,856  .08-.18  .08— .12 

{  Providence  Tribune  . (E)  26,729  ,09  .  08 

I  'Westerly  Sun  . (E)  4,687  .025  .025 

(^Woonsocket  Call-Reporter.  (E)  13,158  .(M  ,085 

VERMONT— Population,  361,205. 

'Barre  Times  . (E)  7,001  .0225"  .0175 

IBurUnston  DaUy  News . (E)  7,512  ,035  .08 

Burlington  Free  Press . (M)  11,117  ,04  ,04 

'Rutland  HeraU  . (M)  7,917  .025  .025 

St.  Johnsbury  Caledonian  and 
Newport  Record  . (E)  2,460  .018  .018 


CONNECTICUT— Population,  1,188,086. 
Bridgeport  Post-Telesram.  (MAE)  46,780  .115 

Bridgeport  Post  . (S)  16,658  .065 

•Hartford  Conrant  . (MAS)  28,748  .06-.08 

Hartford  Times  . (E)  37,324  .10 

New  Haven  Register  ....  (EAS)  28,334  ,09 

'New  London  Day . (E)  10,640  ,06 

Norwich  Evening  Record  . . .  (E)  3,350  .025 

NorwaUr  Hour  . (E)  8,860  .025 

'Stamford  Advocate  . (E)  8,097  .035 

'Waterbury  RepubUcan _ (M)  10.726  .045 

'Waterbury  RepubUcan . (S)  11,962  .045 

Government  Statements,  AprU  1st,  1920. 

'A.  B.  C.  Audit,  April  1st,  1920. 

^Rate  on  8,000  Unes. 

"Rate  on  8,500  Unes.  '"Rate  on  7,000  lines. 

(^Publisher’s  Statement. 

(((A.  B.  C.  Report,  June  80,  1920. 


An  Exceptional  Market 


for  the 


Food  Advertiser! 


New  England,  owing  to  its  density  of 
population,  is  compelled  to  buy  three- 
fourths  of  its  food  supply  from  other 
states. 

It  is  the  most  highly  organized, 
densely  populated  and  accumulating 
section  of  the  country  and  the  high-paid 
and  prosperous  industrial  workers 
make  it 

A  Coveted  Market 

For  manufacturers  of  specialties  and 
food  supplies  of  all  kinds. 

The  list  of  papers  herewith  will  help 
you  to  place  your  commodities. 
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The 

LARGEST  NEWSPAPER 

In  the  State  of  Connecticut 

The 

HARTFORD 

Sunday 

COURANT 


The 


LARGEST  paper 

In  the  State  of  Connecticut 


The 

HARTFORD 

Daily 

COURANT 

Qrxlman.  Nicoll  Ruikmatt 
REVRtSEl^rAriVZS 
"World  Blda  Trihuttz  Bldg. 

•  TJevj  yorkr  Cktcagb 
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Seal  of  the  City  of 
Philadelphia 

Selling  Lubricating  Oil  to  the  Motorists  of 

PHILADELPHIA 


Observation  of  motorists  shows  that  while  they  may  he  particular  as  to  the  kind  of  gasoline  they 
buy,  the  importance  of  lubricating  oil  does  not  always  have  their  attention. 

See  how  they’ll  drive  up  to  a  garage  and  after  buying  their  gasoline,  they’ll  say  “and  let  me  have  a 
quart  of  oil.” 

Those  who  know  oil  and  what  it  should  do,  declare  that  the  whole  performance  of  the  motor  is  de¬ 
pendent  upon  the  selection  of  the  proper  lubricant. 

In  Philadelphia  and  its  suburbs  there  are  owned  approximately  80,000  passenger  cars  and  18,000 
business  vehicles  ranging  from  the  light  delivery  runabout  to  the  massive  freight  truck. 

How  many  of  these  owners  or  drivers  know  anything  about  lubricating  oil,  and  how  many  of  them 
even  know  a  thing  about  your  oil? 

ISew^spaper  advertising  gives  you  a  chance  to  talk  to  them,  to  educate  them,  to  tell  them  new  things 
they  ought  to  know  about  your  oil  and  what  it  can  do  for  them.  You  can  change  your  copy  as  often  as 
you  want  to  without  extra  expense. 

Dominate  Philadelphia 

You  can  at  one  cost  reach  the  greatest  number  of  possible  consumers  in  the  Philadelphia  territory 
by  concentrating  your  advertising  in  the  newspaper  “nearly  everybody  reads” — 

THE  BULLETIN 


I\et  paid  average  circulation  for 
the  six  months  ending  April  1,  1920, 
as  per  V.  S.  Post  Office  report: 
466,732  copies  a  day. 

i\o  prize,  premium,  coupon  or 
other  artificial  methods  of  stimu¬ 
lating  circulation  hate  ever  heen^ 
used  by  The  Bulletin. 


In  Philadelphia 
there  are  more 
than  16,000 
ma  nuf  ac  t  uring 
plants;  all  of 
them  buying 
lubricating  oil. 


EDnOR&PUBLISHER 


Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the 
date  of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World 
Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone,  Beekman  4330. 
Charter  Member  Audit  Bureau  of  Circulations. 
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PUTTING  OVER  A  CANDIDATE  WITH  PAID  SPACE 


Newspaper  Advertising  Alone  Gave  Unknown  Business  Man  Such  Prestige  in  Race  for  Congress  That 

Opponents  Conceded  Election  Before  Votes  Were  Counted 


By  GEORGE  H.  GALL 


1  \  these  times  when  politics  till  untold 
^  reams  of  expensive  newsprint  and 
politicians  pay  less  for  publicity  than 
do  press  aRents,  it  may  be  of  interest 
to  newspaper  ptiblishers  to  see  a  story 
of  a  political  campaign  waged  almost 
entirely,  on  one  side,  through  news¬ 
paper  advertising. 

It  may  give  newspaper  publishers, 
especially  those  of  the  country  press, 
an  idea  or  two,  perhaps  advantageous 
both  to  themselves  and  the  politicians. 

From  the  viewpoint  of  the  newspaper 
man,  and  of  the  politicians  engaged  in 
it.  an  unusually  interesting  political  cam¬ 
paign,  because  of  the  methods  used, 
was  waged  this  Spring  in  Maryland. 

For  the  first  time,  so  far  as  the 
writer  has  been  able  to  discover,  mod¬ 
ern  newspaper  advertising  was  pitted 
against  time-honored  political  campaign 
practice,  to  the  utter  confusion  of  the 
latter  and  the  unquestioned  vindication 
of  the  former. 

By  using  the  advertising  columns  of 
all  the  party  and  independent  newspa¬ 
pers  in  the  District,  as  the  chief  means 
of  talking  directly  to  the  voters,  this 
is  what  occurred : — 

A  practical  stranger  to  the  voters, 
without  previous  political  experience, 
opposed  a  well  known  and  experienced 
politician  with  such  effectiveness  that 
it  took  a  recount  of  the  ballots  to  de¬ 
termine  the  winner. 

With  the  leaders  of  both  factions  of 
his  own  party  working  against  him, 
with  the  covert  opposition  of  the  leaders 
of  the  other  party  and  with  only  the 
semblance  of  a  personal  political  or- 
ganit^ation  working  in  his  behalf,  this 
“new  Richmond”  succeeded,  almost  en¬ 
tirely  through  use  of  the  advertising 
columns  of  the  newspapers,  in  upsetting 
all  the  calculations  of  the  seasoned  poli¬ 
tical  leaders. 

Ad  Space  Only  Worker 

With  the  editorial  support  of  only 
three  of  the  twenty-six  newspapers  of 
the  District,  this  ‘‘business  man  in  poli¬ 
tics”  so  skilfully  and  effectively  used  the 
advertising  columns  of  them  all  as 
largely  to  negative  the  indifference  or 
opposition  of  the  wiitorial  and  news 
columns  of  those  same  papers. 

In  one  county,  where  this  candidate 
had  no  political  representation  what¬ 
ever,  nor  a  single  worker  before  or  on 
election  day,  where  the  leaders  of  both 
factions  were  actively  against  him, 
where  both  newspapers  declined  to 
print  any  political  news  favorable  to  his 
candidacy  and  editorially  opposed  him 
in  their  pre-election  issues,  the  adver¬ 
tising  campaign  in  these  two  newspapers 
was  sufficient  to  give  him  a  substantial 
tnajority  of  all  the  votes  cast. 

Here  is  a  part  of  the  editorial  com¬ 
ment  of  one  of  the  papers  after  elec¬ 
tion,  a  paper  which  gave  no  encourage¬ 


ment  to  the  advertiser’s  candidacy 

"There  is  a  new  Richmond  in  the 
field  of  politics  in  W'icomico  County  and, 
incidentally,  in  the  First  Congressional 
District.  The  wonderful  fight  made  by 
Milton  W.  Robertson  in  the  primaries 
for  the  nomination  for  Congress  a  few 
days  ago  brings  to  mind  the  fact  that 
politics  have  certainly  undergone  a 
great  change  on  the  Eastern  Shore. 

‘‘For  a  man  who  was  as  little  known 
to  the  rank  and  file  of  the  voters  as  was 
Mr.  Robertson,  his  success  not  only  in 
W’icomico  but  in  every  other  county  in 
the  First  Congressional  District  (there 
are  nine)  cannot  be  classed  otherwise 
than  phenomenal. 

Laughed  at  Him 

“He  made  a  fight  against  a  member 
of  one  of  the  oldest  F.astern  Shore  fami¬ 
lies  and  a  young  man  prominent  both  in 
law  and  politics,  who  made  a  wonder¬ 
ful  run  in  his  own  judicial  circuit  for 
the  position  of  chief  judge,  and  to  the 
average  mind  it  was  thought  than  when 
Mr.  Goldsborough  made  his  announce¬ 
ment  as  a  candidate  for  Congress  that 
he  would  have  a  walk-over. 

‘‘A  few  months  ago  when  Mr.  Robert¬ 
son  announced  the  fact  that  he  would 
be  a  candidate  for  Congress,  his  aspira¬ 
tions  really  were  laughed  at  by  most 
of  the  politicians ;  and  the  wise  ones 


■-aid  that  he  would  make  such  a  poor 
showing  as  to  be  ashamed  of  himself 
after  the  votes  were  counted;  but  the 
reverse  happened. 

"He  swept  everything  before  him  not 
only  in  his  own  county  of  Wicomico, 
but  throughout  the  District,  and  has 
thus  overturned  and  put  into  the  dis¬ 
card  calculations  of  all  the  politicians, 
and  the  organizations  in  the  nine  coun¬ 
ties  of  the  I'iastern  Shore  came  out  of 
the  fight  very  much  bruised  and  bat¬ 
tered.” 

•After  the  campaign  the  writer  received 
letters  of  congratulation  from  many  of 
the  editors,  commenting  upon  the  meth¬ 
ods  used.  The  unanimous  opinion  was 
expressed  by  one  as  follows : 

“The  results  of  the  Robertson  cam¬ 
paign  speak  most  eloquently  of  the 
methods  used.  In  no  other  manner 
could  Mr.  Robertson,  comparatively  un¬ 
known  in  the  District,  have  made  such 
a  widespread,  general  and  favorable  im¬ 
pression.” 

Although  defeated  by  the  narrowest 
fraction  of  a  margin,  the  fact  that  this 
candidate  received  practically  half  of 
the  votes  polled,  instead  of  the  predicted 
handful,  was  due,  it  was  generally 
agreed  among  leaders  of  both  factions 
and  parties,  tq  the  novel  publicity  cam¬ 
paign,  and  the  voter-reaching  powers  of 
the  local  press. 


It  became  clearly  apparent  early  in 
the  primary  campaign  that  Robertson 
would  not  be  able  to  organize  any  ef¬ 
fective  political  backing.  In  the  first 
week  both  the  chairman  and  the  secre¬ 
tary  of  the  league,  which  he  hoped  to 
form,  publicly  disavowed  any  connection 
with  his  candidacy  and  the  leaders  of 
both  factions  of  his  party  were  either 
frankly  hostile  or  coldly  indifferent  to 
his  ambitions. 

AdTertising  His  Only  Way 

The  local  press,  twenty-six  weekly 
newspapers,  reflected  this  attitude  in 
their  own.  The  publicity  manager,  en¬ 
gaged  at  the  beginning  of  the  campaign 
with  the  assumption  that  the  candidate 
had  a  fair  chance  for  success,  had  then 
to  scrap  his  plans.  If  there  were  to  be 
no  political  support  and  the  papers  were 
to  be  either  hostile  or  indifferent,  the 
voters  would  have  to  be  reached  di¬ 
rectly,  effectively  and  as  frecpiently  as 
possible  in  the  six  weeks  that  remained 
before  election  day.  Besides,  the  cam¬ 
paign  fund  was  low  and  gave  no  prom¬ 
ise  of  later  material  increase. 

The  publicity  manager  determined, 
therefore,  to  use  the  advertising  columns 
of  the  party  press  and  mainly  through, 
that  medium  talk  directly  to  the  voters. 
A  series  of  five  ads,  3  cols,  x  10  inches, 
was.  designed,  to  run  one  each  week 
until  the  day  before  election.  The  first 
was  devoted  to  introduction  of  the  can¬ 
didate,  for  he  was  totally  unknown  out¬ 
side  of  a  part  of  his  own  county;  a  sec¬ 
ond  to  a  statement  of  the  services  he  had 
performed  for  his  home  people  entitling 
him  to  their  suffrage,  and  these  were 
unknown  much  beyond  the  immediate 
circle  of  his  friends ;  a  third  to  a  state¬ 
ment  of  the  candidate's  position  li^on 
the  issues  and  reiteration  of  some  of  the 
points  in  the  previous  copy;  a  fourth  to 
discussion  of  issues  by  that  time  made 
live,  and  the  last  a  resume  of  all  with 
an  urge  to  all  good  citizens  to  vote  as 
their  judgments  dictated  upon  the  basis 
of  the  facts  presented. 

Newspaper*  Aroused 

The  series  was  aimed  to  be  cumula¬ 
tive  in  final  effect ;  to  be  a  frank,  direct 
series  of  talks  with  the  voters,  to  ignore 
the  politicians  without  openly  offend¬ 
ing  them  and  constantly  to  impress  the 
candidate  and  his  qualifications  upon  the 
attention  of  the  reader  without  bringing 
his  opponent  into  the  light  through  at¬ 
tack  or  controversy. 

In  order  to  obtain  effective  setting 
and  display  the  copy  was  set  in  the  he.st 
shop  in  the  District  and  press  proofs 
furnished  to  the  others  with  directions 
to  follow  style. 

There  were  many  interesting  effects 
of  this  series.  It  awakened  the  interest 
of  the  newspapers  themselves  in  the  cam¬ 
paign  and  editors  began  to  print  news 


NEXT  TO  HUMAN  BEINGS 

T  F  there  is  any  more  fasrinating  spectacle  in  the  world  than  the  growth 
of  children,  we  do  not  know  it.  We  are  reasonably  sure,  however,  that 
next  to  human  heings  the  most  responsive  creatures  of  the  world  are  the 
trees. 

No  man  has  lived  in  full  life  without  learning  just  how  responsive  and 
grateful  trees  are  to  human  help.  It  is  in  the  grove,  the  seedling  planting 
ground,  or  in  the  old  lot  that  is  covered  with  scruhhy  brush  that  a  man — 
or  woman—  with  an  ax,  a  pruning  knife,  and  a  few  young  saplings  to  stick 
in  here  and  there,  becomes  a  god  of  a  new  world.  Thin  out  this  clump  of 
maples  or  pines  and  see  how  next  year  the  trees  you  have  left  will  stretch 
forth  to  you  their  arms,  grown  symmetrical,  and  how,  when  you  are  ten  years 
older,  a  noble  grove  will  already  he  growing,  a  monument  to  your  memory. 

Put  down  a  few  seedlings  in  unu.sed  ground  and  mark  how  they  will  talk 
of  you  and  your  works  to  posterity.  Learn  how  the  old  tree,  with  death 
seeking  to  reach  his  vitals  through  spots  of  decay,  will  become  young  again 
when  you,  the  doctor,  have  cut  and  healed  his  rotting  sores.  The  trees  pay 
bark  a  thousandfold.  A  little  planting  done  hy  your  community  around  on 
the  wa.ste  places  may  make  a  forest  that  will  pay  off  the  municipal  debt 
when  the  time  for  refunding  conies.  But  let  us  not  talk  in  those  terms. 
The  trees  will  pay  in  love,  in  beauty,  in  the  magic  of  response  to  care.  They 
call  to  the  childless.  They  offer  to  bless  through  long  years  and  ages  those 
who  adopt  them  and  tend  theni.--Collier's  Weekly. 


Another  article  on 

“WASTED  FORESTS  AND  NEWSPRINT 
SHORTAGE” 

Will  Appear 

EDITOR  &  PUBLISHER  NEXT  WEEK 
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stories  and  editorials.  Two  came  out 
frankly  in  support  of  the  candidate  in 
the  second  week.  Another  abandoned 
its  position  of  indifference  and  issued  a 
broadside  in  support  in  the  fifth  week. 
Both  newspaper  editors  and  opposition 
]K)litical  workers  found  that  the  i)cople 
were  taking  an  intere.st  in  the  cam¬ 
paign  and  were  evidently  impressed  with 
the  claims  of  the  candidate  to  considera¬ 
tion.  Inasmuch  as  nothing  of  the  kind 
had  ever  been  done  in  that  Congres¬ 
sional  District,  or,  indeed,  in  the  State, 
the  politicians  did  not^know  how  to  com¬ 
bat  the  evident  effectiveness  of  the  pub¬ 
licity.  It  was  not  until  the  last  week 
in  the  campaign  that  they  launched  some 
scattered  and  poorly  designed  copy. 

They  were  frankly  worried  and  the 
whole  strength  of  the  political  machinery 
and  of  the  news  and  editorial  columns  of 
all  but  three  papers  were  used  on  the  last 
day  to  'tern  the  tide. 

.^t  midnight  of  election  day,  with 
pract'cally  all  the  votes  in,  the  election 
was  conceded  to  Robertson.  Opposition 
political  leaders  came  into  the  office  of 
his  publicity  manager  and  offered  con¬ 
gratulations  and  others  phoned  in  from 
the  other  counties.  They  had  never  in 
their  experience  seen  such  a  “wonderful” 
campaign,  they  said.  \\  hen  the  official 
returns  were  all  in  a  few  days  later, 
they  indicated  that  Robertson  had  lost 
by  28  votes,  but  the  politicians  of  the 
First  Congressional  District  of  Mary¬ 
land  had  learned  how  effective  a  politi¬ 
cal  weapon  the  advertis'ng  columns  of 
the  country  press  can  In*. 


BRITISH  CAPITAL  AND  PAPER 

Sir  Lomer  Gouin  Going  Abroad  to  Dit- 
cuM  Invectment  in  Quebec 

(Sf'ecial  to  Editor  &  Pi  blishfr) 
Montkeai,. — It  is  said  that  Sir  Lomer 
(lOuin,  who  recently  resigned  as  Premier 
of  the  Province  of  Quebec  after  serving 
in  that  capacity  for  fifteen  years  and 
joined  the  staff  of  I^  Presse,  will  soon 
leave  for  England  to  interview  various 
British  capitalists  who  are  already  in¬ 
terested  in  the  opportunities  in  this  prov¬ 
ince  for  further  development  in  the  pulp 
and  paper  industry. 

Lieut.  Col.  P.  Pelletier,  agent  general 
of  the  Province  of  Quebec  in  F.,ngland, 
has  reported  that  a  number  of  British 
capitalists  have  interviewed  him  during 
the  past  two  months  relative  to  the  se¬ 
curing  of  pulp  wood  limits  along  the 
north  shore  in  the  vicinities  of  (>aspe, 
Chicoutimi,  and  other  districts. 


Arrange  Trade  Pre«a  Convention 

F.  M.  I'eiker,  of  the  McGraw-Hill 
Coffipany.  Xew  '^’firk,  has  been  appointed 
chairman  of  the  general  convention 
committee  of  the  .Nssociated  Business 
Papers,  the  annual  convention  of  which 
will  be  held  at  the  Hotel  .\stor.  New 
York,  October  20-22.  Other  members 
of  the  committee  are:  .\glar  Cook, 
Electrical  Record;  David  Beecroft, 
Glass  Journal  Company;  E.  H.  Ahrens, 
A.  W.  Shaw  Company,  and  E.  E.  Haight, 
of  Motor  .\ge.  The  National  Confer¬ 
ence  of  Business  Papers  Editors  will 
meet  conjointly  with  the  publishers  and 
have  appointed  H.  C.  Parmalee,  editor 
of  Chemical  &  Metallurgical  Engineer¬ 
ing,  as  chairman  of  arrangements. 


Editors  Get  First  Boxing  Charter 

Bt'FFALO. — Sporting  editors  of  three 
Buffalo  newspapers  were  honored  by  the 
state  boxing  commission  when  the 
Queensberry  .Athletic  Club  of  Buffalo 
was  given  the  first  charter  under  the  new 
state  boxing  code.  C.  J.  Murray  of  the 
Buffalo  Commercial,  Billy  Kelly  of  the 
Buffalo  Courier  and  Horace  Lerch  of 
the  Buffalo  Express  are  the  owners  and 
operators  of  the  club. 


A.  B.  C.  KESCINDS  RULE 
ON  RENEWALS 

Toronto  Meeting  of  Directors  Heeds 

Protest  from  Publishers — ^March 

Rules  for  Farm  and  Trade 
Papers  Stsmd 

iStecinI  to  Editor  &  Publisher) 

Toro.nto. — The  regular  monthly  meet¬ 
ing  of  the  board  of  directors  of  the  .Aud¬ 
it  Bureau  of  Circulations  was  held  at 
the  King  Edward  Hotel  September  17. 
This  departure  from  the  routine  of  meet¬ 
ings  in  New  York  and  Chicago  was  made 
as  a  compliment  to  the  Canadian  mem¬ 
bership  of  the  Bureau  and  it  was  de¬ 
cided  to  hold  a  meeting  in  Canada  at 
least  once  a  year  in  the  future.  There 
were  present  at  the  meeting  L.  B.  Jones, 
president  Eastman  Kodak  Company, 
Rochester,  N.  Y. ;  W.  I^ughlin,  vice- 
prevident  .\rmour  &  Co..  Chicago;  Hen¬ 
ry  VV’.  Schott.  Montgomery.  Ward  & 
Co..  Chicago ;  E.  R.  Shaw,  Power  Plant 
Engineering,  Chicago;  Thomas  H.  Beck, 
Crowell  Publishing  Company,  New 
^■ork;  B.  11.  Bramble,  Canadian  Chew¬ 
ing  (iiim  Company,  Toronto;  Mason 
Britton.  McGraw-Hill  Company.  New 
^'ork.  1'.  R.  Davis,  General  lilectric 
Companv.  Schenectady.  N.  Y. ;  O.  (. 
Harn,  National  Lead  Company.  New 
Y<  rk :  Paul  V.  Troup,  Lord  &  Thomas. 
Chicago:  Stanley  Clague,  managing  di¬ 
rector;  E.  W.  Chandler,  chief  auditor: 
A.  R.  Petterson,  assistant  chief  auditor. 

Among  the  matters  considered  was  the 
inauguration  of  the  rule  covering  the 
classification  of  gift  subscriptions.  In 
the  past,  this  rule  read.  “Single  sub¬ 
scriptions  paid  for  by  other  than  the  re¬ 
cipient,  used  as  gifts,  shall  be  classed 
as  i’ldividual  mail  subscriptions,  with  ex¬ 
planation  in  Paragraph  28  of  existence 
of  >.uch  subscriptions.” 

The  Post  Gffice  Department’s  phrase¬ 
ology  in  regard  to  gift  subscriptions  cov¬ 
ers  the  spirit  of  this  class  of  circulation 
more  completely  than  the  Bureau’s  rule, 
and  it  was  decided  to  change  this  rule 
to  read  as  follows :  “.‘single  subscrij)- 
tions  [laid  for  by  other  than  the  re¬ 
cipient.  used  as  gifts,  ami  nut  to  promote 
the  interests  of  the  donor,  shall  be 
classed  as  individual  mail  siibscriinions, 
with  explanation  in  Paragraph  28  of 
the  existence  of  such  subscriptions.” 

With  the  December  31,  1920  state¬ 
ments  of  ^rm  papers  and  periodicals, 
the  answer  to  the  riiiestion  regarding  dis¬ 
tribution  of  circulation  according  to 
population  will  become  mandatory.  Con¬ 
sideration  was  given  to  the  question  of 
making  the  requirements  for  answering 
this  question  as  simple  and  inexpensive 
as  posible.  The  matter  was  placed  in 
the  hands  of  a  committee  with  power  to 
act. 

Renewal  Ruling  Rescinded 

The  question  of  requiring  an  answer 
to  the  question  regarding  renewals  has 
been  in  discussion  for  the  past  six 
months.  .\t  the  March  meeting,  it  was 
decided  to  make  answer  to  this  question 
mandatory  beginning  with  the  statements 
for  the  period  ending  December  31,  1920. 
So  much  opposition  was  aroused  that  at 
the  June  meeting  it  was  decided  that  ap¬ 
plication  of  the  rule  be  deferred  for  six 
months.  The  opposition  to  the  rule  on 
the  part  of  publishers  having  since  that 
time  been  emphasized,  while  on  the  other 
hand,  there  being  no  demand  on  the  part 
of  advertisers’  membership  for  its  en¬ 
forcement.  it  was  unanimously  decided 
at  the  Toronto  meeting  to  rescind  the 
previous  resolutions  regarding  renewals, 
and  that  publishers  should  he  notified  of 
this  rule  immediately. 

Communication  was  read  from  Harry 
Doorly,  business  manager  of  the  Omaha 
fNeb.)  World-Hcrald.. urging  not  only 
the  elimination  of  all  circulation  in  ar¬ 


rears,  but  suggesting  that  all  dead-head 
and  service  copies  be  eliminated  from 
the  publishers’  statements  and  audit  re¬ 
ports  on  the  ground  that  every  news¬ 
paper  has  a  certain  amount  of  dead¬ 
head  and  service  circulation,  a  part  of 
which  never  circulates,  and  stating  that 
in  Mr.  Doorly’s  opinion,  it  was  unfair 
that  the  advertiser  should  be  required 
to  pay  on  the  basis  of  free  calcula¬ 
tion.  The  directors  decided  that  it 
was  in  the  interest  of  all  concerned 
that  the  entire  distribution  be  shown  in 
the  reports  of  the  Bureau  and  that  as  the 
advertiser  and  agent  give  main  considera¬ 
tion  to  the  net  paid  portion  of  the  re¬ 
ports  and  uses  his  judgment  as  to  the 
value  of  any  distribution  outside  paid 
circulation.  No  action,  therefore,  was 
taken. 

•A  recommendation  was  made  to  the 
board  that  hereafter  no  publication  be 
admitted  to  membership  in  the  Bureau 
until  after  it  had  been  one  year  in  ex¬ 
istence.  It  was  decided  to  take  no  action 
on  this  recommendation,  but  allow  the 
present  rtile  to  prevail. 

Requests  from  three  business  publica¬ 
tions  for  exemption  from  answering  the 
question  showing  occupational  statistics 
were  considered  by  the  Board,  but  it 
was  decided  that  these  publications  could 
answer  the  question,  and  no  exceptions 
were.  made.  In  the  present  magazine, 
farm  paper,  and  business  paper  state¬ 
ment  forms,  the  percentage  of  subscrip¬ 
tions  secured  through  the  use  of  pre¬ 
miums,  canvassers,  other  publishers,  and 
subscription  agencies  arc  shown.  No  per¬ 
centage  has  been  required  in  answer  to 
the  question  in  Paragraph  22  (d)  which 
reads,  “Were  subscriptions  obtained 
from  club  raisers  paid  by  rewards  other 
than  cash?”  It  was  decided  that  here¬ 
after  the  percentage  of  subscriptions  re¬ 
ceived  from  such  club  raisers  should  be 
shown  in  both  the  publishers’  statements 
and  the  audit  reports. 

In  the  evening,  a  dinner  was  given  by 
the  directors  to  the  Canadian  .Advisory 
Board.  This  board  is  as  follows :  Wil¬ 
liam  L.  Lydiatt.  publisher  Marketing. 
Toronto:  .A.  D.  Gridland,  Canadian  Ko¬ 
dak  Company,  Toronto;  J.  J.  Gibbons, 
advertising  agent.  Toronto;  William 
bindlay,  the  Globe,  Toronto;  W.  Mc¬ 
Curdy.  Manitoba  Free  Press.  Winnipeg: 
I.  .Simmonds,  Continental  Publishing 
Company,  Toronto;  G.  F.  Chipman, 
(■rain  Growers  Guide,  Winnipeg,  and 
W.  G.  Steward.  Goo<iyear  Tire  &  Rub¬ 
ber  Company,  Toronto. 

Mr.  Findlay,  as  chairman  of  the  Can¬ 
adian  .Advisory  Board,  extended  to  the 
board  of  directors  a  welcome  to  Canada. 
He  called  attention  to  the  fact  that  over 
90  per  cent  of  all  newspapers  in  Canada 
with  a  circulation  of  over  3,000  were 
members  of  the  .Audit  Bureau  of  Circu¬ 
lations.  and  that  the  magazines,  farm 
papers,  and  business  papers  of  Canada 
were  equally  well  represented  in  the 
\.  B.  C.  for  which  there  was  not  even 
rn  imaginary  boundary  line  existing.  Mr. 
Jones  responded  on  behalf  of  the  di¬ 
rectors. 

The  meeting  finally  developed  into  a 
“round  table”  discussion  of  the  problems 
of  Canadian  advertisers  and  publishers. 
At  its  conclusion,  the  advisory  board 
unanimously  requested  the  directors  to 
repeat  their  visit  to  Canada  as  early  as 
possible. 


Frederick  Shann  Dies 

Frederick  C.  Shann,  founder  and  edi¬ 
tor  of  the  Orange  (N.  J.)  .Advertiser 
died  suddenly  September  23  at  his 
home  in  East  Orange,  following  an  at¬ 
tack  of  acute  indigestion.  Mr.  Shann 
founded  the  Orange  .Advertiser  in  1897 
and  has  lieen  editor  and  publisher  since 
that  time.  He  is  survived  by  his  wife, 
a  son  and  a  daughter.  He  was  fifty-five 
years  of  age. 


INTER-STATE  MEETING 
OCTOBER  13 

Rowe  Stewart  and  Richard  A.  Foley 
on  Program — Tfaree-Cent  Daily 
Subject  of  General  and 
Round-Table  Talks 


(Special  to  Editor  &  Publisher) 

Harrisburg,  Pa. — .Announcement  that 
the  fall  meeting  of  the  Inter-State  Cir¬ 
culation  Managers’  .Association  will  be 
held  at  the  Hotel  .Adelphia,  Philadelphia, 
October  13,  instead  of  a  week  later,  has 
been  made  by  .A.  R.  Michener,  circula¬ 
tion  manager  of.  the  Harrisburg  Tele¬ 
graph  and  president  of  the  Inter-State 
organization. 

The  change  was  made  to  avoid  con¬ 
flict  with  the  meetings  of  the  New  Eng¬ 
land  and  New  York  associations  on  Oc- 
tover  19  and  20. 

C.  C.  Bauer,  circulation  manager  of 
the  Philadelphia  Record,  is  chairman  of 
the  program  committee  and  he  has  as¬ 
sured  the  president  that  the  program  for 
this  meeting  will  surpass  in  interest  any 
yet  presented.  Other  members  of  his 
committee  are  H.  C.  Carpenter,  Lan¬ 
caster  Intelligencer  and  News-Journal; 
J.  M.  .Annenberg,  Philadelphia  Press: 
,1.  L.  Stackhouse,  Easton  Express,  and 
F.  E.  Starkweather,  Wilmington  News. 

The  three-cent  newspaper,  its  neces¬ 
sity  and  its  result  on  circulation  figures, 
will  be  the  principal  topic  to  be  dis- 
cus.sed  by’  the  Inter-State  circulators. 
.\  new  feature  this  year  will  be  the  de¬ 
votion  of  an  hour  to  this  one  subject 
for  a  round-table  di.scussion.  One  of 
the  ablest  men  in  the  newspaper  field 
will  lead  this  discussion. 

.Additional  features  of  this  meeting 
will  he  addresses  by  Rowe  Stewart,  pres¬ 
ident  of  the  Associated  .\dvertising 
Clubs  of  the  World  and  by  Richard  .A. 
Foley,  of  the  Foley  .\dvcrtising  .Agency. 


ARIZONA  MEETING  AT  EL  PASO 


Daily  Press  of  Southwest  Will  Discuss 
Printers’  Wages 

CHv  Telegraph  to  Editor  &  Publisher) 

Bisbf.e,  .Ariz.,  Sept.  20. — The  regular 
semi-annual  meeting  of  the  .Arizona 
Daily  Newsjiaper  .Association,  embrac¬ 
ing  all  of  the  daily  publications  of  the 
State  and  of  the  city  of  El  Paso,  will  be 
held  in  El  Paso,  Tex.,  Octolier  4  and  5. 
.\ttendance  is  expected  at  this  meeting, 
the  first  to  be  held  outside  of  the  State 
of  .Arizona,  from  every  daily  published 
in  New  Mexico.  .Allan  B.  Jaynes,  of 
the  Tucson  Citizen,  president  of  the  jf 
association,  will  preside.  The  principal  I 
matter  to  be  taken  up  is  typographical  I 
scales  in  the  southwest.  I 


Urge!  Direct  Cable  New* 

Quebec. — .A  plea  for  a  direct  cable 
news  service  between  Canada  and  Great 
Britain,  which  would  give  “a  fairer 
representation  of  British  policy,”  was 
made  at  the  closing  session  of  the  sec¬ 
ond  Imperial  Press  Conference  here  by 
Viscount  Burnham,  its  chairman.  Ca¬ 
nadian  problems  then  would  be  better 
understood,  he  said,  and  the  Dominion’s 
resources  would  be  better  appreciated. 
The  delegates  were  at  a  farewell  dinner 
at  Quebec  by  the  Provincial  Govern¬ 
ment.  j 


Seeley  Buy*  Batb  Plaindealer 

Buffai.o. — Lyman  j'.  Seeley  has  pur¬ 
chased  and  will  publish  the  Bath  (N.  A'.) 
Plaindealer.  Mr.  Seeley  also  owns  the 
Savona  Review  and  Hammondsport  Her¬ 
ald  and  will  publish  the  three  newspapers 
in  the  future.  .A.  E.  McCall  remains  as 
editor  of  the  Plaindealer. 
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PUBLISHERS  CORPORATION  MEMBERS 
SEE  EASY  MARKET  AHEAD 

All  Officers  Re-elected  at  Annual  Meeting — Perfect  Credit 
Arrangements — Sheet  News  Users  Admitted — October 
Tonnage  at  9.25 


Kc-clection  of  all  officers  and  directors 
and  appointment  of  a  committee  to  ar¬ 
range  bank  credits  were  among  the  chief 
accomplishments  at  the  annual  meeting 
of  the  stockholders  of  the  Publishers 
Pitying  Corporation  at  the  Hotel  Penn¬ 
sylvania,  New  York,  on  September  21. 
Thirty  states  were  represented  by  pub¬ 
lishers,  either  in  person  or  by  proxy,  at 
the  meeting. 

-Admission  to  membership  of  papers 
using  sheet  news  print  was  also  decided 
upon.  Weekly  newspapers  in  several 
states  have  already  formed  state  organ¬ 
izations,  which  will  be  admitted  to  the 
corporation  as  holders  of  one  share  of 
stock.  The  state  associations  will  re¬ 
ceive  carload  shipments  from  the  cor¬ 
poration,  distribute  the  paper  to  their 
membership  and  make  all  payments  to 
the  Buying  Corporation  on  behalf  of 
their  members. 

Such  organizations  have  already  been 
formed  in  Iowa,  Kansas,  Florida  and 
Texas  and  are  said  to  be  under  way  in 
other  states. 

President  William  J.  Pape  of  the  Wat- 
erbury  (Conn.)  Republican,  Jason  Rog¬ 
ers,  publisher  of  the  New  York  Globe, 
and  J.  Raymond  Hoover,  attorney  for 
the  corporation,  of  Washingtn,  D.  C., 
were  appointed  a  committee  to  make 
suitable  credit  arrangements  for  the  cor¬ 
poration.  While  the  latter  organization 
lias  a  New  York  bank  credit,  based  upon 
the  local  credits  of  its  stock-holders, 
some  of  the  members’  local  banks  have 
been  reluctant  to  give  letters  of  credit  to 
establish  such  relations  without  the  note 
of  the  applying  publisher,  making  it 
necessary  for  such  applicant  to  pay  in¬ 
terest  upon  his  note. 

-As  the  credit  desired  by  the  corpora¬ 
tion  is  not  permanent,  but  revolving,  the 
committee  will  work  through  its  New 
York  banker  to  make  satisfactory  ar¬ 
rangements  with  bankers  of  member 
publishers,  so  that  the  credit  of  the  cor¬ 
poration  in  New  A’ork  can  be  used  for 
the  purchase  of  large  lots  of  paper  and 
that  drafts  can  be  made  against  the  lo¬ 
cal  bank  of  member  publishers  to  whom 
shipments  of  paper  are  sent  hy  the  cor¬ 
poration. 

Sanguine  as  to  1921  Tonnage 

The  report  of  the  directors  to  the 
stockholders  contained  an  analysis  of  the 
prospects  of  supply  for  this  amount  of 
tonnage  and  announced  the  l^elief  of  the 
directors  that  50  to  60  per  cent  of  the  re¬ 
quirements  of  members  can  be  secured 
during  1921  under  contract  from  regular 
newsprint  mills,  that  the  remainder  will 
be  easily  secured  from  the  spot  market 
and  by  importation  and  that  there  will 
be  sufficient  paper  for  the  supply  of  all, 
even  if  not  a  surplus. 

The  report  pointed  out  that  the  con¬ 
tract  price  of  paper  during  1921  will 
probably  average  TVz  cents  and  that  the 
spot  market  will  average  probably  9 
cents  or  less,  with  imported  paper  rul¬ 
ing  somewhat  less  than  that.  The  report 
continued : 

“The  cost  of  tonnage  to  members  of 
the  corporation  should  therefore  average 
between  8  and  cents  during  next 
year.  While  this  is  dear  paper  by  old 
standards,  we  should  remember  that  it 
is  less  than  a  cent  a  pound  over  the  gen¬ 
eral  contract  market,  whereas  in  1920, 
buying  individually,  we  Iiave  paid  five 
to  ten  cents  over  the  general  contract 
price.” 


It  was  mentioned  that  one  important 
member  of  the  organization  is  even  more 
optimistic  over  the  spot  market  pros¬ 
pects.  He  looks  for  very  large  impor¬ 
tations  of  European  paper  bringing  the 
spot  market  down  below  the  contract 
price  and  prophesies  a  7-cent  spot  mar¬ 
ket  by  March. 

The  Buying  Corporation  has  refused 
offers  of  contracts  for  1921  at  10  cents 
and  has  advised  its  members  to  refuse 
these  and  similar  offers  for  next  year, 
one  of  them  as  low  as  9)4  cents.  It  was 
mentioned  that  one  firm  had  just  sent 
out  a  written  offer  to  a  number  of  news¬ 
papers  to  supply  them  during  1921  at 
9^  cents. 

The  corporation  prefers,  however, 
rather  than  make  contracts  for  the  year 
at  such  prices,  to  import  European  paper 
wh  ch  is  being  freely  offered  in  very 
large  quantities,  and  not  finding  takers 
for  all  that  is  available,  has  been  soften¬ 
ing  rapidly  in  price.  .As  an  illustration 
of  this  tendency,  it  was  stated  that  when 
the  corporation  commenced  to  function 
September  1,  there  were  orders  in  hand 
for  1,(XX)  tons  for  delivery  in  September 
and  October  and  that  it  was  decided  to 
buy  this  amount  of  German  qew’sprint 
at  10!4  cents. 

Delay  Saved  $20  a  Ton 

There  was  a  delay  of  about  two  weeks 
in  getting  a  batch  of  letters  of  credit 
in  shape  acceptable  to  the  central  bank 
and  the  first  instalment  of  the  1,000  tons 
was  not  actually  ordered  until  Septem¬ 
ber  17,  but  it  was  then  possible  to  place 
it  at  9!4  cents  so  the  two  weeks’  delay 
saved  the  purchasers  $20  a  ton. 

On  September  21,  the  corporation  re¬ 
ceived  an  offer  of  1,000  tons  of  fine  im¬ 
ported  newsprint,  delivery  in  six  weeks, 
and  5,000  tons  delivery  in  three  to  four 
months,  at  8.65  cents  f.  o.  b.  dock  New 
■York. 


S  e  p  t  e  m  be-r.^5 ,  1920 

This  offer  has  now'  been  sent  out  to 
members  with  the  advice  that  they  or¬ 
der  freely  at  this  jirice,  as  it  is  only 
slightly  above  the  average  which  the  cor¬ 
poration  assumes  it  will  be  necessary  to 
pay  for  the  entire  supply  for  next 
year. 

The  rcixjrt  stated  that  definite  prom¬ 
ises  of  allotments  for  1921  received  with 
reasonable  expectations  of  allotments 
not  yet  actually  determined  amounted  to 
date  to  20,500  tons,  with  others  still  to 
be  heard  from  or  still  the  subject  of 
negotiations.  It  continued: 

Western  Rumors  Denied 

“In  connection  with  the  probable  al¬ 
lotments  of  contract  tonnage  for  1921, 
your  directors  wish  to  mention  certain 
persistently  circulated  rumors  emanating 
from  the  Chicago  district  that  the  pro¬ 
ducers,  particularly  the  International 
Paper  Company,  would  refuse  to  do 
business  with  the  Publishers’  Buying 
Corporation,  and  that  we  would  never 
lie  able  to  function.  This  can  be  denied 
on  authority.  There  is  no  prejudice 
against  our  or.ganization  and  no  opposi¬ 
tion  to  our  plan  among  the  International 
Paper  Company  officers.  This  leading 
company  describes  itself  as  waiting  to 
see  what  group-buying  organizations  it 
is  expected  to  do  business  with,  and  as 
this  has  proved  to  be  the  representative, 
comprehensive,  national  organization,  we 
can  safely  hope  for  a  liberal  allotment 
of  tonnage  from  this  source,  which  has 
announced  that  it  is  reserving  a  consid¬ 
erable  supply  for  newspapers  without 
contracts.” 

Officers  and  directors  were  elected  as 
follows : 

President,  William  J.  Pape,  Water- 
biiry  (Conn.)  Republican;  vice-presi¬ 
dent.  W.  \\  .  Weaver,  Durham  (N.  C.) 
Sun,  George  W.  Marble,  h'ort  Scott 
(Kan.)  Tribune;  treasurer,  Jason  Rog¬ 
ers,  New  A’ork  Globe;  Directors,  F,  W. 
Wilson,  Newburgh  (N.  Y.)  News; 

Augustus  S.  Crane,  Elizabeth  (N,  J.) 
Journal,  L.  C.  Brown,  St.  Petersburg 
( I'la. )  Independent,  VV^ard  A.  Neff, 
Drovers’  Journal,  Chicago;  M.  E.  Gar¬ 
ber,  -Madison  (Ind.)  Courier,  W.  E.  Zit- 
(Continued  on  /’(igc  12) 


“COMMODITIES  AND  SERVICES  WHICH  ARE 
ADVERTISED  FROM  A  CONSTANTLY  IN- 
CREASING  PROPORTION  OF  TOTAL” 


'JpHE  Royal  Seeurities  Corporation,  whirh  is  rontinually  investigating  and 
analyzing  practirally  every  phase  of  Canadian  business  life  to  establish 
a  eorrert  reading  of  the  barometer  of  erononiic  conditions  in  Canada,  says 
in  a  recent  circular  to  investing  customers: 

“It  has  to  be  borne  in  mind  that  commodities  and  services  which 
are  advertised  form  a  constantly  increasing  proportion  of  the  total  of 
commodities  and  services  consumed  today  hy  the  .American  and  Cana- . 
dian  public.  Competition  between  these  various  goods  ami  services  is 
exceptionally  keen,  and  is  carried  on  in  many  rases  almost  wholly  by 
means  of  advertisement.  The  advertiser  has  been  habituated  to  the  use 
of  much  larger  space  and  the  expenditure  of  a  larger  proportion  of  his 
revenue  upon  advertisement,  and  is  regularly  fimling  this  expenditure 
profitable.  The  advertising  methods  of  certain  new  and  important  in¬ 
dustries — the  motion  picture,  the  automobile,  the  mechanical  musical 
instrument,  the  patent  food — are  affording  a  lesson  to  industries  hitherto 
more  “conservative,”  and  are  in  fact  compelling  them  to  follow  suit. 

The  list  of  industries  which  are  already  keginn  ng  to  learn  .his  les¬ 
son,  and  whirh  may  be  confidently  looked  to  for  a  great  increase  in  their 
advertising  expenditure  in  the  future,  is  long  and  growing;  it  includes 
railways,  steamships  and  hotels,  book  publishers,  banking  and  insurance 
companies,  educational  institution.s,  churches,  entertainment  purveyors 
of  every  kind,  and  a  score  of  others. 

“The  increase  in  the  cost  of  newspaper  spare  is  being  largely  com¬ 
pensated  for  by  greater  skill  and  intelligence  in  the  use  of  it,  thanks  to 
improvements  in  the  science  or  art  of  advertisement  designing.  In  addi¬ 
tion,  advertising  space,  measured  in  terms  of  other  commodities,  IS 
ACTUALLY  CHE.APER  than  it  was  before  the  war,  its  money  price 
having  risen  less  than  the  average  item  in  the  cost  of  living.” 


FOREIGN  PAPER  BELOW 
U.  S.  SPOT  PRICE 


Some  for  1920  Delivery  at  $9.25— 
For  1921  at  $8.50 — Great  Northern 
1921  Contract  Price  Said  to 
Be  $6.50 


Reports  this  week  had  it  that  the 
(ireat  Northern  Paper  Company,  which 
has  this  year  sold  its  tonnage  at  4  cents 
a  pound  flat,  will  set  its  1921  price  at 
6.50,  the  present  level  of  the  Interna¬ 
tional  and  Canadian  E.xport  prices  and 
it  is  predicted  throughout  the  New  A'ork 
(laiier  trade  that  the  International  price 
for  the  first  quarter  of  1921  will  be  at 
least  7  cents  and  probably  higher. 

Offers  of  contracts  for  1921  at  10  cents 
a  pound  were  being  made  by  H.  C. 
Craig  &  Co.,  it  was  learned  from  a  re¬ 
liable  source  this  week,  to  publisliers 
whose  regular  supply  for  1921  had  been 
curtailed  by  the  International  Paper 
Company.  Surplus  tonnage  of  the  Regis 
Paper  Company,  which  sells  a  large  part 
of  its  new  product  to  the  printers  of 
telephone  directories,  is  the  paper  that  is 
being  offered. 

Limited  tonn.'ige  tor  1921  is  also  of- 
lered  by  the  Wright  Company,  New. 
N’ork,  at  $9,625  per  hundredweight,  f.  o.  b. 
mill  in  the  United  States  or  Canada, 
or  f.  o.  b.  New  York  City,  on  terms  of 
a  lO-day  sight  draft  with  bill  of  lading 
attachetl.  This  tonnage  is  said  to  be 
largely  of  European  origin. 

Chicago  jobbers  during  the  week 
(|uoted  on  sheet  news,  prices  ranging 
from  13J4  cents  to  15)4  cents  per  pound. 
.Some  of  the  quotations  were: 

Butler  Paper  Company,  24  .x  36,  32 
or  25  lb.  Erie  grade,  15.>4  cents,  less  2 
l>er  cent  for  cash,  f.  o.  b.  Chicago. 

-Messenger  Paper  Company,  24  x  36, 
32  lb.,  14  cents,  less  2  per  cent. 

Sabin  Robbins  Paper  Company  18x24, 
19  lb.  white  machine  finish,  13)4  cents, 
less  2  per  cent. 

Bargain  Paper  House,  ,30  x  40,  15^4 
cents  less  2  per  cent. 

-Mo.ser  Paper  Company,  13,',4  cents — 
none  for  immediate  delivery. 

New  Production-Raising  Device 

Pajier  men  evinced  considerable  in¬ 
terest  on  Wednesday  in  a  decision  of  the 
United  States  Patent  Office  to  grant  a 
hearing  during  the  next  few  days  on  a 
vacuum  device  for  cleaning  the  felts  of 
newsprint  machines  without  stopping 
operations,  one  of  the  inventors  of 
which  is  C.  ,A.  Woodcock,  general  man¬ 
ager  of  Finch,  Pruyn  &  Co.,  Glens  Falls, 
N.  Y.  The  invention,  which  Mr.  Wood¬ 
cock  says  has  been  responsible  for  an 
annual  increase  in  .production  of  over 
12J4  per  cent  in  the  Finch- Pruyn  mills, 
has  been  in  operation  in  that  company’s 
plant  for  over  a  year,  but  has  not  yet 
been  generally  introduced,  due  to  a 
(|ucstion  of  patent  infringement.  The 
law  firm  of  Pennie,  Davis,  Marvin  & 
Edwards,  of  New  A'ork,  is  conducting 
the  case  before  the  Patent  Court. 

April  May  Bring  Soft  Market 

Willard  Ff.  Carpenter,  chairman  of  the 
Inland  Daily  Press  -Association  executive 
committee,  left  New  York  this  week  for 
his  home  in  Lincoln,  Ill.,  after  having 
been  able  to  secure  a  limited  amount  of 
newsprint  for  a  few  memlx;rs  of  his 
association  whose  stocks  are  again 
near  the  dan.ger  mark.  He  informed 
Eixtor  &  Pcni.iSHER  that  he  saw  little 
chance  of  lower  spot  market  prices  for 
the  rest  of  1920  and  for  the  first  three 
months  of  1921  and  .said  that  manufac¬ 
turers  which  whom  he  had  discussed  the 
situation  did  not  believe  that  the  market 
would  soften  within  the  next  six  months. 
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CHOOSE  and  plead  for  mercy  on  account  of  the 
r\l7MT  4-month-old  baby  she  carried  in  her 

LIcJN  1  arms.  She  was  sentenced  to  three  years 

in  prison. 


AMOciation  Will  Employ  Field  Secre¬ 
tary  to  Buy  Paper — Want  Club¬ 
house  in  Osarks  and  6,000 
Miles  of  Good  Roads 


{Special  to  Editor  &  Publisher) 

St.  Louis. — The  fifty-fourth  annual 
convention  of  the  Missouri  Press  .Asso¬ 
ciation  adjourned  a  three-day  session 
here.  September  18,  with  the  election  of 
L.  Mitchell  White,  editor  of  the  Mexico 
Leader,  as  president.  Other  officers  elected 
follow ;  H.  R.  Spencer,  Princeton,  first 
vice-president;  Mrs.  .Anna  E.  Nolan, 

Monroe  City,  second  vice-president ; 

John  F.  Statel,  Rockport,  recording  sec¬ 
retary  ;  Fred  Harrison,  Gallatin,  corre¬ 
sponding  secretary,  and  E.  H.  Winter, 

Warrenton,  treasurer  (re-elected). 

The  association  decided  to  employ  a 
field  secretary  to  devise  means  of  re¬ 
ducing  the  cost  of  operating  newspapers 
in  Mis.souri.  The  duties  of  the  field  sec¬ 
retary  will  be  to  investigate  and  arrange 
for  the  purchase  of  print  paper  and 
other  items  essential  to  a  newspaper,  by 
which  it  is  believed  considerable  saving 
will  be  effected. 

Resolutions  were  adopted  urging  Dean 
Walter  Williams  of  the  School  of  Jour¬ 
nalism,  University  of  Missouri,  to  invite 
to  S't.  Louis  the  World’s  Press  congress, 
which  meets  in  .Australia  next  year;  urg¬ 
ing  the  adoption  of  amendment  No.  15 
to  the  Missouri  constitution  enabling  the 
calling  of  a  constitutional  convention, 
and  urging  the  adoption  of  amendment 
No.  6,  enabling  the  Legislature  to  issue 
$6O,O(W.O0O  in  lionds  to  build  6,000  miles 
of  good  roads  in  the  state,  to  be  paid 
for  out  of  automobile  license  fees. 

The  committee  voted  favorably  on  a 
plan  for  the  establishment  of  a  press 
club  home  similar  to  the  one  owned  by 
the  Oklahoma  Press  .Associaticni.  The 
committee  was  continued  for  another 
year,  with  instructions  to  follow  out  the 
plan  and  obtain  the  money  necessary  to 
build  the  clubhouse.  The  suggestion 
was  made  that  the  site  of  the  clubhouse 
be  located  in  the  Ozarks  and  a  building 
erected  where  the  members  of  the  as¬ 
sociation  might  have  their  outings. 

The  entertainment  features  included  a  I  do  not  like  the  word  “morgue”  in 
luncheon,  at  which  the  St.  Louis  Cham-  any  sen.se.  The  use  of  the  word  to  de- 
ber  of  Commerce  was  host;  a  boat  ride  scribe  the  reservatory  of  clippings  and  oi 
on  the  steamer  St.  Paul,  on  which  the  cuts  in  a  newspaper  establishment  is  a 
annual  banquet  was  held,  an  automobile  half  humorous  admission  of  our  inher- 
ride  over  the  city  as  the  gue.sts  of  the  ent  tendency  to  barbarism ;  likewise  it  is  even  as 
Advertising  Club  of  St.  Louis  and  a  a  survival  of  rough,  entde  times,  days  Xast, 
luncheon  at  the  Revo  plattt.  of  the  “tramp  printer”  and  alcoholic  peared 

journalist.  Perhaps  Mr.  James  W. 

Wells,  who  writes  with  thoroughness  ing  a  Dead  Lion, 
FORGOT  TO  STATE  COLOR  “ucwspaiK-r  morgue,”  will  sug-  “Live  Jackass”  was 

gest  a  new  name  (  if  he  agrees  with  me),  perhead  Press,” 
I'rom  my  own  tablitiuni  I  have  taken  that  the  donkey 
••  a  clipping  headed  “Political  Cartootis,”  appearance  in  th 
cut  from  Harper’s  Weekly,  an  issue  late  [Following  thi 
in  the  year  1508;  an  article  by  .Albert  the  origin  of  t 
Bigelow  Paine,  dealing  with  Thomas  Na.st's  double  pa 
Nast  and  his  cartoons.  Before  reading  Weekly  just  befc 
what  Mr.  Paine  wrote  about  the  Demo-  was  cajitioned 
cratic  “Donkey”  and  the  Republican  Loose — What  .A 
“Elephant,”  let  me  tell  shortly  about  .About  It?”  Xa 

^  savage  tiger  head 

Thomas  Xast  was  Ixirn  at  Landau,  hung  up  iti  Tammat 
Bavaria,  in  1840.  He  came  to  America  ration  of  the  days 


THE  ELEPHANT’S  ENTRANCE  INTO  POLITICS 

By  Philip  R.  Dillon 


.sytnliols.  Origitially  it  was  not  intended  scare  in  several  ways,  atid  had  in  turn 
to  stand  for  the  .party  as  a  whole,  but  been  ridiculed  by  the  Herald.  It  seems 

inly  for  that  element  of  it  which  found  unlikely,  now,  that  Mr.  Bennett  really 

pleasure  in  attacking  the  memory  of  took  any  stock  in  the  idea  of  imperialism. 
Secretary  of  W’ar  Edwin  M.  Stanton,  and  with  his  characteristic  fondness  for 

he  lay  in  his  coffin.  This  roused  a  hoax  was  waving  the  bugaboo  merely 

and  a  small  cartoon  which  ap-  to  see  how  many  persons  would  take 

in  Harper’s  W’eekly  for  January  fright  at  the  absurd  notion. 

15.  1870,  entitled  “.A  Live  Jackass  Kick-  “Nevertheless,  the  cry  of  Caesarism 
was  the  result.  The  did  find  an  echo  here  and  there,  even 

lalieled  “The  Cop-  among  the  Republican  press,  and  this 

and  it  was  in  this  form  fact  Xast  made  the  subject  of  a  cartoon. 

symbol  made  its  first  He  depicted  the  Herald  as  an  ass  in  a 
le  .American  cartoon.”  lion's  skin  frightening  a  group  of  other 
IS,  Mr.  Paine  tells  about  animals  with  its  noisy  braying.  In  one 

the  Tammany  “Tiger.”  corner,  the  ‘Republican  Vote,’  grown 

ige  cartoon  in  Harper’s  big.  unwieldy,  and  rather  timid,  is  de- 

ore  election  day  in  1871  picted  as  a  huge  clumsy  elephant  on  the 

“The  Tammany  Tiger  brink  of  a  pitfall.  Democracy,  for  the 

.re  You  Going  to  Do  moment  represented  as  a  fox,  with  a 

ed  the  face  slightly  suggesting  that  of  Samuel 

!d  had  J.  Tilden.  is  eagerly  awaiting  the  catas- 

imemo-  trophe,  which,  as  told  by  the  picture, 
d  been  occurred  presently,  for  the  elephant  is 
mpany,  next  shown  disappearing  into  the  pit- 
d  with  fall,  then  slowly  climbing  out  again. 

hanging  on  at  last  by  the  very  tip  of  his 
The  “G.  O.  P.  Elephant” — “But  it  trunk,  finally  to  become  victorious  Once 
was  not  until  the  latter  part  of  1874  more,  and  happy.  That  was  the  first 
(November  7)  that  Xast’s  third  great  story  told  by  the  Elephant  in  the  politi- 
party  symbol,  the  Republican  Elephant,  cal  cartoon.  The  symbol  continued  to  be 
liecame  the  property  of  the  .American  labeled  the  ‘Republican  Vote’  for  awhile; 
cartoon.  For  a  year  or  more  the  New  then  became  the  ‘Republican  Party,’  and 
York  Herald  had  been  keeping  up  an  finally  the  ‘Grand  Old  Party’  shortened 
outcry  against  Grant  and  the  possibility  to  ‘G.  O.  P.’  Like  others  of  Nast’s  sym- 
of  a  ‘third  term’  under  the  general  head  bols.  it  was  immediately  adopted  by  his 
of  ‘Caesarism.’  Xast  had  ridiculed  this  brother  illustrators.  *  * 


Negro*  Advertiting  for  Husband 
White  Woman  Gets  Three  Year* 

{Special  to  Editor  &  Publisher) 

Superior,  Wis. — The  postoffice  at  Ra¬ 
mona,  W^is.,  a  town  of  three  houses,  has 
been  clo.sed  as  the  result  of  the  arrest 
of  Mrs.  Margaret  Burington,  negress, 
who  pleaded  guilty  in  federal  court  here 
last  week  to  using  the  mails  to  defraud, 
fraud. 

“Ramona,  Wis.;  Will  be  willing  to  go  any¬ 
where  I  find  a  good  home;  am  a  poor  girl 
but  honest  and  have  a  good  disposition;  neat 
dresser,  good  looking;  good  housekeeper  and 
cook;  age  22,  5  feet  tall,  weight  145  pounds; 
black  eyes,  brown  hair.  .American,  Baptist. 
Desire  early  marriage.” 

That  was  the  newspaper  advertise¬ 
ment  which  Mrs.  Burington  used  to  at¬ 
tract  bachelors  and  lonely  widowers,  ac¬ 
cording  to  the  evidence.  Postoffice  In¬ 
spector  W.  F.  Esch  declared  he  had 
traced  more  than  sixty  victims,  fifteen 
of  whom  were  in  court  to  appear  against 
her  when  she  changed  her  plea  to  guilty 
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TWO  BRITISH  CITIES 
NEWSPAPERLESS 


Butiness  Duorganized  and  Necessity  of 
News  Demonstrated  by  Printers' 
Strike  in  Manchester  and 
Liverpool 


^  By  Herbert  C.  Ridout 
I.ondon  Editor,  Editor  &  Publisher 


British  Printers’  Strike  Over 

LIVERPOOL,  Sept.  20.— 
Newspapers  in  this  city  and 
Manchester  resumed  publication 
today,  after  a  suspension  of 
over  three  weeks,  differences 
with  the  printers  having  been 
satisfactorily  settled. 


TT  has  never  been  brought  home  to  the 
present  generat  on  what  a  purpose¬ 
less,  uninteresting,  and  isolated  existence 
life  would  be  without  newspapers,  but 
the  two  great  cities  of  Manchester  and 
Liverpool  have  been  the  subjects  of  such 
an  experience  for  over  a  fortnight. 
These  tw'o  cities  represent  local  com¬ 
munities  of  three-quarters  of  a  million 
each,  and  the  deprivation  of  daily  and 
hourly  news-services  ordinarily  fur¬ 
nished  by  the  morning  and  evening  pa¬ 
pers  has  demonstrated  in  a  painful  de¬ 
gree  to  what  an  acute  degree  business 
and  domestic  affairs  rely  upon  the 
newspapers  for  their  progress  and 
knowledge. 

The  situation  is  the  result  of  an  amaz¬ 
ing  chain  of  events.  The  newspaper 
workers  in  these  towns  are  members  of 
the  Typographical  Association,  with 
which  the  newspaper  proprietors  of  the 
country  recently  concluded  an  engage¬ 
ment  concerning  increased  wages  for  its 
members.  In  Manchester  and  Liverpool, 
how'ever,  the  operatives  were  dissatisfied 
with  the  decision  and  held  out  for  a 
larger  demand.  The  newspaper  proprie¬ 
tors  (who  include  Sir  Edward  Hulton, 
owning  six  or  eight  Manchester  papers) 
refused  to  consider  the  reopening  of  a 
question  that  had  already  been  settled  by 
the  men’s  own  official  organization  and, 
in  defiance  of  the  rules  of  the  associa¬ 
tion,  the  compositors  walked  out. 

The  Newspaper  Society  and  the  Typo¬ 
graphical  .Association  have  wrestled  with 
the  situation,  but  without  avail,  and  as 
the  latter  seemed  unable  to  control  oi 
guarantee  the  actions  of  their  local  sec¬ 
tions,  the  secretary  of  the  Newspaper 
Society,  Frank  Bird,  issued  the  follow¬ 
ing  statement : 

“Should  the  men’s  national  executive 
fail  to  take  the  necessary  measures  to 
re-establish  their  authority  it  will  be 
impossible  for  employers  outside  the 
present  strike  area  to  allow'  the  Man¬ 
chester  and  Liverpool  firms  to  continue 
the  struggle  alone,  and  it  will  become 
necessary  to  issue  lockout  notices  in 
every  newspaper  and  job-printing  office 
throughout  the  provinces.  In  face  of 
these  grave  possibilities  a  meeting  of  the 
Joint  Industrial  Council  (Whitley  Coun¬ 
cil)  for  the  printing  trade  has  been 
called  in  London,  when  a  renewed  «ef- 
fort  will  doubtless  be  made  by  this  body 
to  bring  the  crisis  to  an  end.’’ 

In  short,  the  whole  of  the  newspaper 
publishers  and  jobbing  printers  outside 
London  may  close  down  to  secure  a  set¬ 
tlement  of  the  dispute. 

Meantime,  Lancashire’s  two  great  cen¬ 
ters  of  commerce  are  laboring  under 
difficulties  due  to  lack  of  newspapers. 
The  only  paper  printed  in  Manchester  is 
the  Manchester  edition  of  the  London 
Daily  Mail,  but  no  extra  copies  of  this 
were  printed  and  it  quickly  became  un¬ 
obtainable.  The  Daily  Mail  was  en¬ 


abled  to  publish  because  Lord  North- 
cliffe  alone  had  granted  the  increased 
demands  of  the  men. 

Minor  efforts  to  provide  news  took  the 
form  of  typewritten  and  duplicated 
sheets,  bulletins  in  newspaper  windows 
and  in  the  shops  of  enterprising  retailers. 
Some  of  the  week-end  and  Sunday  pa¬ 
pers  were  limited  in  London  and  rail¬ 
roaded  to  Manchester — notably  those  of 
the  Hulton  press,  which  has  a  very  large 
London  organization.  But  these  meas¬ 
ures  were  totally  inadequate  to  palliate 
the  situation,  and  the  need  for  news  and 
its  effect  upon  business  was  quickly  felt. 
.■As  one  writer  neatly  expressed  it,  the 
new  position  was  that  men  were  “doing 
business  in  the  dark.”  Indeed,  it  is 
stated  that  business  generally  has  suf¬ 
fered  considerably  owing  to  the  absence 
of  market  reports  and  stock  and  share 
quotations  on  which  so  many  houses 
rely.  People  are  realizing  in  a  way  they 
never  realized  before  how  essential  to 
the  life  of  a  community  is  the  daily 
newspaper,  and  certain  businesses  will 
close  down  if  the  strike  lasts  many  days 
rather  than  continue  to  trade  in  the  dark. 
One  Manchester  paper  has  given  all  call¬ 
ers  at  its  office  the  stock  and  share  prices 
and  some  enterprising  printers  sought  to 
make  money  by  publishing  twopenny 
handbills  giving  the  winners,  but,  of 
course,  only  a  very  small  section  of  the 
community  can  be  reached  in  these  ways. 

It  is  an  amazing  situation — a  tangle 
in  every  way.  For  the  printers’  opera¬ 
tives.  owning  a  trade  union  and  enjoying 
its  power  as  a  collective  body  to  secure 
their  demands,  yet  cannot  be  controlled, 
apparently,  when  their  own  organization 
enters  into  an  agreement  on  their  behalf. 
To  say  the  least,  it  is  a  strange  reflec¬ 
tion  upon  the  viewpoint  of  labor  when 
such  things  can  be. 

SETTLE  WOMEN’S  PRESS  AFFAIRS 


Creditor*  Receive  Two-Third*  After 
Sale  of  Engraving  Plant 

(Sfccial  to  Editor  &  Publisher) 
Chic.xgo. — .Affairs  of  the  defunct 
Women’s  Press,  the  publication  founded 
by  Mr.  and  Mrs.  Fred  Fisher,  have 
been  wound  up  by  the  filing  of  a  full 
receiver's  report.  The  receiver  raised 
$3,287  by  the  sale  of  the  engraving  plant 
owned  by  the  Fishers,  and  other  assets, 
which  permitted  the  payment  of  two- 
thirds  of  the  claim  of  each  creditor 
against  the  company.  The  remainder  is 
to  be  secured  by  notes  to  be  paid  by  the 
Fishers  by  Jan.  2,  1921. 

During  the  proceedings  the  Fishers 
vigorously  contested  the  sale  of  the  en¬ 
graving  plant,  claiming  that  it  was  trans¬ 
ferred  to  them  by  the  Women’s  Press 
Corporation  but  the  court  ordered  the 
sale  in  vj'.'w  of  the  fact  that  all  com¬ 
panies  and  interests  concerned  were  con¬ 
trolled  by  the  Fishers,  who  are  now  pub¬ 
lishing  the  Chicago  Saturday  Press. 


Meridian  Di*patch  Will  Continue 

Meribian,  Miss. — P.  S.  Weir,  newly 
appointed  receiver  for  the  Meridian  Dis¬ 
patch,  said  this  week  that  the  publication 
had  survived  its  recent  financial  crisis  and 
would  not  suspend,  as  had  been  an¬ 
nounced  editorially  a  few  days  ago. 
Weir  stated  that  some  of  the  creditors 
had  come  forward  and  new  capital  had 
been  subscribed. 

Hobart  E*tabli*he*  Ad  Service 

Chicago. — Paul  Gardner  Hobart,  for¬ 
merly  with  Critchfield  &  Co.  and  Wil¬ 
liam  H.  Rankin  Company,  Chicago,  has 
established  an  advertising  service  here. 


Norfolk  Tribune  Start*  Oct.  2 

Norfoi.k,  Va. — The  Tribune,  plans  for 
which  have  been  under  way  for  several 
month,  will  appear  on  October  2. 


PRESS  ABOVE  CONGRESS, 
SAYS  MUNSEY 


Clean  Editorial  and  New*  Heart  of 
New*paper,  He  Tell*  Maine  Editor* 
— C.  H.  Fogg  Re-elected 
Pre*ident 


(Stecial  to  Editor  &  Publisher) 

BaxciOR,  Me. — ^The  newspaper  is  a 
place  of  more  power  than  that  held  by 
Congressmen  or  even  Senators,  Frank  A. 
Munsey  declared 
in  an  address  at 
the  annual  meet¬ 
ing  September  17 
of  the  Maine 
Press  .Associa¬ 
tion,  at  which  he, 
with  Cyrus  H.  K. 

Curtis,  Philadel¬ 
phia  ;  Charles  H. 

Bowden,  Wilm¬ 
ington,  D  e  1. ; 

Governor  -  elect 
and  Mrs.  Fred¬ 
eric  H.  Park-  C.  H.  Fooc. 

hurst,  and  Presi¬ 
dent  Robert  J.  .Aley  of  the  University 
of  Maine,  was  a  guest  of  honor. 

If  gives  more  power  even  than  that 
possessed  by  meu:bci.j  if  tiie  C.binet 
Mr.  Munsey  added.  He  made  some  in¬ 
teresting  and  wholesome  remarks  aliout 
the  duty  and  ideals  of  a  newspaper.  It 
should  lie  a  living  thing,  he  said,  \  ith 
personality  and  the  piiwer  of  individ¬ 
uality. 

Fairne**  I*  E**ential 

The  editorial  page  is  the  heart  of  a 
newspaper.  It  must  lx*  carefully  guard¬ 
ed  and  the  owner  must  keep  cbise  watch 
of  it  to  sec  that  it  lives  up  to  his  ideals. 
It  must  present  the  problems  honestly. 
There  must  be  a  clear  and  progressive 
thought  back  of  the  work  and  an  honest 
l>resentation  of  the  ideals  believed  in.  It 
was  fatal,  as  he  looked  at  it,  for  the  pa¬ 
per  to  misinterpret  or  misconstrue  the 
aims  and  objects  of  others.  The  ideas 
believed  in  must  be  forcefully  presented. 

Mr.  Munsey  told  of  his  experiences 
with  newspapers  and  of  his  own  personal 
organ,  the  Sun  and  New  York  Herald, 
which,  he  said,  represented  him  more 
fully  than  any  other  paper  he  uwned  be¬ 
cause  he  put  more  of  himself  into  it. 

It  is  our  policy,  he  said,  to  give  full 
praise  to  President  Wilson  when  he  ad- 
\ances  an  idea  or  thotight  that  v/c  be¬ 
lieve  in.  and  that  is  quite  often.  He  told 
of  the  trouble  of  publishing  a  big  news¬ 
paper  in  New  York  and  the  difficulty  of 
keeping  it  free  from  outside  influence 
unless  a  man  was  possessed  of  great 
wealth. 

He  quoted  Joseph  Pulitzer  'is  sayin.g 
“that  it  needed  a  man  with  an  incone 
of  $l,fi00,0(X)  a  year  to  run  a  bi.g  n-ws- 
paper  in  New  York  which  would  freely 
and  frankly  tell  the  truth  on  all  matters 
of  public  importance.’’ 

“I  did  not  go  into  the  newspaper  busi¬ 
ness  to  make  money,”  Mr.  Munsey  said, 
“I  could  have  made  more  in  other  ways, 
but  simply  for  the  joy  of  doing  a  great 
public  work  and  for  the  pleasure  of  such 
a  position  for  effective  work  in  the  in¬ 
terests  of  the  whole  people.” 

Charles  H.  Fogg  of  Houlton,  in  his 
address  as  president,  to  which  office  he 
was  re-elected,  said  the  Maine  Press  .As¬ 
sociation  stands  today  on  the  threshold 
of  a  new  era. 

New  Blood  in  Charge 

“For  .afi  years,”  said  President  Fogg, 
“this  organization  has  been  working  in 
the  interests  of  the  newspapers  of  the 
state,  and  in  1917  the  organization  adopt¬ 
ed  new  by-laws  broadening  its  scope  of 
work  to  include  the  job  printers,  giving 


them  the  same  privileges  as  the  news¬ 
papers  formerly  had. 

“Those  conducting  the  aftairs  today  are  the 
younger  men  in  point  of  age  of  membership 
and  since  their  election  no  pains  have  been 
spared  in  keeping  members  and  printers  in¬ 
formed  regarding  the  varying  changes  which 
have  taken  place  in  the  conditions  relating  to 
the  printing  are  and  working  along  the  lines 
of  the  importance  of  selling  the  products  of 
the  printing  industry  for  cost  plus  a  living 
profit  In  this  work  the  most  valuable  of  the 
many  agencies  for  accomplishing  this  purpose 
has  been  the  use  of  the  Franklin  Price  List. 

“The  greatest  trouble  with  many  printers  in 
our  state  today,  especially  those  who  are  not 
members  of  of  the  Main  Press  .-Association,  is 
that  '.hey  have  no  idea  of  the  importance  of 
the  overhead  expenses  connected  with  this  im¬ 
portant  industry  and  a  cost  system  is  a  neces¬ 
sity  for  any  manufacturing  business  and  should 
have  a  place  in  every  plant.  The  Franklin 
Price  I.ist  takes  into  consideration  every  item 
of  cost  and  overhead  expense.  There  are 
many  angles  to  real  cost  finding  that  do  not 
occur  to  the  amateur  investigator.  For  ex¬ 
ample.  if  yru  have  a  workman  to  whom  you 
!iay  say  $24  a  week  for  48  hours.  That’s 
$4  a  day  of  eight  hours.  He  puts  in  four 
boors  in  producing  printing  or  advertising  that 
you  sell.  The  other  four  hours  he  employs 
itis  time  in  distribution  of  type  or  other 
ei|ually  necessary  work,  but  it  is  time  you  do 
not  sell.  What  is  his  rate  per  hour?  One 
dollar  an  hour,  isn’t  it? 

Selling  Advertising  for  Cost 

“Then  add  to  that  $1  his  pro  rata  part  of 
depreciation,  interest,  insurance,  taxes,  rent, 
light,  etc.,  of  the  equii>ment  he  uses,  and  you 
will  add  possibly  another  fifty  cents.  Then 
his  salable  hours  must  carry  its  part  of  the 
office,  or  overhead  expense,  which  will  prob¬ 
ably  add  another  fifty  cents  an  hour,  making 
Ml  all  pi  ssihly  $2  an  hour  that  his  work  costs 
y..u.  To  make  a  real  profit  you  would  then 
need  to  sell  bis  time  at  $2.50  an  hour.  This 
is  only  the  general  jirinciple  but  briefly  told. 
It  is  absolutely  necessary  that  these  things  be 
known  positiyely. 

“The  same  principles  should  apply  in  pro- 
duciMC  a  weekly  pajier  as  in  the  manufacture 
of  printed  matter.  .As  many  of  you  wilj  re¬ 
number.  at  the  last  meeting  of  the  National 
Editorial  .Association  in  Boston  in  June,  they 
r"|ii  rted  and  adopted,  after  a  careful  study 
of  all  cost  data  obtainable  from  u^eekly  papers 
all  over  the  I’nited  States,  a  price  at  which 
advertising  should  be  sold  to  give  the  puh- 
lisber  .a  fair  profit  for  his  work.  'There  is  no 
reason  in  mi  st  cases  why  advertising  should 
ni  t  be  sold  on  the  basis  of  what  it  cost  just 
the  same  as  any  commodity,  and  yet  how 
m.any.  if  any  jiapers  in  the  state,  are  getting 
these  prices  for  their  advertising  space? 

“The  matter  of  [laying  the  subscription  to 
weeklies,  which  the  (Government  brought  to 
our  attention  in  1918,  has  been  taken  ad- 
i.antage  of  by  a  number  of  weeklies  and 
seemed  to  some  eilitors  too  good  to  lose,  and 
a  few  [laiiers  in  the  state  are  working  on  that 
basis. 

“.Since  we  hast  met,  the  association  has  lost 
a  valuable  member  in  the  death  of  Leon  A. 
dray  of  Damariscotta.  who  was  accidentally 
drowned  on  October  27.” 

Roland  T.  Patten,  business  manager  of 
the  Independent-Reporter  at  Skowhegan, 
was  re-elected  secretary  and  treasurer, 
in  addition  to  the  re-electirtn  of  Presi¬ 
dent  Fogg.  The  vice-presidetits  will  be 
the  division  chairmen  to  be  appointed 
later.  Matters  pertaining  to  newspaper 
publishing  and  advertising  were  infor¬ 
mally  discussed. 

Cyrus  H.  K.  Curtis,  one  of  the  special 
guests  of  the  occasion,  came  to  Bangor 
in  his  yacht  Lyndonia  from  his  summer 
home  at  Camden,  Me.  He  was  accom¬ 
panied  by  Charles  H.  Bowden,  another 
son  of  Maine  and  for  many  years  in 
charge  of  publicity  printing  for  the  Cur¬ 
tis  Publishing  Company. 

Mr.  Bowden,  who  now  holds  a  similar 
position  with  the  E.  1.  duPont  de  Ne¬ 
mours  &  Co..  Inc.,  at  AVilmington,  spoke 
on  the  practical  side  of  the  cost  system 
and  the  actual  working  out  of  this  theory 
in  practice  in  the  case  of  the  duPont 
concern.  He  answered  many  questions 
as  to  the  system  and  the  various  classi¬ 
fications  for  the  different  items  of  e.x- 
ficnse. 

The  annual  banquet  was  held  at  the 
clubhouse  of  the  Condeskeag  Canoe  & 
Country  Club,  at  which  Mr.  Munsey’s 
address  was  given.  .About  60  were  pres¬ 
ent. 

.■Arthur  G.  Staples,  managing  editor  of 
the  Lewiston  Journal,  presided  as  toast¬ 
master.  The  program  was  not  long  and 
the  speeches  were  intimate  in  tone  and 
full  of  food  for  consideration. 

Return  to  Old  Hone*ty 

President  Robert  J.  .Mey  of  Uni¬ 
versity  of  Maine  suggested  “three  reme- 
(Continued  on  page  31) 
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Editor  &  Publisher  for  September  25,  1920 


THE  AMERICAN  JOURNALISTS’  FORUM 

A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS’  ASSOCIATION 

Editorial  Board — Richard  L.  Stokes.  507  Commercial  Building.  St.  Louis.  Ma.  representing  the  American  JoumalUta* 


Association  of  Journalists;  Arthur  R.  Friedman,  editorial  department,  the  Sun.  Pittsburgh.  Pa.,  representing  the^  Pitts¬ 
burgh  Newswriters'  Association;  and  Walter  Williams,  dean  of  the  School  of  Journalism.  Universitj  of  Missouri. 
Columbia,  Mo.,  representing  the  schools  of  journalism. 


Schools  of  Journalism:  A  Reply  to  Mr.  Keilman  ed“or  of  a  college  town  daily  he 

has  found  otherwise,  I  think  he  should 

'T'  O  Editor  &•  Publisher  :  E.  D.  Keil-  iialism  in  the  United  States  that  ignores  in  fairness  exhibit  his  salary  schedule. 

man  of  the  Topeka  State  Journal  has  the  general  collegiate  curriculum  and  He  could  not  get  reporters,  he  says, 
delivered  himself  in  your  columns  of  permits  its  students  to  devote  themselves  from  the  school  of  journalism  in  his 
what  amounts  to  an  attack  upon  schools  exclusively  to  technical  subjects.  As  a  town.  1  recall  one  newspaper  that  used 
of  journalism  which,  in  my  humble  former  university  teacher  I  am  well  to  telephone  our  department  of  jour- 
opinion,  has  warrant  in  neither  fact  nor  aware  that  there  are  students  who  come  iialism  at  intervals  of  about  three 
philosophy,  and  which  his  very  limited  out  of  college  proficient  in  nothing,  and  months  for  “a  first  class  reporter”  for 
experience  should  have  caused  him  to  sometimes  with  an  aggravated  notion  of  a  run  in  a  suburban  district,  whom  they 
hesitate  to  write.  It  is  unfortunate  for  their  usefulness  in  journalism  and  else-  were  always  ready  to  pay  $10  a  week, 
those  who  would  wish  to  answer  him  where.  But  this  does  not  alter  my  fun-  As  we  always  told  them,  they  got  what 


or  profit  by  his  suggestions  that  he  is  damental  respect  for  education,  technical  they  were  entitled  to:  some  indifferent 


not  specific  in  naming  the  schools  with  as  well  as  general, 
which  he  has  had  experience.  I  will 
not  question  his  right  to  criticise  a  par-  Reporteri 

ticular  institution,  including  his  own  Mr.  Keilman  thi 


Good  Reporter*,  Poor  Desk  Men 


or  incompetent  or  untrained  lad  forced 
by  the  faculty  or  other  consideration  to 
leave  college  in  his  freshman  or  sopho¬ 
more  year,  and  he  was  always  too  wise 
to  stay  with  them  long.  It  is  no  dis- 


ticular  institution,  including  his  own  Mr.  Keilman  thinks  schools  of  jour-  'Tiore  year,  and  he  was  always  too  wise 
alma  mater  (unnamed  in  the  article  pub-  nalism  “are  trving  to  make  desk  men.”  stay’  with  them  long.  It  is  no  dis- 
lished  August  28),  but  to  lay  a  blanket  Well,  that  is  not  altogether  an  ignoble  K^ace  to  find  petty  routine  of  small  town 
indictment  except  on  the  basis  of  widest  task ;  nevertheless,  he  is  wrong.  It  may  reporting  irksome,  even  though  a  Wil- 
experience  and  information  is  unwar-  be  that  some  teachers  of  journalism  at-  I'^m  .‘Mien  White  can  make  it  glamorous 
ranted,  and  exemplifies  a  too  common  tach  undue  importance  to  the  training  if*  fi*^  telling;  but  a  fledgling  will  stand 
weakness  of  newspaper  writers,  of  whom  of  students  for  desk  as  well  as  street  a  good  hit  of  it  if  decently  paid. 

I  am  proud  to  count  myself  one.  jobs ;  it  may  be  that  some  incline  to  ^fr.  Keilman  ventures  suggestions  re- 

His  statements  are  not  proof  against  place  the  desk  man  (mistakenly,  I  should  garding  the  value  of  science,  law,  psy- 
direct  assault :  say)  on  a  higher  pedestal  than  reporters,  chology,  history,  economics,  foreigm  lan- 

“1  know  it  took  me  two  years  after  jt'  is  more  likely  that  the  students,  guages,  philosophy  and  English  to  the 
leaving  a  school  of  journalism  to  realize  viewing  intently  the  salary  schedules,  aspiring  journalist,  quite  as  though  he 
that  I  had  made  only  a  small  part  in  have  chosen  to  develop  themselves  for  had  discovered  in  the  collegiate  curricula 
the  newspaper  game  (sic).  What  is  executive  and  editorial  rather  than  rep-  ^  number  of  subjects  strange  to  journal- 
more,  I  found  that  I  had  to  throw  away  ortorial  work,  and  have  been  impatient  ism  faculties.  It  would  be  interesting 


the  most  of  the  things  I  had  learned  in  of  their  novitiate  as  “news  hounds.”  to  discover  any  school  of  journalism 

the  school,”  he  says.  He  thinks  he  That  is,  after  all,  the  fault  of  news-  which  overlooks  these  subjects,  or  fails 

would  have  been  three  years  farther  paper  proprietors  and  editors  who  have  to  cram  the  student  as  full  as  possible 
along  in  his  profession  if  he  had  taken  granted  to  the  swivel  chair  brigade  too  with  them.  But  Mr.  Keilman  must  not 

straight  liberal  arts  training  instead  of  often  a  higher  scale  of  wages,  and,  I  forget  that  there  are  limits  to  the  aca- 

a  course  including  journalism.  might  remark  parenthetically,  thereby  demic  year,  and  that  many  of  us  who 

Now  in  part  the  weakness  of  these  spoiled  a  lot  of  superior  reporters  by  took  little  or  no  journalism  in  college 
assertions  lies  in  the  subsequent  state-  turning  them  int  j  inferior  sub-editors  managed  to  emerge  astonishingly  short 
ment  (by  inference)  that  Mr.  Keilman  when  they  demanded  salary  increases,  of  mastery  of  any  of  these  studies,  even 
came  out  of  a  school  of  journalism  and  But,  returning  to  his  specific  charge,  though  we  took  a  plunge  in  all  of  them, 
started  cubbing  ten  years  ago;  for  the  I  do  not  think  ^fr.  Keilman  can  produce  It  ill  becomes  Mr,  Keilman.  who  is 
oldest  school  of  journalism  and  the  old-  a  single  outline  of  courses  in  journalism  hardly  at  the  pinnacle  of  journalistic 
est  department  of  journalism  in  the  from  any  of  the  hundred  or  so  institu-  success,  to  sing  his  own  praises  after 

I'nited  State^  have  just  celebrated  the  tions  of  higher  learning  giving  attention  what  most  of  us  consider  a  brief  term 

tenth  anniversaries  of  their  establish-  to  the  subject,  in  which  the  major  at-  of  ten  years,  and  then  conclude  with  the 
ment,  while  most  such  schools  and  de-  tention  is  not  given  to  writing.  As  a  quite  untrue  assertion  that  “these  grad- 
partmcnts  are  less  than  half  that  old.  matter  of  fact  desk  work  is  quite  likely  uate  journalists”  (of  whom  he  has  pro- 
“The  whole  three  years”  which  he  to  be  given  most  cavalier  consideration;  claimed  himself  'one!)  don’t  go  into 
spent  “in  the  school  of  journalism”  must  it  is  .seldom  among  the  best  taught  sub-  “the  news  game”:  that  they  “get  jobs 
have  antedated  its  foundation.  If  his  jeets,  though  it  should  he.  teaching  journalism  in  the  high  schools 


ment,  while  most  such  schools  and  de¬ 
partments  are  less  than  half  that  old. 


spent  “in  the  school  of  journalism”  must  it  is  .seldom  among  the  best  taught  sub- 
have  antedated  its  foundation.  If  his  jeets,  though  it  should  he. 


statements  are  confusing  because  of  p  -j  f  -  - "  -■  '  - 

lack  of  clarity,  and  he  really  did  attend  What  They  Paid  For  betraying  again  very  limited  in- 

a  school  of  journalism  three  years,  then  If  Mr.  Keilman  chooses  to  point  out  formation  and  a  too  great  readiness  to 
I  should  like  to  submit  two  points:  first,  a  school  of  journalism  whose  graduates  break  into  print.  He  must  know  that 
that  he  has  not  had  sufficient  experience  are.  like  himself  in  his  earlier  day,  the  increasing  contributions,  benefac- 
(necessarily  less  than  seven  years)  on  “insulted”  when  initiated  on  a  minor  tions  and  bequests  of  journalists,  world- 
which  to  base  his  criticism,  and,  second,  run,  then  we  shall  know  that  that  school  wide,  to  schools  of  journalism  eJTace  his 
he  is  not  making  due  allowance  for  the  is  stumbling;  but  my  extensive  records  petty  and  unjust  criticisms:  and  that 
simple  academic  fact  that  it  requires  of  graduates  of  37  schools,  colleges,  de-  these  schools,  having  weathered  the  early 
time  for  professional  schools  as  well  as  partments  and  courses  in  journalism  in-  storms  of  satirical  comment,  will  only 
newspaper  men  to  discover  and  remedy  dicate,  as  does  also  my  large  corre-  be  slightly  retarded  in  their  enterprise 
defects  in  their  method.  There  is  still  spondence  with  newly-hatched  newspaper  by  ill-advi.sed  critics.  His  slight  con- 
much  dispute  among  scholars  as  to  the  men,  that  they  expect  to  and  do  enter  tribution  of  constructive  criticism  is 
proper  administration  of  such  schools,  journalism  by  way  of  the  reportorial  stale  in  the  mouths  of  close  students  of 
for  all  of  the  merit  of  the  work  they  desk.  If  in  his  experience  as  a  manag-  the  subject. 


that  are  now  taking  up  the  fad.”  He 
is  only  betraying  again  very  limited  in¬ 


proper  administration  of  such  schools,  jour: 
for  all  of  the  merit  of  the  work  they  desk 
do  and  the  graduates  they  send  into  the 

professions.  - 

With  Mr.  Keilman  I  shall  agree  to 
this  extent:  that  if  a  young  man  or 
woman  must  choose  between  a  liberal 
education  and  a  purely  technical  course 
in  journalism,  as  preparation  for  his 
profession,  then  he  should  assuredly 
take  the  former.  But  if,  as  in  most 
schools  of  journalism,  he  may  acquire 
at  once  the  foundation  of  a  broad  educa¬ 
tion  (he  can  never  get  more  than  that 
in  college  anyway),  some  proficiency  in 
the  technique  of  journalism,  and  a  very 
large  conception  of  the  responsibility  of 
the  journalist,  then  he  should  enholl  in 
journalism.  There  .is  no  school  of  jour-  _ 


the  subject. 


WHAT  DO  YOU  THINK  ABOUT  IT? 

The  .American  Journalists  Association  has  now  been  carrying 
on  a  campaign  for  new  members  for  more  than  six  months. 
Active  newspaper  men  in  every  part  of  the  country  have  been 
reached  by  mail  and  others  have  met  with  the  officers  of  the 
St.  Louis  Association,  who  have  assumed  a  major  part  of  the 
work  necessary  to  organization.  The  purposes  and  ideals  of  the 
organization  are  now  pretty  well  known.  Editor  &  Publisher 
would  like  to  know  what  the  active  newspaper  men  of  the  coun¬ 
try  think  of  the  A.  J.  A.  Your  views  will  be  appreciated. 
Write  today.  . 


Whatever  alterations  may  be  made  in 
method  and  whatever  changes  in  per¬ 
sonnel,  schools  of  journalism  will  con¬ 
tinue  to  endeavor,  and  with  some  suc¬ 
cess,  to  send  out  into  the  newspaper, 
magazine  and  advertising  fields  eager 
young  folk  who  are  competent  to  gain 
a  toehold  without  overtaxing  a  worried 
and  weary  executive;  who  know  their 
shortcomings:  who  are  filled  with  zeal 
for  the  advancement  of  journalism; 
who  have  had  their  social  consciences 
pricked;  and  who  hope  to  leave  the  im¬ 
press  of  their  energy,  idealism  and  de¬ 
votion  upon  the  press.  As  for  youth’s 
occasional  indiscretions — shall  we  be 
wholly  uncharitable? 

LEE  A.  WHITE. 

The  Detroit  News ; 

Editor  of  The  Quill. 

IN  OUR  TOWN 

T  N  our  town  there  is  a  certain  news- 
■*^paper  man.  He  can  always  be  humor¬ 
ously  blase  when  discussing  the  fact  of 
a  poor,  friendless,  moneyless  cub  hav¬ 
ing  got  the  blue  envelope.  Such  a  topic 
suits  his  funnybone.  He  is  cynical,  philo¬ 
sophical,  epigrammatic.  The  same  fellow 
always  waxes  ecstatic  when  the  manag¬ 
ing  editor  speaks  to  him  on  the  street. 
“There,”  says  he,  “is  what  I  call  a  regu- 
ular  guy.” 

You  know  this — this  coyote.  He’s  the 
fellow  we  have  to  fight.  He’s  the  ani¬ 
mal  who  says  “everybody  for  himself.” 
What  he  means  is,  “everybody  for  me.” 
It  is  he  who  disrupts  organizations.  In 
lower  circles — socially  speaking — is  his 
brother,  the  strikebreaker.  Lower  still — 
and  still  socially  speaking — is  the  stool 
pigeon,  the  “find,”  the  thing  who  helps  a 
regular  burglar  rob  a  house  and  then 
tells  the  police  how  to  get  the  other  fel¬ 
low. 

Our  own  worst  enemy  is  within  the 
gate.  Newspaper  men  must  develop 
a  professional  consciousness.  Forget  the 
laisses  faire  attitude.  It’s  every  fellow 
for  all,  and  all  for  each  fellow,  nowa¬ 
days,  or  we  lose.  Hang  together,  or 
separately. 

That  fellow  described  is  of  no  legiti¬ 
mate  value  to  himself,  his  associates  or 
his  employer.  Make  no  mistake  about 
the  latter.  Good  editors  are  men  who 
have  been  good  reporters.  They  are 
honorable  men  at  heart.  They  have  no 
more  liking  for  this  fellow  than  you 
have.  They  know  he  can’t  be  trusted. 
But  they  are  only  human,  and  so  they 
use  him.  They  use  him  to  keep  wages 
down,  to  keep  the  restless  passive,  to 
silence  the  protester,  to  set  an  example 
of  working  overtime  and  accepting  un¬ 
reasonable  instructions. 

One  of  the  objects  of  the  American 
.Association  of  Journalists  is  to  cleanse 
the  profession  of  this  parasite.  One  of 
the  ways  to  help  get  rid  of  him  is  by 
joining  the  Association.  He  is  to  be 
swatted. 

Times  have  changed.  “The  good  old 
days”  are  gone — ^thank  Heaven.  It’s  no 
longer  by  intelligent  newspaper  workers 
considered  an  honor  and  an  adventure 
to  get  a  last-minute  overtime  assign¬ 
ment — without  pay — necessitating  the 
breaking  of  an  engagement  and  the  loss 
of  a  meal.-  If  you’re  not  in  the  band¬ 
wagon,  you’d  better  be  getting  in. — 
P.  Y.  A..  St.  Louis.  ' 
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THE  MACHINE  THAT  LASTS 


Progressive  Thought 

Every  development  of  the  Linotype  is  for  an  assured 
betterment  of  the  printing  business  —  to  lessen 
labor,  improve  quality,  and  increase  economy. 

THE  FIRST  SINGLE-MAGAZINE  MACHINE 
THE  FIRST  TWO-LETTER  MACHINE 
THE  FIRST  MULTIPLE-DISTRIBUTOR  MACHINE 
THE  FIRST  AUXILIARY-MAGAZINE  MACHINE 
THE  FIRST  DISPLAY  machine 
THE  FIRST  TEXT-AND-DISPLAY  MACHINE 
all  served  for  the  progressive  profit  of  users.  From 
the  days  of  the  earliest  machines,  the  Mergenthaler 
Linotype  Company’s  constant  thought  has  been  to 
enhance  the  value  of  the  Linotype-user’s  investment. 
The  economy  that  he  gains  from  his  Linotype  does 
not  end  with  the  composition.  The  slug  makes  a  con¬ 
tinuing  economy  throughout  the  print-shop.  The 
economy  and  ease  of  handling  slugs,  as  compared 
with  one  type  at  a  time,  would  alone  be  a  sufficient 
reason  for  preferring  the  Linotype. 


MERGENTHALER  LINOTYPE  COMPANY 

29  Ryerson  Street,  Brooklyn,  N.  Y. 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

Canadian  Linotype  Limited,  Toronto 


This  Advertisement,  Including  Border  Ornaments,  is  Composed  Entirely  of  Linotype  Material 
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TEXANS  UNITE  TO  BUY 
NEWSPRINT 


Publishers  at  Dallas  Meeting  Form 
Texas  Daily  Press  League,  with 
W.  C.  Edwards  of  Denton 
as  President 


(.Sfet'ial  to  Editor  &  Puelisher) 

Dallas,  Tex. — Permanent  organiza¬ 
tion  of  the  Texas  Daily  Press  League 
was  effected  at  a  meeting  of  the  repre¬ 
sentatives  of  the  daily  newspapers  in 
Texas  last  week  in  Dallas,  the  purpose 
of  the  organization  being  to  promote 
the  interests  of  daily  newspaper  pub¬ 
lishers  and  to  co-operate  with  the  Texas 
Press  .Association  and  the  Associated 
-Advertising  Clubs  of  Texas.  Chief  among 
the  means  for  promoting  the  daily  news¬ 
papers  considered  was  co-operative  buy¬ 
ing  of  newsprint  paper  to  insure  ade¬ 
quate  supplies  and  to  enable  the  smaller 
dailies  to  take  advantage  of  lower  prices 
for  large  orders. 

Officers  chosen  when  the  tentative  or¬ 
ganization  was  effected  some  weeks  ago 
were  re-elected  as  follows :  \V.  C.  Ed¬ 

wards  of  the  Denton  Record-Chronicle, 
president ;  Lowry  Martin.  Corsicana 
Daily  Sun,  first  vice-president ;  C.  E. 
Palmer,  Texarkana  Four  States  Press, 
second  vice-president ;  executive  com¬ 
mittee,  Sherwood  Spotts,  Bonham  Daily- 
Favorite.  chairman;  H.  Harte,  San  -An¬ 
gelo  Standard,  and  George  Xeu,  Bren- 
ham  Banner-Press. 

The  next  meeting  of  the  league  will 
be  held  on  Press  Day  at  the  Texas  State 
Fair,  Oct.  16. 

.Among  the  Texas  publishers  who  at¬ 
tended  the  meeting  were ;  Houston 
Harte.  San  .Angelo  Standard;  D.  W. 
Campbell,  Hillsboro  Mirror;  J.  F.  Xunn 
and  J.  L.  Xunn.  .Amarillo  Daily  Xews; 
Sherwood  Spotts,  Bonham  Daily  Fa¬ 
vorite  :  O.  H.  Pool,  Cleburne  Review ; 
W.  C.  Edwards.  Denton  Record  Chron¬ 
icle  ;  Lowry  Martin,  Corsicana  Sun ;  E. 
C.  Hunter,  Sherman  Democrat;  Henry 
Reese.  Gonzales  Enquirer;  G.  G.  Dun- 
kerly,  Ennis  Xews;  Sam  P.  Harbin,  sec¬ 
retary  Texas  Press  .Association  and  pub¬ 
lisher  Richardson  Echo:  Mrs.  Iona 
Stuart,  representing  eight  dailies  of  the 
Terrell  Publishing  Company;  De  Witt 
Lamb,  Mexia  Xews-Herald;  E.  C. 
Palmer.  Texarkana,  Four  States  Press. 


MILLS  HAVE  4  DAYS’  STOCK 

August  Paper  Production  of  U.  S.  and 
Canada  \%  Over  Shipment* 

The  forty-four  companies  reporting  to 
the  Xewsprint  Service  Bureau  produced 
1><1,344  tons  and  shipped  178,840  tons  of 
newsprint  during  -August.  Production 
exceeded  shipments  by  2,504  tons,  or 
about  1  per  cent.  Production  figures 
include  2.257  tons  of  hanging,  of  which 
333  tons  were  made  in  Canada. 

1  he  average  daily  production  of  news¬ 
print  paper  by  the  mills  reporting  in 
.August  amounted  to  100.2  per  cent  of 
the  average  daily  output  during  the 
three  months  of  great  production  in 
1919. 

Production  by  United  States  reporting 
mills  during  the  first  eight  months  of 
1920  was  51,534  tons,  or  6  per  cent 
greater  than  during  the  same  months  in 
1919.  Production  by  the  Canadian  mills 
during  the  period  was  67,858  tons,  or 
nearly  13  per  cent  greater  than  during 
the  same  months  of  1919.  This  made 
total  production  by  the  44  reporting 
companies  119,392  tons,  or  9  per  cent 
more  during  the  first  eight  months  of 
1920  than  during  the  same  period  in 
1919. 

Stocks  during  .August  increased  2,311 
tons  at  United  States  mill  points  and 
202  tons  at  Canadian  mills.  Total 


stocks  at  all  reporting  mills  amounted 
to  2,513  tons  more  on  August  31  than 
on  July  31.  The  total  of  29,833  tons  on 
hand  -August  31  amounted  to  alxiut  four 
days’  production. 


LAURENTIDE  EARNS  32  PER  CENT 

Six  Month*’  Income  Almo*t  Equal* 
That  of  Entire  1919 

Montreal,  —  The  Laurentide  Paper 
Company  has  issued  its  first  financial 
statement,  for  the  first  si.x  months  of 
the  year,  since  the  changes  in  its  capi¬ 
talization.  As  compared  with  the  earn¬ 
ings  of  the  old  company,  the  first  six 
months  of  this  year  are  nearly  as  large 
as  the  whole  of  the  previous  year 

Total  income  from  operations  during 
six  months  of  1920  were  $2,566,673  com¬ 
pared  with  $2,593,835  during  1919.  .Af¬ 
ter  deducting  usual  charges  but  before 
allowing  for  dividends,  net  profits  for  the 
six  months  were  $1,499,539  against 
$1,823,657  for  the  whole  of  1919  and 
$1,704,655  for  1918. 

The  earnings  for  1920  on  the  basis  of 
the  first  six  months  will  therefore  be 
equal  to  32  per  cent  on  the  capitalization 
of  the  old  company. 

Extensions  are  now  being  carried  out 
which  will  increase  production  of  all 
lines  from  aljout  285  tons  per  day  to 
about  435  tons  per  day.  The  increase 
will  be  largely  newsprint,  through  the 
installation  of  two  new  paper  machines 
which  will  be  completed  by  the  end  of 
the  present  year. 


Ihm*en  on  European  Auto  Trip 

M.  F.  Ihmsen,  publisher  and  general 
manager  of  the  Los  .Angeles  Examiner, 
is  now  taking  an  automobile  tour  of 
Europe  at  the  expense  of  W.  R.  Hearst, 
recuperating  from  an  illness  which  ex¬ 
tended  over  several  months.  When  last 
heard  of  by  the  Hearst  organization  in 
X'ew  York,  he  was  enjoying  the  beauties 
of  the  -Austrian  -Alps. 


BUYING  CORPORATION 
OPTIMISTIC 


(Coittiiiiird  from  page  7) 


tig.  Zanesville,  Ohio;  H.  G.  Spaulding, 
Shawnee  (Okla. )  Morning  Xews;  and 
J.  B.  Finan,  Cumberland  (Md.)  Times 
and  -Alleganian. 

President  Pape  in  discussing  the  meet¬ 
ing,  afterwards  stated  that  the  affairs 
of  the  group  buying  corporation  were 
progressing  very  satisfactorily. 

“Ours  is  a  complex  task,  only  partly  accom¬ 
plished,”  he  said,  “becau.se  we  are  taking  un¬ 
precedented  measures  to  meet  an  unprece¬ 
dented  situation.  We  are  making  encouraging 
progress  in  the  face  of  difficulties  which  to 
outsiders  may  seem  inseiterable,  but  we  see  the 
the  light  ahead  and  firmly  believe  that  the 
program  originallv  laid  down  will  be  success¬ 
fully  accomplished. 

■‘Efforts  are  being  made  to  detach  some  of 
our  members,  but  these  will  fail.  We  are 
building  .a  bridge  that  is  going  to  be  wide 
enough  and  .strong  enough  to  get  them  all  out 
of  troubles.  If  anybody  does  not  believe  that 
we  are  succeeding,  look  at  the  records  of  the 
spot  market. 

“Newsprint  was  15  cents  in  New  York  at 
the.  end  of  .\pril.  but  at  the  -A.  N.  P.  A.  con- 
ventii-n  the  members  with  contracts  promised 
to  practice  conservation,  and  the  members  with¬ 
out  contracts  began  to  organize  for  group 
buying.  Ever  since  the  price  has  been  falling 
steadily  at  the  rate  of  one  cent  a  month  and 
tonnage  is  now  being  offered  freely  in  New 
York  at  10  cents,  with  paper  available  for 
immediate  delivery  at  lO'/i  to  11  cents, 

“Imported  paper  is  even  lower,  is  being  of¬ 
fered  for  next  year  in  lots  as  high  as  60,000 
tons,  will  be  delivered  in  New  York  in  Octo¬ 
ber  at  9 'A  cents,  and  in  November  at  8}4 
cents. 

“The  fact  that  our  members  were  being 
asked  as  high  as  15  cents  in  April,  and  that 
we  arc  now  offering  6,000  tons  of  paper,  de¬ 
liveries  to  commence  in  November,  at  8.65 
cents,  while  in  the  meantime  contract  paper 
has  risen  as  high  as  O'A  cents,  and  is  generally 
expected  to  go  to  cents  next  year,  enables 
us  t''  smile  at  the  croakers. 

“There  is  naturally  crmsiderable  propaganda 
from  trade  sources,  and  part  of  our  job  is  to 
study  conditions  from  the  standpoint  of  the 
consumer  in  order  to  take  proper  measures  in 


his  behalf  and  to  give  him  proper  advice. 
Pn  |)er  advice  is  w  hat  the  purcahsers  of  news- 
p-int  need  as  badly  as  they  think  they  need 
the  actual  paper. 

“Our  advice  is  (and  seme  paper  producers 
and  merchants  back  us  up  in  it) :  Don’t  worry, 
don’t  get  scared  about  vour  1921  supply,  don’t 
hurry  too  much  in  buying  it.  The  longer  you 
wait  and  the  farther  you  go  the  easier  it  will 
lie  to  get  (lafter  and  the  cheaper  will  be  the 
price.  There  is  no  25  per  cent  shortage.  It 
is  doubtful  if  there  ever  was  a  real  shortage. 
The  rise  in  the  price  of  paper  in  the  early 
T)art  of  the  year  was  due  to  cowardice  and 
hoarding.  In  April  scores  of  publishers  went 
into  the  spot  market,  and  in  cne  month  bought 
a  three-months  supply.  Naturally  the  price 
jumped.  But  the  bins  were  filled  up  and 
since  then  orders  have  been  at  the  normal 
scale. 

“Paper  is  being  delivered  to  the  710  large 
consumers  faster  than  they  are  using  it.  They 
stored  in  .Tuly  and  -August  one-cighth  of  the 
pauer  they  received.  They  have  stored  paper 
every  m.<  nth  since  -April,  even  though  in  May, 
at  ttie  spring  peak  of  advertising,  they  printed 
more  lineage  than  they  did  in  October  and 
.November.  There  is  good  reason  to  expect 
that  they  can  continue  to  save  up  pajier  until 
the  middle  of  October,  and  then  for  a  month 
or  six  weeks  they  will  use  it  as  fast  as  the 
mills  produce  it,  but  the  average  supply  on 
hand  and  in  transit  to  publishers  will  be  over 
60  davs’  consumption  by  then,  which  is  normal 
or  better  than  normal. 

“There  need  be  no  rise  in  the  spot  market 
this  fall  because  there  will  be  no  scarcity  of 
l  arer,  and  there  will  be  no  scarcity  of  paper 
because  the  newspapers  are  finding  out  how 
to  run  more  advertising  on  less  paper  than 
they  used  during  those  two  deadly  months  last 
fall.  In  1921  the  price  will  be  high  enough 
to  keep  up  production  even  from  the  marginal 
mills,  and  to  compel  the  raising  of  advertising 
and  subscription  rates  to  the  point  where  con¬ 
sumption  will  be  checked  5  or  10  per  cent. 
That  will  save  the  situation  anil  prices  will 
gradually  decline. 

“I  am  not  a  prophet  or  the  son  of  a  prophet 
neither  am  I  what  would  be  descritied  a  bet¬ 
ting  man.  There  is  one  bet  I  am  willing  to 
make  publicly,  and  if  I  win  it  I  will  gain 
nothing,  while  if  I  lose  I  will  be  several  hun¬ 
dred  dollars  out. 

“1  will  scud  a  good  box  of  cigars  with  my 


compliments  to  each  of  the  first  fifty;  publisiiers 
who  writes  me  a  letter  in  1921  stating  that  he 
has  betn  unable  to  buy  a  carload  of  newsprint 
which  he  needs  or  has  had  to  pay  more  t;;an 
10  cents  a  pound  fer  it  in  rolls  in  carload  lots 
on  the  spot  market.  Of  course,  if  the  Pub¬ 
lishers’  Buying  Corporation  is  able  to  sell  him 
at  10  cents  and  he  goes  somewhere  else  and 
pays  10 '-4  for  it  just  to  be  mean,  he  may  have 
some  difiicidty  in  convincing  me  that  I  owe 
him  the  cigars.  But  if  he  has  to  buy  on  the 
spot  market  he  should  join  the  corporation  and 
let  us  buy  it  for  him  with  our  spot  paper.  If 
even  50  per  cent  of  the  spot  paper  were  bought 
through  one  stmree.  the  price  would  settle 
down  where  it  belongs.  One  hundred  news¬ 
papers  in  the  market  for  spot  paper  will  pay 
more  than  if  any  one  of  the  hundred  bought 
for  the  rest.  We  proved  this  in  1920.  It  was 
individual  buying  that  raised  the  price  of  news¬ 
print  from  5  cents  in  the  fall  of  1919,  to  15 
cents  in  the  spring  of  1920.  Who  is  willing 
to  debate  that  preposition?” 


'  Snyder  Head*  U.  S.  League 

Following  the  meeting  of  the  Publish¬ 
ers’  Buying  Corporation,  the  directors 
of  the  United  States  Publishers  Xews¬ 
print  Conservation  League  convened 
and,  after  electing  officers,  instructed  the 
officers  to  call  the  annual  meeting  in 
Xew  York  about  the  time  of  the  Amer¬ 
ican  Xewspaper  Publishers  Association 
convention  next  -April.  J.  R.  Snyder  of 
the  Gary  (Ind.)  Post  was  elected  presi¬ 
dent  and  other  officers  are :  Vice-pres¬ 
idents,  Orville  Elder,  Washington,  la., 
and  F.  T.  Raiford,  Selma,  Ala.;  secre¬ 
tary,  J.  L.  Horne,  Jr..  Rocky  Mount 
( X.  C.)  Telegram;  treasurer,  C.  E. 
Whipple,  Hagerstown  (Md.)  Herald 
and  Mail.  The  above  officers  constitute 
the  board  of  directors. 


V 


WILLIAM  E.  SEIP 

“I’iir’  Seip,  as  his  many 
friends  call  him,  was 
with  Mr.  Hearst’s  Bos¬ 
ton  -American  when  he 
joined  my  Organization 
ten  years  ago. 

“Bill”  is  the  second 
best  story  teller  in  the 
country,  and  is  as  human 
as  George  M.  Cohan. 

I  am  very  pleased  with 
his  long  association  with 
our  Organization. 


Jamestown 

Post 

In  Jamestown  (N,  Y.) 
the  leading  paper,  from 
every  standpoint,  is 

the'  J.AMESTOWN 
POST.  It  has  nearly 
50%  more  circulation 
than  its  next  nearest 
competitor.  It  carries 
more  advertising  than 
any  other  Jamestown 
newspaper. 

Its  circulation  is  almost 
entirely  delivered  by 
carriers  as  it  has  prac¬ 
tically  no  street  sale 
(less  than  200).  It  goes 
into  every  worth-while 
home  in  Jamestowm  and, 
of  course,  produces  won¬ 
derful  results  for  adver¬ 
tisers. 


Serial  \o.  17. 
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— how  do  you  calculate 


your  advertising  rates — the  cost 
per  line  per  thousand  circula- 


Do  you  figure  only  the  circula¬ 
tion  in  territory  where  you  have 
distribution  ? 

How  much  does  the  lost 
“national”  circulation  cost — 
that  in  territory  where  your  v 
goods  can  not  be  bought  ? 

Daily  Newspapers  have  the 
least  circulation  waste,  the  low¬ 
est  advertising  rate  and  the 
greatest  power  of  any  medium. 

Invest  in  Newspaper  Advertising 

E.  Katz  Special  Advertising  Agency 

EsUbliahed  1888 


Publishers’  Representatives 


Chicago 
Kansas  City 


New  York 


•  Atlanta 
San  Francisco 


Of  a  Series,  Number  45. 

So  firmly  are  we  sold  on  advertising 
that  vie  buy  as  much  as  we  can  afford, 
and  urge  our  Publishers  to  do  like¬ 
wise.  ' 

E.  Katz  Special  Advertising  Agency 
75  East  26th  Street,  New  York  City 
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IDEAL  PAPER  PRINTS  ALL 
TRUE  NEWS— COX 

Democratic  Candidate  Addresaes 

California  Editorial  Association — 
Newsprint,  Labor  and  Pub¬ 
licity  Discussed 

(B.v  Telegraph  to  Editor  &  I’iblisher) 

L«s  Axgki.ks,  Cal..  Sept.  21. — One 
hundred  and  rifty  California  publishers 
completed  a  iwo-day  business  session  at 
I-os  .Cnseles  under  the  auspices  of  the 
Southern  California  Editorial  .\ssocia- 
tion,  at  which  problems  confronting 
publishers,  from  the  evils  of  press  agents 
to  proposed  newspaper  legislation  were 
thoroughly  threshed  out.  The  jiublishers 
also  listened  to  an  address  by  James 
M.  Co.x,  Democratic  nominee  for  Pres¬ 
ident.  E.  O.  W'ickizer,  Pasadena  pub¬ 
lisher,  opened  the  session  with  a  dis¬ 
cussion  on  the  press  agent  and  advo¬ 
cated  formation  of  a  central  bureau 
wh’ch  would  ])ass  on  all  free  space  mat¬ 
ters  for  all  Southern  California  papers 
so  as  to  weed  out  the  legitimate  ma¬ 
terial  for  promotion  of  public  welfare 
from  the  plain  unvarnished  press  agent 
yarn. 

“Of  course  it  is  our  duty  as  newspa¬ 
per  men  to  support  with  liberal  space 
such  projects  as  will  be  of  general  lieiie- 
fit  to  mankind.  .\nd  we  want  to  do  that. 
Hut  we  divert  from  our  own  business 
office  our  legitimate  revenue  when  we 
print  free  in  news  columns  that  which 
is  really  advertising  and  for  which  an¬ 
other  is  paid.”  said  Mr.  Wickizer. 

Following  Mr.  Wickizer’s  address,  \V. 
E.  Westland  of  the  Uplands  News  con¬ 
sidered  the  semi-weekly  and  in  the  after¬ 
noon  W.  S.  Bock  of  the  Maricopa  Oil 
News  read  a  paper  on  the  “Value  of 
Headlines,’’  which  was  followed  by  dis¬ 
cussion  of  the  subject  led  by  Paul  W.  L. 
Moor  of  the  Redlands  Facts. 

Friend  William  Richardson,  president 
of  the  California  Press  Association,  ad¬ 
dressed  the  editors  on  “Proposed  News¬ 
paper  Legislation,”  which  was  discussed 
at  length  under  the  leadership  of  Crom- 
bie  .Allen,  Ontario  Report ;  Chester  M. 
Kline,  San  Jacinto  Register,  and  Capt. 
W.  O.  Hart,  Orange  News.  Other  ad¬ 
dresses  were:  “Putting  Pep  in  .Ad¬ 
vertising.”  by  Eleanor  Gernip,  advertis¬ 
ing  writer,  and  “The  Human  Touch  in 
Newspaiier  Work,”  by  Estelle  Lawton 
Lindsay,  Los  .Angeles  Express. 

John  E.  King,  publisher  of  the  Hemet 
News  and  president  of  the  .Association, 
warned,  the  publishers  that  the  present 
labor  and  economic  situation  as  well  as 
newsprint  conditions  should  serve  as  a 
warning  to  the  publishers  to  put  their 
plants  in  shape  to  meet  whatever  the  fu¬ 
ture  holds. 

Mr.  King  also  advocated  the  estab¬ 
lishment  of  printing  courses  in  high 
schools,  asserting  that  the  existing 
skilled  labor  supply  does  not  equal  the 
demand. 

The  second  day’s  meeting  was  opened 
by  James  Middleton  Cox,  Democratic 
nominee  for  President,  who  told  the 
publishers  that  the  “Ideal  Newspaper 
prints  the  truth  always — and  prints  all 
the  news.’’  He  urged  the  necessity  of 
educating  the  public  on  the  great  public 
issues  and  said  this  is  a  .sacred  trust 
“Not  to  be  abused  at  any  time  and  never 
to  be  shirked.” 

Following  the  business  session  the  pub¬ 
lishers  were  the  guests  of  the  Los  An¬ 
geles  Chamber  of  Commerce  on  a  tour 
of  the  industrial  parts  of  the  city  fol¬ 
lowed  by  a  banquet  in  the  evening  at 
which  the  following  program  was  of¬ 
fered  : 

Address  by  Maynard  McFie,  president 
of  the  Los  .Angeles  Chamber  of  Com¬ 
merce,  “The  City  of  Los  .Angeles”; 


Crombie  .Allen,  past  president,  assembly- 
man,  and  editor  of  the  Ontario  Report, 
“ResiKinse”;  Friend  W.  Richardson, 
state  treasurer,  editor  of  the  Berkeley 
(iazette  and  president  of  the  California 
Press  Association,  “Will  the  Editor  Go 
to  Heaven?”;  Mrs.  Estelle  Lawton 
Lindsey,  Los  .Angeles  Express,  “The 
Men”;  E.  G.  I^wis  of  Atascadero, 
Judge  Fred  H.  Taft  of  the  Superior 
Court,  "Switching  Professions”;  James 
W.  Foley,  editorial  writer  of  the  Pasa- 
tlena  Post,  “Thirty  Years  of  Poetry, 
Humor,  and  the  Press,”  and  Judge  Ben¬ 
jamin  F.  Bledsoe  of  the  United  States 
District  Court.  “The  Making  of  an 
.American." 

CANDIDATES  ARE  AD-SHY 


Newberry  Case  Makes  Free  Publicity 

Prop  of  Kansas  Congress  Hopefuls 

(Special  to  Editor  &  Publisher) 

Kansas  City,  Mo. — The  recent  deci¬ 
sion  of  the  Senator  Truman  H,  New¬ 
berry  case,  which  in  effect  limits  the 
amount  of  money  a  candidate  for  Con¬ 
gress  may  spend  for  advertising  and 
other  campaign  expenses,  has  greatly 
curtailed  the  amount  of  money  which 
Kansas  newspapers  will  receive  from  po¬ 
litical  advertising  during  the  campaigns. 

Under  the  law,  which  limits  the 
amount  of  advertising  for  Congression¬ 
al  aspirants  to  about  $750,  the  candi¬ 
dates  are  not  able  to  advertise  in  all 
of  the  newspapers  in  their  respective 
States  and  districts.  Instead  they  are 
compelled  to  spend  their  energies  in 
speech-making,  and  getting  all  the  “free 
publicity”  from  their  speeches  in  the 
various  city,  small  town  and  “county 
seat”  newspapers. 

Among  the  first  Senatorial  candidates 
to  recognize  this  is  Senator  Charles  C. 
Curtis,  of  Kansas,  candidate  for  re¬ 
nomination  at  the  hands  of  the  Kansas 
Republican  party.  In  a  statement  made 
in  Topeka,  and  sent  to  all  the  editors  of 
the  State,  he  said ; 

“It  had  been  my  intention  to  adver¬ 
tise  in  a  number  of  Kansas  newspapers, 
but  under  the  decision  in  the  Michigan 
case  a  candidate  for  the  United  States 
Senate  or  member  of  the  House,  in  Kan¬ 
sas,  is  limited  to  $750  outside  of  his 
actual  traveling  expenses,  postage,  sta¬ 
tionery,  etc.  It  is  impossible  to  make 
announcements  in  all  the  papers  of  the 
State  and  keep  within  the  limits.” 

Dippy  Forms  New  Agency 

Philadelphia. — Robert  H.  Dippy,  who 
recently  withdrew  from  partnership  in 
the  Dippy  &  .Aitkin  .Advertising  Agency, 
now  the  .Aitkin-Kynett  Company,  has  es¬ 
tablished  the  Robert  H.  Dippy  Advertis¬ 
ing  .Agency  in  this  city.  The  Dippy 
.Agency  is  handling  the  accounts  of  the 
.Atwater  Kent  Manufacturing  Company, 
Philadelphia ;  L.  .Adler  Bros.  &  Co., 
Rochester.  N.  Y. ;  .Ajax  Metal  Company, 
Philadelphia:  H.  G.  McFaddin  &  Co., 
New  A’ork ;  Philadelphia  Electric  Com¬ 
pany,  Philadelphia:  Travelight  Manu¬ 
facturing  Company,  Philadelphia;  Trex- 
ler  Company,  Philadelphia;  Twinlock 
Company,  Philadelphia,  and  Witherbee 
Storage  Battery  Company,  New  A'ork. 

Sun-Herald  Ad  Staff  Dines 

The  advertising  staff  of  the  Sun  and 
New  A'ork  Herald  entertained  at  a  dinner 
September  23  at  the  Hotel  Breslin.  Ar¬ 
thur  Knowlson,  who  is  in  charge  of 
Brooklyn  advertising,  presided  as  toast¬ 
master  and  a  numlier  of  impromptu  talks 
were  given.  Frank  L.  Munsey,  proprie¬ 
tor  of  the  paper,  was  present  and  made 
a  .short  address,  and  E.  J.  Ridgeway,  of 
the  executive  staff,  was  also  present. 


Unlike  Any  Other  Community 

I  JOPLIN  I 

Missouri 

The  Market  240,000 


I  Since  1910  the  population  increase  in  the  Joplin  j 

I  market  was  75,000.  The  suburban  average  radius  | 

I  increased  from  25  to  39^  miles.  | 

I  Much  of  the  territory,  but  prairie  in  1910,  is  now  | 

I  the  site  of  many  good  sized  towns.  .  | 

I  Joplin,  the  commercial  pivot,  holds  the  territory  | 

J  through  very  fine  transportation  facilities,  excel-  | 

I  lent  service  from  Joplin  commercial  firms  and  | 

I  through  the  Joplin  Globe.  | 

Unlike  Any  Other  Newspaper 

i  Joplin  Globe  ! 

^  (A.  B.  C.  Member)  § 

Paid  Circulation  -  25,709 

i  Average  for  <  months  ending  March  31,  1923  | 

I  Lina  Rate  8c  flat,  October  1,  1920  Mornings  Except  Monday  | 

I  The  Globe’s  city  circulation  frequently  exceeds  | 

I  the  number  of  families.  | 

I  Most  of  the  out  of  town  circulation,  reaching  J 

I  about  every  second  family,  is  delivered  before  i 

I  early  breakfast.  | 

I  Much  of  the  territorial  expansion  can  be  traced  I 

j  to  the  Globe’s  aggressive  influence.  ,  | 

I  Selecting  dominating  newspapers  of  the  Joplin  i 

I  Globe’s  type- will  help  to  make  your  advertising  | 

j  dollar  do  the  work  of  two.  | 

I  May  we  serve  you?  j 


Representatives 


E.  Katz  Special  Advertising  Agency 


Chicago 
Kansas  Citv- 


Established  18SS 


New  York 


Atlanta  | 

San  Francisco  I 
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Aimiversaiy  and 
Seventh  Convention 

o/the 


(AUDIT  BUREAU  OF  CIRCULATIONS) 

Vi7/  be  held  at  the 

Sd]i0 

Cbicago  ^ 

October 

NINETEEN -TWENTY 


Departmental  meetings  will  open  at  2  P.  M.  Thursday  afternoon,  October  14tli.  The  business  session 
begins  promptly  at  10  o’clock  Friday  morning,  October  15th.  Election  of  officers  Friday  afternoon 
at  2  o’clock. 

A  Reception  and  Banquet  under  the  auspices  of  the  A.  B.  C.  and  the  A.  A.  A.  A.  will  be  given  in  the 
Ballroom  of  the  Hotel  La  Salle,  Friday  night,  at  7  P.  M.,  and  will  be  the  occasion  for  the  formal  in¬ 
auguration  of  the  national  movement  for  the  permanent  American  Merchant  Marine. 

AUDIT  BUREAU  OF  CIRCULATIONS 

202  S.  State  Street,  Chicago,  111. 
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AD  EXHIBIT  WILL  TOUR 
COUNTRY 


National  Advertising  Commission  So 
Decides  at  Chicago  —  Executive 
Committee  of  A.  A.  C.  W.  and 
Financial  Advertisers  Plan 
Active  Future 


(Py  Telcgraf'h  to  Editor  &  Publisher) 

Chicago,  Sept.  22. — Chicago  was  the 
gathering  place  this  week  for  advertising 
men  from  all  over  the  United  States. 
Meetings  of  the  Executive  Committee  of 
the  Associated  -Advertising  Clubs  of  the 
World,  the  Financial  .Advertisers  Asso¬ 
ciation  and  the  National  -Advertising 
Commission  of  the  Associated  Advertis¬ 
ing  Clubs  drew  some  of  the  most  promi¬ 
nent  advertising  men  in  the  country  to 
the  city. 

The  meeting  of  the  Executive  Com¬ 
mittee  of  the  .A.  A.  C.  W.  was  closed 
and  devoted  to  discussion  in  a  more  or 
less  general  way  of  plans  for  the  fur¬ 
therance  of  the  association  work.  There 
was  discussed  a  means  of  maintaining 
close  touch  with  the  local  advertising 
organization  all  over  the  United  States, 
and  of  further  organizing  advertising 
work.  According  to  one  of  the  officials 
in  attendance-  nothing  of  a  definite  na¬ 
ture  was  actually  decided  upon  and 
therefore  nothing  could  be  made  public 
concerning  the  delilierations  of  the  com¬ 
mittee. 

John  Sullivan  Luncheon  Guest 

The  advertising  council  of  the  Chicago 
Association  of  Commerce  gave  a  lunch¬ 
eon  at  the  Union  League  Club  on  Thurs¬ 
day  for  the  Executive  Committee,  and 
had  as  additional  guests  officers  of  the 
Woman’s  Advertising  Club,  the  Atlas 
Club  and  the  .\gate  Club,  all  leading  ad¬ 
vertising  organizations.  .At  this  lunch¬ 
eon,  John  Sullivan,  secretary  of  the  -As- 
.sociation  of  National  .Advertisers,  deliv¬ 
ered  an  address  on  “.Advertising — What 
It  Is  and  What  It  I-n’t.” 

E.*. Allan  h'rost  spoke  on  the  “Work 


of  the  National  .Advertising  Commis¬ 
sion,”  and  Rowe  Stewart,  President  of 
the  Associated  .Advertising  Clubs,  dis¬ 
cussed  general  advertising  problems  and 
the  work  ahead  of  the  association. 

The  same  evening  the  committee  were 
guests  of  honor  at  a  dinner  tendered  by 
the  Woman’s  Advertising  Qub  at  the 
Hamilton  Club.  Addresses  were  made 
by  President  Stewart,  W.  F.  McQure 
of  the  Fort  Dearborn  National  Bank, 
Chicago,  and  Homer  J.  Buckley  of 
Buckley,  Dement  &  Co.,  Chicago. 

Will  Probe  Advertising  Costs 

The  National  Advertising  Commission 
held  an  executive  session  at  the  Union 
League  Club  on  Tuesday,  with  40  of  the 
57  members  present.  Various  campaigns 
were  discussed  but  not  all  of  the  deliber¬ 
ations  made  public. 

Among  other  things,  however,  it  was 
decided  to  immediately  start  an  exhaus¬ 
tive  inquiry  into  advertising  costs.  The 
purpose  of  this  is  to  ultimately  effect 
more  efficient  and  intensive  advertising 
at  less  cost  to  the  advertiser.  The  edu¬ 
cational  Committee  delivered  a  rather 
exhaustive  report  on  its  activities.  It 
has  been  in  close  touch  with  leading  uni¬ 
versities,  schools  and  colleges  through¬ 
out  the  country  inquiring  into  their 
methods  of  teaching  advertising  to  stu¬ 
dents.  The  committee  is  working  in  har¬ 
mony  with  the  teachers  with  a  view  to 
devising  some  means  of  rendering  some 
assistance  to  the  schools  and  universities 
by  placing  the  machinery  of  the  National 
-Advertising  Commission  at  their  dis¬ 
posal. 

Considerable  time  was  given  to  the 
plans  of  the  National  Convention  of  the 
National  .Advertising  Clubs  to  be  held  in 
Atlanta  next  Fall.'  ' 

It  was  announced  that  the  feature  of 
the  convention  will  be  an  international 
advertising  exhibit,  including  samples 
of  successful  advertising  campaigns  of' 
all  leading  countries  of  the  world.  This 
will  be  the  first  time  any  such  exhibition 
has  been  attempted  in  this  country.  It 
was  also  announced  that  work  has  been 


QCRIPPS  Newspapers 

are  “homefolks.” 

They  reach  a  million  American 
homes  every  evening. 

Send  your  advertising  “home”  thru 
these  twenty-two  efficient  news¬ 

papers. 

Scripps  Newspapers 

NEW  YORK 
OFFICE 
Marbridee  Bldg. 

CHICAGO 

OFFICE 

First  National  Bank 
Bldg. 

Foreign  .Advertising  Department 

I'nion  National  Bank  Building,  Cleveland,  Ohio. 

started  on  a  display  to  be  made  at  the 
convention  of  1,500  running  feet  of 
panels  of  advertising  to  be  held  in  a  small 
hall  adjoining  the  convention  head¬ 
quarters. 

The  .Association  made  a  profit  of  $870 
from  its  exhibit  at  Indianapolis  and  is 
using  this  as  a  nucleus  for  next  year’s 
exhibit. 

Disclosure  was  made  of  the  completion 
of  a  traveling  exhibit  arranged  by  the 
-National  .Advertising  Committee,  consist¬ 
ing  of  12  iianels,  giving  pictures  portray¬ 
ing  in  the  mediums  of  advertising  repre¬ 
sented  in  the  commission  membership. 

-Accompanying  these  displays  will  be 
short  to-the-point  selling  talks  telling 
just  what  each  medium  has  to  offer  to 
advertisers,  among  them  newspapers, 
billboards,  magazines,  directories  and 
other  agencies  reaching  the  public. 

Meeting  for  the  Public 

First  views  of  this  traveling  exhibit 
can  be  obtained  at  the  January  meeting 
of  the  commission  which  it  has  been  de¬ 
cided  will  be  held  in  St.  Louis.  It  is 
hoped  later  to  send  the  exhibit  to  all 
meetings  of  the  local  advertising  organi¬ 
zations  throughout  the  country,  so  that 
the  advertiser  can  become  acquainted 
with  the  mediums  at  his  disposal. 

It  was  further  decided  that  the  com¬ 
mission  will  hold  a  public  mass  meeting 
in  St.  Louis  at  the  time  of  the  January 
conference,  which  is  aimed  to  educate 


tlie  public  in  advertising  and  what  it 
means  to  them. 

If  the  St.  Louis  meeting  is  a  success, 
the  commission  will  hold  a  similar  pub¬ 
lic  gathering  at  every  city  in  which  it 
meets  in  the  future.  The  St.  Louis  ad¬ 
vertising  club  has  promised  its  full  sup¬ 
port,  and  financial  assistance,  as  well  as 
the  support  of  the  .Association  of  Com¬ 
merce  of  that  city. 

On  Monday  evening  the  newly  appoint¬ 
ed  Legislative  Committee  of  the  Nation.'d 
-Advertising  Commission  held  an  organi¬ 
zation  meeting.  The  members,  who  have 
just  been  announced  are:  Homer  J. 
Buckley,  Chicago,  chairman ;  Merle 
Sidener,  Indianapolis ;  George  B.  Sharpe, 
Cleveland;  \V.  H.  Ingersoll,  New  York; 
and  .A.  G.  Newmyer,  New  Orleans.  Plans 
were  laid  for  the  watching  of  all  legis¬ 
lation,  national  or  state,  affecting  adver¬ 
tisers  and  advertising  men,  and  a  cam¬ 
paign  was  mapped  out  for  combating  un¬ 
favorable  legislation. 

The  Financial  .Advertisers’  .Association 
also  met  in  Chicago  on  Monday,  and  it 
was  announced  that  the  purpose  was  to 
arrange  for  an  exhibit  at  the  American 
Bankers’  .Association  meeting,  held  in 
Washington  next  month.  This  is  the 
first  time  that  the  banking  organizations 
have  ever  permitted  an  exhibit  of  adver¬ 
tising  at  any  of  its  gatherings,  and  the 
Financial  .Advertisers  Association  will 
urge  cteryone  to  work  to  make  it  suc¬ 
cessful. 


•TlveMaiter^ 

WitK  Lard  SMbstit\ite5 
in  the  Ba^liinvore  Market? 

ONLY  three  brands  of  lard  substitutes  were  found  in  the 
course  of  an  investigation  into  the  distribution  and 
sale  of  such  products  in  the  Baltimore  market.  Not 
one  of  the  three  has  reached  more  than  a  fair  percentage  of 
distribution  and  sales.  Even  the  leader,  though  far  in  ex¬ 
cess  of  the  other  two,  is  pronouncedly  below  the  average  of 
what  could  be  attained  considering  the  size  and  possibilities 
of  this  market. 

Here  then  is  an  indisputable  opportunity! 

Baltimore  has  over  730,000  possible  buyers,  to  say  nothing  of  the 
ten  thousand  suburban  families  who  are  supplied  through  this 
city!  What  manufacturer  is  going  to  educate  these  buyers  to  use 
his  lard  substitute?  If  he  goes  after  them  through  a  powerful 
intensified  newspaper  campaign  in  Baltimore’s  great  afternoon 
paper.  The  NEWS,  and  co-ordinates  this  aggressive  advertising 
with  active  sales  efforts,  he  can’t  help  but  increase  the  distribution 
and  sale  of  his  product  to  an  amazing  extent! 

In  Baltimore  there  are  120,000  homes:  90,000  of  these  are  occu¬ 
pied  by  White  people  who  speak  English,  and  of  its  total  circula¬ 
tion  of  little  more  than  100,000.  The  NEWS  sells  87,000  copies 
every  afternoon  in  Baltimore  city. 

Our  report  on  Lard  Substitutes  gives  detailed  informa¬ 
tion,  including  the  leader,  percentage  of  sales  and  distri¬ 
bution,  activity  ratings,  reports  of  wholesale  firms  atid 
retail  grocers,  etc.,  etc.  If  interested  UTite  us  for  a  copy 
on  your  business  stationery. 

The  Baltimore  News 

jOcs  Home 


Goes  Home  and  Stays  Home 


DAN  A.  CARROLL 
BMtera  Repreaentative 
Tribune  Buildine 
New  York 


AdnrtUlnf  Mmir— ' 


J.  B.  LUTZ 
WeMcrn  Rc 


weMcrn  Represeatativ* 
Fuat  Nat’l  Bank  Bldg. 

Chkaao 
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The  New  York  World 


AND 


The  Evening  World 

— "first  newspapers  of  the  first  city'’ 


For  August,  1920 


VO"**. 

(MORNING  AND  SUNDAY  EDITIONS) 


GAINED  IN  LOCAL  DISPLAY  ADVERTISING 

00,S58  lines 

It  is  interesting  to  note  the  Character  as  well  as  Volume  of  Advertising  appearing 

daily  in  The  World 


®Iie 


tiSbnIIi 


NEW  YORK 

Leads  All  New  York  Evening  Newspapers  in  Total  Lineage  and  Gain  for  first  Eight 

•  Months  of  1  920  * 


Jan.  to  Aug.  inclusive  1 920  1919  Gain  Loss 


Globe 
Mail  . 


1920 

1919 

Gain 

6,166,278 

4,563,150 

1,603,128 

6,095,468 

5,872,874 

222,694 

5,720,964 

4,930,303 

790,661 

5,340,878 

6,016,597 

— 

5,305,251 

5,117,354 

187,897 

4,163,114 

2,775,423 

1,387,691 

3,434,517 

2,801,229 

633,318 

675,719 


Readers  with  Buying  Power  lead  advertisers  to  the  columns  of  The  Evening  World 

for  increased  sales 


The  NEW  YORK  WORLD 


Mailers  Building 
CHICAGO 


Pulitzer  Building 
NEW  YORK 


/  fi;  fjpord  Building 
4:  r  ' DETROIT 

frii  >rf}  -I'. 

'>11  (  IiionuJi  ->r(r  ■.!  T>^ 
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COPY  THAT  WILL  SELL  CAN  BE  WRITTEN 
ABOUT  ANY  COMMODITY 

New  Ideas  Throng  Advertisements  of  Products  That  People 
Buy,  But  Sales  Fall  When  Copy 
Is  Mediocre 


By  FRANK  H.  WILLIAMS 


TF  there  ever  was  a  class  of  workers 
■*  who  needed  imagination,  ingenuity 
and  real  brains,  it  is  the  copy-writers ! 

And  especially  is  this  true  of  those 
men  who  are  responsible  for  injecting  a 
new  slant  into  the  same  old  sales  argu¬ 
ment  that  has  been  presented  time  and 
again,  month  after  month,  year  in  and 
year  out  in  printed  form. 

How  under  the  shining  sun  or  weep¬ 
ing  skies  is  a  man  to  jazz  up  the  sales 
talk  so  as  to  attract  attention,  hold  the 
attention  once  it  has  been  attracted  and 
then  sell  goods  to  the  people  who  read 
it? 

It  is  all  very  easy  enough  to  make  the 
advertising  of  a  new  product  look  newsy 
and  readable.  Such  advertising  is  much 
like  news  itself — it  has  the  advantage  of 
being  new,  novel  and  interesting.  Peo¬ 
ple  are  always  interested  in  new  things 
so  it  does  not  require  any  very  high  or¬ 
der  of  merit  to  evolve  a  good  advertise¬ 
ment  on  a  new  line  of  goods.  The  real 
rub  comes  in  when  the  goods  have  be¬ 
come  stabilized — when  everyone  is  so  fa¬ 
miliar  with  them  and  with  all  the  argu¬ 
ments  for  their  use  that  a  slightly  sup¬ 
pressed  yawn  is  about  the  only  response 
the  same  old  method  of  presentation 
usually  gets. 

It  is  right  here  that  the  real  ability  of 
a  copy-writer  displays  itself.  The  copy¬ 
writer  of  ability  puts  over  something 
fresh  and  striking  no  matter  how  old 
his  theme  and  no  matter  in  how  many 
different  ways  it  has  been  presented.  The 
man  of  small  ability  quite  frequently,  on 
the  other  hand,  falls  down  on  the  job 
with  a  dull  thud  and  turns  out  some  copy 
that  while  good  hasn’t  that  indescribable 
punch  which  is  always  so  highly  desired 
and  which  is  so  often  among  the  missing. 

It  is,  too,  just  as  copy-writers  continue 
to  give  variety  to  old  sales  arguments 
that  advertising  will  continue  to  be  the 
tremendous  force  in  the  business  world 
that  it  is  at  the  present  time.  When  copy 
becomes  stale  and  the  public  realizes  that 
it  is  stale — good-night!  Then  advertis¬ 
ing — if  that  unfortunate  day  ever  comes 
— will  begin  to  droop  and  die. 

But,  fortunately,  there  is  mighty  little 
evidence  at  the  present  time  of  any 
dearth  of  ideas  in  the  realm  of  advertis¬ 
ing.  Rather  is  there  evidence  of  a  great¬ 
er  alertness  and  punch  than  has  ever 
been  visible  since  the  early  days  of  the 
business.  Every  newspaper’s  advertis¬ 
ing  pages  tell  the  beholder  that  men  of 
imagination,  of  ingenuity,  of  fresh  view¬ 
point  have  written  the  advertisements 
and  that,  for  this  reason,  the  ads  are 
wide-awake,  interesting  'and  business¬ 
building. 

Take  the  advertising  of  fire  insurance, 
for  instance. 

Fire  insurance  has  been  with  us  for 
lo  these  many  years.  It  is  one  of  *he 
oldest  of  the  present-day  big  businesses. 
Because  of  its  age  and  the  fact  that 
people  had  to  be  educated  to  the  pur¬ 
chase  of  protection  against  fire,  it  would 
seem  as  though  just  about  every  con¬ 
ceivable  form  of  presenting  the  matter 
to  the  public  had  been  exhausted  years 
ago.  It  would  seem  as  though  it  was 
well  nigh  impossible  to  think  up  any  dif¬ 
ferent  way  of  getting  over  the  same  old 
sales  argument.  And  yet  here’s  a  con¬ 
cern  that  has  done  the  seemingly  im¬ 
possible.  We  refer  to  the  Hartford  Fire 
Insurance  Company,  of  Hartford,  Conn. 
The  illustration  in  the  ad  occupies  at 


least  three  fourths  of  the  full  page  space. 
This  illustration  shows  a  big  modern 
factory  in  full  operation.  And  above  the 
factory  and  around  it,  enveloping  it  and 
menacing  it,  is  a  decidedly  wicked  look¬ 
ing  dragon !  The  dragon,  of  course, 
from  its  flame-tipped  tongue  to  its  fiery 
tail,  is  all  in  red.  It  is  the  only  red 
thing  on  the  page  and,  for  that  reason, 
stands  out  with  really  startling  prom¬ 
inence.  Just  what  the  dragon  is,  is  told 
in  three  words  appearing  just  above  the 
factory.  The.se  words  are :  “The  Men¬ 
ace  of  F'ire.”  L^nderneath  the  drawing 
of  the  factory  the  sales  argument  is  put 
over  with  a  bang  in  these  words : 

“This  Red  Menace  hangs  over  your 
factory,  store  or  home  every  day  in  the 
year. 

“You  cannot  see  it,  but  it  is  there  wait¬ 
ing  opportunity  to  strike.  Rising  costs 
make  its  threat  constantly  more  danger¬ 
ous. 

“Insure  sufficiently  with  the  Hartford 
Fire  Insurance  Company,  and  let  us  help 
you  to  do  everything*possible  to  prevent 
fire.  Thus  you  will  be  doubly  protected. 
If  fire  comes  you  will  be  promptly  reim¬ 
bursed.  If  it  does  not  come  you  will 
have  that  feeling  of  security  that  only 
dependable  insurance  gives. 

“The  Hartford’s  Fire  Prevention  Serv¬ 
ice — practical  and  valuable  to  the  high¬ 
est  degree — is  free  to  policy  holders. 

“Insure  with  the  ‘Hartford’  agent  in 
your  town  or  any  broker,  but  insist  on 
getting  a  ‘Hartford’  policy.’’ 

There’s  real  variety  and  novelty  and 
difference  for  you!  One  of  the  oldest 
advertising  topics  in  the  world  and  yet 
an  absolutely  new  method  of  presenta¬ 
tion — a  method  that  is  certain  to  attract 
and  hold  attention  and  make  people  buy 
fire  insurance  from  the  Hartford  Fire 
Insurance  Company  who  might  other¬ 
wise  not  buy  from  them  or  not  buy  any 
fire  insurance,  at  all. 

And  how  about  advertising  phono¬ 
graph  records — ^to  cite  another  example 
of  the  way  in  which  ability  gets  a  new 


The  Atlanta  Journal 

Atlanta,  Ga. 

Want  Ads  in  The  Journal  for 
August  averaged  over 

LOGO  Ads 
Each  Day 

There  were  31,225  separate 
Want  Ads  published  in  The 
Atlanta  Journal  during  August. 

Many  classifications  are  strictly 
cash-in-advance  and  such  charges 
as  are  made  are  restricted  to 
people  of  established  credit. 

Advertising  in  The 
Journal  Sells  the  Goods 


punch  into  advertising.  Phonograph 
records,  while  a  comparatively  new 
product  as  time  goes,  have  been  so  ex¬ 
tensively  advertised  that  it  sure  would 
seem  well  nigh  impossible  to  get  any¬ 
thing  new  into  publicity  for  them. 

And  yet  the  Emerson  Phonograph 
Company  has  done  it!  In  a  recent  ad 
there  is  a  pictured  ballroom  background. 
The  people  dancing  in  this  ball  room  are 
really  funny.  There’s  a  very  fat  young 
woman,  for  instance,  dancing  with  a 
short  old  man  with  a  long  flowing 
beard ;  a  couple  “shaking  the  shimmy’’ 
until  the  surrounding  air  is  full  of  little 
wavelets ;  a  very  tall,  fat  man  with  a 
very  small,  slim  girl,  etc.  And  against 
this  background  is  a  panel  containing, 
among  other  things,  this  snappy,  peppy, 
jazzy  argument: 

“I  love  a  sparkling  one-step;  a  waltz 
I  can’t  refuse.  Fox-trots  sweep  me  off 
my  feet  and  hypnotize  my  shoes.  They 
set  my  heart  aflutter — I  simply  can’t 
keep  still — so  dance  I  must  and  dance 
I  shall,  until  I  get  my  fill.  If  you  would 
like  to  listen  to  some  dance  hits  most 
entrancing,  you’ll  find  the  Emersons  be¬ 
low  expressly  made  for  dancing.” 

That  surely  is  a  different  way  of  call¬ 
ing  attention  to  the  inevitable  list  of 
new  records.  It  is  entirely  conceivable 
that  many  people  will  read  that  little 
paragraph  simply  for  the  enjoyment  they 
will  get  out  of  its  perusal  and  that. 


having  once  read  it,  they  will  buy  Em¬ 
erson  Records. 

It  would  be  possible  to  call  to  atten¬ 
tion  other  examples  of  successful  efforts 
to  inject  novelty-  into  the  presentation 
of  old  sales  arguments.  But  these  two 
examples  will  show  what  is  meant.  \'a- 
riety,  difference,  novelty — these  go  far 
toward  making  a  business-building  ad¬ 
vertisement  out  of  a  bit  of  publicity 
which,  without  them,  would  seem  ex¬ 
tremely  dull  and  inane. 

•And,  in  conclusion,  it  might  be  sug¬ 
gested  that  about  the  very  best  criterion 
of  a  copy-writer’s  real  ability  lies  right 
here.  Can  he  get  over  the  same  old 
sales  argument  in  a  way  to  make  it  seem 
fresh  and  new  and  novel?  If  he  can, 
he  is  strictly  “there”  as  a  writer  of  the 
sort  of  advertising  that  sells  the  goods 
in  satisfying  quantities. 


Collins  Sells  McClure  Stock 

Frederick  L.  Collins,  who  has  been  a 
minority  stockholder  in  McClure’s  Mag- 
zine  since  it  was  taken  over  by  Herbert 
Kaufman  and  associates  last  January, 
has  sold  his  entire  interest  in  the  firm 
and  is  retiring  from  business. 


Murray  N.  Y.  American  Publisher 

Hugh  Murray,  of  the  Hearst  executive 
staff,  is  taking  over  the  duties  formerly 
performed  by  Walter  G.  Bryan  as  pub¬ 
lisher  of  the  Xew  York  American. 


FIRST 

IN  ST.L.OUI5 

FOR  THE  FIRST  EIGHT  MONTHS  OF  1920 


in  Local  Displaii 
Adv’eriism^ 

in  Gains  in 
Local  Displaq 

inlotal  Displaq 
Adveriistfi^G  ains 


THE  STAR  published 
more  local  display  ad¬ 
vertising  than  any  other 
St.  Louis  daily  newspa¬ 
per — 14,436  columns. 

THE  STAR’S  gain  in 
local  display  advertising 
was  greater  than  the 
gains  of  all  other  daily 
newspapers  combined — 
6,966  columns. 

THE  STAR’S  gain  in 
total  display  advertising 
was  greater  than  the 
gains  of  the  daily  Post- 
Dispatch  and  the  daily 
Globe-Democrat  com¬ 
bined. 


Advertisers  who  make  their  investment  in  News¬ 
paper  Space  pay  Big  Returns,  KNOW 
they  CANNOT  cover  St.  Louis 
unless  they  use  The  Star. 

THE  ST.  LOUIS  STAR 

Don’t  Say  “Paper” — Say  “STAR.” 

(TVade  Mark  Beglstpred.) 

National  Advertising  Representatives 
STORY,  BROOKS  A  FINLEY 
Chicago  New  York  Philadelphia 
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APTFPF  of  tableware  may  be  soUd 

^  \JL  giiygj,  witho,ut  the  “sterling” 

stamp,  the  accepted  “Hall  Mark”  of  quality. 

But  you  don’t  know. 

A  Bank  might  be  honest  and  efficient  without 

Government  inspection. 

But  you  don’t  know. 

A  business  concern  may  be  absolutely  responsible 

without  a  commercial  rating. 

But  you  don’t  know. 

A  publication  may  have  the  circulation  it  claims 

without  verification  by  the  Audit  Bureau  of  Circulations. 

But  you  don’t  know. 

Better  Be  Sure. 

The  circulation  of  the  Editor  &  Publisher  is 

verified  by  the  A.  B.  C. 
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MAKING  CLASSIFIED  PAGES  PAY 


A  weekly  feature  of  Editor  &  Publisher  conducted  by  C.  L.  Perkins,  executive 
secretary  of  the  Association  of  Newspaper  Classified  Advertising  Managers.  You 
are  invited  to  bring  your  classified  problems  to  this  department  for  discussion. 


EXTENDING  THE  CLASSIFIED  AD¬ 
VERTISING  FIELD 

OHX  L.  IR\'IX,  classified  advertising 

manager  of  the  Dcs  Moines  Register 
and  Tribune,  recently  stated  in  a  most 
matter  of  fact  way  to  another  classified 
manager  that  his  publication  decided 
several  years  ago  to  make  the  state  of 
Iowa  its  classified  advertising  field  in¬ 
stead  of  limiting  its  activity  to  the  city 
of  Dcs  Moines.  .After  making  this  de¬ 
cision.  the  Register  and  Tribune’s  classi¬ 
fied  department,  under  the  jurisdiction 
of  Mr.  Irvin,  set  out  to  cultivate  the  state 
of  Iowa  from  a  Want-ad  standpoint  and 
its  efforts  have  been  successful  to  a  very 
great  degree. 

Many  newspapers  in  the  jiast  year  or 
so  have  had  all  the  classified-  lineage 
that  they  could  conveniently  print,  con¬ 
sidering  the  supply  of  print  paper,  but 
now  with  changing  conditions  in  the 
labor  market  resulting  in  a  decrease  of 
Help  Wanted  advertising  and  the  money 
conditiciiis  temporarily  causing  a  slack¬ 
ening  of  the  real  estate  and  automobile 
business,  the  possibilities  of  developing 
the  suburbanite,  urbanite  atid  farmer  as 
a  user  of  city  classified  may  prove  inter¬ 
esting. 

In  e.xplaining  his  work  in  this  connec¬ 
tion,  Mr.  Irvin  says,  “In  establishing  this 
character  of  business  we  have  depended 
to  a  considerable  e.xtent  upon  direct  mail 
advertising.  In  addition,  of  course,  we 
have  used  considerable  space  in  our 
own  papers  and  Itelieve  it  to  be  the  most 
valuable  and  effective  medium  available. 
There  are.  however,  certain  classifica¬ 
tions  where  the  list  of  prospects  is  too 
small  to  justify  the  use  of  newspaper 
space  in  our  own  publications.  In  such 
instances  we  solicit  the  business  by  direct 
mail.  However,  in  building  the  larger 
classifications,  such  as  Help  Wanted, 
Business  Opiiortunities,  Farm  Lands, 
Exchanges,  etc.,  we  depend  to  a  greater 
extent  upon  newspaper  advertising  than 
any  other  force. 

“\\  iih  regard  to  the  distance  from 
which  this  character  of  business  can  be 


H|3  SMILE  WINS 


smile  shown  here  belongs  to 
“Chuck” — real  name  Charles  H. 
Powell — who  started  his  career  as  a  fur¬ 
nished  room  solicitor  on  the  Los  .\ngcles 
Express  many 
years  ago.  Instead 
of  spending  h  i  s 
time  in  poolrooms 
and  picture  shows 
he  sold  advertis¬ 
ing.  This  ability 
to  work  hard,  to- 
g  e  t  h  e  r  with  a 
sunny  disposition 
have  earned  for 
him  one  advance 
after  another.  He 
has  been  employed 
in  the  classified 
department  of  the 
Los  .Angeles  Herald  and  as  both  assist¬ 
ant  manager  and  manager  of  the  Want- 
ad  department  of  the  Los  .Angeles  Ex¬ 
aminer.  Married  and  the  proud  father  of 
a  grammar-school-age  daughter.  There 
is  one  sure  bet — anybody  that  knows 
“Chuck”  likes  him. 


developed,  will  say  that  it  depends 
largely  upon  the  character  and  scope  of 
a  newspaper  circulation.  We  do  not  at¬ 
tempt  to  go  beyond  the  territory  which 
is  covered  pretty  thoroughly  by  our  own 
circulation.  We  consider  all  of  low-a 
our  field  and  as  a  consequence  we  work 
the  entire  state  pretty  steadily  and  con¬ 
sistently.” 

Many  newspapers  have  attempted  to 
develop  this  type  of  Want-ad  business 
through  the  channel  of  the  country  circu¬ 
lation  agent.  Some  have  worked  out 
very  elaborate  campaigns  for  the  pur¬ 
pose  of  stimulating  the  circulation  rep¬ 
resentatives  to  act  as  Want-ad  salesmen. 
Most  of  these  have,  however,  failed  to 
produce  any  worthwhile  or  permanent 
results.  The  farmers  in  the  territory 
of  the  Kansas  City  Star  use  its  classified 
columns  to  secure  help  and  to  buy  and 
dispose  of  farm  equipment.  .According 
to  R.  G.  Shyrock,  classified  manager  of 
the  .Star,  the  circulation  agents  of  that 
.publication  produce  considerable  busi¬ 
ness.  The  Star  circularizes  these  agents 
several  times  each  year. 

In  St.  Paul,  the  Dispatch  and  Pioneer 
Press  secures  very  little  business  from 
its  country  circulation  agents,  but  it  has 
developed  lineage  from  farmers  adver¬ 
tising  special  sales  of  livestock. 

Ever  since  the  establishment  of  the 
parcel  post  sy.stem.  publications  all  over 
the  country  have  dreamed  of  pages  of 
advertising  from  farmers  offering  to  .sell 


Probably  Didn't 
Know  It 

Extract  of  a  letter  from  Mrs.  B. 
Raymond,  president  of  Raymond, 
MacMullen  &  Reardon  Co.  of  Oak¬ 
land,  Calif.,  to  a  large  eastern  food 
products  company,  regarding  the 
demonstration  of  their  products  on 
the  Pacific  Coast.  Mrs.  Raymond 
and  assistants  are  successfully 
handling  the  products  of  the  fol¬ 
lowing  well  known  firms: 

Stollwerck  Chocolate  Co.,  New 
York. 

C.  K.  Sauer  Extract  Co..  Rich¬ 
mond,  Va. 

Corn  Products  Refining  Co.,  New 
York. 

General  Chemical  Co.,  New  York, 
Baking  Powder. 

Beechnut  Packing  Co. 

Postum  Cereal  Co.,  Battle  Creek. 

Swift  &  Co. 

I.ihby,  McNeill  &  Libby 

Morris  &  Co.,  etc.,  etc. 

Her  letter  in  part  says: 

"We  note  your  advertising  will  be 
platced  in  the  San  Francisco  and 
Oakland  papers  during  the  demon¬ 
stration,  but  do  not  mention 
Berkeley  advertising.  Past  expe¬ 
rience  has  proved  conclusively  to 
me  that  to  reach  the  Berkeley 
people  you  must  use  the  Berkeley 
Evening  Gazette.  Outside  news¬ 
papers  have  absolutely  no  influestce 
in  Berkeley.  Even  the  largest 
dry  goods  houses  in  San  Francisco 
and  Oidiland  advertise  very  ex¬ 
tensively  in  the  Berkeley  Gazette. 
This  is  only  a  suggestion  on  my 
part;  you  can  readily  see  the  im¬ 
portance  of  the  suggestion.  This  is 
a  very  large  city  with  bank  clear¬ 
ances  averaging  $5M,000  a  day.” 

“SINCE  1877” 

BERKELEY  GAZETTE 
Berkeley,  California 


C.  H.  Powell 


Q. — Does  it  pay  a  news¬ 
paper  to  belong  to  the  As¬ 
sociation  of  Newspaper 
Classified  Advertising  Man¬ 
agers? 

A. — By  W.  E.  MacFar- 
lane,  classified  advertising 
manager  of  the  Chicago 
Tribune:  “I  am  always  will¬ 
ing  to  listen,  and  even  to  go 
some  distance  to  receive  the 
benefits  of  the  experiences 
of  successful  classified  men. 
Membership  in  the  A.  of  N. 
CT  A.  M.  brings  me  much 
more  of  such  information 
than  I  could  otherwise  get 
and  with  the  least  effort  and 
expense.  Every  publisher 
of  newspaper  carrying 
Want-ads  should  have  rep¬ 
resentation  in  the  Associa¬ 
tion.” 


their  products  direct  to  the  consumer  at 
a  price  which  w’ould  spell  the  end  of  our 
ever  present  friend,  H.  C.  L.  A’et  to  the 
writer’s  knowledge  no  publication  has 
ever  developed  this  business  in  any  great 
degree  nor  made  it  profitable  to  the  ad¬ 
vertiser.  Mr.  Irvin,  in  commenting  on 
this,  remarked.  “I  question  quite  serio- 


ously  whether  the  practice  of  selling  di¬ 
rect  from  farmer  to  consumer,  through 
classified  advertising  will  ever  be  very 
successful,  due  to  the  fact  that  so  much 
inconvenience  is  involved.  The  average 
purchaser  prefers  to  pay  more  merely 
for  the  sale  of  convenience.  It  really 
seems  a  nuisance  when  a  customer  is 
obliged  to  send  a  remittance  once  or 
twice  each  week  for  eggs  or  butter  or 
fruit — as  the  case  may  be — and  fuss 
around  with  egg  cases,  crates  and  boxes.” 

-Another  reason  why  this  type  of  busi¬ 
ness  has  never  I)een  developed  is  that  the 
farmer  is  not  equipped  to  conduct  a  mail 
order  business.  Still  another  reason  for 
the  failures  is  the  fact  that  the  farmer 
cannot  profitably  conduct  such  a  business 
selling  his  produce  at  a  price  much  lower 
than  that  of  the  city  retailer,  and  unless 
his  prices  are  considerably  lower  the 
consumer  prefers  to  buy  from  the 
grocer. 

Note: — Newspapers  which  have  de¬ 
veloped  successful  plans  for  securing 
classified  adi’ertising  from  the  popula¬ 
tions  outside  of  their  own  city  limits  can 
help  others  endeavoring  to  solve  this 
problem  by  sending  an  explanation  of 
the  plans  for  publication  on  this  page. 


C.  O.  Johnson  Joint  Sun-Herald 

C.  O.  Johnson,  formerly  with  the  New 
A’ork  Times  has  been  made  classified 
advertising  manager  of  the  Sun  and  Xew 
York  Herald.  Mr.  Johnson  was  with 
the  Xew  York  Times  seven  years. 


Power  to 


TTiere  are  a  few  newspapers 
dotted  here  and  there  throughout  the 
country  whose  influence  is  out  of  all 
proportion  to  their  numbers  from  a 
news,  editorial,  and  particularly  an 
advertising  standpoint.  Ask  any 
group  of  advertising  men  familiar 
with  Philadelphia  which  newspaper 
in  Philadelphia  fits  that  description, 
and  nine  out  of  ten  will  say 

The  Philadelphia 

RECORD 

and  when  asked  for  the  reason  they 
will  answer — 

“Always  Reliable” 
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PENNSYLVANIA 


The  Responsive  Market 

Your  proposition  placed  l^efore  the  people  of  Pennsylvania  through  the  Daily 
newspapers  of  the  state  will  meet  with  a  ready  response.  Tell  them  of  the  merchants 
in  their  own  town  who  can  supply  them  with  whatever  goods  you  want  them  to  buy. 

By  localizing  advertising  throughout  the  Keystone  State  national  advertisers 
will  get  results  beyond  anything  which  can  be  obtained  through  any  other  medium  for 
an  e(iual  amount  of  money  e.xpended. 

Cover  the  Field  Thoroughly  by 

Using 

Pennsylvania  Daily  newspapers  which  reach  the  buying  public  oftener  than  any 
other  media. 

The  accompanying  list  of  Daily  newspapers  in  Pennsylvania  goes  into  the 
homes  of  the  people  who  do  the  buying  of  nationally  advertised  commodities. 


Try  Your  Goods  in  this  Territory 


Circu-  2,500  10,000 

lation  Lines  Lines 


Allentown  Call  (M)  Item. 

. (E) 

33,000 

.08 

.08 

*Altoona  Mirror  . 

. (E) 

22,674 

.06 

.06 

Altoona  Times  Tribune  . . 

. (M) 

15,964 

.05 

.05 

Beaver  Falls  Tribune  .... 

4,665 

.02 

.02 

Bethlehem  Globe . 

. (E) 

7,011 

.03 

.03 

*Chester  Times  and  Republican  (M&E) 

15,269 

.065 

.05 

Coatesville  Record  . . 

. (E) 

5,143 

.021 

.021 

Connellsville  Courier  .... 

. (E) 

6,427 

.0179 

.0179 

*Easton  Express  . 

. (E) 

11,312 

.04 

.04 

Easton  Free  Press . 

. (E) 

13,610 

.0285 

.0285 

Erie  Herald  . 

. (E) 

8,718 

.03 

.03 

Erie  Herald . 

. (S) 

10,195 

.03 

.03 

Franklin  News-Herald  ... 

. (E) 

6,405 

.03 

.03 

Harrisburg  Telegraph . 

. (E) 

30,929 

.07 

.07 

Johnstown  Democrat  . . . , 

. (M) 

10,435 

.03. 

.025 

^Lancaster  Intelligencer 

and  News- 

Journal  . . 

. (M&E) 

24,919 

.10 

.10 

Lebanon  Daily  News . 

8,373 

.03 

.03 

*New  Castle  News  . 

. (E) 

12,798 

.025 

.025 

Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

Oil  City  Derrick . 

6,484 

.035 

.03 

Philadelphia  Record . 

....(M) 

107,479 

.0179 

.0179 

Philadelphia  Record . 

....(S) 

128,610 

.0179 

.0179 

Pittsburgh  Dispatch. . . . 

57,263 

.14 

.10 

Pittsburgh  Dispatch . 

67,151 

.21 

.16 

Pottsville  Republican . 

....(E) 

11,057 

.045 

.035 

Scranton  Republican  . 

...(M) 

30,303 

.12 

.10 

Scranton  Times  . 

....(E) 

35,125 

.12 

.10 

Sharon  Telegraph . 

..  .(E) 

5,554 

.03 

.03 

Warren  Mirror . 

....(E) 

3,100 

.0179 

.0179 

•Washington  Observer  &  Reporter  (E) 

13,916 

.06 

.05 

West  Chester  Local  News . 

....(E) 

12,249 

.03 

.03 

Wilkes-Barre  Times-Leader.. . . 

....(E) 

18,371 

.05 

.04 

York  Gazette  and  Daily . 

....(M) 

14,518 

.045 

.045 

Government  Statements,  April  1st,  1920. 
*A.  B.  C.  Report,  April  Ist,  1920. 
tPublishers*  Statement. 
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FOR  THE  CIRCULATION  MANAGER 

This  department  is  a  regular  weekly  feature  of  Editor  ft  Publisher.  Suggestions 
or  contributions  should  be  sent  to  Fenton  Dowling,  Editor  &  Publisher,  1115  World 
Building,  New  York. 


FROM  THE  PRESIDENT 

In  the  current  I.  C.  M.  A.  Bulletin, 
President  VV.  L.  Argue  has  the  follow¬ 
ing  message  to  members: 

“The  St.  I>ouis  convention  '  was  cer¬ 
tainly  a  humdinger,  and  Jim  McKernan 
is  deserving  of  a  medal  for  working 
on  schedule  time.  Jim  at  some  time  in 
his  young  life  must  have  been  in  train¬ 
ing  for  a  train  despatches  Great  as 


WINDY-DAY  PROTECTION 


H.  BRANDON,  circulation 
manager  of  the  Ogden 
(Utah)  Standard  -  Examiner, 
would  appreciate  hearing  from 
any  circulation  manager  who  has 
a  speedy  method  for  rolling  papers 
for  windy-day  delivery.  Mr. 
Brandon  says : 

We  have  been  using  rubber 
bands  for  the  past  three  years  for 
windy-day  delivery.  It  is  any¬ 
thing  but  satisfactory  as  far  as 
speed  in  dispatch  of  papers  is  con¬ 
cerned.  It  takes  each  of  our  boys 
about  one-half  hour  to  fix  his 
papers  with  rubber  bands  so  that 
they  will  stay  delivered.  I  have 
a  mechanic  now  working  on  a 
machine  which  he  hopes  to  per¬ 
fect  for  the  rolling  and  sealing  of 
papers  for  carrier  delivery  on 
windy  days.  This  machine,  if 
perfected,  will  be  attached  to  the 
packer  and  will  take  the  papers 
from  the  packer  as  fast  as 
printed. 

“VV'e  have  tried  a  number  of 
different  handfolds  and  rolls  of 
the  paper  so  that  the  paper  will 
not  be  injured  by  the  roll,  but  all 
schemes  we  have  tried  thus  far 
take  too  much  time.” 


was  St.  Louis,  let  us  all  start  right  “now 
to  make  Columbus  even  greater.  The 
successful  circulation  manager  is  always 
striving  to  beat  his  last  month’s  record. 
The  membership  committee  have  gotten 
away  to  a  good  start  with  two  new  mem¬ 
bers  from  McKernon,  and  (3ook  of 
Scranton  has  promised  to  have  every 
city,  town  and  burg  in  good  old  Penn¬ 
sylvania  where  a  daily  paper  is  pub¬ 
lished  represented  at  Columbus. 

“Your  president  is  receiving  numerous 
letters  from  brother  officers  and  mem¬ 


bers,  assuring  him  of  their  good  will 
and  hearty  co-operation.  Thank  you, 
brother  members,  I  am  anxious  to  jus¬ 
tify  your  confidence  and  will  appreciate 
all  the  suggestions  and  friendly  advice 
you  can  give  me.  If  I  make  mistakes, 
you  will  know  they  are  mistakes  of  the 
head  and  not  of  the  heart.  You  have 
surrounded  me  with  a  very  efficient 
board  of  officers  and  directors,  and  with 
an  experienced  advisory  committee  we 
can  not  go  very  far  astray.  We  really 
have  a  wonderful  association,  and  it  is 
quite  evident  that  we  are  year  by  year 
winning  our  way  into  the  hearts  and 
minds  of  all  other  important  newspaper 
organizations. 

“While  we  continue  to  work  along  the 
right  lines,  we  must  make  progress.  Let 
us  adopt  as  our  motto  for  the  next  con¬ 
vention  ‘Greater  than  has  been.’  Co¬ 
lumbus  looks  good  to  me — ^the  land  of 
merry  sunshine,  watermelons  and 
peaches,  and  of  course  Page  lives  in 
Columbus. 

“In  the  next  issue  of  the  Bulletin  I 
expect  to  tell  you  some  big  fish  stories. 
With  kindest  regards  and  hope  we  all 
may  be  spared  to  enjoy  a  happy  re¬ 
union  next  June.” 


CIRCULATION  NOTES 

The  Tulsa  (Okla.)  Tribune  enter¬ 
tained  its  250  city  carriers  at  Sand 
Springs  Park,  near  Tulsa,  last  week. 
This  was  the  first  event  of  the  kind  and 
will  be  held  every  year.  The  Tribune 
furnished  transportation,  35  gallons  of  ice 
cream,  1,000  cones,  800  bottles  of  soft 
drink,  45  lbs.  of  boiled  ham  and  100 
loaves  of  bread.  In  addition  to  the  “eats” 
there  were  three-legged  races,  sack  races, 
baseball  games,  tug-of-war  and  other  ath¬ 
letic  games,  with  suitable  prizes. 

The  Tribune  has  had  its  own  carriers 
since  January,  and  J.  V.  Hollett,  circula¬ 
tion  manager,  says  of  them  : 

“Prior  to  January  1,  the  Tribune  tol¬ 
erated  the  route  man  system,  with  routes 
varying  from  500  to  1,(XX)  subscribers. 
Late  deliveries  resulted  and  complaints 
were  numerous,  in  addition  to  the  fact 
that  we  had  to  give  these  men  a 
very  cheap  rate.  We  changed  to  the 
independent  boy  carrier  system,  the  boys 
paying  for  their  routes  and  paying  in 
advance  for  all  papers.  The  distribution 
is  made  throughout  the  city  by  five  sup¬ 
ply  stations.  Our  delivery  to  subscribers 
is  greatly  improved  and  the  Tribune  now 
claims  the  distinction  of  receiving  a  high¬ 


Announcing 

the  appointment  of 

HAMILTON-DeLISSER,  Inc. 

347  Fifth  Avenue,  New  York 

as  Eastern  Representative  of  the 

Wausau  Daily  Record -Herald 

(J.  L.  STURTEVANT,  PUBLISHER) 

WAUSAU,  WISCONSIN 


er  rate  per  copy  than  any  afternoon  paper 
in  the  country.” 


In  order  that  the  Boston  “Newsboys’ 
Memorial  to  Scotty”  may  not  become  in¬ 
volved  in  politics,  Edward  Keevin,  di¬ 
rector  of  the  Roosevelt  Newsboys’  As¬ 
sociation,  under  whose  auspices  the 
newsboys  are  raising  money  to  erect  the 
memorial,  has  asked  M.  Douglas  Flat¬ 
tery  to  act  as  treasurer  of  the  fund.  It 
will  be  erected  in  Brookline.  The  de¬ 
sign  is  based  on  the  painting  by  Gale 
Hoskins  and  has  been  endorsed  by  the 
.American  Legion  of  Brookline.  Pro¬ 
vision  has  been  made  to  incorporate  the 
Congressional  medal  of  honor  in  the 
memorial  if  Speaker  Gillett  is  able  to 
have  the  bill  for  this  purpose  passed  by 
Congress.  The  medal  will  be  inserted 
at  one  side  of  the  memorial  and  on  the 
opposite  side  will  be  a  bas-relief  of  a 
newsboy.  On  the  top  of  the  memorial 
will  be  a  bust  of  Scotty  in  the  uniform 
of  the  Yankee  Division.  The  memorial 
is  to  cost  $4,000  and  $2,000  has  been 
raised. 


Despite  weather  conditions,  a  large 


crowd  turned  out  to  see  the  Bathing 
Revue  which  was  staged  by  the  Toledo 
(Ohio)  Times.  So  great  was  its  suc¬ 
cess  that  the  management  will  hold  the 
Revue  annually  hereafter.  The  list  of 
prize  winners  together  with  photo¬ 
graphs  were  published  in  the  issue  of 
Sunday,  July  18,  and  the  sale  of  papers 
was  greatly  increased  on  that  morning. 
All  entrants  were  awarded  a  prize  but 
those  to  the  winners  were  of  especial 
values. 


Hopkins  Buys  Out  W.  B.  Curtis 

Joseph  M.  Hopkins,  who  last  year  pur¬ 
chased  an  interest  in  .Advertising  &  Sell¬ 
ing  and  was  appointed  president  of  the 
publishing  company,  this  week  bought 
the  entire  holdings  of  William  B.  Curtis 
in  the  company.  Mr.  Hopkins  was  gen¬ 
eral  manager  of  Printers’  Ink  for  12 
years  prior  to  becoming  interested  in 
.Advertising  &  Selling  in  1919. 


A.  B.  C.  Reports  Issued 

Audit  Bureau  of  Circulations  reports 
have  been  issued  for  the  South  Bend 
(Ind.)  Tribune  and  the  Warren  (Pa.) 
Evening  Times. 


Announcing 


Chicago’s  New  Morning  Newspaper 

On  Monday  morning,  October  1  I  th,  the  first  issue  of  The 
Journal  of  Commerce,  a  complete  newspaper,  will  come  off  the 
press. 

The  Journal  of  Commerce  will  fill  the  long  established  need 
of  every  business  man.  It  will  specialize  in  and  cover  com¬ 
pletely  all  Financial,  Commercial  and  Business  News  of  the  day. 

The  special  wire  service  of  TTie  Journal  of  Commerce  will  em¬ 
brace  every  security  and  commodity  market  known  to  the 
business  world. 


Philadelphia  Public  Ledger 
NEWS  SERVICE 


FINANCIAL 

Sir  George  Paish,  former  editor 
Ix)ndon  Statist,  weekly  review  of 
world  finance. 

B.  C.  Forbes,  editor  Forbes 
Magazine,  exclusive  article  twice  a 
week. 

Clintori*  B.  Evans,  foremost  Chi¬ 
cago  economist,  daily  review  of 
western  business. 

Richard  Spillane,  daily  “Men  and 
Business.” 

Daily  Wall  Street  review  and 
gossip,  finance  by  cable  from  all 
world  markets,  special  crop  and 
business  reports  daily. 


FOREIGN 

Colonel  House,  weekly  letter  of 
forei^  and  domestic  business  and 
political  news. 

Twenty -eight  American  corre¬ 
spondents  located  in  all  the  im¬ 
portant  centers  of  the  world  will 
give  The  Journal  of  Commerce  ex¬ 
clusive  service  by  cable. 

These  include  such  famous 
writers  as  Carl  W.  Ackerman,  Sey¬ 
mour  Beach  Conger,  Wythe  Will¬ 
iams  and  B.  W.  Fleisher.  Mr. 
Fleisher  will  furnish  news  of  the 
Far  East  from  many  correspondents 
in  six  offices  in  Oriental  Cities. 


DOMESTIC 

William  Howard  Taft  will  contribute  his  letters,  so  powerful  in  guiding 
public  thought  along  sane  and  constructive  lines.  Frederick  William 
Wile  and  a  corps  of  correspondents  will  furnish  daily  news  of  diplomacy, 
politics,  finance  and  all  events  of  national  importance.  Gilbert  Seldes, 
weekly  letter  of  news  and  comment  on  theatres;  William  H.  Rocap’s 
report  of  all  important  sporting  events. 


In  addition  to  this,  through  its  wire  service,  all  of  the  im¬ 
portant  news  of  the  day  will  be  featured. 

Reaching  concentrated  quality  circulation  among  readers 
who  represent  most  powerful  purchasing  power.  The  Journal 
of  Commerce  is  conceded  to  be  an  effective  advertising  me¬ 
dium.  If  you  wish  to  reach  in  a  direct  way  responsive  circu¬ 
lation,  include  this  newspaper  in  your  Fall  list. 

The  Chicago  Journal  of  Commerce  obtains  its  news  from  in¬ 
dependent  sources  through  its  special  New  York  bureau  and 
is  in  no  way  connected  with  the  New  York  Journal  of  Com¬ 
merce. 

A  complete  file  of  this  newspaper  will  be  a  valued  business 
asset.  Subscribe  now  to  this  Daily  Business  Digest.  By  carrier 
in  downtown  district;  elsewhere  by  mail.  On  all  news  stands. 
Subscription  price  $12.00  per  year — $1.00  per  month — 5c.  a 
copy. 


ANDREW  M.  LAWRENCE 

Editor  and  Publisher 


GLENN  GRISWOLD 

Business  Manager 


Slff?  journal  of  Comntercp 

108  South  La  Salle  Street,  Chicago 
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WHAT  OUR  READERS  SAY 


Want*  Medical  Books 

■  Chicago,  September  13,  1920. 

To  Kditor  &  PfBLisiiERt  I  should  be  pleased 
to  receive  your  latest  catalogue  of  publications. 
In  aiidition  to  general  literatdre.  I  am  esi>e- 
cially  interested  in  medical  and  surgical  books 
and  books  of  interest  to  hospital  executives. 

I).  R.  IIAMI.IN. 

22  E.  Ontario  St.,  Chicago. 


Wants  Mat  Service 

Sept.  20,  1920. 

To  Editor  &  Publisher:  Why  don't  some 
enterprising  mat  service  firm  advertise  in  the 
Editor  &  Publisher?  We  have  been  search¬ 
ing  in  vain  for  one  since  we  discontinued  one 
of  the  services  we  were  using,  and  the  other 
has  apparently  gene  out  of  business  as  we 
haven’t  had  anything  from  them  since  June, 
and  they  don’t  answer  our  letters. 

Can  you  put  us  on  to  anything?  The  local 
dailies  have  four  or  five  of  the  best  ones 
"sewed  up,’’  but  surely  there  is  one  some¬ 
where  who  wants  to  do  business,  and  is  not 
already  represented  here. 

We  of  course  want  a  newspaper  service, 
though  a  broad  department  store  service  would 
beat  nothing  at  all. 

If  you  can  put  us  on  to  anything  we  sure 
will  appreciate  it.  Sincerely,  „  . , 

THE  PL.MN  DE.\LER. 

Knoxville,  Tenn. 


Political  “Pure”  Reading 

To  Editor  &  Publisher:  last  week  Thomas 
MeWhinney,  of  Lawrence.  L.  I.,  an  Assem¬ 
blyman  and  a  candidate  for  re-election,  sent  to 
my  newspaper  an  article  about  William  S. 
Pettit,  of  Lawrence,  a  lawyer,  running  for 
nomination  for  Justice  of  the  Supreme  Court 
on  the  Republican  ticket,  attached  his  own 
check  for  ten  dollars  and  directed  that  the 
article  be  run  without  any  marking  to  indi¬ 
cate  that  is  was  paid  advertising. 

I  do  not  know  how  many  papers  MeWhin- 
nev  sent  the  advertisement  and  the  check.  But 
out  of  twenty  papers  published  in  Nassau  and 
Suffolk  counties,  thirteen  of  which  I  have  ex¬ 
amined  published  the  article  without  any  mark¬ 
ing  to  indicate  that  it  was  advertising.  One 
paper,  the  Patchogue  Advance,  plainly  marked 
it  "Political  Advertising.”  .Another,  the 
Babylon  Leader.  Democratic,  printed  ".Adver¬ 
tisement”  at  the  head.  The  Islip  Herald, 
Ifemocratic.  the  Bavshore  Journal,  Republican, 
the  .  Huntington  Bulletin,  Democratic,  the 
Huntington  Long  Islander,  Republican,  and 
the  .Smithtown  Branch  Messenger,  Democratic, 
printed  a  small  “adv.”  at  the  end,  which  the 
Post  Office  Department  recognizes  as  a  com¬ 
pliance  with  Section  443-Suh.  Divisipn  2  of 
the  Postal  Laws  and  Regulations. 

Harry  Lee,  Republican  State  Committeeman 
for  the  First  District  of  Suffolk  County,  sent 
a  "news  story”  the  same  week  (but  only  to 
R' '■'ublican  napers  in  Suffolk  county),  boosting 
Walter  H.  Jaycox,  now  a  Supreme  Court  Jus¬ 
tice.  sitting  on  the  .Appellate  Bench  in  the 
Second  Department  and  desirous  of  being  re¬ 
turned  there  in  November,  attached  his  check 
for  ten  dollars  (it  seems  to  be  the  upset  price 
of  journalistic  virtue  on  Long  Island)  and 
"requested”  publication  of  the  story  “without 
the  word  advertisement  appearing  either  above 
or  below.”  The  Patchogue  .Advance,  whose 
coiie  on  the  occasion  knew  no  friend,  pre¬ 
vented  Mr.  Lee  from  scoring  a  perfect  100. 
His  marking  was  91  plus  per  cent.  That  is  to 
say,  ten  of  eleven,  of  the  papers  which  I  have 
examined  published  the  story  as  pure  news. 
A  strange  fact,  too,  is  that  the  Iluntington 
Long  Islander  and  the  Bayshore  Journal, 
which  tacked  “adv”  onto  the  Pettit  story,  did 
nothing  of  the  kind  with  the  Jaycox  story. 
Maybe  the  publishers  can  tell  you  why.  I 
can  only  call  your  attention  to  the  fact  that 
the  Republican  organization  was  behind  Jay¬ 
cox  and  wasn’t  behind  Pettit.  Mr.  I.ee,  who 
sent  out  the  Jaycox  story  with  the  check  at¬ 
tached,  is  owner  and  editor  of  the  County 

Review,  a  Republican  weekly  in  Riverhead,  the 
county  seat.  The  County  Review  kept  faith 
with  those  papers  from  whom  Mr.  I.ee  asked 
the  favor  and,  itself,  published  the  Jaycox 

story  without  the  distinguishing  sign  borne  by 
paid  advertising. 

It  is  a  sorry  showing  and  I  am  afraid  that 
Editor  &  Pi-BLiSHER  will  have  a  handful 

right  down  here  on  Long  Island  alone  in  its 
effort  to  convince  the  world  in  general  and 
newspaper  men  in  particular  that  the  integrity 
of  a  newspaper  is  the  only  asset  it  possesses 
>nd  also  that  the  integrity  is  no  integrity  at 
>11  if  it  does  not  show  up  fully  100  per  cent. 

I  don’t  know  what  to  recommend,  excepting 
everlasting  criticism  and  condemnation.  I 
have  thought  that,  perhaps,  papers  which 
sullied  their  news  and  editorial  columns  with 
copy  sold  and  paid  for  might  be  asked  to  plain¬ 
ly  mark  all  matter  which  wasn’t  paid  for  to 
show  that  it  wasn’t.  Linotype  slugs  could  be 
cast  up  at  little  expense,  to  be  kept  standing 
handily  by,  to  cover  ordinary  cases.  One  like 
th’s  mivht  do  cine  times  out  of  ten;  “Honestly 
printed  on  its  merits  as  news  in  the  best  judg¬ 
ment  of  the  editor.  (Subscribed  and  sworn  to 
before  •I’p  the  Mank  day  of  blang.  Jo.  Cose, 
Notary  Public.)” 

Specially  written  disclaimers  of  editorial 
debauchery  would  be  required  frequently,  as 
when  the  baseball  story  glorified  the  rotten 
twirling  of  the  home  pitcher  because  on  other 
days  he  was  the  local  grocer  with  a  pretty 
fair  advertising  contract. 

Distinctions  of  this  sort  perhaps  belong  to 
a  supplementary  stage  of  ethical  education. 
I  guess  they  shouldn't  be  mentioned  just  now, 
for  they  may  tend  to  make  the  jjose  too  big  to 
stay  down  after  it  is  taken. 


But,  anyhow,  I  don’t  know  that  even  the 
simpler  form  of  the  scheme  would  work.  .All 
those  printed  protestations  of  innocence  would 
mar  a  caper’s  apncarance;  enough,  anyhow, 
to  exclude  it  from  beauty  contests  which  print¬ 
ing  trade  magazines  conduct.  Eventually  they 
would  look  stereotyped  (although  really  lino¬ 
typed)  and  folks  would  look  ut>on  them  about 
as  they  look  upon  the  purple  ink  “C.  S.  In 
spected  and  Passed”  which  followed  the  pack¬ 
ing  house  revelations  of  twenty  years  ago. 

But  I  have  one  thought  in  the  matter,  old 
as  the  hills,  not  at  all  mine  own,  but  just  as 
good  as  the  day  it  was  born.  E-ven  the  appli¬ 
cation  of  it  to  the  newspaper  business  prob¬ 
ably  has  been  made  many  times  before.  Our 
cornfort  and  reliance  is  in  the  newspapers, 
which  tell  us  of  wars  and  peace,  here  and  the 
world  over ;  prosperity  and  distress  at  home 
and  abroad.  Our  source  of  all  current  in¬ 
formation  is  the  press:  without  it  we  might 
not  have  known  that  the  world  war  was  on ; 
without  it.  certainly  we  eould  not  have  won. 
From  the  columns  of  the  newspaper  we  absorb 
all  that  foundation  material  upon  which  we 
build  our  opinions  of  the  day’s  doings,  which, 
in  turn,  shape  our  daily  acts.  Manv  people 
say  that  the  newspapers  are  not  influential ; 
that  the  public  does  not  follow  the  advice  of 
the  newspapers.  But  who  will  be  so  regard¬ 
less  as  to  say  that  the  influence  of  the  news 
columns  is  not  the  great  influence  of  our 
times,  since  it  is  almost  an  exclusive  source 
of  the  news? 

Therefore  should  newspaper  men,  who,  like 
everybody  else,  rely  upon  newspapers  for 
their  news,  be  entirely  100  per  cent — absolute¬ 
ly — unquestionably — bonest  in  their  work.  For 
— and  here's  the  point — then  they  will  not  have 
the  irritating  thought  when  they  read  news¬ 
papers  that  the  stuff  they  are  reading  may  not 
be  any  more  honest  than  the  stuff  they’ pub¬ 
lish  in  their  own  papers,  unless,  of  course,  they 
have  such  eviiV-'-e  as  is  presented  herewith. 

CHARLES  F.  DELANO, 

The  .Amityville  Record. 

.Amityville,  N.  Y. 


Writers  Tell  of  Baseball  Gambling 

Chicago. — Several  Chicago  sporting 
writers  were  among  witnesses  subpoen¬ 
aed  to  appear  before  the  Grand  Jury 
here  to  testify  in  an  investigation  of 
gambling  on  professional  baseball  games, 
with  alleged  corruption  of  players.  Har¬ 
vey  Woodruff,  Chicago  Tribune;  Sam 
Hill,  Chicago  Herald  and  Examiner,  are 
the  sporting  editors  summoned,  and  I.  E. 
Sanberti  and  Oscar  Reichow,  baseball 
writers  for  the  Tribune  and  Daily  News, 
respectively,  have  also  been  asked  to  tell 
what  they  know.  Recent  charges  of 
gambling  on  National  League  games  re¬ 
sulted  in  a  request  by  William  C.  Veeck, 
president  of  the  Chicago  Cubs,  for  an 
investigation  by  the  sporting  writers, 
with  Mr.  Hall  as  chairman  of  the  in¬ 
vestigating  committee.  Pressure  of  work 
kept  Mr.  Hall  from  serving  and  the  mat¬ 
ter  was  finally  taken  by  the  Grand  Jury. 


Reward  for  Clascified  “Leaks” 

Milwaukee. — .As  a  result  of  persons 
having  tried  to  bribe  employes  of  the  Mil¬ 
waukee  Journal  to  give  advance  in¬ 
formation  of  advertisements  which  were 
to  appear  in  the  paper,  the  Journal  has 
offered  a  reward  of  $100  for  informa¬ 
tion  leading  to  the  arrest  and  conviction 
of  such  persons.  .Action  of  this  kind  is 
offering  a  bribe,  which  under  a  Wiscon¬ 
sin  law  is  punishable  by  a  fine  of  $100 
and  imprisonment  for  one  year.  One 
woman  offered  a  girl  employed  by  the 
Journal  to  take  want  advertisements  a 
regular  retainer  of  $15  a  week  for  ad¬ 
vance  information  about  “ads”  of  second 
hand  carpets,  rugs  and  curtains. 


N.  Y.  Globe  Owner  Asks  Citizenship 

.Arthur  Thomas  Walker,  who  inherited 
the  bulk  of  the  estate  of  the  late  Ed¬ 
ward  F.  Searles,  of  which  the  New  York 
Globe  is  a  part,  has  filed  his  final  appli¬ 
cation  for  citizenship  papers  in  the 
Brooklyn  Federal  District  Court.  Mr. 
Walker  received  his  first  papers  on  .‘Sep¬ 
tember  12.  1918.  He  was  born  in  On¬ 
tario,  he  stated,  and  came  to  this  country- 
in  1898.  The  estate  which  Mr.  Walker 
has  inherited  is  said  to  amount  to 
$50.0(X).000.  »  f 


since  1817,  Connecticufs  Greatest  Newspaper 

IN  ORDER  to  secure 
the  greatest  monetary 
return  on  a  national  ad¬ 
vertising  campaign, 
1  why  not  invest  in  an  assured  fertile  field? 

Advertise  in  a  field  where  there  is  no  ques- 
I  tion  about  the  purchasing  power  of  the  com¬ 
munity  and  advertise  in  a  field  that  can  be 
completely  covered  by  the  use  of  one  news¬ 
paper. 

The  population  of  Hartford  according  to  the 
last  national  census  was  138,036,  and  the  per 
capita  wealth  is  estimated  as  being  over  $1500. 
i  '  There  are  approximately  27,600  families  in 
Hartford,  and  the  Times’  city  circulation  for 
'  the  six  months  ending  March  31,  1920,  was 
i  25,933. 

With  the  foregoing  facts,  can  there  be  any 
question  as  to  the  fertility  of  the  Hartford 
field  or  can  there  be  any  question  as  to  the 
complete  coverage  of  Hartford  by 

NATIONAL  REPRESENTATIVES 

KELLY  SMITH  COMPANY 

Marbridge  Bldg.  Lytton  Bldg. 

NEW  YORK  CHICAGO 


New  Home  of  the  Hartford  Times 
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JOB  PRINTERS  CONFER 
ON  WAGE  RAISES 

Unions  Seek  Adjustment  of  Contract 

on  October  1 — Employers  See  End 
of  Labor  Dictation  of  Work¬ 
ing  Terms 

\grceineiit  on  changes  in  the  con¬ 
tract  between  the  employing  book  and 
job  printers  and  union  mechanical  em¬ 
ployes  in  New  York  on  Octol>er  1  was 
l»eing  sought  at  meetings  as  Editor  & 
PiBiSHEK  went  to  press.  No  informa¬ 
tion  as  to  the  progress  of  the  negotia¬ 
tions  during  the  executive  sessions  was 
available,  but  it  is  known  that  the  em- 
jiloyes  have  presented  demands  approxi¬ 
mately  as  follows : 

Comprisitors,  fiat  increase  of  $18  a 
week. 

Cylinder  and  web  pressmen  and  job 
pressmen,  40  per  cent  increase. 

Paper  cutters,  25  per  cent  increase. 

-Mailers,  35  per  cent  increase. 

Paper  handlers,  flat  increase  of  $14  a 
week. 

These  demands  have  been  presented  by 
the  union  men  under  the  terms  of  the 
contract  made  last  year  calling  for  re¬ 
visions  on  October  1,  1920,  in  accordance 
with  the  cost  of  living  and  the  economic 
conditions  of  the  industry.  Facts  on  the 
latter  condition  are  now  being  compiled 
by  a  committee  of  the  Employing 
Printers’  Association,  and  it  is  said  that 
the  committee’s  information  indicates 
that  the  end  of  the  road  of  increasing 
prices  and  increasing  wages  has  been 
reached. 

Speaking  before  the  Brooklyn  group 
of  the  Xew  York  Employing  Printers’ 
.\ssociation  on  September  17,  Herbert  F. 
Gunnison,  of  the  Brooklyn  Daily  Eagle, 
which  maintains  a  job  printing  shop, 
said ; 

"The  time  is  not  very  far  off  when 
conditions  will  come  back  to  normal. 
We  already  know  that  the  cost  of  living 
is  on  the  decline.  Labor,  also,  is  not  so 
scarce  as  it  was.  .-\s  a  result,  we  see 
that  labor  is  no  longer  able  to  dictate 
the  terms  of  employment.  Eventually 
wages  must  go  lower.” 


Death  of  Louie  V.  Carri 

Louis  \'incent  Carri,  aged  31,  a  former 
member  of  the  staff  of  the  New  York 
Evening  Sun.  died  September  23,  fol¬ 
lowing  an  oiieration  for  appendicitis. 
Mr,  Carri  was  born  in  Naples,  Italy. 
He  was  at  one  time  on  the  staffs  of  the 
Globe,  the  New  York  City  News  .^sso- 
ciation  and  the  .\ssociated  Press. 


CODIFY  STATE  PRESS  LAWS 

Oregon  Committee  A>ks  Editor*  to 
Report  Unfair  and  “Joker”  Statutes 

(Sfecial  to  Editok  &  Pvblishe*) 
PoRTL.\XD,  Ore. — Oregon  latvs  affect¬ 
ing  newspapers  are  being  codified  by  a 
committee  appointed  for  that  purpose  by 
the  State  Editorial  Association.  The 
committee  is  now  at  work  and  has  re¬ 
quested  newspaper  men  throughout  the 
state  to  assist  it  by  calling  attention  to 
instances  where  the  present  laws  are  not 
clear,  fair  and  adequate  and  where  they 
contain  “jokers”  that  threaten  future 
trouble. 

The  committee  handling  the  work  con¬ 
sists  of  Eric  W.  Allen,  dean  of  the  Uni¬ 
versity  of  Oregon  school  of  journalism: 
Robert  W.  Sawyer,  editor  of  the  Bend 
Bulletin;  E.  C.  Koen,  editor  of  the  Dal¬ 
las  Observer;  E.  E.  Brodie,  editor  of 
the  Oregon  City  Enterprise:  E.  B.  Aid- 
rich, 'editor  of  the  Pendleton  Blast  Ore¬ 
gonian,  and  Edgar  McDaniel,  editor  of 


the  North  Bend  Harbor.  The  committee 
will  lie  assisted  by  William  G.  Hale,  dean 
of  the  law  school  of  the  University  o^ 
Oregon. 


CHANGES  ON  MATHEWS  STAFF 


Sbapleigh  and  Buell  Join  Force — Gould 
Goes  to  Chicago 

Harry  B.  Shapleigh  has  joined  the 
staff  of  the  Julius  Mathews  Special 
-Agency,  and  will  operate  from  the  Bos¬ 
ton  office.  He  has  had  fifteen  years’  e.x- 
perience  in  advertising,  including  several 
years  on  the  Brockton  Enterprise,  and 
later  in  textile  advertising. 

David  S.  Lawlor  has  just  returned 
from  a  Pacific  Coast  trip. 

Harry  S.  Gould  has  been  assigned  to 
the  Middle  West  field.  He  will  make  his 
home  in  Chicago  and  will  co-operate 
with  J.  B.  Keator. 

The  Mathews  Agency  has  engaged  the 
services  of  Roy  Buell  for  special  work 
in  the  Ohio  and  Michigan  territory,  with 
headquarters  in  Detroit.  Mr.  Foster  and 
Mr.  Mitchell  of  the  home  office  and  Mr. 
Gould  of  the  Chicago  office  will  con¬ 
tinue  to  make  trips  through  this  terri¬ 
tory. 


Fined  for  Hitting  Reporters 

Michael  Kelly,  a  caretaker  employed 
at  the  West  Side  Tennis  Club,  New 
A'crk,  was  fined  $5  in  the  Magistrate's 
court  for  an  attack  on  .Arthur  Chapman, 
a  reporter  for  the  News.  Chapman  and 
Maurice  Henle,  also  a  News  reporter, 
were  assigned  to  interview  the  head 
caretaker  of  the  tennis  club  about  Ed¬ 
ward  P.  Fischer,  who  sent  the  warnings 
of  the  Wall  street  explosion.  When 
Chapman  stated  his  errand.  Kelly 
grabbed  him  by  the  throat  while  the 
head  caretaker  snatched  a  police  card 
from  Henle's  hand  and  ripped  it  to 
pieces.  The  reporters  were  instructed 
to  have  Kelly  arrested  by  Philip  .A. 
Payne,  city  editor  of  the  News. 


William  Johnston’s  Novel  Filmed 

The  new  mystery  picture  “The  House 
Of  Whispers,”  based  on  William  John¬ 
ston’s  novel  of  that  name,  was  given  a 
private  showing,  September  22,  at  the 
Candler  Building  in  New  York,  when  a 
number  of  crime  experts  were  special 
guests.  Mr.  Johnston  is  a  member  of  the 
Sunday  staff  of  the  New  A’ork  World. 


Metropolis  New*  Suspends 

Metropolis,  Ill. — Inability  to  secure 
newsprint  is  the  reason  given  by  J.  L. 
Starkes,  manager  of  the  Daily  News,  for 
its  temporary  suspension  on  September 
18.  while  Mr.  Starkes  went  to  Chicago 
to  find  a  regular  source  of  paper  supply. 


Reach  Wage  Accord  in  Winnipeg 

Winnipeg,  Man. — A  board  of  arbitra¬ 
tion  has  just  settled  the  wages  for  job 
printers  in  Winnipeg.  The  men  are  to 
receive  $44  a  week  for  day  work  and  $47 
for  night  work.  This  is  an  advance  of 
$9  a  week  over  the  old  schedule  and 
reverts  to  June  1.  The  44-hour  week  is 
retained.  Recently  the  newspaper  com¬ 
positors  and  the  managements  decided 
on  a  scale  of  $45  for  day  men  and  $48 
for  night  men. 


Join  Detroit  Journal  Stidf 

Detroit. — Recent  'additions  to  the  edi¬ 
torial  staff  of  the  Detroit  Journal  include 
Ben  Hoover,  formerly  connected  with 
the  Salvation  Army  drives  in  Detroit; 
Michael  Donnelly,  formerly  city  editor 
of  the  Toledo  Blade  and  Toledo  Times, 
and  R.  J  Campbell,  formerly  in  Wash¬ 
ington  for  the  International  News 
Service. 


is  a  fertile  field  for  the  placing 
of  extensive  campaigns  on 
national  advertising,  as  is 
shown  by  the  prosperous  con¬ 
ditions  which  have  prevailed 
during  the  past  year  in  both  the 
agricultural  and  industrial  fields. 


People  living  in  Iowa  seem  to 
like  Iowa  Daily  newspapers  better 
than  they  like  other  publications. 
This  may  be  a  local  condition — 
but  when  you  wish  to  sell  to  Iowa 
people,  it  is  best  to  cater  to  them 
by  using  their  favorite  media. 

These  Iowa  Daily  Nev^spapers 


Circula-  Rate  for 


tion 

5,000  lines 

♦Boone  News- Republican  . 

. (E) 

3,487 

.0179 

♦Burlington  Hawk-Eye . 

....(M) 

9,700 

.035 

♦Burlington  Hawk-Eye  . 

. (S) 

11,037 

.035 

Council  Bluffs  Nonpareil.. . 

..(E&S) 

16,023 

.05 

Davenport  Times  . 

. (E) 

23,806 

.07 

tDes  Moines  Capital . 

. (E) 

58,522 

.14 

Des  Moines  Sunday  Register . 

. (S) 

39,330 

.14 

Des  Moines  Register  and  Tribune . 

.  (M&E) 

111,970 

.20 

Des  Moines  Sunday  Register  . 

. (S) 

82,251 

.20 

Iowa  City  Daily  Press . 

3,773 

.02 

Mason  City  Globe  Gazette-Times . 

. (E) 

9,749 

.035 

Muscatine  Journal  and  News-Tribune. 

8,020 

.03 

Ottumwa  Courier  . 

. (E) 

12,448 

.04 

Sioux  City  Journal . . 

.(M&E) 

52,410 

.09 

Sioux  City  Journal . 

. (S) 

29,589 

.09 

♦Waterloo  Evening  Courier . 

. (E) 

15,465 

.05 

♦Waterloo  Times-Tribune  . 

,....(M) 

11,038 

.035 

♦Waterloo  Times-Tribune  . 

. (S) 

11,485 

.035 

Government  statements,  April  Ist,  1920. 

tPublishers’  statement 

*A'.  B.  C.  Report  April  1st  1920. 
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SUES  PAPERS  FOR  LOSS 
OF  CHICAGO’S  CREDIT 

Mayor  Thompson  Asks  Damages  of 
$10,000,000  Each  from  Tribune  and 
Daily  News  “on  Behalf  of  2,800,- 
000  Taxpayers” 

(Special  to  Editor  &  Publisher) 
Chicago. — Mayor  Wm.  Hale  Thomp¬ 
son 'has  filed  suit,  as  he  puts  it,  on  be¬ 
half  of  2,880,000  residents  of  Chicago, 
against  the  Chicago  Tribune  and  the 
Chicago  Daily  News,  for  $10,000,000 
each.  He  charges  the  people  and  tax¬ 
payers  have  been  damaged  at  least  $20,- 
OOO.OCX)  by  stories  printed  in  both  papers 
concerning  the  financial  status  of  the 
city.  These  accounts,  he  said,  were  a 
libel  on  the  city’s  good  name.  These 
suits  ask  for  the  largest  sums  of  money 
in  any  such  proceedings  on  record  here 
as  far  as  can  be  traced. 

Heretofore  the  libel  suits  against  the 
newspapers  have  been  in  the  Mayor’s 
name  and,  according  to  Assistant  Corpo¬ 
ration  Counsel  Chester  Cleveland,  who 
filed  the  suit  on  orders  of  the  Mayor, 
these  suits  are  the  first  instance  of  city 
authorities  suing  newspapers  on  behalf 
of  a  municipality.  The  declarations, 
which  are  to  cite  specific  instances  of 
the  alleged  offenses,  are  now  in  the 
process  of  drafting.  They  will  probably 
be  filed  about  December  1. 

Samuel  Ettelson,  corporation  counsel 
of  the  city  of  Chicago,  made  public  this 
formal  statement : 

“These  suits  for  $10,000,000  each  by 
the  city  of  Chicago  against  the  Chicago 
Tribune  and  the  Chicago  Daily  News, 
respectively,  are  to  recover  the  great 
damage  that  the  city  has  suffered  as  the 
result  of  the  false  statements  persistently 
published  in  those  papers  to  the  effect 
that  the  city  is  bankrupt  and  its  credit 
exhausted. 

“These  false  statements  have  been  pub¬ 
lished  broadcast  all  over  the  country. 
They  have  resulted  in  injury  to  the 
bonds  issued  by  the  city;  they  have  in¬ 
jured  the  morale  of  the  city  employes; 
they  have  so  affected  the  credit  of  the 
city  that  it  is  compelled  to  pay  much 
higher  prices  for  supplies  and  materials 
than  it  would  otherwise,  and  in  general 
they  have  so  injured  the  financial  credit 
of  the  city  that  the  mayor  has  deemed  it 
his  duty  to  have  these  suits  brought  so 
as  to  recover,  in  part  at  least,  the  dam¬ 
age  the  city  has  sustained.” 

Most  of  the  alleged  libelous  particulars 
were  published  by  the  two  papers  during 
the  primary  contest  between  Mayor 
Thompson  and  his  followers  and  Gov¬ 
ernor  Frank  O.  Lowden  and  his  follow¬ 
ers.  This  primary  fight  is  considered 
the  bitterest  that  has  ever  been  held  in 
the  history  of  Illinois  politics. 

Col.  R.  R.  McCormick,  editor  and 
publisher  of  the  Chicago  Tribune,  said, 
when  asked  about  the  suit.  “It  is  the 
natural  attempt  of  politicians  to  excuse 
themselves.  They  will  get  nowhere.” 

The  Mayor  has  a  personal  suit  for 
libel  pending  against  both  papers  at  the 
pre.sent  time  for  $100,000. 

The  Chicago  Daily  News  on  Tuesday 
carried  the  following  editorial  regard¬ 
ing  the  city  of  Chicago’s  ten  million  dol¬ 
lar  libel  suits ; 

“In  pursuance  of  his  well  established 
policy  of  using  his  official  power  to  in¬ 
timidate  the  critics  of  his  bad  adminis¬ 
trative  practises,  and  his  worse  politi¬ 
cal  practises.  Mayor  Thompson  has  .seen 
fit  to  cause  $10,000,000  damage  suits  to 
be  instituted  in  the  name  of  the  city  of 
Chicago  against  the  Daily  News  and 
the  Chicago  Tribune.  The  suits  arc 
based  on  the  charge  that  these  news¬ 
papers  have  misrepresented  the  financial 
condition  of  the  city  to  its  grievous  hurt. 


“This  particular  demonstration  of  the 
Iienalties  attending  opposition  to  the  po¬ 
litical  ambitions  of  Mayor  Thompson 
should  open  the  eyes  of  those  easy-go¬ 
ing  citizens  vvho  believe  the  mayor  to 
be  at  least  a  benevolent  despot.  He  is 
a  petty  bulldozer  who  seeks  to  use  his 
official  power  to  punish  opposition  to  his 
methods  and  policies. 

“The  Daily  News,  in  performing  its 
duty  to  the  public,  is  compelled  to  cross 
the  selfish  political  ambitions  of  Mayor 
Thompson,  ambitions  which  have  cost 
Chicago  dear.  In  making  the  fight  for 
good  government  it  is  making  the  peo¬ 
ple’s  fight. 

“Terrorism  long  has  been  one  of  the 
chief  weapons  employed  by  the  Mayor 
and  his  agents  in  overcoming  opposition, 
stilling  criticism,  compelling  support  and 
generally  paving  the  way  to  political 
victory.  His  present  spectacular  attempt 
to  terrorize  the  Daily  News  will  not 
avail  him  and  his.  They  shall  not  pass. 
The  Daily  News  will  continue  to  print 
the  truth  about  Mayor  Thompson  and 
his  administration. 


j  PROMOTION  IDEAS  j 

Waterloo,  la. — “low'a,  an  experimental 
laboratory  which  pays  its  own  upkeep. 
Waterloo,  the  ideal  test  town”  is  the  title 
of  a  booklet  just  put  out  by  the  Evening 
Courier.  Statistics  indicating  the  wealth 
of  the  state  and  naming  it  a  miniature 
cross  section  of  the  national  market, 
with  the  Waterloo  territory  a  typical 
Iowa  market,  are  linked  up  with  facts 
about  the  Evening  Courier’s  local  edi¬ 
torial  and  business  prestige  to  prove  the 
slogan  that  “Waterloo  Should  Be  On 
Every  Iowa  List.” 

Newport  News,  Va. — Six  sections,  to¬ 
talling  90  pages,  were  used  on  Septem¬ 
ber  12  in  the  first  annual  national  pub¬ 
licity  edition  of  the  Newport  News  Rec¬ 
ord.  Illustrations  and  maps  supplement 
the  textual  statements  of  the  city’s  mari¬ 
time  and  industrial  growth  in  the  last 
decade  and  the  generous  advertising  pat¬ 
ronage  of  the  issue  indicates  that  the 
merchants  and  manufacturers  have  not 
lacked  diligent  education  in  the  value  of 
newspaper  advertising. 

Chicago. — Tribune  advertisers  with 
contracts  on  a  non-cancellable  basis  must 
protect  dealers  who  have  stocked  their 
goods  on  the  strength  of  the  newspaper 
advertising  in  the  event  that  business 
conditions  make  discontinuance  of  the 
campaign  necessary.  The  Co-Operator, 
the  Tribune  advertising  house-organ, 
tells  in  the  current  issue  of  a  motor  ac¬ 
cessory  firm  which  had  a  non-cancellable 
contract  with  that  paper  and  whose 
goods  had  been  placed  on  the  shelves  of 
Chicago  dealers.  When  threats  of  patent 
infringement  suits  caused  them  to  dis¬ 
continue  advertising,  the  Tribune  per¬ 
mitted  the  cancellation  only  on  condition 
that  the  dealers  and  jobbers  be  relieved 
of  their  stocks  and  given  full  credit. 

St.  Paul. — The  Daily  News  is  flooded 
with  responses  to  an  offer  of  prizes -for 
boy  and  girl  authors  and  artists,  whose 
efforts  are  appearing  on  the  children’s 
page.  The  News  business  office  is  sell¬ 
ing  street  railwav  tickets,  which  saves 
patrons  the  annoyance  of  handing  out  an 
extra  penny,  now  that  the  fare  has  been 
raised  to  six  cents. 

Worcester,  Mass. — Two  twelve-year- 
old  girls  were  among  last  week’s  prize¬ 
winners  in  the  Telegram’s  ad-writing 
contest,  getting  cash  rewards  of  $5. 
Merchandise  and  cash  are  awarded  each 
week  by  the  Telegram  for  the  130  best 
advertisements  contributed  and  there  are 
also  100  prizes  which  will  be  awarded  at 
the  end  of  the  contest.  “ 


Prosperous 

Nebraska 

The  Billion-Dollar 
Crop  State 


Nebraska  this  year  will  produce  more 
wealth  per  capita  than  any  state  in  the  Union. 

Nebraska’s  agricultural  production  this 
year  will  exceed  by  a  good  margin  ONE 
BILLION  DOLLARS  in  value.  This  stu¬ 
pendous  amount  of  wealth  is  produced  in  a 
state  having  approximately  a  million  and  a 
quarter  of  population.  This  is  the  greatest 
wealth  production  per  family  of  any  such 
section  on  earth. 

In  Nebraska  there  is  neither  poverty  nor 
illiteracy.  Every  individual  is  an  advertis¬ 
ing  sales  prospect.  Every  person  has  the 
necessary  money  to  spend. 

YOU  SHOULD.  USE  NEBRASKA  IN 
YOUR  ADVERTISING  CAMPAIGNS 

THE  LINCOLN  STAR 

with  its  30,000  net  paid  non-duplicated  cir¬ 
culation  is  the  most  accepted  medium  for 
covering  the  richest  part  of  this  great  state. 

It  covers  its  territory  as  no  other  Nebraska 
medium  can  cover  it.  The  Star  is  dominant 
in  both  circulation  and  advertising  in  its  field. 

Circulation  over  30,000  net  paid  (last  A. 

B.  C.)  Rate  8c  per  line. 


THE  UNCOLN  STAR 

Nebraskans  Best  Newspaper 


Eastern  Representatives:  Western  Representatives; 

Benjamin  &  Kentnor  Co.  The  Ford-Parsons  Co. 

22s  Fifth  Ave.,  New  York  930  Marquette  Bldg.,  Chicago 
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PARTISANISM  IN  THE  NEWS 

David  LAWREXCE  in  his  correspondence  ex¬ 
plains  the  reason  Gov.  Cox  has  been  repeating 
in  the  far  west  practically  the  same  speeches  he 
made  in  the  east  lies  in  th^  fact  that  the  western 
Republican  papers  had  not  printed  his  speeches.  Ac¬ 
cording  to  Lawrence.  Gov.  Cox  did  not  expect  Re¬ 
publican  newspapers  to  commend  his  speeches  edi¬ 
torially  or  to  hand  him  bouquets,  but  he  did  expect 
a  square  deal.  Again  and  again,  Cox  said,  the  news¬ 
papers  in  some  of  the  large  cities  had  deliberately 
suppressed  the  news  of  his  speeches. 

There  is  no  novelty  in  a  candidate’s  complaint  of 
unfairness  on  the  part  of  the  opposition  press.  Sena¬ 
tor  Harding  might  have  something  of  the  same  sort 
to  say.  It  is  to  be  deplored  that  there  is  justification 
of  the  complaint  from  either  side.  The  first  thing 
an  honest  newspaper  owes  its  readers,  even  in  poli¬ 
tics — yes,  particularly  in  politics — is  the  honest  truth. 
L'pon  the  truth  depend  the  righteous  decisions  of  a 
rtpublican  people.  The  newspapers  nowadays  are 
the  chief  medium  of  public  intelligence,  and  if  they 
fail  the  truth  is  silenced. 

But  the  complaint  of  suppression  is  not  the  most 
serious  warning  which  Gov.  Cox,  himself  a  successful 
newspai)er  man,  utters  regarding  the  press.  He  finds 
popular  respect  for  the  press  on  the  wane. 

“The  most  sinister  thing  I  have  observed  on  my 
western  trip."  he  said,  “was  the  rebellious  attitude 
of  tlie  people  whenever  I  made  any  reference  in  any 
si)eech  to  the  press.  Can  it  be  that  the  people  are  los¬ 
ing  confidence  in  the  press  of  the  country?  As  a 
newspaper  publisher  I  think  it  hurts  our  profession, 
and  as  an  .American  I  think  it  is  a  dangerous  tendency. 
For  the  people  of  the  country  expect  the  press  to  be 
fair  and  to  give  both  parties  a  square  deal.  That 
is  the  only  safe  way  to  retain  confidence  in  our  in¬ 
stitutions." 

Were  this  a  partisan  complaint  and  the  fault  all 
on  one  side,  the  remedy  would  promptly  be  inforced 
by  the  people  themselves.  L’nfortunately,  it  cannot 
be  denied  that  partisanism  in  the  news  columns, 
though  not  so  common  i)erhaps  as  it  used  to  be,  is 
still  too  common  for  proper  maintenance  of  the  in¬ 
tegrity  of  political  news  and  for  the  preservation  of 
public  confidence  in  the  press. 

INTERNATIONAL  CABLES 

The  problem  confronting  the  International  Com¬ 
munications  Conference  which  will  meet  in 
Washington  next  month  is  either  a  very  compli¬ 
cated  or  a  very  simple  one.  There  persists  complaint 
of  political  censorship  over  much  foreign  news,  par¬ 
ticularly  at  present  from  the  Near  East,  by  powers 
whose  own  interests  have  led  them  to  keep  a  re¬ 
straining  hand  upon  the  information  attainable  by 
citizens  of  other  countries. 

I'rom  the  greater  part  of  South  .America  and  some 
parts  of  the  Far  East  cable  communication  is  possible 
over  lines  entirely  .American  in  ownership  and  op¬ 
eration,  but  from  the  rest  of  the  world  it  can  be  ob¬ 
tained  only  by  lines  either  owned  or  operated  by 
other  powers.  It  would  be  impracticable  to  con¬ 
struct  all-American  cables  in  duplication  of  lines  al¬ 
ready  established  sufficiently  to  carry  the  business. 
A'et  American  rights  to  free  and  full  communication 
must  be  maintained. 

It  is  [Mjssible  that  the  conference  may  result  in 
all  governments  resigning  any  claims  to  censorship 
or  supervision.  Complete  internationalization  of  all 
cables  would  be  the  simple  and  effective  solution  of 
the  problem. 

'^HE  American  Red  Cross  is  again  appealing  to 
the  press  for  help  in  its  Roll  Call  campaign  which 
is  to  be  intensive  during  the  weeks  of  Nov.  11-25. 
Of  all  the  causes  calling  for  free  help  the  Red  Cross 
is  among  the  worthiest,  but  it  is  to  be  regretted  that 
the  Red  Cross  management  does  not  see  that  free 
help  is  least  effective,  not  to  say  least  businesslike. 
Many  tens  of  millions  have  been  raised  through  the 
newspapers  for  the  Red  Cross,  for  all  of  which  the 
Red  Cross  management  has  taken  credit  to  itself. 
The  newspapers  have  made  the  Red  Cross  an  assured 
going  concern.  It  is  time  for  some  reciprocity. 
Newspaper  space  is  a  commercial  commodity,  which 
may  gladly  be  given  free  in  emergency  but  is  not  to 
be  given  free  indefinitely.  Charity  is  fine  but  justice 
is  better. 


Miiiinrni 


GRAVE  INDUSTRIAL  EXPERIMENTS 

IS  the  whole  truth  coming  out  of  Italy?  Govern¬ 
ment  support  of  what  appears  to  be  a  revolution  of 
the  most  radical  aims  is  confusing  and  puzzling. 
-A  little  light  is  thrown  on  the  situation  by  Premier 
Giolitti’s  declaration  in  the  Chamber  of  Deputies  that 
certain  prominent  capitalists  who  had  made  enor¬ 
mous  war  profits  were  planning  on  provoking  a  revo¬ 
lution  in  the  hope  that  thus  they  might  avoid  the 
special  taxes  levied  on  war  profits.  The  premier 
described  the  conspiracy  in  detail  and  said  that  the 
movement  was  to  lie  started  by  the  employers’  order¬ 
ing  a  general  lockout ;  and  when  the  streets  were 
crowded  with  idle  workmen  trouble-makers  were  to 
be  sent  among  tliem  to  incite  violence.  The  premier 
warned  the  workmen  not  to  be  caught  in  this  trap ; 
and  when  the  lockout  was  ordered  the  men  took 
IK)ssession  of  the  plants  and  continue  to  run  them. 

Further  direct  information  comes  in  a  statement 
from  the  Italian  Ambassador,  Baron  .Avezzena. 
which  has  appeared  in  all  the  Italian  papers  in  New 
York.  “In  consequence  of  a  shortage  of  raw  mate¬ 
rials,  lack  of  coal  and  high  cost  of  labor,’’  according 
to  the  .Ambassador,  “the  metallurgical  industries  de¬ 
cided  in  effect  on  a  lockout.  Following  this  decision 
the  workers  seized  the  factories  at  Milan.  Turin  and 
Genoa,  in  order  to  prevent  the  lockout  and  to  operate 
the  factories  directly.  Such  a  move  is  a  new  form 
of  struggle  between  capital  and  labor  but  preserves 
the  character  of  an  economic  struggle,  inasmuch  as 
it  is  developing  without  resort  to  violence  and  with¬ 
out  bloodshed.  The  situation  is  not  alarming  in  the 
least.’’ 

In  the  present  condition  of  world  disorder  and  un¬ 
rest  a  capitalistic  conspiracy  on  the  one  hand  and  an 
industrial  experiment  on  the  other  of  such  gigantic 
proportions  as  these  would  be  of  daily  interest  in 
fullest  detail  to  every  employer  and  employe  in  the 
United  States. 

There  are  grave  problems  to  be  solved  here  and 
it  is  far  better  that  they  be  solved  by  sanity  and  un¬ 
derstanding.  Knowledge  of  actual  facts  in  class 
struggles  abroad  can  hurt  no  one.  The  ostrich,  stick¬ 
ing  its  head  in  the  sand  at  the  approach  of  danger, 
does  not  thereby  escape.  , 

The  newspapers  can  give  the  people  of  our  country 
no  truer  service  than  by  giving  the  truth  regarding 
industrial  readjustments  the  world  over. 

An  earnest  inquirer  wants  to  know  what  would 
be  the  proper  length  of  aeronautic  publicity  ar¬ 
ticles  that  will  pass  the  average  editor.  It  calls 
to  mind  the  old  query  as  to  how  short  a  certain  dog's 
tail  should  be  cut,  with  the  answer,  “Just  behind  the 
ears.”  It  is  not  the  editor  who  should  be  expected 
to  pass  upon  aeronautic  publicity  but  the  advertising 
manager.  Properly  submitted,  it  can  hardly  be  too 
long. 
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COMPETITIVE  ADVERTISING 

The  erroneous  idea  is  again  set  afloat  that  ad¬ 
vertising  does  nothing  more  than  take  money 
from  one  man  and  give  it  to  another,  by  merely 
diverting  business  from  one  channel  to  another.  “If 
your  advertising  gets  people  to  brush  their  teeth  with 
So-as-you-don’t,”  asserts  a  reckless  writer,  “it’s  the 
same  thing  as  getting  them  to  do  it  with  So-as- 
you-do.  The  main  idea  is  to  keep  the  teeth  clean, 
and  the  advertising  of  40  kinds  of  tooth  paste  is  a 
sad  waste  of  dollars.” 

This  is  as  far  from  true  philosophy  as  it  is  from 
practical  business  sense.  .As  well  might  it  be  as¬ 
serted  that  where  one  blade  of  wheat  will  grow  there 
is  no  excuse  for  two,  that  since  one  razor  will  shave 
there  should  be  no  more  on  the  market  or  that  lie- 
cause  one  make  of  automobile  gives  good  service 
it  should  have  a  monopoly. 

The  false  philosophy  fails  to  take  into  considera¬ 
tion  the  vital  fact  that  competitive  advertising,  even 
more  than  competitive  production,  is  the  great  con¬ 
structive  force  in  modern  business. 

-Advertising  creates  demand ;  competitive  adver¬ 
tising  develops  public  taste  and  compels  constant 
improvement  of  products. 

If  40  persons  are  using  40  kinds  of  tooth  paste 
today  where  one  person  was  using  one  kind  40 
years  ago,  the  benefit  to  the  public  as  well  as 
that  to  the  many  manufacturers  is  due  to  com¬ 
petitive  advertising. 

Competitive  advertising  .  is  not  duplication  or 
waste.  It  is  the  speaking  soul  of  business.  It  is 
at  once  the  school  of  ever  widening  public  demand 
and  the  spur  to  better  and  more  varied  produc¬ 
tion.  The  line  of  business  that  is  dominated  by 
monopoly  is  dead  or  dying,  and  it  has  no  mes¬ 
sage.  But  for  virile  up-building  competition  there 
would  be  no  advertising  at  all. 

EXCLUDED  FROM  STRICTURES 

THE!  strictures  passed  upon  the  newspapers  of 
the  countrj',  in  general  and  those  of  Pittsburgh 
in  particular  appearing  in  the  Interchurch  World 
Movement  report  on  the  steel  strike  of  last  fall, 
which  has  now  come  out  in  book  form,  have  been 
slightly  revised  in  the  specific  exclusion  of  the  New 
York  World  from  censure. 

Three  papers  published  in  the  heart  of  the  strike 
district,  the  Johnstown  (Pa.)  Democrat  and  the 
Vindicator  and  the  Telegram  of  Youngstown,  Ohio, 
are  also  given  a  certificate  of  fairness  in  a  special 
supplementary  report  not  yet  published. 

“.A  notable  exception  to  the  general  rule,”  says  the 
revised  printed  report,  “was  shown  by  a  series  of  ar¬ 
ticles  during  the  strike  carried  by  the  New  A'ork 
World  ”  The  World’s  investigation  was  made  in- 
dependertly,  with  truth  as  its  sole  object. 

The  exclusion  of  the  A’oungstown  and  Johnstown 
papers  from  all  strictures  is  of  especial  significance, 
since  they,  being  in  the  midst  of  the  contest,  must 
have  had  powerful  influences  to  contend  against  and 
complicated,  conflicting  interests  to  serve.  The  sup¬ 
plementary  report  says  that  these  papers  consistently 
published  the  statements  of  the  strikers  as  w'ell  as 
those  of  the  mill  managers,  made  little  of  the  “Red” 
issue  and  stood  steadfastly  for  civil  rights.  Even 
strike  leaders  pronounced  these  three  papers  fair. 

These  three  papers  in  the  strike  district  and  the 
World,  with  its  great  organization,  had  facilities  for 
getting  the  facts  which  were  not  available  to  most 
newspapers  remote  from  the  scene.  The  controversy 
presented  many  complications,  and  it  is  well  to  re¬ 
member  that  where  so  many  big  things  are  at  stake 
facts  are  not  easily  to  be  had. 

The  wonder  is  not  that  often  there  are  errors  of 
statement  and  omission  in  news  accounts  of  critical 
situations  but  that  editorial  minds  generally  are  so 
free  from  prejudices  and  eager  for  correct  presenta¬ 
tion  of  the  truth. 

trtHE  “one  big  union”  idea  has  gained  secure  foot- 
ing  in  New  York  in  the  organization  of  the 
Trade  and  Labor  Countil  representing  750,()(X)  organ¬ 
ized  workers,  after  a  convention  fight  which  Samuel 
Gompers  .said  reminded  him  of  the  early  days  of  the 
lalior  movement  in  New  York  when  the  cigar-makers 
and  printers  fought  for  the  honor  of  heading  the 
Lalx)r  Day  parade.  The  convention  fight  was  not 
over  principles,  but  only  over  the  name. 
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PERSONAL 


pYRUS  H.  K.  CURTIS,  of  the  Curtis 
^  ’Publishing  Companj’,  Philadelphia, 
is  to  give  on  Monday  evening,  Sept.  27, 
a  dirmer  aboard  his  yacht  L>'ndonia  at 
the  Portland  Yacht  Club  in  honor  of 
the  editors  and  correspondents  of  the 
Philadelphia  Public  Ledger,  inviting 
Portland  guests. 

Lord  and  Lady  Beaverbrook  sailed 
from  New  York,  September  22,  on  the 
.■\quitania  for  Cherbourg. 

J.  S.  Hamlin,  editor  of  the  Eaton  Rap¬ 
ids  (Mich.)  Journal,  was  injured  when 
his  automobile  collided  with  a  motor 
truck  last  week. 

Glenn  L.  Foster,  a  member  of  the  news 
staff  of  the  Portland  Oregon  Journal, 
has  been  elected  editor  of  the  Marsh¬ 
field  (Ore.)  Record,  which  was  recently 
purchased  by  a  syndicate  of  Marshfield 
business  men  operating  under  the  name 
of  the  Southwestern  Oregon  Publishing 
Company. 

Miss  Elizabeth  Perry,  daughter  of 
Stuart  H.  Perry,  editor  of  the  Adrian 
(Mich.)  Telegram,  and  president  of  the 
Michigan  Daily  Newspaper  Association, 
became  the  bride  of  C.  Kenneth  Wesley 
Sept.  18. 

Sam  Braswell,  editor  of  the  Clarendon 
(Tex.)  News,  was  recently  presented 
with  a  diamond-set  Shrine  pin  by  the 
Clarendon  Shrine  Club. 

Otis  Miller,  who  received  the  degree 
of  master  of  journalism  from  the  Uni¬ 
versity  of  Texas  last  June,  has  been  ap¬ 
pointed  head  of  the  department  of  jour¬ 
nalism  at  Baylor  University,  in  Waco. 


IN  THE  EDITORIAL  ROOMS 

T.  B.  Costain,  who  for  some  years  past 
has  been  editor  of  MacLean’s  Magazine, 
Toronto,  and  before  that  general  man¬ 
aging  editor  of  the  MacLean  publica¬ 
tions,  has  joined  the  staff  of  the  Cprtis 
Publishing  Company,  associated  with  the 
conduct  of  the  Ladies’  Home  Journal. 
He  is  succeeded  by  J.  V.  McKenzie,  late 
Canadian  Trade  Commissioner  in  Glas¬ 
gow.  Mr.  Costain  took  hold  of  Mac¬ 
Lean’s  Magazine  in  the  early  struggling 
days. 

Paul  E.  Smith  of  the  copy  desk  crew 
of  the  Philadelphia  Press  received  word 
last  week  of  an  accident  that  befell  his 
father  and  sister  in  which  the  former 
sustained  a  broken  shoulde’r  and  the  lat¬ 
ter  a  fractured  skull  and  Paul  in  re¬ 
sponse  to  a  summons  left  Philadelphia 
to  visit  his  injured  relative. 

Bert  Genung,  assistant  night  editor  of 
the  Philadelphia  North  .\merican,  start¬ 
ed  on  his  vacation  this  week. 

John  C.  Eckels,  night  editor  of  the 
Philadelphia  North  .American,  who  has 
been  spending  an  extended  vacation  in 
Europe,  has  returned  to  his  desk.  He 
spent  considerable  time  in  England, 
Scotland  and  France. 

John  H.  Quinn,  one  of  the  reporters  of 
the  Philadelphia  Press,  has  returned 
from  two  weeks’  vacation  spent  in  Chi¬ 
cago  and  other  western  cities. 

Franklin  H.  Chase,  associate  editor  of 
the  Syracuse  (N.  Y.)  Journal,  was  re¬ 
cently  honored  with  a  picnic  by  the  ed¬ 
itorial  staff,  as  a  farewell  as  he  will  leave 
shortly  with  Mrs.  Chase  for  an  extended 
tour  of  the  world. 

Paul  A.  Weadon  has  been  appointed 
night  manager  of  the  .Associated  Press 
in  Philadelphia  after  a  service  of  twenty 
years  with  that  organization. 

James  K.  Polk,  New  Jersey  editor  of 
the  Philadelphia  North  American,  left 
on  Monday  for  two  weeks’  vacation  to 
Ocean  City. 

0.  D.  Donaldson,  who  recently  joined 
the  staff  of  the  Philadelphia  North 
American,  starting  with  the  copy  desk 
Outfit  and  later  being  transferred  to  the 


rewrite  desk,  has  left  the  North  .Ameri¬ 
can.  Donaldson,  it  was  said,  was  mar¬ 
ried  on  Tuesday  of  last  week,  started 
to  raise  a  mustache  on  Wednesday,  and 
on  Friday  resigned  and  departed  for 
New  York. 

Geral  Lyons  of  the  New  Jersey  desk 
of  the  Philadelphia  North  .American,  has 
accepted  a  position  with  the  Philadelphia 
Inquirer’s  copy  desk  staff. 

Milton  R.  Palmer,  formerly  of  the  De¬ 
troit  News  and  later  editor  of  the  De¬ 
troiter,  weekly  publication  of  the  De-* 
troit  Board  of  Commerce,  has  been  nom¬ 
inated  by  the  Republican  party  for  state 
representative  from  his  Detroit  district. 

Mrs.  Ruth  N.  Kilpatrick,  society  ed¬ 
itor  of  the  Bridgeport  (Conn.)  Tele¬ 
gram,  has  been  elected  president  of  the 
Business  and  Professional  Women’s  club 
in  her  city. 

John  L.  Thompson  has  resigned  as 
financial  editor  of  the  St.  Paul  Daily 
News  for  a  post  in  the  financial  depart¬ 
ment  of  the  Minneapolis  Tribune. 

Roy  J.  Dunlap,  city  editor  of  the  St. 
Paul  Dispatch-Pioneer  Press,  was  called 
to  Madison,  Ind.,  last  week  by  the  death 
of  his  mother,  who  passed  away  two 
hours  before  her  son’s  arrival.  Mr.  Dun¬ 
lap  returned  to  his  desk  Sept.  20. 

William  Keefe  has  left  the  St.  Paul 
Daily  News  to  go  with  the  Minneapolis 
Tribune. 

Howard  B.  K.  Willis  of  the  Niagara 
Falls  (N.  Y.)  Gazette  editorial  staff  has 
been  commissioned  fir.st  lieutenant  of 
cavalry,  U.  S.  regular  army.  Following 
discharge  as  captain  of  cavalry,  Mr.  Wil¬ 
lis  took  and  passed  the  examination  for 
a  permanent  commission.  He  was  for¬ 
merly  sporting  editor  of  the  Gazette 
and  for  a  time  managing  editor  of  a 
newspaper  in  Panama. 

John  H.  Jarmuth,  formerly  Interna¬ 
tional  News  Service  correspondent  in 
Portland,  Ore.,  and  later  in  the  San 
Francisco  office,  has  joined  the  local  staff 
of  the  Oregonian. 

Miss  .Aileen  Brong,  society  editor  of 
the  Portland  (Ore.)  Telegram,  has  just 
returned  from  a  tour  of  Europe.  In  her 
absence  Miss  Susie  Smith  has  handled 
society  for  the  Telegram. 

Edgar  Reinhart.  Portland  (Ore.)  cor¬ 
respondent  for  the  .Associated  Press,  has 
resigned  to  take  up  new’spaper  work  in 
Salt  Lake  Citj',  his  former  home.  He 
will  be  succeeded  in  the  Portland  office 
by  Edward  F.  Nelson,  who  has  been  at¬ 
tached  to  the  San  Francisco  office  of 
the  Associated  Press. 

Ed  .Angly,  a  graduate  of  the  School 
of  Journalism  of  the  University  of  Tex¬ 
as,  is  with  the  .Associated  Press  in  New 
York.  He  was  formerly  employed  as 
sports  editor  for  two  years  on  the  Gal¬ 
veston  News. 

Miss  Grace  Hetherington,  daughter  of 
the  late  Henry  P.  Hetherington,  former 
managing  editor  of  the  Detroit  Journal, 
and  W.  D.  Sullivan,  a  New  York  news¬ 
paperman.  married  recently. 

Robert  Knoff,  formerly  telegraph  ed¬ 
itor  of  the  Milwaukee  Journal  and  later 
professor  of  journalism  at  Marquette 
university,  Milwaukee,  is  doing  publicity 
work  for  L’nited  States  Senator  Irvine 
L.  Lenroot,  Republican  candidate  for 
Senator. 

George  W.  Rehse,  artist  on  the  Metro¬ 
politan  .section  of  the  New  York  Sunday 
World,  resigned  this  week. 

Lloyd  J.  Moore,  industrial  editor  of 
the  Toronto  Globe,  is  now  editor  of  the 
Retail  Merchants’  Globe,  Toronto. 

Josef  De  Montigny,  formerly  of  the 
Toronto  Star,  has  been  appointed  tele¬ 
graph  editor  of  the  new  Border  Cities 
Sun.  of  Windsor. 

Joseph  S.  Smith,  formerly  city  editor 
of  the  Milwaukee  Sentinel,  has  been  ap¬ 
pointed  publicity  director  in  Wisconsin 
for  the  Republican  National  Committee. 


WILLARD  DRAWS  FOLKS 
“OUT-TA-LUCK” 


■pRANK  WILLARD,  formerly  a  Chi- 
cago  Herald  cartoonist,  has  joined 
the  King  Features  Syndicate,  Inc.  He 
has  created  a  new  comic  strip  entitled 
“Outta-Luck”  which  will  be  generally 
syndicated  throughout  the  United  States 
and  Canada.  The 
title  of  Willard’s 


new  comic  was 
suggested  to  him 
in  France  during 
the  war  when  he 
was  with  the 
343d  Infantry.  It 
was  the  common 
e  x  p  r  e  s  sion  of 
doughboys  cov¬ 
ering  a  multitude 
of  various  un- 
F.  \\  iLLAKD  fortunate  things 

that  happened  to 
them  from  missing  mess  to  missing 
mail.  Returning  to  .America,  Wil¬ 
lard  found  an  infinite  number  of 
humorous  situations  in  civil  life  where 
somebody  was  correspondingly  “Outta- 
Luck.” 


Homer  Croy,  long  a  newspaper  man, 
blossoms  forth  this  week  as  the  author 
of  a  humorous  novel  entitled  “Turkey 
Bowman.” 

Linwood  1.  Noyes,  managing  editor  of 
the  Ironwood  (Mich.)  Globe,  and  Miss 
Genevieve  Hill  of  Crystal  Falls,  Mich., 
have  become  engaged.  Mr.  Noyes  is  a 
son  of  Frank  E.  Noyes,  editor  of  the 
Marinette  Eagle-Star.  He  served  over¬ 
seas  as  a  fir.st  lieutenant. 

Slater  Washburn,  reporter  for  the 
Worcester  (Mass.)  Gazette,  who  has 
just  inherited  $400,000  under  the  will  of 
his  grandfather,  says  that  “the  old  job  is 
good  enough  for  me.’’ 

■Alexander  .A.  Gardiner  has  resigned 
as  police  reporter  on  the  Hartford  Times 
to  become  a  teacher  of  Latin  and  ath¬ 
letic  coach  at  Pinkerton  .Academv,  Der¬ 
ry.  N.  H. 

Calvin  H.  Lambert,  managing  editor 
of  the  Emporia  Gazette,  spent  a  week 
in  Pratt.  Kan.  Mrs.  Lambert,  who  had 
been  -visiting  relatives  there,  returned 
to  Emporia  with  him. 

(Clarence  L.  Moody,  formerly  tele¬ 
graph  editor  of  the  Manchester  (N.  H.) 


Union,  now  connected  with  the  Brock¬ 
ton  (Mass.)  Times  in  an  editorial  ca¬ 
pacity,  was  a  recent  visitor  at  the 
Union-Leader  office.  Mr.  Moody  is 
spending  his  vacation  at  his  home  in 
Kittery,  Me. 


THE  BUSINESS  OFFICE 

George  .A.  Brown,  Philadelphia  man¬ 
ager  of  the  Purchasing  .Agent,  ha<  been 
appointed  advertising  manager  of  that 
publication.  Mr.  Brown  was  for  several 
years  assistant  advertising  manager  of 
the  Religious  Press  .Association,  Phila¬ 
delphia.  He  is  residing  in  New  A’ork. 

J.  P.  Considine.  business  manager  of 
the  Philadelphia  North  .American,  nas 
returned  from  his  two  weeks’  vacation 
ill  Cincinnati. 

Rudolph  Hennick,  with  the  Bridge¬ 
port  (Conn.)  Evening  Star  since  its  birth 
more  than  a  year  ago.  has  gone  to  the 
New  Haven  Union's  advertising  depart¬ 
ment. 

Tony  Bucher,  foreman  of  the  New 
)  ork  World  engraving  department,  was 
stricken  with  a  sudden  heart  attack  on 
September  21  and  was  taken  to  his  home. 
His  illness  is  attributed  to  overwork  and 
mental  strain  during  the  past  year,  when 
his  department  has  been  undermanned 
due  to  the  shortage  of  competertt  photo¬ 
engravers. 


THE  ADVERTISING  FOLKS 

J.  W.  Bentley,  formerly  advertising 
manager  of  the  Kalamazoo  Corset  Com¬ 
pany  and  more  recently  associated  with 
the  Bu.sh  Terminal  Company,  New  York, 
has  been  appointed  sales  and  advertising 
manager  for  the  Shakespeare  Company, 
Kalamazoo.  Mich.,  rods,  reels  and  lines. 

H.  .A.  Harris  has  been  appointed  dis¬ 
trict  advertising  manager  of  the  Amer¬ 
ican  Multigraph  Sales  Company,  with 
headquarters  in  New  York.  He  was  un¬ 
til  recently  with  the  Campbeli-Lwald 
Company  in  Detroit  and  was  formerly 
advertising  manager  of  the  Pathe  Freres 
Phonograph  Company. 


Frank 

E. 

Fehlman,  president 

of 

Churchill- 

Hall. 

Inc.,  New  York,  recently 

addressed 

the 

.Advertising  Qub 

of 

Scranton. 

Selling.” 

Pa., 

on  “New  Methods 

in 

Kenneth  .A.  I.ord  has  been  appointed 
sales  manager  of  the  Lincoln  Motor 
Company.  Detroit,  which  has  just 
brought  out  a  new  and  widely  advertised 
car. 
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“First'Kand  stuff 
from  faraway  places 
makes  the  Haskin  Letter 
good  reading” 
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This  page  it  a  regular 
Weekly  Feature  of 
Editor  Sc  Publisher, 
devoted  exclusively 
to  the  interests  of 
the  newspaper  ad¬ 
vertising  manager. 


THE  ROUND  TABLE 

[Conducted  under  the  auspices  of  the  Newspaper  Department  of  the  A.  A  C.  of  W.] 


Criticism  of  any  ar¬ 
ticle  or  contributions 
should  be  sent  Fred 
Millis,  News  Build¬ 
ing,  Indianapolis. 


MILLER  FINDS  MANY  COMPLAINTS  AGAINST 
NEWSPAPER  PRACTICES 


ttJ^L’RIXG  a  five  weeks’  swing  around 

^  the  country  I  visited  practically 
all  of  the  leading  advertising  agencies  in 
.America,  and  1  want  to  tell  you  right 
now  that  1  fr)und  a  great  many  com¬ 
plaints  against  the  newspapers,”  writes 
Charlie  Miller,  president  of  the  News¬ 
paper  Department. 

“I  am  afraid  that  the  majority  of  pa¬ 
pers  are  getting  so  much  business  that 
they  are  giving  very  little  attention  to 
the  way  the  copy  appears.  They  don’t 
look  after  the  mats  and  cuts  as  they 
come  in  as  carefully  as  they  might,  and 
1  certainly  saw  a  lot  of  very  poorly 
printed  advertisements  in  the  newspapers 
that  were'  shown  me. 

■‘X’cry  seldom,  if  ever,  do  you  see  a 
poorly  printed  advertisement  iti  the 
magazines. 

“.\gain  I  received  a  great  many  com¬ 
plaints  regarding  checking  copies.  In¬ 
efficient  office  help  and  poor  mail  service 
make  it  more  necessary  than  ever  that 
the  newspapers  around  the  coitniry  see 
that  cliecking  copies  of  papers  are 
promptly  sent  to  the  advertising  agen¬ 
cies. 

‘‘The  majfirity  of  agencies  prefer  to 
have  just  the  page  on  which  the  adver¬ 
tisement  ap|)ears  rather  than  the  full 
issue.  Not  only  would  this  be  a- help  for 
them,  but  it  would  save  itaper  for  our 
paper-,  and  would  assure  promjtter  set¬ 
tlement  of  bills  and  avoid  confusion  with 
the  agencies  regarding  cash  discounts. 

Refers  to  Gunts  Criticism 

“My  attention  has  just  l)een  called  to 
an  item  in  the  .August  13  issue,  regard¬ 
ing  the  (lunts  speech  at  the  Itidianapolis 
convention. 

“1  feel  he  has  been  done  an  injustice. 
I  want  to  take  the  time  and  trouble  to 
get  it  corrected.  The  Newspaiter  De- 


OUR  PERSONAL  CORNER 


PR.ANK  IRWTX  CARRL'THERS  is 

ohl  emmgh  to  know  better.  He’s 
been  advertising  solicitor,  advertising 
manager  or  business  manager  on  or  for 
a  daily  newspaper 
for  .30  years.  Like 
many  other  vice- 
presidents  of  the 
Newspaper  D  e  - 
partment  his  job 
as  advertising  man¬ 
ager  is  a  sort  of  a 
side  line,  for  in 
addition  to  direct¬ 
ing  the  efforts  of 
the  twelve  staff 
men  of  the  Den¬ 
ver  Post  he  is  a 
dTector  of  the 
Denver  Civic  and 
Commercial  .Association,  and  is  active  in 
civic  and  club  affairs  of  Denver. 

He  emphatically  denies  that  the  near 
Bolsheviks  were  after  him  when  they 
rolled  all  the  print  paper  of  the  Post  out 
into  the  street  and  made  a  bonfire  of  it 
He  says.  “Do  you  blame  me  for  l>eing 
proud  of  the  fact  that  I  am  the  advertis¬ 
ing  manager  of  the  Denver  Post?” 


partment  certainly  does  not  want  to  do 
anything  that  would  injure  a  friend,  and 
to  my  mind  E.  Lyell  Gunts  is  one  of  the 
be<t  friends  the  newspapers  have. 

“Many  of  the  newspaper  men  present 
picked  on  that  part  of  Gunts’  speech 
which  he  put  in  at  my  request.  It  was 
intended  to  be  constructive  and  not  de¬ 
structive,  as  so  many  of  the  boys  took  it. 

‘‘I  asked  Mr.  Gunts  to  state  specifically 
why  so  many  advertising  agencies  pre¬ 
ferred  to  place  their  business  with  maga¬ 
zines  instead  of  ncws])apers,  and  at  my 
request  he  told  the  story.  He  e.xplained 
they  were  able  to  get  better  service  from 
the  magazines  in  the  way  of  better  print¬ 
ing,  position,  checking  copies,  bills,  etc- 

“Because  he  started  out  a  speech  with 
these  things,  you  and  the  other  boys 
seem  to  have  entirely  overlooked  that  he 


fini-hed  his  talk  by  telling  of  his  trip 
throughoi't  the  South  and  Southwest  in 
behalf  of  the  Gibbs  Preserving  Com- 
I'any.  and  of  the  wonderful  results  and 
service  he  had  secured  from  the  news¬ 
papers  in  the  cities  he  visited. 

“If  the  newspaper  men  who  heard  and 
criticized  LycII  Gunts’  speech  will  con¬ 
sider  it  in  the  light  it  was  intended  and 
correct  the  faults  in  their  own  organi- 
zatiotis  they  would  soon  find  that  the 
majority  of  the  agencies  preferred  to  do 
business  with  the  newspapers  rather  than 
with  '.he  magazines,  because  they  are 
realizing  more  and  more  that  the  news¬ 
papers  are  in  position  to  give  them  more 
effective  service,  dealer  co-operation  and 
sales  help. 

Trie*  for  Result* 

“I  want  to  correct  the  impression  that 
Lyell  Gunts  is  not  friendly  to  the  news¬ 
papers.  It  would  be  a  great  injustice  to 
him  and  to  his  firm  to  let  a  statement  of 
that  kind  stand,  for  there  is  no  advertis¬ 
ing  agent  anywhere  in  the  country  that 
is  more  interested  than  Lyell  Gunts  in 
seeing  the  advertiser  gets  full  results  for 
the  money  he  spends. 

“If  you  could  have  seen  him  in  action 
as  I  did  while  here  investigating  for  the 
Gibbs  Preserving  Co.  you  would  realize 
that  Lyell  Gunts  does  care  about  his  cli- 
en's  and  does  want  to  see  that  they  get 
full  returns  and,  furthermore,  he  does 
believe  in  the  newspapers.” 


THE  APOLOGY  COLUMN 


A  XVOXE  with  a  grievance  against  the 
Department  or  any  of  the  officers 
can  get  uncensored  relief  through  this 
column. 

Here’s  a  letter  from  Roy  1.  Neal,  ad¬ 
vertising  manager  of  the  Macon  Daily 
Telegraph ; 

“W’e  have  just  received  report  of  the 
Newspaper  Department  in  Indianapolis. 
I  wonder  who  read  the  proof  on  this,  as 
I  notice  on  page  24  that  I  am  put  down 
fr<;m  Lincoln,  Ga.,  Telegraph.  There 
is  no  Lincoln,  Ga.,  that  I  know  of  and 
certainly  no  Lincoln  Georgia  Telegraph. 

TWO  NEW  MEMBERS 

E\V  additions  to  the  membership  of 
the  Newspaper  Department  during 
the  past  week  were  The  Cleveland  News 


a-  d  the  Tacoma  News  Tribune. 

‘■.Although  we  have  heard  of  the  work 
of  the  Newspaper  Department  in  a  vague 
way,"  writes  the  Tacoma  News  Tribune, 
“the  articles  each  week  in  Editor  & 
Pi  Bi.isHKR  have  cf)ttvinced  us  that  the 
Department  is  certainly  working  for  the 
interests  of  the  newspapers  and  deserves 
unanimous  sttpport.” 

DON’T  CUT  RATES 

^HOLGH  there  are  a  few  newspapers 
in  the  coui  try  so  crude  in  their  sell¬ 
ing  methods  as  to  actually  cut  their  card 
rates,  most  of  the  rate  cutters  are  uncon¬ 
scious  of  their  folly.  They  give  posi¬ 
tion.  or  do  a  lot  of  service  work  gratis 
or  fall  for  giving  a  little  editorial  boost. 


WHY  A  PUBLICATION  FOR 
RETAILERS? 

A  CLE  AR  ettt  explanation  of  newspa- 
l)er  policy  in  publishing  a  pony  size 
newspaper  to  be  sent  at  frequent  inter¬ 
vals  to  retailers  is  made  by  T.  F.  Dar¬ 
lington,  manager  of  national  advertising 
of  the  San  .Antonio  Express  and  the  San 
-Antonio  Evening  News  in  submitting 
The  Retailer,  published  by  his  papers,  for 
the  contest  instituted  by  the  Newspaper 
Department. 

Every  paper  receives  numerous  re¬ 
quests  each  week  to  send  out  letters  or 
broadsides  to  retailers,  according  to  Mr. 
Darlington.  “The  Express  has  never 


What^s  Your  Kick? 

'T’HIS  page  isn’t  a  propaganda  page.  It  doesn’t  boost  merchandising 
service,  dealer  publications,  bonuses,  rotogravure  sections  or  the  score  of 
other  things  touched  on  since  its  inception  following  the  Indianapolis 
Convention.  But  it  does  try  to  get  the  main  facts  of  general  newspaper 
practice  together  for  its  readers. 

This  page  belongs  to  the  advertising  managers.  .A  weekly  prayer  for  yowls 
has  been  published  on  this  page.  We  got  two  this  week,  one  to  the  effect 
that  rotogravure  sections  were  unnecessarily  boosted. 

The  critic  writes :  “Stop  and  consider  that  there  are  only  fifty  papers 
in  the  country  interested  in  rotogravure.  The  Department  is  supposed 
to  work  for  the  interest  of  all  the  350  members.  The  page  should  interest 
several  thousand  newspapers.  A'ou  evidently  don’t  appreciate  how  this 
affects  newspapers  in  towns  where  the  opposition  paper  has  a  roto¬ 
gravure  section.” 

-Anyone  objecting  to  any  article  or  statement  on  this  page  will  have  just 
as  much  of  his  statement  printed  as  there  is  room  on  the  page.  Let  'em  come. 
It's  your  page. 


done  this,  yet  we  have  felt  that  it  was 
our  duty  to  notify  the  dealers  of  special 
merchandising  plans  or  dealer  co-opera¬ 
tion  provided  by  advertisers.  This  rea¬ 
son  more  than  anything  else  caused  us  to 
establish  The  Retailer,”  says  Mr.  Dar¬ 
lington. 

Dealer*  Need  Education 

“Personal  calls  on  dealers  in  thirty- 
five  counties,  tributary  to  San  Antonio, 
brought  out  the  fact  that  the  average 
dealer  is  indifferent  toward  advertised 
merchandise  and  needs  a  great  deal  of 
education  to  get  him  to  properly  appre¬ 
ciate  the  value  to  him  of  giving  prefer¬ 
ence  to  advertised  products. 

“So  many  very  helpful  articles  have 
Iteen  written  regarding  correct  merchan¬ 
dising  that  our  paper  carries  very  little 
original  sttiff.  We  collect  our  material 
from  several  sources,  giving  credit  where 
it  i.^:  clue. 

“We  use  the  editorial  page  to  combat 
dealer  indifference,  to  show  them  the 
value  of  handling  the  well-known  article 
at  a  lower  margin  than  handling  the 
larger  profit  article  with  a  much  lower 
turnover.  We  show  them  the  advan¬ 
tage  of  handl'ng  high  class,  well-known 
lines  of  clothing,  hats,  shoes,  etc.,  over 
the  unknown  brands. 

“We  are  constantly  running  articles 
showing  dealers  how  to  properly  mark 
up  their  goods  and  urging  them  to  take 
at  least  an  annual  invoice  if  they  cannot 
see  their  way  clear  to  adopt  the  per¬ 
petual  stock  record. 

“Our  little  paper  was  complimented  by 
being  officially  endorsed  by  the  Retail 
Mercliants’  .Association  of  San  .Antonio. 
This  endorsement  came  without  solicita¬ 
tion.  The  stale  secretary  of  the  Retail 
Merchants’  .Association  of  Texas  resides 
in  San  .Antonio  and  does  not  hesitate  to 
place  a  very  high  value  on  this  paper  to 
the  retail  interests  of  the  state. 

■‘vt  ith  this  explanation  of  what  we  are 
doing  and  v  hat  we  are  attempting  and 
the  objects  we  are  wo;  king  for,  we  are 
pleased  to  submit  the  Express-Evening 
News  Retailer  in  the  contest.” 

in  order  to  bring  to  the  attention  of 
publishers  generally  what  is  being  done 
in  the  way  of  dealer  publication  the  De¬ 
partment  through  a  secret  committee 
will  rank  the  different  publications  now 
being  put  out  by  newspapers. 


EXCUSE  US  MR.  JOHNSON 

The  Digest  of  the  Newspaper  Depart¬ 
ment  which  was  sent  to  members  of  the 
department  last  week  listed  W’.  G.  John¬ 
son,  as  advertising  manager  of  the  Daily 
News  at  Jackson,  Miss.  Mr.  Johnson  i’ 
more  than  that.  He’s  the  manager,  as 
well  as  being  vice-president  of  the 
Newspaper  Department  for  Mississipiti- 
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MERCHANDISING  WORK  GROWING 
AMONG  NEWSPAPERS 

The  Oregon  Journal  of  Portland  has 
established  a  merchandising  bureau  un¬ 
der  the  direction  of  J.  F.  Langner  as 
manager.  In  a  letter  sent  to  the  agencies, 
and  incidentally  to  the  newspaper  depart¬ 
ment,  Mr.  Langner  says :  “The  establish¬ 
ment  of  this  department  is  a  recognition 
that  the  principle  of  ‘caveat  emptor 
should  not  prevail  in  the  sale  of  news¬ 
paper  space  any  more  than  in  the  sale  ot 
products  advertised  in  newspapers.” 
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NEW  YORK  NEWS  HEADS  44  DAILIES  IN 
RAISING  AD  RATES  THIS  WEEK 


Minimum  Agate  Line  Price  on  30  Papers  Increased  from  $1.46 
to  $1.81 — Total  Circulation  Affected 
Is  681,015 


UOR  the  week  ending  September  18,  1920,  Barbour’s  Advertising  Rate  Sheets. 
1  Inc.,  issued  new  sheets  covering  rate  increases  and  other  information  of  44 
daily  newspapers.  Of  these,  30  were  changes  in  the  general  display  rates  and  14 
were  changes  in  other  than  general  rates.  On  the  changes  in  general  rates  of  the 
30  papers : 

The  new  minimum  agate  line  rate  is  $1.81 
The  old  minimum  agate  line  rate  was  1.46 


.35  per  agate  line  or 

23.97  per  cent  of  the  previous  minimum  rate. 

These  changes  affect  a  total  net  paid  weekday  circulation  of  681,015. 


City  and  Paper 
.Arizona — 


Idaho — 

Moscow  Star-Mirror  .. 
mine  is — 

DeKalb  Chronicle  . 

Iowa — 

Dubuque  Times-.Tournal 
Kansa.s — 

Winfield  Free  Pre.ss... 
Louisiana — 


Massachusetts — 
Chelsea  Record 
Michigan — 


Lexington  Intelligencer 
K ew  York — 


Plattsburgh  Press  . 

Saugertics  Post  . 

North  Dakota — 

P.isniarck  Tribune  . 

Ohio— 

Steubenville  Gazette  . 

Sunday  Kdition  t  . 

Oklahom.1 — 

Blackwell  News  . 

Pennsylvania— 

Lanca.ster  Intelligencer  .... 
Lancaster  News-Journal  .  . . 
Pittsburgh  Dispatch  . 


Waynesboro  Press 
South  Carolina — 

Rock  Hill  Herald  . 
outh  Dakota — 


Washington — 


West  A'irginia — 

Keyser  Mineral  News. 


Wisconsin — 

Sheboygan  Press  .  . 
Wyoming — 

Sheridan  Enterjirise 


test) — Kstiniate.  * — Flat,  t — Less,  t — The 

Sunday  edition,  first  issue  to  be  October  3.  1930 


Net  Paid 

NewRate 

Mininiuni 

l  ast  Uat  j 

Circulation 

Effective 

Ag.  I.i.  R. 

Krtective 

.\g.  I.i.  K. 

Per  Line 

2.333 

9/1/20 

.0285715 

12/1/19 

.0214286 

.0071429 

500 

9/13/20 

.0142858* 

4/10/19 

.0107143* 

.0<J35715 

1,645 

9/13/20 

.0178572* 

2/18/20 

.0142858* 

.0035715 

2.201 

9/1/20 

.02* 

1/1/20 

.015* 

.005 

10.219 

1/1/21 

.05* 

9/1/20 

.04* 

.01 

1,750 

9/1/20 

.0142858 

11/10/17 

.0107143 

.0035715 

17.413 

10/1/20 

.06 

3/1/20 

.05 

.01 

25,253 

10/1/20 

.08 

3/1/20 

.07 

.01 

2,885 

9/15/20 

.0178572 

5/1/19 

.0142858 

.0035715 

11,177 

1/1/21 

.045 

6/1/20 

.  .04 

.005 

146.835 

10/1/20 

.25* 

2/1/10 

.20* 

.05 

158,509 

10/1/20 

.275* 

2/1/20 

.05 

8/30/20 

.0142858* 

4/8/19 

.0071429* 

.0071429 

(Revised) 

6/3/20 

.0392858 

6/3/20 

.0464286 

.0071429t 

295,344 

9/10/20 

.52 

7/1/20 

.42 

.10 

3,511 

8/1/20 

.0214286 

2/1/20 

.0164286 

.005 

640 

9/13/20 

.0142858* 

1I/.10/17 

.0107143* 

.0035715 

4,141 

1/1/21 

.03* 

6/5/19 

.02 

.01 

5.652 

9/1/20 

.025 

3/8/20 

.0178572 

.0071429 

1,000 

•  10/1/20 

.0214286* 

1/3/20 

.0142858* 

.0071429 

23.867 

10/1/30 

.10* 

4/1/20 

.08* 

.02 

55.416 

.  10/1/20 

.15 

1/1/20 

.10 

.05 

64,316 

10/1/20 

.18 

1/1/20 

9/1/19 

.16 

.02 

1.765 

9/8/20 

.0142858* 

.0107143 

.0035715 

1,280 

11/1/20 

.0178572 

1/1, '20 

.0142858 

.0035715 

5,520 

1/1/21 

.035* 

7/1/20 

.03* 

.005 

68,428 

10/1/20 

,16* 

5/1/20 

.14* 

.nj 

79.561 

10/1/20 

.025* 

3/1/20 

.02* 

.00.' 

13.124 

30,988 

No  cha- 
9/1/21 

ce  in  daily 
.09* 

rate. 

7/1/20 

.08* 

1,346 

9/13/20 

.0107143* 

10/1/19 

.0071429* 

.00,L^/ 1 5 

3.209 

9/10/20 

.02* 

2/10/19 

.0128.-72* 

.0071429 

8,131 

11/1/20 

.045 

5/1/20 

.035 

.01 

3,587 

9/1/20 

.03 

7/15/20 

.('4* 

.01  + 

681,015 

1.8114294 

1.4502864 

.3521436 

t — Less. 

t— The 

Steubenville  (l^liio) 

Ciazette  ba.> 

atided  a 

BUSINESS  PAPER  FIGHT  ON 


Hearst  Ittuea  Financial  Edition  on 
Heels  of  Lawrence’s  Announcement 

(Sfei'ial  to  Editor  &  Pl-blisher) 
Chicago. — A  contest  for  first  place  in 
the  financial  and  business  field  of  Chica¬ 
go  has  developed  following  the  an¬ 
nouncement  by  .Andrew  M.  Lawrence 
that  on  October  11  he  will  commence 
publication  of  the  Journal  of  Commerce, 
1  morning  paper. 

On  Tuesday  of  this  week  the  Chicago 
Herald  and  Examiner  started  pifblication 
of  a  daily  commercial  edition  which  con¬ 
tains  cables  on  the  foreign  situation,  eco¬ 
nomic  developments  at  Washington, 
credit  and  buyers  information,  real  es¬ 
tate  and  railroad  news,  and  reviews  and 
Quotations  on  dry  goods,  drugs,  chem¬ 
icals,  leather,  lumber,  groceries,  and 
other  markets. 

This  step  calls  to  mind  a  similar  con¬ 
test  of  a  decade  ago  when  three  financial 
*nd  business  papers  were  published  in 
Qiicago,  including  one  owned  by  Wil¬ 
liam  Randolph  Hearst,  which  eventually 


crowded  out  of  the  ticld  the  other  two 
and  then  susi'eiuled  publication.  -\t  that 
time  Mr.  Lawrence  was  Hearst  s  right 
hand  man  in  Chicago,  and  played  a  large 
part  in  the  deal.  There  is  at  the  present 
no  paper  in  Chicago  covering  or  featur¬ 
ing  all  news  of  this  sort  or  all  markets. 


Luncheon  for  Lord  Beaverbrook 

Lord  Beaverbrook.  proprietor  of  the 
London  Daily  Express  and  director  of 
British  propaganda  during  the  war,  was 
the  guest  of  honor  at  a  luncheon  given 
Monday  by  Adolph  Zukor  at  the  Ritz- 
Carlton  Hotel  in  Xew  York.  Lord  Bea¬ 
verbrook  also  owns  a  chain  of  movie 
theatres  in  Great  Britain  and  the  guests 
were  mostly  from  the  threatrical  pro¬ 
fession. 


South  Norwalk  Sentinel  3  Cent* 

South  Norw.alk,  Conn. — ^The  Evening 
Sentinel  has  raised  its  price  to  three 
cents.  It  has  sold  for  two  cents  since 
first  issued,  hut  its  competitor  in  the 
Norwalk  field,  the  Hour,  some  time  ago 
increased  its  rate. 


PLACE  YOUR 
MESSAGE 


for  the  selling  of  nationally  advertised  products 
before  the  prosperous  people  of 


INDIANA 


in  the  Daily  newspapers  listed  here  and  reach 
one  of  the  greatest  market  units  in  the  country. 

A  given  territory  intensely  cultivated  gives 
great  satisfaction  and  soon  popularizes  merchan¬ 
dise  nationally  advertised. 


Advertisers  owe  it  to  themselves  to  carefully 
scan  the  INDIANA  FIELD,  and  its  great  possi¬ 
bilities.  This  field  can  be  judiciously  covered  by 
use  of  INDIANA  NEWSPAPERS. 


Try  Them  Out  On  Your 
Next  Campaign 


Circu-  Rate  for 
lation  5,000  lines 


Anderson  Herald  . . 

. (M) 

6,579 

.02 

Anderson  Herald  . . . . . 

. (S) 

7,929 

.02 

♦Crawfordsville  Review  .... - 

. (M) 

3,963 

.02 

Decatur  Democrat  . 

. (E) 

3,182 

.02 

Elkhart  Truth  . . . 

. (E) 

8,925 

.03 

Evansville  Courier  . 

. (M) 

21,667 

.05 

Evansville  Courier  . 

. .-(S) 

20,919 

.05 

*Fort  Wayne  Journal-Gazette _ 

. (M) 

25,348 

.06 

♦Fort  Wayne  Journal-Gazette.... 

. (S) 

22,676 

.06 

Fort  Wayne  News  and  Sentinel. 

. (E) 

31,632 

.07 

•Gary  Evening  Post . 

. (E) 

6,061 

.03 

Goshen  News-Times  . 

3,283 

.015 

Huntington  Press  . 

. (M) 

3,799 

.025 

Huntington  Press  . .  •  • . 

. (S) 

3,976 

.025 

Lafayette  Journal-Cotirier  . 

....(M&E) 

18,402 

.05 

LaPorte  Herald  . 

. (E) 

3,730 

.025 

Logansport  Pharos-Tribune  _ 

....(M&E) 

12,142 

.035 

Richmond  Palladium  . 

. (E) 

11,879 

.05 

South  Bend  News-Times, . . 

South  Bend  News-Times . 

.(M)  11,332] 
. .  (E)  5,942  1 

[  17,274 

.045 

South  Bend  News-Times . 

. (S) 

17,584 

.045 

South  Bend  Tribune . 

. (E) 

17,423 

.045 

Government  Statements,  April  1,  1920. 
*A.  B.  C.  Report,  April  Ist,  1920. 
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U.  S.  ARMY  ADVERTISING 
STARTS  MONDAY 


Advertising  Agencies  Corporation 
Handling  $250,000  Appropriation, 
$165,000  of  Which  Goes  to  175 
English  Language  Dailies 


Details  for  the  $250,000  advertising 
campaign  to  be  waged  by  the  United 
States  Army  arc  perfected  and  plans  for 
the  campaign  which  were  submitted  a 
few  days  ago  to  the  War  Department, 
Washington,  have  been  approved  ac¬ 
cording  to  Major  Samuel  A.  Greenwell, 
chief  of  the  Recruiting  Publicity  Bureau 
of  the  Army.  The  Advertising  Agencies 
Corporation  of  New  York  will  handle 
the  campaign  and  will  place  $165,000  in 
newspaper  advertising. 

There  will  be  twelve  pieces  of  news¬ 
paper  copy  which  will  appear  in  about 
175  English  language  daily  newspapers 
of  the  highest  certified  circulation  with¬ 
in  territorial  limits  of  recruiting  districts 
and  19  foreign  language  newspapers 
printed  in  11  different  languages  will 
also  be  used,  copy  to  appear  once  a  week 
for  12  weeks.  The  newspaper  copy  will 
be  15  inches  across  two  columns. 

The  posters  to  be  used  show  pictures 
of  soldiers  learning  to  be  blacksmiths, 
plumbers,  or  any  one  of  thirty  different 
occupations,  with  the  slogan  “The  U.  S. 
Army  Teaches  Trades.”  Previous  post¬ 
ers  have  .said  to  the  prospective  recruit: 
“Join  the  Army  Today — 211  Main 
Street.”  This  poster  carries  no  such 
line.  It  simply  suggests  to  the  man  that 
the  U.  S.  .Army  has  something  to  offer 
him  and  if  he  is  interested  he  can  easily 
find  the  nearest  recruiting  office.  In 
speaking  of  the  campaign,  Major  Green- 
well  said: 

“The  ‘learn  a  trade’  phase  of  the  new 
dcmfKratic  peacetime  .Army  is  full  justi¬ 
fication.  even  if  such  were  needed,  for 
the  existence  of  an  Army  in  times  of 
peace,  and  will  help  to  remove  from  the 
minds  of  many  ta.x-payers,  the  idea  that 
some  have  that  the  soldier  is  not  a  pro¬ 
ducer,  showing  them  at  the  same  time 
that  the  U.  S.  Army  is  doing  a  tre¬ 
mendously  useful  piece  of  work  in  tak¬ 
ing  unskilled  men  and  converting  them 
into  skilled  workmen.” 

“In  one  or  three  years  we  return  to 
industry  the  man  who  has  been  pushing 
a  wheelbarrow,  but  the  difference  is  that 
he  can  now  make  a  wheelbarrow.  The 
plan  is  meeting  with  commendation 
everyhere,  particularly  in  the  industrial 
centers ;  for  instance,  in  Cleveland,  Ohio, 
the  Hydraulic  Press  Steel  Company  and 
also  the  Sherwin-Williams  Paint  Com¬ 
pany  have  given  Colonel  Shuttleworth, 
head  of  recruiting  there,  permission  to 
come  into  their  factories  and  recruit  not 
more  than  1  per  cent  of  unskilled  labor. 
Other  industries  will  shortly  follow  their 
example.” 

“In  placing  this  advertising  we  con¬ 
sidered  carefully,”  said  Major  Greenwell, 
“for  I  realize  that  we  are  not  spending 
my  money  nor  a  firm’s  money,  but  the 
people’s  money  and  want  dollar  for  dol¬ 
lar.  .Any  editors  who  may  feel  disap- 
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SERVICE 
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pointed  because  their  papers  are  not  used 
at  this  time,  should  realize  that  the  pa¬ 
pers  have  been  selected  as  the  result  of  a 
very  thorough  survey  which  showed  that 
what  we  needed  was  the  highest  possible 
circulation  in  each  recruiting  district.” 

The  newspaper  copy  in  the  East  will 
begin  the  week  starting  September  27 
and  will  follow  shortly  in  other  sections 
of  the  country.  Major  T.  G.  Sterrett 
who  was  in  entire  charge  of  publicity 
for  the  United  States  Marines  during  the 
war,  is  assistant  to  Major  Greenwell. 


MRS.  MILTON  A.  McREA  DEAD 


Wife  of  Scripps-McRea  Executive  in  III 
Health  for  Several  Years 

(By  Telegraph  to  Editor  &  Publisher) 
San  Diego,  Cal.,  Sept.  21. — Victoria 
Wallis  McRae,  of  Detroit  and  San  Die¬ 
go,  died  today  at  her  residence  in  this 
city.  She  was  the  wife  of  Milton  .A. 
McRae  of  the  Scripps-McRae  League  of 
Newspapers.  Because  of  ill  health,  Mrs. 
McRae  had  spent  a  considerable  part 
of  each  year  in  this  city  for  several  years 
past.  Her  health  had  constantly  failed 
since  the  sudden  death  a  few  months 
ago  of  her  son-in-law.  Major  William 
.Alden  Smith,  Jr.,  manager  of  the  Grand 
Rapids  Herald.  The  funeral  services  will 
lie  held  at  the  residence  in  this  city,  and 
the  body  removed  to  Detroit  for  inter¬ 
ment. 

Death  of  John  Edward  Denni* 

Hartforii,  Conn. — John  Edward  Den¬ 
nis  of  the  Hartford  Courant  editorial 
staff,  who  was  I>eputy  Collector  of  In¬ 
ternal  Revenue  under  the  late  .Alexander 
Troup  during  Cleveland’s  administration, 
died  last  week.  He  was  born  in  Middle- 
town  57  years  ago  and  abandoned  the 
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Statement  of  Circulation  for  the  period 
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Circulation  counts!  We  know;  and  we 
have  it;  but  ore  hundred  per  cent 
merchandising  and  distribution  connec¬ 
tions  are  likewise  essential  to  advertis¬ 
ing  success.  Our  Trade  Extension 
Department  will  tell  you  how  to  get 
them,  too. 
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The  Boss  says: 

Consistent  and  continuous  in¬ 
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Study  of  law  to  accept  the  deputy  collec- 
torship.  .After  a  number  of  years  as 
managing  editor  of  the  New  Haven 
Union,  he  was  a  financial  writer  for  the 
New  York  Times,  coming  from  New 
York  to  Hartford. 


CPbituarg  . 

Harvey  C.  O.  Edes,  veteran  printer 
and  newspaper  man  of  Oklahoma,  died 
at  Guthrie  last  week  following  a  stroke 
of  paralysis.  Mr.  Edes  was  62  years  old 
and  had  been  employed  by  various  news¬ 
papers  in  Oklahoma  and  Kansas. 

Charles  L.  Thomas,  news  editor  of 
the  Omaha  (Neb.)  Bee,  former  athlete 
and  football  coach  in  the  middle  West, 
died  of  paralysis  September  19  at  his 
home  in  Omaha. 

Robert  J.  Montague,  of  No.  541  Ave¬ 
nue  E.  Bayonne,  N.  J.,  for  thirty  years 
a  member  of  the  composing  room  of  the 
New  York  World,  died  suddenly  at  his 
home,  September  21,  of  acute  indiges¬ 
tion.  He  was  preparing  to  come  to 
work  when  he  was  taken  suddenly  ill. 


THE  FACT  THAT  THE 

ASBURY  PARK  PRESS 

dominates  a  field  whose  banks  have  more 
than  $34,000,000  cn  deposit  is  one  more 
good  reason  for  the  national  advertiser 
covering  this  exceptionally  prosperous  ter¬ 
ritory. 
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He  is  survived  by  his  wife  and  four 
daughters. 

Charles  P.  Cowles,  aged  61,  an  at¬ 
torney  and  officer  in  the  Pejepscot  Pa¬ 
per  Company,  died  in  Rye,  N.  Y.,  last 
week.  Mr.  Cowles  in  1911  gave  all  his 
time  to  the  paper  business,  developing 
a  number  of  tree  nurseries  in  Canada. 

Frank  N.  Wood,  aged  69,  former  real 
estate  editor  of  the  Chicago  Tribune, 
died  recently  in  that  city.  Originally  a 
part  owner  of  the  Kansas  City  Journal 
in  1884,  Mr.  Wood  was  later  on  the  staff 
of  the  New  York  World. 

A.  S.  Locke,  former  newspaper  writer 
and  photographer  identified  with  several 
Detroit  newspapers,  died  there  last  week. 

Mrs.  Callie  Fitch  D.wis,  wife  of 
William  H.  Davis,  managing  editor  of 
the  Port  Huron  (  Mich.)  Times-Herald, 
died  last  week. 
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WITH  THE  ADVERTISING 
AGENTS 


Baseball  teams  representing  the  Albert 
I'rank  Advertising  Agency  and  the  S.  C. 
Beckwith  Special  Agency  met  last  week 
at  Palisade,  N.  J.,  the  Beckwith  team 
winning  12-10.  Following  the  game, 
Mrs.  C.  T.  Logan,  wife  of  C.  T.  Logan 
of  the  Beckwith  organization,  and  her 
daughter  served  a  buffet  luncheon  with 
punch  for  both  teams  at  their  home  in 
Palisade. 

Maxwell  Bruckenstein,  for  the  past 
three  and  a  half  years  with  the  New 
York  City  Car  .\dvertising  Company, 
has  joined  B.  S.  Miller  as  a  partner  in 
the  Franklin  Company,  a  general  adver¬ 
tising  agency,  at  309  5lh  Avenue,  New 
York.  Both  Mr.  Bruckenstein  and  Mr. 
Miller  have  spent  several  years  in  the 
advertising  department  of  the  New  York 
American. 

Robert  R.  Updegraff  has  resigned  from 
the  staff  of  the  Erickson  Company,  New 
York,  and  will  divide  his  time  between 
the  Displays  Company,  and  special  ad¬ 
vertising  and  editorial  work.  His  head¬ 
quarters  will  be  with  the  Displays  Com¬ 
pany,  71  West  23d  street. 

I'red  Blaiivelt,  for  a  number  of  years 
business  manager  of  the  Cowan  Com¬ 
pany,  New  York,  has  been  elected  secre¬ 
tary  and  a  director  of  Stanley  E.  Gun¬ 
nison,  Inc.,  New  York. 


PRESS  ABOVE  CONGRESS, 
SAYS  MUNSEY 

(Continued  from  Page  9) 


dies  for  the  troubles  which  face  America : 
a  return  to  honesty  in  government,  to  a 
simple  democratic  rule  of  the  people,  by 
the  people,  for  the  people ;  a  propa¬ 
ganda  of  open  truth  in  combating  the 
errors  of  fads  and  fancies  which  politi¬ 
cal  propagandists  are  offering  as  a 
remedy ;  a  call  to  the  joy  of  an  honest 
day's  work.” 

“Here  is  an  opiiortunity  for  a  free  and 
untrameled  ))rcss  in  the  i)ropagation  of 
these  truths,”  he  said.  “Through  these 
-America  will  return  to  an  era  of  pros¬ 
perity  and  good  government.” 

In  introducing  Frederic  H.  Park- 
hurst,  who  was  elected  Governor  with 
66.000  plurality  a  few  days  before,  the 
largest  plurality  in  the  history  of  the 
State,  Mr.  Staples  told  a  story  of  a 
physician  who,  while  dining  in  the  West 
ordered  a  lobster.  It  had  a  claw  miss¬ 
ing  when  served. 

-After  the  waiter  explained  how 
lobsters  loss  their  claws  fighting  with 
each  other,  he  said,  “Take  this  one  away 
and  bring  me  a  winner.” 

“In  the  next  speaker,”  said  Mr.  Sta¬ 
ples,  “I  am  going  to  give  you  a  winner.” 

Mr.  Parkhurst  spoke  briefly  after  ex¬ 
plaining  that  he  had  made  over  300 
speeches  in  the  campaign  and  felt 
pretty  well  talked  out. 

Mr.  Staples  gave  a  short  history  of 
journalism  in  Maine  and  elsewhere,  and 
gave  some  words  of  eulogy  in  introduc¬ 


The  Detroit  News 
goes  into  90%  of  the 
English  -  speaking 
homes  of  the  fourth 
largest  city  in  America 
and  in  many  cases  is 
the  only  paper  taken. 


ing  Mr.  Munsey,  who,  he  said,  was  one 
of  Maine’s  most  famous  sons. 

A.  L.  T.  Cummings,  agricultural 
editor  of  the  College  of  Agriculture  at 
University  of  Maine,  for  many  years  a 
well-known  newspaper  man  in  Western 
Maine,  told  some  interesting  stories  in 
the  French  habitant  dialect  and  closed 
with  a  quaint  and  touching  poem  by 
Drummond. 

Those  present  at  the  banquet  were : 

Charlus  W.  Curtis,  Charles  F.  Bowden,  H. 
I-.  Lord,  Robert  J.  Aley,  Frank  A.  Munsey. 
Arthur  G.  Staples,  Cyrus  H.  K.  Curtis,  F.  B. 
Xichols,  I>orothy  W.  Parkhurst,  F.  H.  Park¬ 
hurst.  Apnes  B.  Hall,  Charles  H.  Fokr, 
Kosenier  K.  Fogg,  Oliver  L.  Hall,  Mary  F. 
Pass.  Albert  K.  Bass,  Roland  T.  Pullen,  Ara 
Shondon,  W.  H.  Gannett,  Mrs.  Hugh  Has- 
'^elI,  11.  W.  Haswell;  John  Francis  Sprague, 
Dover:  Porter  Perrin,  Orono;  Israel  Chas- 
man.  Orono:  C.  W.  Robbins  and  wife.  Old 
Town;  Charles  F,  Flvnt  and  wife,  Augusta: 
!..  P.  Kvans  and  wife,  Piscataquis,  Dover: 
.\.  L.  T.  Cummings,  U.  of  M.:  Mrs.  E.  M. 
I'landing.  Bangor;  George  H.  Tower,  Portland; 
(  barles  F.  West,  Presque  Isle:  Mrs.  (leorge 
F  llulT,  Dexter;  Herbert  W.  Rowe,  Bangor; 
Mary  W.  Newsome,  Sullivan;  Helen  M.  Smith, 
Bar  Harbor:  Robert  Yougvil,  Orono;  11.  C. 
Prince,  Madison;  C.  F.  Mann.  Lisbon  Falls;  J. 
K.  Goodin,  Old  Town;  F  R.  I.ord,  Aufjusta: 
Francis  M.  Joseph,  Waterville:  F.  A.  Landers, 
Bangor;  Albian  F\  Sherman,  Bar  Harbor; 
'Valter  C.  Woodman,  Fairfield;  L.  J.  Pendall, 
(a^iliou. 

Albert  H.  Allston.  Houlton;  Walter  B.  Reed, 
Bangor;  Percy  H.  Whiting,  Augusta;  Adelbert 
Grerleaf,  Fairfield:  L.  P.  Waddington, 
Mars  Hill:  C.  ITarvey.  Fort  Fairfield;  F.  \\L 
SanlK'rn,  Norway,  John  M.  O’Connell. 

In  the  afternoon  the  ladies  were  en¬ 
tertained  by  Mrs.  Oliver  L.  Hall,  wife 
of  the  editor  of  the  Commercial  at  her 
home  in  Hampden,  and  were  given  an 
automobile  trip  to  Searsport. 

“Teaching  the  Financier  to  Advertise,” 
was  the  subject  of  an  address  which  was 
the  feature  of  the  closing  .session  on 
Sept.  18  by  Percy  H.  Whiting,  publicity 
manager  of  the  Central  Maine  Power 
Company,  Waterville. 

Mr.  Whiting  in  opening  predicted  that 
financial  advertising  would  one  day  lead 
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all  other  classes  in  the  volume  that 
would  be  carried  by  Maine  newspapers. 
In  proof  he  cited  the  case  of  the  Central 
Maine  Power  Company  in  a  recent  ex¬ 
perience. 

He  referred  to  the  opportunity  that 
opened  up  for  the  company  and  for 
Alaine  because  of  the  coal  shortage  and 
because  of  Maine’s  tremendous  water 
powers.  He  outlined  the  difficulties  the 
company  faced  in  its  financing,  due  to 
unsettled  investment  conditions ;  and 
how  it  met  its  problem  of  raising  money 
by  telling  its  story  of  Maine’s  oppor¬ 
tunity  through  advertising  in  the  news¬ 
papers  of  the  State. 

Mr.  Whiting  pointed  out  especially 
that  this  plan  had  not  only  enabled  the 
company  to  raise  the  money  to  develop 
the  power  which  he  predicts  is  to  bring 
both  industries  and  prosperity  to  Maine, 
hut  that  it  has  raised  the  money  very 
largely  through  the  sale  of  company  se¬ 
curities  to  the  customers  and  employes 
of  the  company,  thus  establishing  custo¬ 
mer  ownership. 

Mr.  Whiting  gave  due  credit  to  news¬ 
paper  advertising  for  the  success  of 
company  financing.  He  then  outlined  the 
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Nine  t  xtile  mills  with  annual  pay  roll  of  ap¬ 
proximately  $1.000. POO  InMi,  steel  and  soil  pipe 
mills  employing  4.000  men;  annual  pnidueta 
valued  $2"), 000. 000.  with  pay  mil  of  over 
$3, .'>00. 000. 

Stmond  largest  freight  tonnage  in  Alabama. 

Kiink  deposits  $311.00  for  every  man.  woman  and 
ehild  of  Anniston. 

Population  trading  territory  65.000.  The  Annis¬ 
ton  Star  covers  this  field  thoroughly 

Represented  by 

FROST,  LANDIS  &  KOHN 

NEW  YORK  CHICAGO  ATLANTA 


Buffalo  Evening  News 

The  Market  of  Buffalo  is  profitable 
and  may  be  economically  cultivated. 
60%  of  every  industry  in  the  United 
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details  of  the  Central  Maine  Power  Com¬ 
pany’s  plan  of  security  selling  and  the 
principles  behind  its  advertising,  and 
voiced  the  belief  that  other  utilities  and 
the  industrials  of  Maine  could  use 
newspaper  advertising  with  equal  effect 
in  selling  real  live  advertising  to  finance 
the  New  York  Central,  and  the  Penn¬ 
sylvania  Railroad  could  have  financed  by 
the  same  plan  and  the  same  appeal, 
cheaper  and  better  than  they  did  by  using 
the  old  methods. 
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RECEIVE  FORTUNE  FOR 
NEW  PRESS  BLANKET 

Portland  Oregonian  and  Two  of  Its 
Staff  Get  $100,000  for  Me¬ 
chanical  Find  After  Five 
Years’  Work 


<S fecial  to  Editor  i;  I’i’BLisher) 

Porti  a XII.  Ore. — One  hundred  thou¬ 
sand  dollars  is  tlie  price  just  received  by 
two  I’ortland  newspaper  men  and  the 
paper  that  hacked  them,  for  the  patent 
ri"hts  to  a  press  blanket  manufactured 
of  cork  composition.  The  men  are 
A.  W.  Cochran,  building  superintendent, 
and  F.  M.  Youngs,  pressroom  superin¬ 
tendent.  of  the  Oregonian.  The  pur¬ 
chaser  is  the  Xew  Fngland  F'iber  Com¬ 
pany  of  Worcester,  Mass.,  and  the  deal 
has  been  definitely  concluded.  The  Ore¬ 
gonian  Publishing  Company,  which 
financed  the  invention  through  the  ex¬ 
perimental  stages,  held  a  third  interest. 

The  develoiiment  of  the  press  blanket 
covered  a  long  period  of  years  and  a 
great  many  exiieriments.  Cochran  and 
Youngs  worked  out  the  formulae  and 
had  them  tried  out  in  eastern  factories. 
As  long  ago  as  1915  they  began  making 
a  -uccessful  blanket,  which  was  used  by 
the  Oregonian.  Since  then  their  process 
has  been  perfected  and  the  blanket  has 
come  into  use  by  more  than  00  American 
newspapers. 

“The  old  blanket,  consisting  of  a  felt 
and  rubber  covering  is  replaced  in  our 
invention  by  a  cork  composition  with  a 
fabric  covering.”  said  Mr.  Cochran. 

“The  cork  composition  consists  simply 
of  ground  cork  iKiund  together  by  means 
of  oxidized  linseed  oil.  The  fabric  cov¬ 
ering  is  made  as  an  integral  part  of  the 
composition  through  the  manufacturing 
process,  which  is  carried  out  at  a  high 
temperature.  The  perfected  cork  com¬ 
position  blanket  possesses  the  elements 
of  pliability  found  in  the  old  type,  plus 
an  increased  durability.” 

Mr.  Cochran  told  of  the  development 
of  the  idea  from  its  inception  many  years 
ago.  when  his  attention  was  called  to 
the  poor  print  resulting  from  the  defects 
in  the  old  press  blanket.  The  rubber 
became  blistered  from  contact  with  oil 
and  the  felt  covering  would  stretch,  he 
said,  necessitating  many  adjustments 
and  frequent  replacements. 

“In  our  experiments  we  tried  out  many 
materials  before  we  found  that  cork  was 
the  proper  element  to  use,”  he  said.  “We 
found  that  this  cork  composition  pos- 
ses.sed  all  the  elements  needed  for  a 
successful  press  blanket-^  flexibility,  dur¬ 
ability  and  printing  qualities. 

“It  was  when  we  sent  east  to  have  the 
blanket  manufactured  that  we  encoun¬ 
tered  real  difficulties.  It  was  almost  im¬ 
possible  to  have  good  work  done,  as  the 
manufacturing  company  was  not  used  to 
producing  materials  of  this  kind  to  the 
exactness  required  by  our  specifications, 
and  when  we  tried  to  explain  by  mail 
we  were  not  able  to  make  them  under¬ 
stand  just  what  was  wanted. 

“Finally  in  1918,  Mr.  Youngs  went 
east  and  spent  many  months  in  the  mill 
of  the  .\rmstrong  Cork  Company  at 
l.ancaster.  Pa.  P>y  September,  1919,  all 
the  difficulties  had  lieen  overcome  in 
the  manufacturing  end  and  it  is  since 
that  time  that  the  blanket  has  been  in¬ 
stalled  in  6(1  newspaper  plants.” 

WIRE  MEN  WANT  INCREASE 


Canadian  Press  Offer  Likely  to  Be  Re¬ 
jected  on  Vote 

(P.v  Tclcgrafh  to  Editor  &  Publisher) 

Montreai.,  Que.,  Sept.  22. — Telegraph 
operators  employed  by  the  Canadian 
Press  Limited  are  tonight  expected  to 
decline  an  offer  of  increased  wages  and 


improved  working  conditions  offered  by 
(ieneral  Manager  J.  F.  P>.  Livesay,  fol¬ 
lowing  the  rejection  of  the  majority 
award  of  a  board  of  conciliation  by  the 
operators.  Western  operators,  indica¬ 
tions  are,  will  vote  against  the  com¬ 
promise  between  the  majority  and 
minority  awards  offered  by  Mr.  Livesay, 
while  Eastern  operators  are  likely  to 
favor  its  acceptance  by  a  small  majority. 
In  the  event  of  rejection,  definite  action 
by  the  men  is  e.xpected  before  the  end 
of  the  week. 

Recommendations  by  the  majority  of 
the  board  of  conciliation  to  the  Depart¬ 
ment  of  Labor  called  for  the  following 
scale : 

Bureau  operators,  day,  $50  per  week; 
night,  $51  a  week ;  line  operators.  Mari¬ 
time,  day,  $42;  night,  $43;  Ontario  and 
Quebec,  day,  $45 ;  night,  $46 ;  Western, 
day  $46;  night  $47. 

David  Campbell,  representing  the  men 
on  the  conciliation  board,  recommends 
that  the  Hew  scale  of  wages  shall  be 
that  demanded  by  the  men  ranging  from 
$52.50  to  $57.50,  without  distinction  as 
to  locality. 

Mr.  Livesay’s  offer  was  $5  a  week 
over  the  scale  of  the  conciliation  board. 


CAN’T  LAND  CABLE 
FROM  BARBADOS  YET 

Western  Union  Head  Tells  Colby 
Britain  Won’t  Control  Projected 
Line  to  Miami,  Held  Up  by 
U.  S.  Destroyers 

Efforts  of  the.  -Western  Telegraph 
Company,  a  British  cable  concern,  to 
secure  a  landing  at  Miami,  Fla.,  ar®  now 
being  directed  against  the  Department 
of  State.  Secretary  Daniels  having  sent 
out  destroyers  which  sto])ped  the  cable 
laying  at  the  three-mile  limit.  New¬ 
comb  Carlton,  president  of  the  Western 
I'nion  Telegraph  Company,  and  Wil¬ 
liam  &.  Mc.-\doo,  his  counsel,  appealed 
to  Secretary  Colby  on  Sept.  22,  for  a 
permit  for  the  Western  Union  to  lay 
the  three  miles’  strip  in  United  States 
territory.  An  agreement  has  been  made, 
Carlton  said,  that  the  W'estern  Union 
is  to  operate  the  whole  line  from  Miami 
to  Barbados  without  interference  from 
the  British  end,  furnishing  a  direct  route 
from  Miami  to  the  east  coast  of  South 


America.  Mr.  Colby  is  reserving  decision. 

The  action  of  Secretary  Daniels  pre¬ 
venting  the  landing  was  due  to  the 
government’s  desire  to  know  the  full 
details  of  the  agreement  betw'een  the 
American  and  British  companies.  Brit¬ 
ish  supervision  of  cable  communication 
between  the  United  States  and  South 
America  is  in  bad  repute  in  commercial 
and  diplomatic  circles.  Cables  between 
the  United  States  and  Brazil  were  for 
years  sent  by  way  of  London  and  Bar¬ 
bados  and  charges  have  been  freely 
made  that  those  of  an  important  com¬ 
mercial  nature  passed  through  the 
British  Board  of  Trade  and  in  some  in¬ 
stances  business  orders  cabled  were  held 
up  until  after  British  concerns  had  a 
chance  to  fill  them.  For  such  reasons 
the  government  is  cautious  in  allowing 
a  British-owned  cable  to  afford  the  only 
direct  communication  from  the  entire 
South  American  east  coast. 

At  present  an  American  company  is 
operating  the  All-American  cable  which 
runs  down  the  west  coast  of  South 
■America,  connected  with  the  cast  coast 
by  land  lines. 


SUPPLIES  &  EQUIPMEMT  For  NIewspaper  Making 


Adviting  Republican  Moguls 

Members  of  the  Republican  Campaign 
■Advisory  Committee  named  this  week  to 
take  an  important  part  in  the  fight  of 
Senator  Harding  and  Governor  Coolidge 
for  election  include  the  following  news¬ 
paper  folk ;  Herbert  C.  Hoover,  part 
owner  of  the  Washington  Herald,  Miss 
Margaret  Cobb,  daughier  of  Calvin  Cobb, 
editor  of  the  Boise  Idaho  Statesman; 
Major  F'rank  H.  Knox,  publisher  of  the 
Manchester  (X.  H.)  Union-Leader; 

Mrs.  Lillian  Russell  Moore,  wife  of 
■Alc.xander  P.  Moore,  editor  of  the  Pitts¬ 
burgh  Leader ;  and  John  C.  Shaffer,  pro¬ 
prietor  of  the  Shaffer  Group  of  news¬ 
papers,  Chicago. 

Drop  Palmer  Libel  Suit 

Statement  by  .Attorney  General  -A. 
Mitchell  Palmer  that  he  intended  no  re¬ 
flection  on  the  loyalty  of  Julius  Forst- 
mann  and  the  wool  concern  of  Forst- 
mann  &  Huffmann  Company  in  a  series 
of  magazine  articles  interpreting  his  ad¬ 
ministration  of  the  Trading  with  the 
Enemy  .Act  during  the  war,  has  resulted 
in  the  withdrawal  of  liliel  suits  against 
Mr.  Palmer  by  Mr.  Forstmann  and  his 
linn.  Suits  filed  against  the  magazines 
which  published  the  stories  were  quashed 
some  time  ago. 


New  Bedford  Standard  3  Cent* 

Xew  Bedford. — The  Xew  Bedford 
Standard  increased  its  selling  price  from 
2c.  to  3c..  18  cents  a  week  by  carrier,  or 
$9  a  year  by  carrier  or  mail. 


Death  of  Frank  Dromgoole 

Mount  Kisco,  X.  Y.— Frank  Drom¬ 
goole,  aged  65,  editor  for  38  years  of 
the  Recorder,  died  September  22.  He 
had  been  ill  since  June  12. 


FOR  SALE 

Goss  Straight  Line  Quadruple  Four- 
Deck  Two- Page  Wide  Press.  Prints 
4,  6,  R,  10,  12,  14  or  16  page  papers  at 
24,0110  per  hour,  20,  24,  28  or  32  page 
paiiers  at  12,(X)0  per  hour,  folded  to 
half  page  size.  I-ength  of  page  22^". 

This  Press  May  Suit  You. 

WALTER  SCOTT  A  COMPANY 
PLAINFIELD,  NEW  JERSEY 


EQUIPMENT  WANTED  Printers’  Outfitters 


Advertfsements  under  this  claasificatloa  thirty 
cents  per  line.  Cash  with  order.  Count  mix 
words  to  the  line. 


For  Sale 

Four  deck  Goss  Jr.  Straightline  Web  Perfect¬ 
ing  Press  with  color  attachment.  Prints  4,  6, 
•I.  to,  12.  14  or  16  pages  20,000  per  hour;  also 
cemplcte  stereotyping  outfit  and  sixteen  turtles. 
Mat  roller  will  carry  dry  mats.  All  in  almost 
perfect  condition.  Will  sell  on  the  floor  or 
crated  for  shipment  at  very  rcasmahle  price. 
.\ddress  The  Whig-Journal,  Quincy,  Illinois. 


Gordon  Jobber 

First  check  for  $60  takes  Gordon  10x15  press, 
rood  condition.  2  chases,  pedal,  no  throw-off, 
oiilley  wheel  for  power.  If.  B.  Brown, 
N'atoma,  Kan. 


For  Sale 

For  Sale — .Account  consolidation,  the  following 
e.|uipment:  1  Duplex  8  Page  flat  bed  press,  1 
Model  9  Linotype,  1  Perforator  24  in.  foot 
[lower,  1  a  c  Emerson  motor  Vi  H.P.,  1  Oak 
type  cabinet,  21"  x  25"  x  69",  40  cases,  steel 
rims.  .Mso  other  items.  Write  for  particulars. 
Cimmerrial,  Vincennes,  Ind. 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 

154  Na«»au  St.,  Tribune  Bldg. 
New  York  City 


For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  Any  Case” 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kansas  City 

New  York  Cleveland  Denver 
Philadelphia  Detroit  Los  Angeles 

Baltimore  Chicago  San  Franciieo 
Richmond  Cincinnati  Portland 
Atlanta  St.  Louis  Spokane 

Buffalo  Minneapolia  Wkmipeg 


Printing  Plants  and  Business  bought  and  sold, 
American  Typefounders’  products,  printers  ana 
bookbinders  machinery  of  every  description. 
Conner,  Fendler  &  Co.,  96  Beckman  St.,  New 
York  City. 


NEWSPRINT 


Correspondence  Solicited. 

Best  References  among  Publishers 


Low  Prices — Regular  Deliveries 


INVINCIBLE  PAPER  &  PULP 
CORPORATION 

135  Broadway,  New  York  City 
Phooe  Rector  MS7-S-I 


THE  CUSHMAN 


OFFSET  LINOTYPE  MOTOR 
Hat  No  Elqual 
for 

EFFICIENCY  ^  SERVICE 
STURDY  CONSTRUCTION 

We  want  to  give  you  the  benefit  of 
our  fourteen  yeara*  experience  in 
manufacturing  linotype  motors. 

Write  for  pricee.  Addrese: 

CUSHMAN  ELECTRIC  CO. 

CONCORD,  N.  H. 
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USE  EDITOR  &  PUBUSHER’S  COLUMNS 

It  is  here  that  you  will  find  the  man  you  are  lookinif  for  who  directs  the  activities  of  your  business  office,  adver> 
tising  department,  circulation  department  or  editorial  room.  These  small  advertisements  are  read  hy  the  real,  energetic 
workers  of  the  newspaper  field  who  are  ambitious  and  alive  to  genuine  opportunities.  These  columns  are  also  thoroughly 
scanned  by  the  employers  who  are  anxious  to  bring  their  mechanical,  editorial  and  business  forces  up  to  100  per  cent  in 
efficiency.  A  classified  ad  in  EDITOR  A  PUBLISHER  is  the  shortest  route  between  employer  and  employee  in  the 
newspaper  and  advertising  field. 


SITUATIONS  WANTED 

Advertisements  under  this  classificatiaa,  ten 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line.  Cash  with  order.  For 
those  unemployed,  not  to  exceed  St  words, 
two  insertions  FREE. 


Accountant 

Newspaper  cost  accountant  and  auditor  at 
present  engaged  in  Western  State  desires 
change  to  I’acilic  or  Atlantic  Coast.  Highest 
relerences,  age  38,  married.  Minimum  salary 
?70  per  week,  Bo.x  C-546,  care  of  Editor  & 
I’uhlisher. 


Advertising 

.\ilvertising  man  with  fine  record  desires  to 
make  change.  Doubled  advertising  income  on 
one  paper  in  two  years.  Has  highest  standing 
among  advertisers  in  city  now  working,  through 
giving  unusual  service.  Writes  extra  good 
C('py.  Can  increase  patronage  of  any  paper 
with  known  circulation.  Address  B(tx  C-545, 
care  of  Editor  S:  Publisher. 

An  Unusual  Advertising  Man 
Is  Available 

Jt  has  been  my  privilege  in  placing  my  service 
with  many  publishers  throughout  the  United 
States  to  meet  a  number  of  ‘‘better  than  the 
average”  advertising  men. 

Bight  now  I  have  before  me  a  letter  from  one 
of  these  men — one  of  the  South’s  very  capable 
advertising  managers. 

A  strong,  active  man  with  eight  years  news¬ 
paper  experience  and  an  executive  in  every 
respect. 

Thoroughly  trained— well  balanced — a  hard 
worker  and  hustler,  who  is  at  present  employed 
and  giving  satisfaction. 

His  advertising  associates  say  of  him:  “An 
able  advertising  executive — excellent  campaign 
man — writes  forceful  copy — keen  analyst  and 
has  a  pleasing  personality.” 

He  ba.s  also  had  experience  in  newspaper  pro¬ 
motion — co-operation  and  service  work  as  it 
relates  between  the  manufacturer  and  the  pub¬ 
lisher. 

He  makes  solid  friends  and  holds  friendships — 
creates  business  and  is  a  priducer  in  every 
respect. 

He  is  not  seeking  ju.st  a  mere  “job,”  but  for 
very  good  reasons  he  desires  to  expand  where 
the  possibilities  are  unlimited. 

It  has  been  my  opjiortunity  to  watch  him  grow, 
and  knowing  his  iiualifications — his  ability,  I 
can  recommend  him  as  one  of  the  “unusual” 
type. 

His  present  income  is  $4,500.  He  would  con¬ 
sider  the  right  connection  on  straight  salary 
nr  salary  and  b<  nus  basis  on  percentage  of  in¬ 
crease  in  business. 

This  man  is  just  as  particular  about  the  con¬ 
nection  he  makes  as  you  will  be  in  securing 
the  “right  man.” 

If  you  need  a  man  of  his  type  I  will  be  very 
glad  to  act  as  intermediary  and  get  you  in 
touch  with  him. 

Address  Piearc  C.  Starr,  Starr  Service  Corps, 
r.O  West  4<)th  St.,  New  York  City. 

Newspaper 
Advertising;  Executive 

Experience  in  newspaper  and  advertising  field 
covers  fifteen  years,  as  manager,  solicitor  and 
copy  writer;  hard  worker,  with  a  clean  record, 
wants  connection  with  some  live  publisher, 
preferably  in  the  South,  where  possibilities  are 
limited  only  to  a  producer’s  ability;  would 
consider  salary  and  commission  t.n  increased 
business;  open  for  immediate  connection  (if 
you  have  the  kind  of  permanent  connection 
that  I  seek).  For  interview  address  C-537, 
rare  of  Editor  &  Publisher. 


Ready  October  15th 

To  build  up  your  local  advcrtisiiiK.  Salesman 
and  copy  writer  whose  work  has  made  firm 
friends  and  gets  the  business.  Arc  30,  married. 
Second  or  third  paper  in  pood  live  field  pre¬ 
ferred,  no  snaps  wanted.  For  more  informa¬ 
tion  address  Box  C-549,  care  of  Editor  & 
publisher. 


Auditor 

Was  with  New  York  Herald  over  20  years,  16 
years  as  Assistant  Auditor.  Can  you  use  me? 
Address  Joseph  E.  Lambert,  474  West  148th 
St..  N.  Y.  City. _ _ 

Publisher’s  Assistant 
and  Business  Manager 

Who  has  reached  limit  in  present  field  seeks 
new  connection  where  initiative,  common-sense 
and  ability  to  relieve  a  publisher  of  all  but 
essentials,  will  return  a  salary  commensurate 
"ith  the  position.  To  a  publisher  needing  a 
man  of  this  type  the  applicant  can  brinR  an 
experience  of  sixteen  years  in  credits,  adver¬ 
tising,  circulation  and  administration.  Age 
33.  Address  C'544,  care  of  Edittir  &  I*ublisher. 

Executive 

One  who  can  build  a  popular  and  profitable 
newspaper.  W’ant-s  perman'.-nt  connection. 
Now  employed,  but  can  come  on  short  notice. 
Kxi'crience  in  both  editorial  and  business  man¬ 
agement.  Prefer  central  or  southern  evening 
paper.  My  record  will  satisfy.  Address  Box 
0-543,  care  of  Editor  &  Publisher. 


SITUATIONS  WANTED 


European  Correspondent 

Why  not  have  your  own  European  corre¬ 
spondent?  Weekly  letter  devoted  to  Mlitical, 
social  and  economic  conditions  in  England, 
France,  Italy  and  Spain  by  experienced  edi¬ 
torial  writer  and  editor.  Harvard  graduate. 
Duly  nominal  cost.  Special  attention  given 
extraordinary  events.  Photographs  furnished 
if  desired.  Service  intelligently  rendered  with 
great  good  will.  Why  not  write  for  details? 
Bex  707,  Glencoe,  Illinois. 


Washington  Correspondent 

Young  Washington  correspondent  who  knows 
the  C  apital  thorc  ughly  desires  connection  with 
come  reliable  paper.  W'ould  be  willing  to  serve 
on  a  subscription  or  space  basis.  No  account 
considered  too  small.  Tell  me  your  wants — we 
can  get  together.  Kaymond  Lecraw,  4035  New 
Hampshire  Ave.,  Washington,  D.  C. 


General  Manager 

Geneial  manager  who  can  develop  a  profitalde 
paper  along  economical  lines  desires  perma¬ 
nent  conr.ecti(.ii.  South  preferred.  Now  highly 
si’ccessful  executive.  Record  proves  ability  in 
adverii'^ing,  circulation  and  business  adminis¬ 
tration.  Address  C-540,  care  of  Editor  & 
i*ublisher. 


Newspaper  Woman 

Experienced  woman,  newspaper  and  advertis¬ 
ing,  wishes  position  in  good  sized  city  in  warm 
•climate,  about  December.  For  last  two  years 
has  got  out  a  column  of  short  news  and  an 
editorial  daily,  on  an  evening  pajier,  which 
nay  be  referred  to.  Address  Dean,  care  Sioux 
City  (Iowa)  Tribune. 


Writer 

Trained  writer,  who  has  published  one  book  on 
the  drama,  desires  position  with  any  publica¬ 
tion  which  needs  man  competent  to  conduct 
department  of  book  or  dramatic  news.  High 
gr.'*de  educaticn,  supplemented  with  knowledge 
of  international  literature.  Address  Box  C-542, 
rare  of  Editor  &  Publisher. 


Writer 

Experienced  writer  who  served  three  terms 
with  distinction  in  middle  western  State  legis¬ 
lature.  and  wile  held  executive  position  in 
campaign  organization  of  candidate  for  nom¬ 
ination  for  President,  retiring  from  politics, 
desires  permanent  connection  with  newspaper 
or  magazine.  Educated  in  Harvard  college; 
newspaiier  experience  includes  work  on  mclro- 
])olitan  liai)er;  author  of  two  books,  one  on 
drama;  has  traveled  in  eight  F.uroitean  coun¬ 
tries,  Mexico,  Canadian  provinces,  in  all  but 
four  of  United  States;  married.  Address  Box 
('-541,  care  of  Editor  &  Publisher. 


HELP  WANTED 

Adverti$«Rienta  under  thJa  claaeificatian 
twenty-five  cents  per  line.  Cash  with  order. 
Count  six  words  to  the  line. 


Advertising  Solicitor 

State  age,  experience  and  salary.  Daily 
Tribune.  La  Salie,  III. 


Circulation  Manager  Wanted 

Northern  City,  morning  paper,  strongest  in 
territory,  conservative  in  its  methods,  circula¬ 
tion  now  above  60,000.  Man  de.sired  must  be 
a  ronstructive  thinker,  self-reliant,  and  an 
.active  worker.  He  must  pass  most  searching 
examination  as  to  character,  record  and  ability. 
No  ephemeral  schemes  are  desired  by  the  pub¬ 
lisher  but  every  chance  will  be  given  for  sane, 
progressive  development.  No  objection  what¬ 
ever  to  a  man  from  a  smaller  daily,  or  one 
who  is  all  round  assistant  to  circulation  man¬ 
ager  of  larger  morning  paper.  Preference  to 
a  young  man.  In  writing  please  give  full 
particulars  of  experience,  state  age.  and  send 
|)hotograph.  Applications  will  be  kept  confi¬ 
dential,  if  desired.  Box  C-550,  care  of  Editor 
S:  Publisher. 


City  Editor 

Willing  to  do  some  street  work  and  able  to 
take  P.  telephone  report.  Job  permanent 
and  a  gord  one.  Address  W.  I..  Hafer,  Gettys¬ 
burg  Times,  (iettysburg.  Pa. 


Wanted 

Wanted — A  high-class,  mature  man,  not  over 
50.  for  the  writing  and  executive  staff  of  an 
extensive  educational  .Xmericani/ation  cam¬ 
paign  in  Milwaukee,  Experience  as  Sunday 
cilitor  of  metropolitan  newspaper,  managing 
editor  (f  magazine,  or  editorial  writer  most 
likely  to  give  correct  qualifications.  Mu.st  be 
capable  of  grasping  quickly  problems  involved: 
originating  methods  of  meeting  them;  a  writer 
of  power  and  distinction:  and  a  trained  juilge 
r.f  manuscripts  and  advertising  coiiv.  Perrna- 
nent  and  continurus  work.  Splendid  ass' cia- 
tions.  Salary  commensurate  with  ability  and 
exf>erience.  .Address  .American  Constitutional 
r.eagiie  of  Wisconsin,  giving  full  business  ex¬ 
perience  anil  qnalificatii  ns. 


HELP  WANTED 

Editorial,  Advertising  and 
Circulation 

Managing  editor  with  ability,  ambition  and 
character. 

Advertising  Man  who  can  write  and  sell  copy — 
and  KO  back  and  do  it  again  often. 

C'irculati' n  Manager  who  can  build  by  legiti¬ 
mate  methods  against  hard  competition. 

Real  nnn  in  these  lines  will  be  given  oppor¬ 
tunities  in  building  an  evening  and  Sunday 
1  aper  in  a  beautiful  Facitic  Coast  city.  The 
right  ones  will  be  ]iermitled  to  invest  a  limited 
amount.  (live  full  particulars,  lowest  salary 
expected  at  start  and  amount  able  !«>  invest. 
Address  C-551.  care  of  Editor  &  l^iblisher. 


Wanted  Advertising  Manager 

Capable  writing  attractive  copy  with  ability  to 
sell  advertising  in  a  city  of  fifteen  thousand 
where  merchants  are  progressive  and  wide 
awake.  Will  I'ay  fifty  dollars  per  week  to  right 
man,  the  leading  paper  in  one  of  the  most 
progrtssive,  mist  beautiful  cities  of  Florida. 
Send  inexpensive  picture  in  first  letter  furnish¬ 
ing  reference.  Report  Star  Publishing  Co., 
Orlando,  Fla. 


Circulation  Manager 

Waiitcfl — (.ire  Illation  manager  for  afternoon 
paper  in  city  of  15.(KK)  population.  Address 
High  P(  int  Enterprise,  High  Point,  X.  C. 


Reporter 

rhe  Elgin  ('ourier,  Elgin,  Ill.,  aftern(X)n  news- 
oaper,  has  opening  for  young  repiTter;  one 
with  not  less  tlian  year’s  experience;  fine  op- 
I>ortnnity  t(»  learn:  state  qualifications,  salary 
wanted  and  send  some  clippings  in  first  letter. 


Telegraph  Editor 

Telegraph  editor  wanted.  Full  leased  wire 
seivicc.  Permanent  position.  Ideal  news¬ 
paper  plant  tliroughout.  (Jlean  Times,  Clean, 
N.  Y. 


Wanted 

Wanted — High  class  editorial  writer  on  morn¬ 
ing  flaily  of  50,000  circulation.  Must  have 
wide  experience.  Will  pay  for  genuine  ability. 
.‘\ddress  Box  C-547,  care  of  Editor  vS:  Publisher. 


Wanted 

State  News  Editor  and  two  reporters;  only  ex- 
l^rieneed  men  need  apply.  Apply  Macon 
News,  Macon,  (ia. 


Wanted 

Wanted:  Desk  man.  thorciihgly  competent  to 
edit  both  local  and  telegraph  cojiy.  Also  have 
oT'cning  for  e.xperienced  reporter.  Ctica 
M(rning  Telegram,  Ctica,  New  York. 


BUSINESS  OPPORTUNITIES 

Advertisements  under  this  dassification 
forty  cents  per  line.  Cash  vrith  order.  Count 
six  words  to  the  line. 

Not  Something  for.  Nothing 
But  a  Real  Opportunity 

b’or  a  newspaper  man  with  fair  ability,  ex¬ 
perience  and  some  money  to  procure  a  con¬ 
trolling  interest  in  an  evening  newspaper,  lo¬ 
cated  in  a  high  grade  city  of  more  than  30,000 
and  one  of  the  best  states  east  of  the 
Mississippi;  price,  $30,000;  one-half  cash.  For 
full  particulars,  address  Shale  &  Devine,  news- 
liaper  and  magazine  jironerties,  Room  618,  103 
Park  avenue.  New  York. 


Wanted  to  Lease 

Daily  newspaper  imleiiemlent  or  republican  in 
Ri  oil,  live  tow  n  by  two  exiK'riCnced  newspaper 
men  of  twenty  years’  standing,  with  intimate 
knuwIeilRe  of  the  news,  editorial  and  business 
deiiartmenis.  .Address  Box  C-548,  care  of 
Editor  &  Publisher. 


Lyman  and  Clark  in  Charge 

No  succe.ssor  has  yet  been  appointed  to 
C.  M.  Lincoln  as  managing  editor  of  the 
New  York  World  and  the  desk  is  in 
charge  of  Robert  H.  Lyman  and  .krthiir 
Clark  of  the  World’s  editorial  executive 
staff.  I’lOth  Messrs.  Lyman  and  Clark 
have  served  the  World  for  many  years, 
Mr.  Lyman  having  joined  the  “Quarter 
Century  Club”  last  year  and  -Mr.  Clark 
being  eligible  for  membership  this  year. 

Anderson  Joins  Katz 

W.  I*:.  Anderson  has  joined  tlie  Kan¬ 
sas  City  office  of  the  1'..  Katz  Special 
.Advertising  -Agency,  New  York. 


Many  newspapers  have  paid  mor« 
income  and  excess  profits  taxes 
than  the  law  requires.  Probably  I 
can  help  you  if  you  are  not  sore 
that  you  paid  the  correct  amount. 
I  have  helped  others. 

CHARLES  M.  PALMER 

Newspaper  Propertias 

225  Fifth  Ave.,  New  York 


CONSOLIDATION 

Every  newspaper  consolidation  we 
have  effected  in  recent  years  has 
worked  out  greater  strength  and  profit 
than  we  predicted  for  it  in  advance. 

The  need  of  merger  and  combination 
in  the  publishing  field  is  more  urgent 
today  than  ever  before.  Such  negotia¬ 
tions  are  difficult  and  require  long 
years  of  training. 

HARWELL  &  CANNON 

Newspaper  and  Magazine  Properties 
TIMES  BUILDING  NEW  YORK 


PARTNER  WANTED 

with  $5,000  for  immediate'  investment  in  a  small 
Southern  city  daily.  practical  newspaper  man 
capalde  of  a-Ksuming  the  editorial  management  pre* 
ferred. 

FOR  SALE— Seml-wpt'kly  of  1,500  clrculitloo  In 
Smitheajitern  city  of  4,000  and  county  of  24,000. 
PrerfttB  for  12  mos.  ending  June  1  was  $7,000. 
Price:  $20,000  with  terms. 

FOR  SAIsK — Largest  weekly  and  job  plant  In 
Smilhem  State.  Showed  $1,585.98  net  profit  for 
first  6  mos.  1J>20.  Price:  $10,000.  Terms:  $8,000 
ca.'^h,  balancT  on  time. 

Write 

SOUTHERN  PUBLISHERS  EXCHANGE, 
Incorporated 

P.  O.  Box  1597,  Richmond,  Virginia 


MEN  WANTED 

BY 

SOUTHERN 

NEWSPAPERS 

EDITORS 

REPORTERS 

ADVERTISING  SOLICITORS 
CIRCULATION  MEN 
COMPOSITORS 
STEREOTYPERS 
PRESSMEN 

Southern  Newspaper  Pub. 
Association 

BOX  228  CHATTANOOGA,  TENN. 


New  Men  with  Critchfield  Agency 

Cnir.Auo. —  H.  A.  Harmon,  copy  writer 
in  the  Chicago  office  of  the  Critchfield 
.\gcncy,  has  joined  the  Minneapolis  of¬ 
fice  in  a  similar  capacity.  Harry  Bran¬ 
don.  for  the  last  six  years  advertising 
manager  of  the  Omaha  Daily  News,  has 
joined  the  Miimeaiiolis  office  as  solicitor. 
Cl.  L.  Smalley  for  the  last  three  years 
with  the  Kansas  City  Journal,  has  joined 
the  selling  force  in  the  Chicago  office  of 
this  agency. 


Paul  Davis  with  Packard 

I’anl  D.  Davis,  recently  export  adver¬ 
tising  manager  of  the  h'irestonc  Tire  & 
k’nblier  Company,  has  been  appointed 
advertising  manager  of  the  Packard 
.Motors  I'.xport  Corporation.  New  York. 
L.  !•'.  .McCarthy  succeeds  Mr.  Davis  at 
the  Firestone  organization. 
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TIPS  FOR  ADVERTISING 
MANAGERS 


A.  McKim  &  Co.,  Lake  of  the  Woods 
Bldg.,  Montreal.  Has  secured  contract 
for  advertising  of  Cane-Mola  Co.  in 
Canada.  This  is  new  business  for  daily 
papers  and  contracts  will  be  sent  out 
shortly. 

Financial  .Advertising  .Agency, 
Board  of  Trade  Bldg.,  Montreal.  Will 
shortly  .send  out  orders  for  prospectus 
advertising  for  a  pulp  and  paper  propo¬ 
sition  being  put  out  by  W'.  W.  Marshall 
&  Co. 

Sydney  S.  Bow.man  Co.,  Montreal. 
Preparing  copy  for  College  Brand  Ooth- 
ing  and  some  new  contracts  will  go  out 
soon.  May  soon  send  out  orders  for 
the  Railway  .Association  of  Canada  to 
Dailies  in  Canada. 

Joseph  Rk  hard.s  Co.mpany,  9  East 
40th  street.  New  A’ork.  Has  secured  ac¬ 
count  of  the  Public  Service  Cup  Com¬ 
pany,  Brooklyn,  “Lily  Cups.”  Plans  for 
the  campaign  will  be  announced  latei. 

Ferry-Hanlev  .Adverti.sixg  Company, 
Hibernia  Bank  Bldg.,  New  Orleans.  Has 
secured  accounts  of  National  Fruit 
Flavor  Company,  New  Orleans;  .Ameri¬ 
can  Coffee  Company,  The  Conway  Com¬ 
pany,  New  Orleans.  Issuing  orders  on 
Dunbar  Molas.ses  &  Syrup  Company,  to 
Southern  dailies  and  farm  papers.  Mak¬ 
ing  up  list  for  Dunbar  Rice. 

Sccyrr  &  Scott,  Inc.,  220  A\'.  42d  street. 
New  York.  Placing  advertising  in 
weekly  and  monthly  publications  for 
Boardtnan  &  Cross  (linen  novelties) 
New  A^ork. 

P.\fL  Nemeyer  &  Co.,  Cleveland. 
Planning  consumer  campaign  in  news¬ 
papers  and  farm  journals  for  Empire 
Varnish  Co..  Cleveland.  .Also  preparing 
trade  paper  ratnpaign  to  enlarge  sales 
territory  and  secure  additional  di.stribu- 
tion  in  present  territory  for  same  com¬ 
pany. 

R.  Syke.'  .Muller  Company,  128 
Hleury  street,  Montreal.  Sending  out 
new  contracts  for  Canadian  Consolidated 
Rubber  Company. 

h'EDERAL  Adverti.sing  Agency,  6  E. 
39th  street.  New  A’ork.  Sending  out  or¬ 
ders  for  Herbert  Tareyton  cigarettes. 

N.  W.  .Ayer  &  Son,  300  Chestnut 
street.  Philadelphia.  Placing  30  inch  five 
time  orders  for  Hanes  Knitting  Com¬ 
pany. 

George  Batten  .Agency,  4th  Av.  Bldg., 
New  York.  Placing  6  inch  104-time  or¬ 
ders  for  M.  J.  Breitenbach. 

H.  E.  Lesan  .Advertising  Agency, 
440  Fourth  avenue,  New  York.  Making 
contracts  for  Vitagraph  Company. 

J.  Walter  Thompson,  242  Madison 

TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

SToppIta 
iBailg  Cofiital 

Sworn  Government  Report 

for  6  Months  ondBnf  Oct.  1,  1919 

33,137 

Its  salei  promotion  department  it 

at  the  service  of  advertlsert.  And 

it  really  promotes. 

Member  A.  B.  C.  PubtUlur. 


avenue.  New  York.  Making  contracts 
for  William  Carter  Cximpany. 

F.  A.  Gray  Advertising  Company, 
14th  and  Oak  street,  Kansas  City.  Mak¬ 
ing  contracts  for  Barbo  Mfg.  Company. 

O.  J.  McClure  .Advertising  Agency, 
10  S.  LaSalle  street,  Chicago.  Placing 
50-line  twenty-six  time  orders  for  Krie- 
l)el  Company. 

W'illiam  H.  Rankin  Company,  50 
Madison  avenue.  New  York.  Renewing 
contracts  for  Kellogg’s  Toasted  Corn 
Flakes. 

Thomas  F.  Logan,  Inc.,  680  Fifth 
avenue.  New  York.  Handling  advertis¬ 
ing  account  of  The  L.  L.  Olds  Seed 
Company,  Madison,  Wis. 

Klau-Van  Pieter.som-Dunlap,  Inc., 
133  2d  street,  Milwaukee.  Handling  ad¬ 
vertising  for  the  .Allis-Chalmers  Manu¬ 
facturing  Company,  Milwaukee.  The 
Campaign  will  feature  the  10-20,  18-30 
and  .All-Purpose  Tractor  and  will  em¬ 
brace  a  number  of  farm  papers.  .Also 
handling  advertising  for  Parry  Products 
Company,  maker  of  Shur-Gain  Stock 
Foods. 


NEWS  OF  ASSOCIATIONS 
AND  CLUBS 


Tacoma,  Wash. — Representatives  of 
advertising  clubs  in  Seattle,  Portland, 
Spokane,  Tacoma  and  other  Pacific 
Northwest  cities  gathered  here  recently 
and  discussed  the  organization  of  greater 
efforts  toward  the  elimination  of  fake 
advertising  in  newspapers  and  other  ad¬ 
vertising  media.  The  meeting  also  laid 
the  preliminary  plans  for  the  next  annual 
convention  of  the  Pacific  Coast  Adver¬ 
tising  Clubs’  .Association  here  next  July. 

Dalhart,  Tex. — The  Dalhart  Hustler 
is  a  new  monthly  publication  issued  by 
the  Advertising  .Association  to  bring  the 
people  of  its  territory  into  closer  touch 
with  the  local  merchants. 

Little  Roc  k. — Fourteen  executives  and 


OF  THE  SHAFFER  GROUP 


The  Indianapolis  Star  carried  more 
foreijfii  display  advertisinj?  during? 
the  first  six  months  of  1920  than  any 
other  Indiana|>olis  newspaper. 

THE 

INDIANAPOLIS 

STAR 

L&rgest  Morning  and  Sunday 
Qrculation  in  Indiana 


OF  NEWSPAPERS 


THE  SHUN 
PAO 

CHIRE9C  DAILY  HEWS 
SkaagM.  ChlM 

TIU  gldttl  and  moU  tn- 
Suential  doily  in  Chino, 
the  largest  circulation, 
reochimt  the  kest  clast 
at  readers. 

WORLD  WIDE 
ADVERTISING 
CORPORATION 
ZlflZ,  KAITRIOE  SOHOLZ 


Amarioan  ZapratsatatlTa 
1  Welt  34th  St.  New  York 
Chicago:  25  E.  Jackson  Blvd.,  Room  711 


POPULATION  M.0M 

An  ideal  manufacturing  dty  of 
ideal  homes  and  labor  coiidi* 
tions. 

"Tou'd  like  to  live  in  York** 

Die  York  DispitBli 

York's  only  Evcaing  Paper 


YORK.  I 


advertising  managers  of  firms  held  a 
meeting  several  days  ago  to  organize  an 
•Advertising  Club.  S.  M.  Brooks  of  the 
S.  M.  Brooks  Advertising  .Agency  was 
made  temporary  chairman,  and  Miss 
Minnie  Buzbee,  advertising  manager  for 
the  .American  Bank  of  Commerce  and 
Trust  Company,  was  elected  temporary 
secretary.  The  organization  will  be 
completed  soon. 

Detroit. — The  Adcraft  Club  has  de¬ 
cided  to  conduct  the  campaign  for  the 
Community  fund,  which  raises  all 
moneys  for  the  city’s  charities  during 
the  next  year. 

Milwaukee. — Gov.  James  M.  Cox, 
Democratic  candidate  for  President, 
visited  the  Milwaukee  Press  Club  while 
in  that  city  recently  and  added  his  name, 
written  with  chalk  on  a  wooden  panel, 
to  those  of  well-known  men  and  women 
in  every  walk  of  life  who  adorn  the 
walls  of  the  club.  To  a  large  number 
of  members  assembled  to  greet  him  Gov. 
Cox  recounted  some  of  his  experiences  as 
a  newspaper  man. 

Milwaukee. — The  success  during  the 
war  of  the  department  of  Food  Ad¬ 
ministrator  Herbert  Hoover  was  due  to 
tliC  co-operation  he  received  from  the 
newspapers  of  the  country,  Mr.  Hoover 
said  in  an  address  at  the  Milwaukee 
Club.  “The  press  has  great  power  to 
assist  public  affairs  by  preventing  im¬ 
portant  matters  from  becoming  political 
issues,”  said  Mr.  Hoover.  “There  is  one 
matter  pending  which  I  hope  the  press 
will  not  permit  to  become  a  political  is¬ 
sue,  and  that  is  the  Great  Lakes  water¬ 
way.” 

St.  Louis. — M.  P.  Linn,  representative 
of  the  .S.  C.  Beckwith  Special  .Agency, 


presided  at  a  banquet  of  the  Junior  .Ad¬ 
vertising  Club  of  St.  Louis.  Other 
speakers  were  Clarence  H.  How-ard, 
president  of  the  Commonwealth  Steel 
Company;  J.  Howard  Rhodes,  president 
of  the  Continental  Bank  Supply  Com¬ 
pany;  Fuqua  Turner,  executive  secretary 
of  the  .Advertising  Club  of  St.  Louis.  ^ 

St.  Louis. — Charles  R.  Ketchum,  ad-^" 
vertising  manager  of  Capper's  Weekly, 
has  resigned  as  secretary  of  the  Adver¬ 
tising  Club  of  St.  Louis  because  of  his 
continued  absence  from  that  city,  and 
O.  A.  Life,  advertising  manager  of  the 
multiplex  display  fixture,  who  has  been 
assistant  recording  secretary,  has  been 
appointed  secretary  to  fill  out  the  unex¬ 
pired  term  of  secretary.  Mr.  Ketchum 
was  guest  of  honor  at  a  dinner  at  the 
Statler  Hotel,  when  a  gold  pen  and  pen¬ 
cil  were  presented  to  him.  M.  P.  Linn, 
St.  Louis  representative  of  S.  C.  Beck¬ 
with  Special  .Agency,  presided  at  the  din¬ 
ner,  and  the  presentation  speech  was 
made  by  Marvin  E.  Holderness,  vice- 
president  of  the  First  National  Bank  and 
president  of  the  club. 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 

Foreigrn  Advertising  Representatives 

.Metropolitan  Tower,  Peoples’  Gas  Bldg. 

I.  A.  KLEIN,  JOHN  GLASS, 
New  York  Chicago 


Unusual  Qualities  of 
Excellence 

Th»*  New  York  Tlm-s  Book  Review  and  MaKazine.  a 
section  of  the  Sunday  <‘ditinn,  is  illiLstraletl  and 
printed  hy  the  RottHjraviire  process  and  possesses  un¬ 
usual  qualities  of  exeellenee.  In  its  attractive  maga¬ 
zine  features,  written  iiy  contributors  whose  names 
are  well  known,  then*  an*  articles  to  apiieal  to  every 
ta.st*.  Its  news  of  liooks  ewer:  every  department  of 
literature. 

II1ustration.s  are  retinxiuced  from  etchings,  ni*w 
sketches,  portraits  and  photographs.  Th«‘  Rotogravure 
process  produces  beautiful  text  and  brings  out.  with 
fldelity,  the  shading  and  fine  tones  of  tbe  illustra¬ 
tions. 

Ncui  ^ork  SrtmcK 

Soak  Srifirut  anh  iXiagaxinr 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  advertising 
than  any  other  newspaper  in 
Westchester  County 
This  is  an  acknowledgement  of 
its  power  that  the  advertiser 
should  heed,  if  desirous  of 
reaching  the  people  of  Mount 
Vernon 

GEO.  B.  DAVID  &  CO. 

Foreign  Representative 

171  Madison  Ave.  NEW  YORK 


The  Value  of  amr  newspaj^r  is  best  re¬ 
flected  by  the  confidence  of  its  Advertisers. 

THE  HOUSTON  CHRONICLE 

LEAD  the  entire  State  in  total  Advertis¬ 
ing  during  1919.  Lead  the  entire  South 
in  National  Advertising.  Carries  more 
Qassiiicd  Ads  than  the  other  two  Hous¬ 
ton  papers  combined. 

IN  TEXAS 

It’s 

THE  CHRONICLE 

Representatives  in 

New  York  „  n,—  Chicago 

St.  Louis  Kansas  Qty  Atianta 

John  M.  Branham  Company 


Nearly  every  pereon  Is  Rlchnonl  reads  The 

NEWS-LEADER 

The  NEWS-LEADER’S  circulation  In  Richmond 
Is  grrater  than  tbst  of  all  the  other  Richmond 
papers  combined. 

The  NEWS-LEADER’S  circulation  in  Vlrgtnls 
Is  greater  than  any  other  Virginia  newspaper. 

The  sworn  statements  of  the  Richmond  papers 
show  THE  NEWS-LEADER  hei  a  dally  drcalv 
tion  In  Richmond  which  is  more  than  three  timet 
greater  than  Its  n!‘srest  competitor. 

Foreign  representatives. 

The  Krily-Seilth  Ca..  Chleais.  III. 

Marhri^  Bslldlai,  Krlly-Smlth  Cc., 

Broadway  at  34th  St.  Lyttm  Billdlai, 

New  Yerk  CHy. 

J.  B.  Kesiih,  Candler  BslldlsD,  AtlaatA  6s. 


The  amalgamation  of  the  two  leading 
progressive  Jevrlsb  newspapers  of 
New  York 


THE  DAY 

AND 

THE  WARHEIT 


brings  into  being  the  moat  powerful 
advertising  medium  in  the  Jevrisb  field. 


The  Nntioiud  JnwUh  Daily 


Wa  can  increase  your  btiaiaeaa — you 
want  it  increased. 

You  have  thought  of  press  dippfnga 
yoursdf.  But  let  ua  tell  you  how 
press  clipping  can  be  made  a  hnsiiism  ■ 
builder  for  you. 

BURRELLE 

14.‘>  Lafayette  St.,  N.  Y.  Gty 

Eatabliahod  a  Quswtar  ad  a  Csmdam 
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“OHIO  FIRST” 


OHIO 


is  one  of  the  greatest  producing  states  in 
the  Union,  and  is  also  one  of  the  leading 
territories  in  buying. 

r  Many  national  advertisers  have  made  ‘‘try  lout”  cam-  1 
paigns  in  the  State  of  Ohio,  and  demonstrated  that 

it  was  a  field  for 

Sure  and  Quick  Results 

OHIO  buyers  are  keen  in  their  perception  of  values,  andfready 
and  willing  to  buy  at  a  moment’s  notice. 


Mr.  National  Advertiser,  let  this  list  of  ‘‘0///0  FIRST**  Newspapers 
tell  the  people  of  this  great  market  the  story  of  your  products. 


SHOULD  BE  THE  SLOGAN  OF  NATIONAL  ADVERTISERS 


Circulation 

2,500 

Lines 

10,000 

Lines 

Akron  Beacon- Journal  . 

. (E) 

34,532 

.085 

.085 

*Altron  Times  . 

. (E) 

19,852 

.05 

.05 

*Athens  Messenger  . 

. (E) 

8,440 

.03 

.03 

Bellaire  Daily  Leader . 

. (E) 

4sZ14 

.02  * 

.015 

Bellefontaine  Examiner  . 

. (E) 

3,551 

.014 

.014 

Cambridge  Daily  Jeffersonian . 

. (E) 

7,985 

.03 

.03 

Cincinnati  Enquirer,  Sc . 

Cleveland  Plain  De^er . 

. (MAS) 

67,722 

.16 

.16 

. (M) 

175,520 

.32 

JZ 

Cleveland  Plain  Dealer . 

. (S) 

226,094 

.37 

37 

Columbus  Dispatch  . 

. (E) 

79s4«8 

.15 

.14 

Columbus  Dispatch  . 

. . (S) 

75,949 

.15 

.14 

Columbus  (O.)  State  Journal . 

. (M) 

51,136 

.12 

.11 

Colunibus  (O.)  State  Journal . 

. (S) 

29,175 

.12 

.11 

Dayton  News  . . . 

. (E) 

36,733 

.085 

.085 

Dayton  News  . 

. (S) 

30,380 

.06 

.06 

Dover  Daily  Reporter . 

. <E) 

2,905 

.015 

.015 

fronton  Irontonian  . 

. (M) 

3,150 

.014 

.014 

Lima  News  and  Tintes-Democrat. . 

16,946 

.06 

.05 

*Lima  Republican-Gazette  . 

10,114 

.035 

.035 

Middletown  Journal  . 

4,379 

.0143 

.0143 

Newark  American- Tribune  . . 

6,350 

.02214 

.02214 

New  Philadelphia  Daily  Times . 

. (E) 

4,402 

.0175 

.0175 

Piqua  Call  and  Press-Dispatch.... 
^Portsmouth  Times  . . 

. (MAE) 

6,187 

.025 

.025 

12,053 

.04 

.04 

^Portsmouth  Times  . 

8,843 

.04 

.04 

Springfield  News  . 

. (E) 

15,592 

.04 

.04 

Springfield  News  . 

13,027 

.04 

.04 

Toledo  Blade  . 

85,655 

.22 

.20 

Warren  Daily  Chronicle . 

5,525 

.02S 

.025 

Youngstown  Telegram  . 

'Youngstown  Vindicator  . 

'Youngstown  Vindicator  . 

Government 
•A.  B.  C 

21y831 

.06 

Statements,  April  1st,  1920. 

.  Report,  April  1st,  1920. 

.06 

.06 
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Demonstration  Is  Worth 
Many  Times  Mere  Claims 

Every  now  and  then  the  New  York  Globe  stas:es 
some  stunt  calculated  to  render  public  service 
and  test  its  strength  with  its  readers. 

A  few  weeks  ago  it  sought  to  bring  apple  growers 
directly  in  touch  with  consumers.  By  setting 
a  price  of  $5.25  a  barrel,  readers  to  the  tune 
of  over  1 2,000  responded,  with  cash  in  advance. 

The  Globe  has  sold  and  will  sell  30,000,000 
pounds  of  New  Zealand  lamb  to  its  readers  at 
prices  nearly  as  low  as  the  wholesale  price  of 
the  packers. 

A  recital  of  similar  projects  successfully  carried 
through  demonstrates  The  Globe’s  superior 
pulling  power  and  reader  confidence  compared 
with  newspapers  which  merely  sit  tight  and 
take  the  money. 


;;  The  New  York  Globe 

JASON  ROGERS.  Publisher 


Member 
A.  B.  C. 


•  • 
•  • 


1 70,000 
A  Day 
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Montana,  called  the  Treasure  State  227 ,CKK)  tons  of  tame  hay,  worth  $24,-  ^lontana’s  38,000,000  acres  of  grazing  gate  cash  value  of  about  $97,729,tX)0. 

because  it  first  came  to  the  front  049,0(K):  and  6.750, (XX)  bushels  of  pota-  land,  coupled  with  bumper  yields  of  hay.  The  high  prices  of  metals  in  recent 
through  the  operation  of  great  gold  de-  toes,  worth  $5.4(X),(XX).  The  value  of  its  and  the  by-products  of  scores  of  flour  years  have  enriched  Montana  enormous- 
posits,  is  a  State  of  varied  resources  and  standard  farm  crops  reached  $152,828,-  and  cereal  mills  have  made  the  state  ly.  In  1917  its  output  of  copper  reached 
wonderful  possibilities.  It  offers  to  the  0(X).  exceeding  the  total  of  nineteen  important  in  live  stock  production.  Janu-  275,(XX),(XX)  pounds;  of  zinc,  184,086.0(X) 
national  advertiser  practically  a  virgin  other  states.  It  has  forged  ahead  as  a  ary  1, 1920,  Montana  had  2,791, (X)0  sheep;  pounds;  of  lead  14,000,000  pounds;  and 
field.  fruit  producing  state  with  a  yield  of  1 60, (X)0  swine ;  936, (XX)  stock  cattle;  180,-  the  prices  of  all  of  these  have  reached 

Up  to  a  few  years  ago  it  was  known  792(100  bushels  of  apples  in  1918,  and  (XX)  milk  cows;  523,000  horses  and  dizzy  levels.  The  gold  output  was 
chiefly  for  its  lumber,  cattle  and  mining,  1.289,0(X)  bushels  in  1919.  mules;  these  animals  having  an  aggre-  valued  at  $3,756,500  and  the  silver  at 

but  for  the  first  time  in  its  history  the  $11,291,000.  Nearly  every  county  has 

1918  agricultural  returns  exceeded  by  rich  deposits  of  iron,  ten  have  bitumin¬ 

ous  coal,  of  which  over  4,000,000  tons 
are  now  produced  each  year. 

Large  Timber  Domain 

On  the  western  part  of  the  state  are 
extensive  areas  of  fine  commercial  tim¬ 
ber,  such  as  cedar,  pine  and  fir ;  and  in 
1917  Montana’s  output  of  lumber  reached 
383,900,fX)0  feet,  and  in  the  Northern  part 
of  the  State  are  rich  deposits  of  oil.  In 
1909  Montana’s  industrial  output  was 
$80,486,000. 

.“The  true  story  of  Montana,  the 
State,  must  necessarily  be  one  broad  in 
its  scope  and  magnitude.  Great  in  area, 
in  amount  of  tillable  land,  in  miner  il 
wealth,  in  crop  production,  in  livestock 
values,  in  forest  growth,  and  in  pov^er 
development,  Montana  is  indeed  the  la  id 
of  diversity  and  of  potential  develc  p- 
ment  and  progress.  Great  things  are  in 
the  making,  and  opportunities  are  many. 
Industries  are  in  process  of  developme.it 
and  natural  resources  are  being  utilized. 
Montana,  third  state  in  size  in  the  Union, 
but  greatest  of  all  in  many  salient  fea¬ 
tures,  invites  the  world  to  assist  in  its 
development  and  to  share  in  the  pros¬ 
perity  of  its  people,’’  says  Charles  D. 
Greenfield,  Commissioner  of  Agriculture 
in  his  1919  survey  of  the  State. 

Farm  Products  Lead 

“For  the  first  time  in  the  history  of 
the  State,  the  agricultural  products  sur¬ 
passed  those  of  the  mines  in  1918.  The 
farm  products  produced  were  valued  at 
$146,713.(XX)  while  the  mineral  wealth 
amounted  to  $121,405,569.  The  total 
wealth  added  to  the  national  in  1918  in 
the  State  amounted  to  $375,143,500, 
with  a  population  of  769,590  people  with¬ 
in  its  borders.  This  means  a  produc¬ 
tion  of  nearly  $500  for  every  man.  wo¬ 
man  and  child  within  the  State.  This  is 
the  largest  sum  ever  obtained  from 
Montana  products  in  one  year,  although 

)  bushels  of  wheat,  the  total  of  the  products  did  not  amount 

Montana  measure,  off  her  farminj  lands  in  acres  by  the  millions  and  a  hundred  mountain  ^S  much  as  in  1916,  which  was  Mon- 
$16,320,000 ,  1,914,000  stream,  like  the  one  shown  here  are  giving  her  a  production  ratio  unequaled  by  any  tana  S  most  prosperous  year,  with  a  total 


227,CKK)  tons  of  tame  hay,  worth  $24,- 
049,(XK):  and  6.75(),(XX)  bushels  of  pota¬ 
toes,  worth  $5.4(X),(XX).  The  value  of  its 
standard  farm  crops  reached  $152,828,- 
0(X).  exceeding  the  total  of  nineteen 
other  states.  It  has  forged  ahead  as  a 
fruit  i)roducing  state  with  a  yield  of 
7920(!0  bushels  of  apples  in  1918,  and 
1.289,000  bushels  in  1919. 


^lontana’s  38,(X)0,000  acres  of  grazing 
land,  coupled  with  bumper  yields  of  hay, 
and  the  by-products  of  scores  of  flour 
and  cereal  mills  have  made  the  state 
important  in  live  stock  production.  Janu¬ 
ary  1, 1920,  Montana  had  2,791,000  sheep; 
16(),(X)0  swine;  936,000  stock  cattle;  180,- 
000  milk  cows;  523,000  horses  and 
mules ;  these  animals  having  an  aggre- 


state  of  Iowa,  although  only  a  little  over 
a  seventh  of  the  available  acreage  has 
as  yet  been  improved.  The  agricultural 
development  of  Montana  has  been  phe¬ 
nomenal.  In  1917  its  acreage  actually  in 
crop  was  4,405,(XX),  an  increase  of  138 
per  cent  over  the  figure  for  1909. 

The  state’s  average  farm  is  of  moder- 


29,961,000  bushels 


^  ’  u'  <S1z;  ■J'Znnnfi  o^atwi  Montana  measures  off  her  farming  lands  in  acres  by  the  million,  and  a  hundred  mountain 

oats,  worth  $16,320,000 ,  1,914,000  .tream.  like  the  one  shown  here  are  giving  her  a  production  ratio  unequaied  by  any 
bushels  of  barley,  worth  $1,914,000;  1,-  ether  state  in  the  Northwest. 


(Continued  on  pane  I’) 


THE  TREASURE  STATE  IS  GREAT  PRODUCER  OF  WEALTH 


Products  of  Her  Farms  Exceeded  Those  of  Her  Mines  in  Value — Wealth  Is  Well  Distributed  and  Her 

Buyers  Are  Responsive  to  Advertising  Appeal. 


The  Butte  Miner 
leads  its  competitor 
by  4,000  daily  and 
12,000  Sunday  Sub¬ 
scribers. 


VOI..  NO.  226. 
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ONLY  MORNING  NEWSPAPER  PUBLISHED  IN  BUTTE— IT  COVERS  THE  ENTIRE  NORTHWEST 

THE  BUTTE  MINER 


lU  TTK.  MONT.W.V.  SI  ND.W  MORMX(',.  MAY  9,  1920. 


Price  5  Cents. 


PRESS  RUN 

33,000 


KSTABMSHED  1870 


WE  HAVE  NO  RECORDS  TO  BREAK  BUT  OUR  OWN 

NEARLY  A  MILLION  LINES 

During  the  year  1919  The  Butte  Miner  printed  very  nearly  a 
million  lines  more  advertising  than  its  nearest  competitor.  The 
buyers  of  space  everywhere  have  come  to  know  and  appreciate 
the  great  jndling- power  of  this  sturdy  western  newspaper.  .  . 

Year  after  year  they  express  their  untpialified  preference  hy 
placing  the  hulk  of  their  Montana  advertising  in  The  Miner. 

HERE  ARE  THE  FIGURES 

Butte  Miner . 6,982,640  lines 

Nearest  competitor . 5,995,990  lines 

Butte  Miner  leads  by  ...  .  986,650  lines 

The  Miner  has  set  the  pare  every  month  during  the  present  year 

THE  BUTTE  MINER 

LEADS  IN  MONTANA 

Not  only  in  advertising  does  Tlie  Butte  Miner  lead  all  the  other  newspapers  in 
Montana,  hut  in  circulation,  news  quality,  and  special  features,  as  well.  It  is 
Montana’s  spokesman,  a  powerful  factor  in  the  growth  and  development  of  the 
West — a  newspaper  with  a  personality  that  has  come  to  he  a  permanent  fixture 
in  the  majority  of  Montana  homes. 


Our  Service  Department 

For  the  special  benefit  of  National  Advertisers, 
The  Butte  Miner  has  instituted  a  service  de¬ 
partment  whose  duty  it  is  to  attend  promptly 
to  all  questionnaires,  arrange  for  window  dis¬ 
plays,  report  on  trade  conditions,  or,  in  fact, 
answer  all  questions  relative  to  conditions  in 
Butte  or  Montana,  This  information  is  fur¬ 
nished  to  you  free 


Our  References 

For  more  than  forty  years  The  Butte  Miner 
has  been  championing  the  cause  of  Montana 
and  her  people,  and  it  is  no  idle  boast  when 
we  say  that  our  references  may  be  picked 
from  the  oldest  pioneer  to  the  youngest  child 
in  the  State.  Business  men,  professional  men, 
and  the  clergy  will  be  glad  to  tell  you  why 
they  prefer  the  Miner. 


Miner 


MONTANA’S  GREATEST  NEWSPAPER 

Eastern  Representatives:  BENJAMIN  Sl  KENTNOR  COMPANY,  New  York  and  Chicago 

22.5  Fifth  Avenue,  New'  York 
Mailers  Building,  Chicago 


I 
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BUTTE,  MONT. 


SPACE  BUYERS  CHART 


Population  City 

1910  Census  .  40.000  ClaSScd 

A,  B,  C.  City  and  Suburban .  85,000 

Chamber  of  Commerce  Estimate..  86,163  , 

....  V  ,  ^  .  Minin*,  Whole- 

Chamber  of  Commerce,  City  and  jg^,. 

Suburban  .  86,163  bin*  Center. 

Native  Whites  . 70%  Industrial  Workers  . .  80% 

Ne*Toes  .  5%  English  Reading  . 70% 

Foreign  Bom  .  25%  Home  Owners  .  65% 

Summer  Residents . None 

Banks 

State  Banks  &  Trust  Co.  2  Resources  ....  $1,942,215.95 

National  Banks  . 8  Resources  ....  17,351,590.79 

Private  Banks  . 2  Resources  ....  10,706,425.92 


Schools 


Public  Grade  .  28  Junior  High  .  1 

High  .  2  Trade,  Parochial  .  7 

Total  number  of  pupils  in  all  schools,  14,244. 

Theatres  Churches 

......  .  „  ...  Seven  Day  (1),  Baptist 

1  legitimate  seats  2.300,  (4)_  Catholic  (8),  Christian 

9  motion  picture  houses  ave-  Science  (1),  Congregational 
rage  1,000  seats.  Episcopal  (3),  Jewish 

raae  ,  v  «  Lutheran  (4).  Metho¬ 

dist  (10),  Presbyterian  (6), 
Unitarian  (1). 


Location 

Butte  is  situated  on  the  main  lines  of  the  Transcontinen¬ 
tal  Northern  Pacific,  and  Chicago.  Milwaukee  &  St.  Paul 
R.  R.  is  the  terminal  for  the  Oregon  Short  Line,  Great 
Northern  and  B.  A.  A  P.  R.  R.  The  Yellowstone  trail 
cuts  through  the  heart  of  the  city. 

Principal  Industries 

Copper,  silver  and  gold  mining, 

Butte,  Montana,  is  the  foremost  mining  center  of  the 
world.  Butte  the  metroplis  of  Montana,  sprung  from  the 
lowly  little  mining  camp  with  its  huddled  shacks  and 
tents,  its  cowpaths  and  papulation  of  a  few  hundred  ad¬ 
venturers,  at  the  time  of  the  discovery  of  this  richest  hill 
in  the  world.  Butte  has  grown  until  today  it  stands  the 
largest  city  between  Minneapolis  and  Spokane,  and  the 
leading  business  and  railroad  center  of  the  Rocky  Mountain 
Northwest.  Butte  is  the  commercial  hub  of  the  northwest, 
but  her  leadership  is  not  confined  to  the  industrial  field. 

Special  Information 

Since  the  inception  of  the  mining  business  in  this  city 
Butte  has  produced  more  than  a  billion  dollars  worth  of  pre¬ 
cious  metals,  and  approximately  $750,000,000.00  of  this 
amount  has  been  spent  by  the  mining  companies  in  wages 
and  supplies  of  various  hinds.  The  estimated  total  value 
of  Butte’s  present  annual  output  of  metals  is  $85,000,000. 
Butte’s  monthly  payroll  totals  nearly  $3,000,000  and  its 
'  per  capita  for  each  man,  woman  and  child  is  $1,000;  nor- 
.  mally  15,000  men  are  employed  in  the  mines  alone. 


Suburban  and  Farm  Residents 

Butte  is  the  center  of  a  great  and  growing  mining  terri¬ 
tory. 


Wholesalers 

Butte  has  a  splendid 
wholesale  district  with 
its  paved  streets  and 
modern  buildings. 
Cigars  and  confection¬ 
ery  houses  (6),  four 
and  feed  (4),  bakeries 
(6).  hard-stat  *011  (7). 
packers  (6),  grocers 
and  produce  (11), 
dairies  (5),  hardware 
(2),  furniture  (2),  and 
one  large  mattress 
manufacturing  o  o  n- 
cern.  These  houses 
operate  within  a  ra¬ 
dius  of  300  miles  of 
Butte,  and  this  city 
is  considered  an  ideal 
jobbing  center. 


Retail  Section 

Butte  has  a  large  retail  shop¬ 
ping  district,  extending  East  and 
West  on  Park  and  Broadway 
nearly  one-half  mile  and  North 
and  South  for  one-quarter  of  a 
mile  on  Main  street-  All  paved 
streets  in  business  section,  many 
new  buildings  have  recently  been 
erected  in  the  business  section. 

Residential  Features 

Practically  all  one  and  two 
family  houses,  well  constructed 
and  well  kept.  A  large  percent¬ 
age  of  the  people  own  their  own 


Retail  Outlets  for  Nationally  Advertised  Products 


Automobile  (Passen¬ 
ger)  Agencies  ....  IS 
Automobile  (Truck) 

Agencies  .  9 

Automobile  (Tire) 

Agencies  .  5 

Automobile  (Parts) 

Agencies  .  4 

Bakers  .  12 

Cigar  Stores  .  16 


Cloaks  and  Suits....  10 

Clothiers  .  12 

Confectioners  . 275 

Delicatessen  .  4 

Dressmakers  . 25 

Druggists  .  20 

Dry  Goods  .  15 

Department  Stores. . .  3 

Electrical  Supplies. . .  8 

Florists  .  4 


Furniture  .  8 

Furriers  .  2 

Garages  . 45 

Grocers  . 275 

Hardware  .  3 

Hats  and  Caps .  1 

Jewelers  .  IS 

Ladies’  Tailors  .  5 

Meat  Markets  . 75 

Men’s  Furnishing,  . .  12 


Merchant  Tailors  ...  10 

Millinery  .  12 

Opticians  .  2 

Photographers  .  6 

Pianos  .  4 

Plumbers  .  9 

Restaurants  and 
Lunch  Rooms  ....  75 

Shoe  Dealers  .  10 

Sporting  Goods  .  1 

Stationers  .  3 


Trading  Area  . 

'I’lio  HiiUc  trailing  area  is  the  largest  in  miles  and 
population  in  the  State  of  Montana.  It  extends  north¬ 
west  to  Clinton,  north  nearly  to  Marysville,  north¬ 
west  to  White  Sulphur  Springs  and  east  beyond 
Livingston.  South,  southeast  and  southwest  to  the 
houiiilar^'  of  the  state. 


NOTE: 


Figures  and  facts  were  secured  from  liutte  Chamber  of  Commerce,  bank  reports,  merchants 
and  other  reliable  sources. 


Newspapers 


Principal  Trading  Areas  of  Montana  Visualized  for  Space  Buyers 
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ESSENTIALLY  A  BUTTE  NEWSPAPER 

The  local  newspaper  situation  is  a  peculiar  one  in  that  The  Standard  is  essentially  a  Butte  news¬ 
paper,  altho  published  in  Anaconda.  The  cities  of  Butte  and  Anaconda  are  contiguous,  inseparably 
linked  together  by  the  copper  industry,  one  of  the  very  greatest  in  the  modem  world.  The  ore  is  mined 
in  Butte  and  smelted  in  Anaconda.  The  distance,  26  miles,  is  overcome  by  the  Standard’s  special  train 
service.  From  the  first  day  of  its  publication  The  Standard  has  consistently  espoused  and  promoted  the 
interests  of  Butte,  and  has  always  been  recognized  by  the  people  of  Butte  as  a  home  paper. 

LEADS  IN  ADVERTISING 


The  dominance  of  The  Standard  in  the  local  advertising  field  is  strik¬ 
ingly  revealed  in  the  following  statement  of  local  display  advertising  for 
the  first  six  months  of  1920: 


ADVERTISER 

Theatres  . 

Antos  . 

Finance,  Mining  and  Real  Estate. 

Department  Stores  . 

Women’s  Wear  . 

Men’s  Wear  . 

Shoes  . 

Drugs  . 

Hardware  and  Furniture  . 

Markets  . 

Musical  . . . 

Miscellaneous  . 

Jewelry  . 


ANACONDA  STANDARD  BUTTE  MINER 
Inches 


17,1.55 

11,984 

10,768 

7,175% 

10.355 

9,154% 

41,3141/2 

34,923% 

5,456% 

7,565% 

4,597 

3,268 

5,186% 

2,941 

2,664 

1,989 

10,072% 

10,061% 

10,678% 

10,054% 

3,364 

3,810% 

23,349 

22,088 

1,500 

285% 

TOTAL 


146,461  inches  125,301  inches 


LEADS  ALL  COMPETITORS  IN  NEARLY  EVERY  IMPORTANT  CLASSIFICATION 


EDITORIAL  PRESTIGE 

From  an  editorial  and  typographical 
standpoint,  the  Standard  is  without 
rival  in  the  state  of  Montana.  Exclu¬ 
sive  news  and  pictorial  services  have 
helped  to  make  it  the  greatest  news¬ 
paper  in  Montana. 


MEMBER  A.  B.  C. 

The  circulation  of  the  Standard  has 
been  steadily  increasing,  as  the  latest 
A.  R.  C.«  reports  will  show.  From  the 
standpoint  of  paid  circulation  the 
Standard  covers  Butte  and  Anaconda 
territory  more  thoroughly  than  any 
other  publication  in  the  field. 


General  Offices,  Butte,  Montana — Printing  Plant,  Anaconda,  Montana 

EASTERN  REPRESENTATIVES 

PRUDDEN,  KING  &  PRUDDEN,  Inc. 

Chicago  New  York  Boston 

Steger  Bldg.  286  Fifth  Ave.  Glohe  Bldg. 

PACIFIC  COAST  REPRESENTATIVE 

R.  J.  BID  WELL  CO. 

742  MARKET  ST.,  SAN  FRANCISCO 
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EDITORS  PIIRMSHFR 


SE4CE  BUYERS  CHART 


ANACONDA,  MONT. 


Population 

1910  Census  .  10,134 

Present  Estimate  .  12,000 

City  and  Suburban  .  14,000 


City 

Classed 


Native  Whites  . 59% 

Foreign  Born  . 40% 

Negroes  .  1% 


Industrial  Workers  . .  f 

Knglish  Reading  .  80^'r 

Home  Owners  . 3,000 


Banks 

State  Bank  and  Trust 

Co .  1  Resources  ...$3,347,000 

National  .  1  Resources  . . .  1,627,000 

Schools 

Public  grade .  7  No.  pupils  . 3,900 

High  .  1  No.  pupils  .  90 

Parochial  .  2  No.  pupils  .  600 

Theatres  I  Churches 


1  legitimate;  seats  1,000. 

2  motion  picture;  seats 
1,500. 


Fourteen,  all  denomi¬ 
nations  represented. 


Location 


Thirty  miles  from  Butte  on  line  of  Butte, 
Anaronda  and  Pacific  R.  R. 

Principal  Industries 

Smelting  of  ore  from  the  Butte  mines  is 
the  principal  industry  in  this  locality. 

Special  Information 

Butte  is  the  main  trading  center  of  this 
section,  but  Anaconda  maintains  an  excep¬ 
tionally  attractive  retail  section  where  all 
needs  of  this  thriving  city  are  cared  for 
most  satisfactorily.  The  prosperity  of 
Anaconda  is  dependent  upon  the  mining 
conditions  of  Butte.  These  conditions  were 
never  brighter  or  more  attractive. 


Suburban  and  Farm  Residents 

In  this  locality  there  are  many  small 
farms,  cattle  ranches  and  small  mining 
camps. 

I 

Retail  Section 

Located  on  Park,  Main 
and  Commercial  Streets, 
about  1%  miles. 


Wholesalers 

All  wholesale 
business  of  Ana¬ 
conda  is  handled 
by  the  Butte  whole¬ 
sale  establishments 
and  jobbers. 


Residential  Features 

Mostly  all  one-  and  two- 
family  frame  buildings. 


Retail  Outlet  for  Nationally  Advertised  Products 


Automobile  (Passen¬ 
ger)  Agencies  ....  6 

Automobile  (Truck) 

Agencies  .  6 

Automobile  (Tire) 

Agencies  .  6 

Automobile  (Parts) 

Agencies  .  6 

Bakers  .  2 

Cigar  Stores  10 

Cloaks  and  Suits  ...  3 

Clothiers  .  10 


Confectioners  .  6 

Delicatessen  .  4 

Dressmakers  .  12 

Druggists  .  4 

Dry  Goods  .  3 

Department  Stores...  2 
Electrical  Supplies. . .  3 

Florists  .  3 

Furniture  .  2 

Furriers  . — 

Garages  .  8 


Grocers  (also  Dept. 

Stores)  .  11 

Hardware  .  8 

Hats  and  Caps 

(Clothiers)  . — 

Jewelers  .  5 

Ladies’  Tailors .  1 

Meat  Markets  .  7 

Men's  Furnishings 

(Clothiers)  . — 

Merchant  Tailors  ...  4 


Millinery  (also  Dept. 

Stores)  .  2 

Opticians  .  3 

Photographers  .  3 

Pianos  .  2 

Plumbers  .  4 

Restaurants  and  Lunch 

Rooms  .  11 

Shoe  Dealers  (also 

Dept.  Stores)  _  4 

Sporting  Goods  .  1 

Stationers  .  2 


Facts  and  figures  were  secured  from  F.  M.  Davidson,  city  clerk  of  Anaconda; 
NOTE:  bank  statements,  school  board  and  other  sources. 


Trading  Area 

East  the  trading  area  extends  about  half  way  to  Butte. 
West  the  area  extends  some  distance  beyond  Deer  Lake. 
South  the  territory  from  which  trade  is  attracted  to  Ana¬ 
conda  retail  stores,  extends  about  30  miles.  North  the  area 
extends  beyond  Rocker. 


i  Anaconda  Standard  (Morning  and  Sunday). 

N eWSOaoers'  plant  is  located  in  Anaconda,  but  a  business 
r  r  1  office  and  Urge  editorial  foroe  is  maintained  in 
(.  Butte, 


MONTANA  A  STATE  OF  VAST 
PROPORTIONS 

'T’HERE  are  fifty  counties,  of 
which  forty  have  a  large 
amount  of  agricultural  and  graz¬ 
ing  land.  Silver  Bow,  Jefferson 
and  Granite  counties  are  classified 
as  mineral  counties,  while  a  num¬ 
ber  of  others  are  principally  tim¬ 
bered,  having  some  farm  land  in 
the  valleys  and  grazing  land  in  the 
forests.  The  state  has  an  average 
length  from  east  to  west  of  535 
miles  and  an  average  width  from 
north  to  south  of  275  miles,  em¬ 
bracing  an  area  of  147,182  square 
miles,  the  third  larpst  state  in 
the  Union.  It  contains  93,568,640 
acres,  which  is  an  area  greater 
than  all  the  New  England  states. 
New  York,  New  Jersey,  Delaware 
and  Maryland  combined.  It  is  as 
large  as  117  Rhode  Islands.  Yet 
within  this  vast  area  a  population 
of  769,590  people  have  their 
homes,  an  average  of  five  to  the 
square  mile. 


THE  TREASURE  STATE 


(Continued  from  Page  I,  Second  Section) 


wealth  of  $342,000,000  produced.  The 
increased  price  in  1918  raised  the  total 
wealth  to  a  high  figure. 

“This  is  a  remarkable  showing  when 
it  is  considered  that  the  year  1918  was 
rather  a  dry  year  in  Montana.  The 
average  yield  of  wheat  per  acre  was  12.3 
bushels,  which  is  only  considered  one- 
I'alf  a  crop.  The  greatly  increased 
acreage  that  has  been  planted,  however, 
brought  the  total  amount  to  25,434,000 
bushels,  valued  at  $49,342,000.  The  oat 
yield  was  30  bushels  per  acre  with  a 
total  production  of  20,400,000  bushels. 


valued  at  $16,320,000.  The  total  value  of  State  to  eastern  mar 
both  wheat  and  oats  was  the  largest  it  number  ever  marketed, 
has  ever  been.  of  all  livestock,  cattli 

“Along  with  the  increase  in  farm  pro-  sheep  and  hogs  in  Me 
Hucts  has  come  an  increase  in  the  pro-  ginning  of  the  year 

duction  of  livestock.  In  1918  there  were  There  are  197.000  daii,  _ ,  _ _ 

406,415  beef  cattle  shipped  out  of  the  other  cattle,  557,000  horses,  5,000  mules, 


the  largest  3,000,000  sheep  and  about  200,000  hogs, 
total  value  “Dairying  has  shown  a  marked  in- 
•ses,  mules,  crease  in  recent  years.  There  are  sixty- 
six  creameries  and  eight  cheese  factories 
in  the  State  and  all  dairy  products  bring 
a  high  price.  More  poultry  is  being 
raised  each  year  and  bees  add  their  in¬ 
come  annually.  Practically  all  fruits 
are  raised  in  the  State,  apples  and  cher¬ 
ries  being  the  principal  crops.  These 
by-products  of  the  farms  often  mark  the 
difference  between  success  and  failure, 
and  furnish  the  chief  source  of  income 
for  the  living  of  the  farmer’s  family. 

Irrigation  Projects 

“A  number  of  reclamation  projects 
have  been  constructed  in  Montana  by 
the  Federal  government,  and  by  the  State 
and  private  individuals  that  are  supply¬ 
ing  water  to  over  2,000,000  acres  of  land 
and  will  eventually  supply  3,500,000  acres 
when  all  projects  are  complete.  Much  of 
the  water  is  furnished  from  reservoirs 
which  are  constructed  in  the  mountains, 
while  the  irrigation  works  open  from  the 
principal  rivers  and  supply  the  nearby 
valleys.  These  irrigated  lands  can  be 
obtained  on  a  long  time  plan  at  a  low 
price  per  acre.  The  tame  hay  crop  of 
the  State,  the  root  crops  and  the  orch¬ 
ards  are  grown  on  the  irrigated  tracts. 
Great  Wealth  from  Mines 
“.Mining  is  one  of  the  foremost  indus¬ 
tries  of  the  State  and  each  year  adds  an 
enormous  amount  of  wealth  in  gold, 
silver,  copper,  zinc,  lead,  coal  and  man¬ 
ganese.  The  total  mineral  wealth  pro¬ 
duced  in  the  history  of  mining  in  Mon¬ 
tana  is  $2,184,238,732.  There  are  a  num¬ 
ber  of  mining  districts  in  the  State,  the 
richest  of  which  is  Butte.  In  fact,  there 
is  no  richer  district  in  all  the  world  than 
Butte,  which  produces  nearly  95  per  cent 
of  all  the  metals  mined  in  Montana. 
“The  total  mineral  production  for  the 
(Continued  on  Page  VII) 


Until  1918  mining  was  the  principal  wealth  producer  at  Montana;  even  in  that  year  the 
minerals  taken  from  her  mountiuns  were  valued  at  $121,40S,SM.  The  state  is  first  in  silver 
production,  but  copper  is  her  chief  metal.  This  is  a  picture  of  W.  A.  Clarke’s  mine  at  Butte. 
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A  FEW  FACTS  ABOUT  THE 

Great  Tails  Daily  Tribline 


GREAT  FALLS,  MONTANA 


TERRITORY — Covers  the  entire  northern  part  of  Montana 
very  thoroughly,  dominating  the  field. 

CIRCULATION — Second  largest  in  the  State,  having  11,770 
Daily  and  12,636  Sunday  net  paid. 

RATE — FIVE  CENTS  per  agate  line  flat. 

SERVICE — Has  a  department  which  is  always  ready  and  will¬ 
ing  to  give  its  advertisers  real  co-operation,  such  as  securing 
window  displays,  counter  displays,  linkups,  etc.;  also  assisting 
in  securing  the  proper  distribution. 

RESULTS — What  you  are  after  and  what  we  propose  to  give, 
realizing  that  on  results  depends  our  mutual  future  growth  and 
welfare . 


EASTERN  REPRESENTATIVES 

Benjamin  &  Kentnor  Co. 

22S  Fifth  Ave.  900  Mailers  Bldg. 

New  York  Chicago 


PACIFIC  COAST  REPRESENTATIVES 
W.  R.  Raranger  Co. 

Examiner  Bldg.  Title  Insurance  Bldg. 

San  Francisco  Los  Angeles 

Post  Intelligencer  Bldg. 

Seattle 
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EDITOR  aPIJBTJSti 

'-‘SPACE  BUYERS  CHART 


Population 


1910  Ceniui  .  13,948 


Classed 


A.  B.  C.  City  .  40,000  aS 

A,  B.  C.  City  and  Suburban .  98,000  ^^^oultural*”^ 

Commercial  Club  Estimate  City...  35,000  center,  Bistrib- 

uting  point 

Commercial  Club  Estimate  City  for  northern 

and  Suburban  .  80,000  half  of  state. 

Native  Whites  . 81^/4  Industrial  Workers  . .  44^4 

Foreign  Born  .  17%  English  Reading  ....  89r4 

Negroes  .  2%  Home  Owners  . 9,000 

Banks 

There  are  eight  banks  here  with  a  combined  capital,  sur¬ 
plus  and  profits  of  $1,836,950,  and  total  resources  of  $14.* 
864,930.  There  are  three  national  and  five  state  banks. 
The  bank  deposits  have  increased  from  $3,694,563  in  1910 
to  $12,427,761.  shown  in  the  call  of  March  4,  1918.  This 
IS  a  gain  of  238  per  cent. 

A  Federal  State  Bank  is  soon  to  be  located  in  the  city 
of  Helena,  Montana,  and  Great  Falls  will  come  under  its 
jurisdiction.  The  nearest  now  is  in  the  city  of  Minneapolis. 

Schools 

Public  Grade  .  9  PufUs  .  4,610 

High  .  1  Pupils  .  890 

Trade  .  1  Pupils  .  22 

St.  Mary’s  Institute,  320;  Commercial  College,  125, 


Theatres 


Churches 


1  vaudeville  and  road  Twenty-three  churches, 
shows.  5  motion  pictures.  representing  fourteen  de- 
Total  seats,  6,500.  nominations. 


Location 

In  the  north  central  part  of  Montana  on  the  banks  of  the 
Missouri  river  in  a  valley  thirty  miles  from  mountains. 

Principal  Industries 

Heading  the  list  of  industrial  plants  of  Great  Falls  is 
the  smelter  of  the  Anaconda  Copper  Mining  Co.,  employing 
nearly  3,500  men.  This  company  also  operates  an  immense 
wire  mill. 

Wheat  milling  is  next  in  importance,  the  combined  ca¬ 
pacity  of  the  Royal  Milling  Company  and  Montana  Flour 
Mills  being  over  6,000  barrels  a  day. 

Great  Falls  has  the  largest  packing  plant  between  the 
twin  cities  and  the  coast.  Modem  milk  and  creamery  sta¬ 
tions  operate  here. 

Following  are  some  of  the  other  important  industries: 
Several  sash  and  door  making  concerns,  an  ice  plant,  min¬ 
ing  and  milling  machinery  factory,  iron  works,  brass  and 
babbitt  metal  factory,  cornice  works,  brick  and  tile  plant, 
gypsum  mill,  large  blank  book  and  publishing  house,  a 
monumental  stone  works,  two  bottling  works,  a  soda  fac¬ 
tory,  three  nurseries  and  green  houses,  engraving  plant, 
fur  manufacturing  house,  an  optical  supply  firm,  several 
cigar  factories,  an  ammonia,  bluing  and  polish  factory, 
numerous  bakeries  and  laundries  and  other  semi-manufac¬ 
turing  plants. 

Two  more  factories  ready  to  operate  are  the  Montana 
Cord  Tire  Co,  and  a  mattress  factory. 

Special  Information 

One  of  the  greatest  water  power  sites  in  the  United 
States  is  found  along  the  banks  of  the  Missouri,  almost 
within  the  boundaries  of  Great  Falls.  Fully  developed  it 
will  yield  an  estimated  350,000  horse  power.  Not  half  that 
amount — to  be  exact,  164,000  horse  power — is  now  being 
created. 


GREAT  FALLS,  MONT. 


Suburban  and  Farm  Residents 

The  agricultural  territory  that  may  be  said  to  bo  tribu¬ 
tary  to  Groat  Falls  embraces  over  5,000,000  acres.  Busi¬ 
ness  comes  to  this  city  from  a  rural  population  of  ap¬ 
proximately  200.000.  These  persons  are  engaged  in  agri¬ 
cultural  pursuits,  raising  livestock,  wheat  and  other  grains 
and  growing  hay. 

Cascade  County,  in  which  Great  Falls  is  situated,  has  a 
grain  average  of  483,156  acres  and  812,682  acres  of  grazing 
land.  One  of  the  great  assets  to  the  farmer  is  the  access 
to  transportation.  Three  hundred  miles  of  railroads  within 
the  country  serve  to  decrease  the  cost  of  hauling. 


Wholesale 

Houses 

The  city’s  wholesale 
district,  which  includes 
everythin?  from  drugs 
to  farm  tractors,  is 
one  of  the  largest  in 
Montana. 

Among  the  principal 
lines  represented  are 
automobiles,  rubber, 
agricultural  machin¬ 
ery,  lumber  yards,  coal, 
paper,  woodenware, 
drugs,  groceries,  sta- 
tiuneiy  and  hardwood. 


Retail  Section 

In  the  retail  section  we  find  a- 
large  number  of  splendidly  con¬ 
structed  modern  buildings  which 
go  to  make  up  the  business  dis¬ 
trict  of  the  city.  There  is  no  in¬ 
tention  of  giving  the  impression 
that  the  visitor  to  Great  Falls 
w’ill  find  nothing  but  the  most 
modern  throughout  the  business 
district.  As  all  young  cities  of 
the  northwest,  Great  Falls  still 
has  its  smaller  structures  which 
have  not  yet  been  pushed  aside 
by  the  hand  of  progress. 

Residential  Features 

The  metropolitan  appearance 
of  the  city  is  largely  enhanced 
by  its  well-oared-for,  broad 
streets  which,  flanked  by  hand¬ 
some  homes  knd  boulevard  park¬ 
ing.  make  Great  Falls  one  of  the 
most  attractive  of  cities. 


Retail  Outlets  for  Nationally  Advertised  Products 


Trading  Area 


Automobile  (Passen¬ 
ger)  Agencies  ....  26 
Automobile  (Truck) 

Agencies  .  6 

Automobile  (Tire) 

Agencies  .  7 

Automobile  (Parts) 

Agencies  .  2 

Bakers  .  11 

Cigar  Stores  .  9 

Cloaks  and  Suits....  10 


Clothiers  .  24 

Confectioners  .  21 

Delicatessen  .  2 

Dressmakers  .  10 

Druggists  .  14 

Dry  Goods  .  7 

Department  Stores . .  5 

Electrical  Supplies . .  4 

Florists  .  4 

Furniture  .  4 


Furriers  .  11 

Garages  . 20 

Grocers  .  60 

Hardware  .  8 

Hats  and  Caps  _  17 

Jewelers  .  7 

Ladies'  Tailors  ....  8 

Meat  Markets  .  11 

Men's  Furnishings..  17 
Merchant  Tailors....  12 


Millinery  .  9 

Opticians  .  8 

Photographers  .  7 

Pianos  .  6 

Plumbers  .  8 

Restaurants  and 

Lunch  Rooms  ....  30 

Shoe  Dealers  . 10 

Sporting  Goods  .  7 

Stationers  .  4 


The  trading  area  extends  northwest  to  the  Hudson  Bay  Divide,  north 
to  the  boundary  line  of  the  state  and  northeast  beyond  Havre.  To  the 
west  as  far  as  the  Rocky  Mountains,  south  to  Big  Belt  Mountains  and 
east  to  Lonetree.  Graceville  and  other  towns  near  the  eastern  boundary 
of  Chouteau  county.  In  so  far  as  its  jobbing  possibilities  are  con¬ 
cerned  this  city  has  a  tremendous  field.  A  splendid  co-operative  spirit 
exists  between  the  city  of  Great  Falls  and  the  200  smaller  towns  which 
are  scattered  along  the  highways  radiating  from  the  county  seat. 


NOTE: 


Facts  and  fiffures  secured  from  Commercial  Club.  Rotary  Club,  Merchants'  Association,  Ad 
Club,  bank  statements  and  other  reliable  sources. 


(  Tribune  (M-S). 

Newspapers  -J  Leader  (E). 

1  Call  (Weekly). 


Modem  methods  of  mining  always  with  a  view  to  safety  are  employed  throughout  the 
mining  districts  cf  Montana.  Here  we  have  a  picture  of  one  of  the  largest  air  compression 
rooms  in  the  country. 


INCREASE  IN  CROP  PRO¬ 
DUCTION 

A  GREATLY  increased  crop 
production  has  resulted 
from  the  settlement  of  the  state. 
The  reports  of  the  Department  of 
■Agriculture  at  Washington  show 
that  in  the  past  eleven  years  the 
yield  of  wheat  has  increased  from 
an  annual  average  of  13,000,000 
to  over  20,000,000  bushels,  oats 
from  10,000,000  to  22,000,000  bush¬ 
els,  flax  from  104,000  to  2,500,000 
bushels,  barley  from  875,000  to 
2,000,000  bushels,  corn  from  94,000 
to  1,500,000  bushels  and  potatoes 
from  2,760,000  to  6,000,000  bushels. 

The  total  value  of  farm  products 
in  Montana  in  1918,  exclusive  of 
livestock,  hut  including  dairy 
products,  poultry,  bees  and  fruit, 
‘was  $146,713,000. 


I 


larjfe  national  forests  in  the  State.  These 
are  under  the  care  of  the  national  forest¬ 
ers.  The  State  also  has  a  large  area  in 
forests  under  control  of  its  foresters. 

Hydro-Electric  Power 

“In  the  development  of  its  water 
I>ower,  Montana  is  far  ahead  of  any 
other  State.  Many  millions  of  dollars 
have  l)een  expanded  in  the  work.  There 
are  seventeen  big  hydro-electric  plants, 
developing  293,700  horse  i)ower.  This 
power  is  used  to  drive  the  electric  trains 
on  the  Milwaukee  and  the  Hutte,  .Ana¬ 
conda  and  Pacific,  to  run  the  great  mines 
and  smelters,  to  light  and  heat  over  sixty 
towns  and  to  furnish  power  for  many 
manufacturing  concerns.  'I'hc  numerous 
mountain  streams  rising  in  the  State 
make  iiossible  extensive  development  in 
this  line. 

“Along  with  the  development  of  this 
electric  jKiwer,  manufacturing  has  begun. 
While  in  its  primitive  stage  the  present 
jilants  consist  of  smelters  at  Anaconda, 
Great  Falls  and  East  Helena,  sugar  beet 


factories  at  Billings  and  Missoula,  flax 
libre  mills  at  Havre  and  Conrad,  canning 
factories  for  fruits  and  vegetables  at 
Bozeman  and  Stevensville,  a  cement  fac¬ 
tory  at  Trident,  a  large  number  of 
lumber  mills  in  different  parts  of  the 
State,  large  flour  and  cereal  mills  in  the 
])rinci|)al  towns,  sixty-six  creameries, 
eight  cheese  factories  and  a  number  of 


CASH  IN  BANKS 

^HAT  much  of  this  wealth  pro- 
-*■  duced  has  remained  in  Mon¬ 
tana  is  shown  by  the  fart  that 
after  having  purchased  Liberty 
Bonds  and  War  Savings  Stamps 
and  contributed  to  war  activities 
an  aggregate  of  over  $95,000,0(^0, 
there  was  on  deposit  in  the  banks 
of  the  Stale  June  30,  1919,  $182,- 
321,689,  an  average  of  $235  for 
every  inhabitant,  including  the 
children. 


(Continued  on  Patic  IX) 


THE  TREASURE  STATE 

Cotitiniied  from  pane  V,  Second  Section 


State  in  1918  was  $121,405,569,  in  gold, 
silver,  copper,  lead  and  zinc.  Copper  is 
the  principal  metal  and  zinc  and  silver 
are  very  important.  In  1918  Montana 
ranked  first  in  silver  and  manganese, 
second  in  coiiper  and  zinc,  sixth  in  lead 
and  seventh  in  gold,  among  all  the  States 
in  the  L'nion. 

Forest*  and  Lumber 

“The  western  jiart  of  the  State  in  its 
mountain  districts  is  covered  by  a 
healthy  growth  of  |)ine,  larch,  fir,  spruce 
and  cedar,  which  annually  furnished  a 
cut  of  about  4()0,000,(XIO  feet  of  lumber 
from  a  large  number  of  saw  mills. 
The  national  government  has  placed  vast 
areas  in  reserve,  there  being  eighteen 


Montana  is  dotted  with  great  mining  camp*  that  are  a  big  factor  in  the  unusual  buying 
power  of  the  state. 


vni 
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CENTRAL  MONTANA’S 
GREAT  NEWSPAPER 

Undisputed  Preeminence 
in  News  and  Advet  Using 

LEWISTOWN  DEMOCRAT-NEWS 

(PUBLISHED  EVERY  MORNING) 

The  great  and  growing  field  of  the  Lewistown  Democrat-News: — 
Central  Montana,  Fergus  County  and  the  famous  Judith  Basin — of¬ 
fers  unusual  opportunities  to  the  National  Advertiser.  Parts  of  sev¬ 
enteen  counties,  an  area  of  over  22,000  square  miles,  increasing  in 
population  and  wealth  at  an  unprecedented  rate.  Annual  income  of 
Judith  Basin  products  alone  over  $30,000,000.  Central  Montana  is 
our  exclusive  territory — you  can  reach  this  section  in  no  other  way. 
We  cover  it  thoroughly. 


What  Our  Advertiser’s  Service  Depart¬ 
ment  Is  Doing,  Will  Do,  and  Has  Done 
in  the  Past: — 

1.  Extahlisli***!  apeiioies  from  Chowiiif'  Gum  to  Tractors. 

2.  Promoted  co-operation  between  local  retailers  and 
advertisers  and  helped  create  window  displays  of 
products  in  conjunction  with  the  advertisinji. 

3.  Picked  out  the  best  and  most  reliable  retail  concerns 
for  the  wholesaler. 

4.  Acted  as  salesman  in  many  instances  for  different 
coni'crns  and  helped  put  their  pro«lucts  on  the  mar¬ 
ket  in  this  territory. 

CAN  WE  BE 
OF  SERVICE  TO  YOU? 


ADVERTISING 

1918 

2.973.838  lines 

1919 

4.485.838  lines 
Ist  6  Mo.  1920 
2,415,728  lines 


1919  1920 

Ist  6  Mo. 

National  .  389,746  397,026 

Non-Display  ] 

Class.,  IjCfjal  [ .  491,526  313,964 

Local  Readers  J 

Local  .  3,604,566  1,705,130 

Total  .  4,485,838  2,415,728 


With  the  best  half  of  the  year  to  come,  our  first  six 
months  of  National  Advertising  shows  a  gain  over  the 
entire  year  of  1919  of  7,280  lim‘s.  • 


EASTERN  REPRESENTATIVE 

FRANK  R.  NORTHROP 

H03  Fifth  Ave.,  New  York 
Association  Bldg.,  Chicago 


WESTERN  REPRESENTATIVE 

BISHOP-BARANGER-CONNARN  CO. 

Examiner  Bldg.,  San  Francisco 
Post-Intelligencer  Bldg.,  Seattle,  Wash. 

802  Title  Insurance  Bldg.,  Los  Angeles 
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LEWISTOWN,  MONT. 

Population 

1910  Census  . 

. . . .  2.992 

City 

Classed 

Present  estimate 
Present  estimate, 
ban  . 

.  10,000 

city  and  subur- 

as 

Agricultural 

Native  Whites  . . 

.  83% 

Industrial  Workers....  38% 

Foreign  Born  . . . 

. 15% 

English  Reading  . 98% 

Negroes  . 

.  2% 

Home  Owners  . 1,100 

Location 

Centrally  located  in  county — geograph¬ 
ical  center  of  Montana.  On  C.  M.  &  St.  P. 
and  G.  N.  Ry.  Branches  radiate  in  all  di¬ 
rections.  Upon  completion  of  work  pend¬ 
ing  will  be  on  two  main  coast  to  coast  lines. 
On  Custer  Battlefield  Hiway  and  Red 
Trail. 


Suburban  and  Farm  Residents 

Moore,  Carneil,  Denton,  Hobson,  Buffalo, 
Moccasin,  Hanover,  Stanford,  Dover,  Merino,  Le¬ 
high,  Roy,  Winnefred,  Crass  Range,  Winnett,  and 
many  other  sniaRer  towns  chiefly  agricultural, 
mining,  and  shipping  points  lie  in  area  tributary 
to  Lewistown. 


Banks 

Savings  .  4]  Total 

Trust  Cos . 4  [  resources 

National  .  1 J  $10,000,000 


Schools 


Public  grade  . 4 

High  . ...1 

Business  college  . 1 


Theatres 

Motion  Pictures,  2 — 
seats  1650 


Pupils  . 900 

Pupils  .  750 

Pupils  .  65 


Churches 

Seven  churches. 


Principal  Industries 

Flour,  Butter,  Ice  Cream,  Tile  and  Brick, 
Cabinet  work.  Cement  and  Plaster,  Con¬ 
fectionery. 

Special  Information 

Lewistown  is  in  the  heart  of  world  re¬ 
nowned  Judith  Basin.  Greatest  grain  pro¬ 
ducing  section  in  entire  west.  Gold,  silver, 
coal,  gypsum,  and  sapphire  mines  in  coun¬ 
ty.  Oil  wells  being  developed  every  direc¬ 
tion  from  Lewiston. 


Wholesalers 


Groceries  . 4 

Meats  . 2 

Fruits  . 3 

Creameries  . 2 

Flour-Cereals  _ 1 


Retail  Section 

8  blocks  Main,  5  blocks 
Broadway,  6  blocks  on 
Janeaux.  Wholesale  and 
jobbing  district  on  1st  Ave., 
South  and  Daws. 

Residential  Features 

Noted  for  beautiful  and 
palatial  residences.  Indi¬ 
vidual  homes  in  great  ma¬ 
jority. 


Retail  Outlets  for  Nationally  Advertised  Products 


Trading  Area 


Auto.  (Passengrer) . .  12 

Auto.  (Truck)  .  3 

Auto.  (Tires)  Agcys.  11 
Auto.  (Parts)  ABcys.  15 

Bakers  .  2 

Cigar  Stores  .  11 

Cloaks  and  Suits ....  16 

Clothiers  .  — 

Confectioners  .  9 


Delicatessen  .  1 

Dressmakers  .  4 

Druggists  .  5 

Dry  Goods .  9 

Department  Stares . .  2 

Electrical  .  7 

Florists  .  2 

Fruits  .  3 

Furniture  .  8 


Furriers  .  2 

Garages  .  17 

Grocers  .  12 

Hardware  .  5 

Hats  and  Caps . 99 

Jewelry  .  5 

Ladies’  Tailors  .  10 

Heat  Markets  .  6 

Hen’s  Furnishings. . .  9 


Merchant  Tailors  ...  12 

Milliners  .  9 

Opticians  .  4 

Photographers  .  4 

Pianos  .  2 

Restaurants  .  22 

Shoe  Dealers  .  11 

Sporting  Goods  .  5 

Stationers  .  10 


Lewistown  has  a  trading  area  of  immense  size,  due  to 
its  central  location  in  the  state;  it  covers  the  territory 
north  to  Havre  and  Glasgow,  east  to  Garfield,  Jordan  and 
Leta,  west  to  the  county  line  more  than  half-way  to  Great 
Falls  and  southwest  to  White  Sulphur  Springs,  and  south 
to  Roundup,  Tuffley  and  Living  Springs. 


NOTE: 


Facts  and  figures  secured  from  Chamber  of  Commerce,  banks,  school  boards,  merchants  and 
other  reliable  sources. 


["Democrat-News  (H-S). 
Newspapers  -(Argus  (WeeWy). 

^Judith  Basin  Farmer  (Weekly). 


the  treasure  state 


(Cfltitirncd  from  Page  I’ll,  Second  Section) 


wcat  packing  establishments  with  more 
imder  construction. 

Banks  Show  Financial  Condition 

The  financial  resources  of  the  State 
We  shown  by  the  increase  in  the  number 
O'  banks  fr„m  222  in  1913  to  417  in 
‘"19  and  the  increase  in  footings  from 
»101 ,645.432  to  $223,952,000  during  the 
'3nie  period.  The  total  deposits  of  all 
in  the  State  amount  to  $182,321.- 
an  average  of  $235  for  eve-y  man, 
*oman  and  child  in  Montana.  Each 
j  Person  in  Montana  could  meet  his  share 
of  the  war  debt,  $119,  and  have  a  good 
surplus  on  hand. 


The  many  new  towns  that  have  grown 
up  in  the  last  few  years  also  show  the 
prosperity  of  the  people.  Six  years  ago 
there  were  not  to  exceed  150  grain  ele¬ 
vators  in  the  State.  Today  there  are  at 
least  750  and  almost  all  of  these  later 
ones  are  in  new  towns.  The  business 
opportunities  have  been  many  for  the 
diligent,  hard-working  merchant  in  these 
new  towns. 

Transportation  Facilities 

“Montana  is  excellently  equipped  with 
transportation  facilities,  both  road  and 
rail,  and  plans  already  made  contemplate 
a  further  tremendous  expansion  that  will 
have  a  profound  economic  effect  in  dis¬ 
tricts  now  more  remote.  .Montana  is 
traversed  east  and  west  by  three  main 
transcontinental  railroads;  three  other 
big  systems  enter  the  State,  and  a  mul¬ 


titude  of  feeder  and  branch  lines  arc  the 
arteries  that  serve  other  districts.  The 
total  railroad  mileage  in  Montana  under 
operation  is  7,040,  of  which  4,948  miles 
are  main  lines. 

“'rile  State  has  entered  on  an  ambi¬ 
tious  road  building  program  which  is 
supi>lcmented  by  the  activities  of  coun¬ 
ties.  The  1920  program  of  the  State 
highway  commission  contemplates  the 
expenditure  of  $5,.5()0,(KK)  in  the  building 
of  1.2(X)  miles  of  road.  Montana  has 
never  been  niggardly  in  the  tijikccp  of  its 
highways  and  the  spletulid  condition  of 
its  roads,  though  practically  none  are 
hard  surfacefl,  has  been  as  surprising  as 
it  has  been  delightful  to  the  tourists. 

The  School  in  Montana 

“.Montana  has  always  taken  a  justi- 
tialile  iirifle  in  its  educational  system  and 
its  schools  have  kept  pace  with  the  prog¬ 
ress  made  in  other  lines.  In  1908  the 
State  had  l,0(i6  school  houses  and  em¬ 
ployed  a  total  of  1,907  teachers.  In  1918 


the  number  of  school  houses  had  in¬ 
creased  to  3,096  and  the  number  of 
teachers  employed  to  5,(i00.  It  is  esti¬ 
mated  approximately  6,000  teachers  were 
employed  in  1,919.  Every  county  save 
one  has  a  high  school. 

“The  common  schools  are  supplemented 
by  a  splendid  sytem  of  institutions  that 
collectively  compose  the  University  of 
.Montana,  'fhe  enrollment  of  students 
at  the  State  Ihiiversity  at  Missoula  in 
December,  1919,  was  8()1 ;  at  the  college 
of  Agriculture  and  Mechanic  .Arts  at 
Bozeman  the  enrollment  was  645 ;  at  the 
State  .School  of  Mines  at  Butte  the  en- 
rrillment  was  118  and  at  the  State  Nor¬ 
mal  School  at  Dillon  the  enrollment  was 
133. 

"When  tlie  State  was  admitted  to  the 
Union,  one-sixteenth  of  all  the  public 
land  in  the  commonwealth  was  set  aside 
as  a  perpetual  endowment  for  the  public 
school  system.  This  grant  has  been 
(Continued  on  Page  XI) 


A  trainload  of  lurtural  wealth.  From  an  m^neering-  standpoint  the  mines  of  Montana  are 
*B>ong  the  marvels  of  America.  This  picture  was  made  in  the  Black  Rock  mine  at  Butte. 


MONTANA  INDUSTRIES 

! - Employees - > 

Capital. 

Indu>trv. 

Male. 

Female. 

Invested. 

Saw  mills  . 

1,.325 

8 

$8,932,093 

Planing  mills  . 

276 

0 

658,831 

Bottling  works  . 

45 

1 

134,000 

Power  laundries  . 

290 

746 

915,625 

Bakeries  . 

184 

54 

358,150 

Cigar  manufacturing  . 

96 

15 

67,925 

Foundries,  repair  and  machine  shops.. 

52f) 

5 

895,166 

Flour  Mills . 

.54() 

17 

3,207,460 

Creameries  . 

223 

23 

1,677,250 

Meat  . 

193 

11 

874,200 

Brick  and  clav  . 

417 

7 

730,202 

Choose  factorv  . 

10 

0 

21,600 

Smelters  and  concentrators  . 

6,093 

18 

24,536,000 

Miscellaneous  . 

1,166 

128 

5,255,054 

Note — These  figures  taken  from  1919 
missioiter  of  Defartmeut  of  Labor  and 

!Tpnrtof  ll' 
industry. 

/.  Sitnndlehurst,  Com- 
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Popi  lotion 


1910  Cen»ut  . 4.697 

1920  Census.  City  .  7,935 

Chamber  of  Commerce.  City  and 

Suburban  .  9,500 

Kativa  Whites  . Industrial 

Negroes  - less  ^  of  1%  English  E 

Foreign  Bom  . 10'^  Home  Owi 


City 

Classed 

As 


I  stock,  Farm¬ 
ing  and  Wool 
growing  center 
Industrial  Workers  ..15% 

English  Beading  . 90% 

Home  Owners  . 1,500 


Banks 

State  Bks.  and  Tr.  Cos.  2  Resources  Sl,.594,301 
National,  3 .  Resources  .3,602,636 

Schools 

Public  Grade,  4 . No.  Pupils,  3,340 

High,  1  . No.  Pupils,  308 

State  Industrial  School. 

Theatres  I  Churches 

3  Movies,  seats  1,4.)0  |  10 — all  denominations. 


Location 

Location  on  main  transcontinental 
line  of  Northern  Pacific  &  Chicago, 
Milwaukee  &  St.  Paul  R.  R. 

Principal  Industries 
Railroad  shops  of  C.  M,  &  St.  Paul, 
stockyards,  wool  warehouses,  creamer¬ 
ies,  and  saddle  manufacturing. 

Special  Information 
XL  S.  remount  station  at  Fort  Keogh. 
Railroad  shops  employ  700  skilled 
mechanics  and  other  employees,  total 
1,500  men,  with  monthly  pay  roll  for 
the  division  $225,000.  11,000,000 

pounds  wool. 


MILES  CITY,  MONT. 


Suburban  and  Farm  Residents 

Consist  exclusively  of  operators  of 
farms  and  stock  ranches. 

Retail  Section 

Wholesalers  Main,  5th,  6th  and  7lh 
Candy  . 2  Streets,  for  about  miles. 

Fruit  and 

Produce  . 2 


Grocery  . 1 

Other  wholesale 
through  St.  Paul 
and  Minneapolis. 


Residential  Features 

Majority  houses  are  twro- 
story  frame,  w'ith  some 
bungalows. 


Retail  Outlets  for  Nationally  Advertised 


Automobile  (Pas&en- 

ger)  Agencies  _  1 

Automobile  (Truck) 

Agencies  .  4 

Automobile  (Tire) 

Agencies  .  1 

Automobile  (Parts) 

Agencies  .  5 

Bakers  2 

Cigar  Stores  .  8 

Cloak  and  Suits .  2 

Clothiers  .  3 

Confectioners  .  .  .20 


Delicatessen  .  0 

Dressmakers  .  .  10 

Druggists  .  4 

Dry  Goods  .  4 

Department  Stores  . .  4 

Electrical  Supplies.  .  1 

Florists  . 2 

Furniture  .  3 

Furritsrs  .  2 

Garages  .  6 

Grocers  (Dept.  &  Gen. 

Stores)  .  9 


Hardware  .  3 

Hats  and  Caps  (Men’s 

Furnishings)  .  3 

Jewelers  .  4 

Ladies*  Tailors  . -  0 

Meat  Markets  .  5 

Men's  Furnishings.. 

(Clothiers)  .  3 

Merchant  Tailors  ...  4 

Millinery  (also  Dept. 
Stores)  .  2 


Products 

Opticians  .  2 

Photographers  .  2 

Pianos  .  2 

Plumbers  .  6 

Kestaurants  and 

Lunch  Rooms  .  12 

Shoe  Dealers  (also 
Dept.  Stores)  ....  1 

Sporting  Goods  (also 
Hardware  Stores) .  1 

Stationers  .  3 


NOTE 


School  anti  bank  reports,  business  men  and  other  reliable,  sources  of  infor- 
motion  furnished  facts  and  figures. 


Trading  Area 

East  to  Glendive,  west  to  Forsythe,  south  100,  and  same 
distance  north,  with  no  railroad  transportation;  is  well 
populated.  Stock  country,  all  tributary  to  Miles  City. 


fThe  Star  (M-S). 

A(ew,pap*r5i 

'.^Independent  (Weekly). 


Mfles  City  Daily  Star  Evening  Montanan 


Every  Morning 


Every  Week  Day  Evening 


Miles  City  Independent 

Every  Thursday 

They  (Stiver  ihe  Territory  Mttsl  Completely. 

Comhinatictn  Agate  Line  Rate  in  Morning  and  Evening  Edition 
.■{  Onts, 

Agate  Line  Rate  Weekly  Independent  2  Cents. 

.4gents  Commission  17  Per  Cent — Cash  Net  Discount  2  Per  Cent. 

Population  (htvernment  Census — 7,937 — Total  Population  of 
City  hut  not  Included  in  Corporate  Limits,  10,102. 


Full  Service  of  the  Associated  Press. 


PAYNE,  BURNS  &  SMITH,  INC. 


G.  LOGAN  PAYNE  CO. 


SPECIAL  REPRESENTATIVES 


NEW  YORK 
Fifth  Are.  Bldg. 


too  Boyitton  St. 


CHICAGO 
Marquette  Bldg. 


SAINT  LOUIS 
Carleton  Bldg. 


KANSAS  CITY 


DETROIT 
Krefge  Bldg 


INDEPENDENT  PRINTING  CO.,  Publishers 


JOS.  D.  SCAN  LAN,  Manager 
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say  that  big  and  important  as  is  the  in¬ 
dustry  in  the  State  today,  it  is  merely 
the  foundation  for  the  industry  of  the 
future.  Butte  has  12,000  miners. 

The  mines  and  smelters  employ  thou¬ 
sands  of  men.  This  industrial  develop¬ 
ment  of  Montana,  co-incident  with  its 
agricultural  development,  is  of  para¬ 
mount  imiHrrtance  to  farmers  for  the 
home  markets  keep  pace  with  the  expan¬ 
sion  on  the  farm. 

Montana,  however,  is  not  alone  a  place 
to  work  and  earn  only.  It  is  also  a 
great  place  to  play  that  annually  attracts 
thousands  of  visitors  from  every  part  of 
the  world.  Here  is  found  a  riot  of  mas¬ 
sive  mountains  with  majestic  peaks, 
glacial  and  forest  covered,  beautiful 
green  valleys,  peaceful  and  sunkissed, 
gorgeous,  wonder-colored  canyons,  roar¬ 
ing  cataracts,  primeval  forests,  shining 


lakes,  mighty  rivers,  fed  by  dashing 
mountain  streams,  where  one  may  see 
nature  in  all  her  grandeur  and  primitive¬ 
ness  and  commune  with  her  in  dells  of 
beauty,  unsullied  and  unspoiled.  No 
other  place  offers  such  opportunities  for 
recreation,  recuperation  or  restful  re¬ 
treat  to  those  who  would,  for  a  day,  a 
week  or  a  month,  break  away  from  the 
commonplace ! 

Nature  has  richly  endowed  the  state 
as  a  great  rendezvous  for  wild  life. 
With  150,000  square  miles  of  prairies, 
mountains  and  wooded  areas,  \Yatered  by 
thousands  of  lakes  and  streams;  with 
two  great  national  parks.  Yellowstone 
and  Glacier ;  and  with  eleven  large  game 
preserves  in  the  state,  it  is  certain  that 
no  other  state  offers  such  a  home  to  the 
wild  life  as  does  Montana. 


Miles  of  waving  golden  grain — all  of  it  representative  of  gold  that  will  buy — is  one  of  the 
ways  in  which  Montana’s  spending  power  is  impresesd  upon  the  visitor. 


THE  TREASURE  STATE 

(Contiffucd  from  Page  JX,  Second  Section) 

wisely  administered  and  is  constantly 
growing  in  value.  I-ast  year  it  yielded 
$5.50  for  the  education  of  each  child  in 
the  State,  .^dded  to  this  are  the  moneys 
raised  by  general  and  local  taxation, 
which  comhined  gives  to  each  school 
district  amjile  funds  to  care  for  the  chil¬ 
dren  of  the  district.” 

The  first  industry  to  be  established, 
which  resulted  in  the  development  and 
settlement  of  Montana,  mining  has  re¬ 
mained  the  dominant  industry  of  the 
State  save  for  1918  when  the  total  value 
of  the  farm  iiroducts  exceeded  the  total 
wealth  produced  from  the  mines. 

In  1919  Montana’s  production  of  gold. 


• 


■ 
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silver,  copiier,  lead  and  zinc  was  $66,- 
307,000  and  the  State  ranked  first  in  the 
production  of  zinc,  second  in  the  output 
of  copper,  first  in  silver  and  seventh  in 
gold.  Because  of  low  prices  many  mines 
curtailed  their  output  but  because  of  the 
enormous  demand  for  silver  and  its  ris¬ 
ing  price  in  the  past  few  months,  all  in¬ 
dications  are  that  the  next  few  years  will 
see  an  unexampled  stimulation  of  mining 
in  Montana.  Hundreds  of  districts  that 
have  been  long  idle  are  now  being  re¬ 
opened  and  development  is  being  under¬ 
taken  of  many  new  districts. 

Butte  has  long  enjoyed  the  distinction 
of  lieing  the  greatest  mining  camp  on 
earth.  Its  ore  reserves,  it  is  estimated, 
will  last  for  several  hundred  years. 

While  Butte  will  probably  remain  the 
^^ISRt’St  mining  center  of  NIontana,  other  Montana’s  trading  centers  are  up-to-date  cities  that  reflect  the  progressive,  wide-awake 
districts  are  forging  ahead,  and  experts  spirit  of  her  people.  Here  we  have  Butte,  and  in  the  distance  “the  richest  hill  in  the  world.” 


Population 

1910  Census  . 12  854 

Chamber  of  Commerce.  City ...  .16,000 
Chamber  of  Commerce,  City  and 
Suburban  . 18,214 


City  Classed  as 

Agricultural,  Lum¬ 
bering  and  Manu¬ 
facturing  Center. 
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MISSOULA,  MONT 


Native  Whites .  90' J 

Negroes  . less  than  1% 

Foreign  Born .  10% 


Industrial  Workers....  17% 

English  Reading .  96% 

Home  Owners . 2.978 


Banks  .  4  Resources  . $9,359,632.53 

Schools  . 11  Pupils  . 3,010 

Theatres  .  4  Seats . 2,859 

Churches  . 14 


Location 

In  western  Montana  on  the  main  transcontinental  line  of 
Northern  Pacific  and  Chicago,  Milwaukee  and  St.  Paul  R.  R. 

Principal  Industries 

Lumbering,  agriculture,  dairying  and  fruit  growing, 
come  manufacturing  and  mining.  ^ 

Special  Information 

Missoula  is  surrounded  by  a  number  of  highly  productive 
valleys  and  is  the  center  of  and  the  most  important  center 
of  western  Montana,  financially  and  industrially. 

Montana  State  University  is  located  here  with  approxi¬ 
mately  1,000  students. 


Suburban  and  Farm  Residents 


Missoula's  outlaying  district  embraces  the  Bitter  Root, 
and  Missoula  Valley,  both  of  which  are  great  producers  of 
agricultural  products.  Suburban  towns  are:  Bonner.  Schley, 
Superior.  Stevensville,  Kenzzar,  McLain  and  Potomac. 


Wholesale  Houses 

Groceries  .  2 

Meats  .  3 

Fruits  . • .  4 

Confectioners  .  6 


Retail  Section 

Consists  of  10  square  blocks  in 
heart  of  the  city. 

Residential  Features 

Individual  residences  predomi¬ 
nate.  large  grounds  and  well  kept. 


Retail  Outlets  for  Nationally  Advertised  Goods 


Auto. 

(Pa88eng:er) .  .  13 

Clothiers  . 

.  6 

Electrical  .  . . 

.  4 

Hardware  . 

.  3 

Auto. 

(Truck) .  3 

Confectioners  . 

.  6 

Florists  . 

.  2 

Hats  and  Caps. . . . 

.  5 

Auto. 

(Tires)  Ageys. 10 

Delicatessen 

.  3 

Fruits  . 

Jewelry  . 

.  4 

Auto. 

(Parts)  Ageys. 13 

Dress  Makers  . 

.18 

Furniture  .  . . 

.  3 

Ladies'  Tailors.... 

.  2 

Bakers  .  4 

Druggists  . 

.  6 

Furriers  . 

.  2 

Meat  Markets  . . . . 

.  8 

Cigar 

Stores .  9 

Dry  Goods  . 

.  5 

Garafies  . 

....  20 

Men's  Furnishings 

6 

Cloaks 

and  Suits ....  3 

Department  Stores. 

.  2 

Grocers  . 

. 15 

Merchant  Tailors.. 

.14 

Opticians  .  6 

Photographers  .  4 

Pianos  .  3 

Restaurants  . 14 

Shoe  Dealers  .  6 

Sporting  Goods .  2 

Stationers  .  8 


Trading  Area 

Missoula's  trading  area  takes  in  the  important  towns  of 
St.  Ignatius  Roman.  Bonner  and  Ravalli. 

NOTE.  —  Sources  from 
Newspapers  which  facts  and  figures 

were  secured  —  Chas.  H. 

Missoulian  (Mom,),  Robert,.  Sect.  MU.oula 

Chamber  of  Commerce,  bank 
statements,  schools,  stores 
and  other  reliable  sources. 


Population 

1910  Census  .  5.107 

1920  Census  .  6.183 

Commercial  Club.  City . 6.183 

Commercial  Club,  City  and 
Suburban  . 7.500 


City  Classed  as 

Agricultural 

Center. 
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BOZEMAN,  MONT. 


Native  Whites  . 

Negroes  . less  than 

Foreign  Born  . 

Students  .  600 


Industrial  Workers....  10''', 

English  Reading  .  SV  ; 

Home  Owners  . 1.500 

Summer  Residents....  200 


Banks* .  4  Resources  . 15,000.000 

Schools  .  5  Pupils  . 1,582 

Theatres  .  3  Seats  . 2,100 

Churches  . 10 


Location 

On  main  line  of  Northern  Pacific  Railroad  and  Chicago, 
Milwaukee  and  St.  Paul  Railroad. 

Principal  Induttriei 

Handling  of  agricultural  products  and  milling  almost  ex¬ 
clusively.  Farming,  stock  raising  and  fruit  district. 

Special  Information 

Bozeman  is  one  of  the  four  gateways  to  Yellowstone 
Park  and  thousands  of  automobile  tourists  pass  through 
here  yearly.  It  is  the  seat  of  the  College  of  Agriculture 
and  Mechanic  Arts.  Agricultural  Experiment  Station  also 
located  here. 


Suburban  and  Farm  Residents 


The  farm  residents  operate  farms,  ranging  from  10  acres, 
the  smallest  to  157.000  acres  the  largest.  Suburban  towna 
are:  Three  Forks.  Muir,  Central  Park.  Logan,  Trident, 

Belgrade,  Menard. 


Wholesale  Houses 

Oroceries  .  2 

Confectionery  .  1 

Hardware  . .  3 

Farm  Implements  .  3 

Most  of  other  whole¬ 
sale  business  handled 
through  St.  Paul. 


Retail  Section 

The  shopping  center  is  on  Main 
St.  and  extends  for  one  mile. 

Residential  Features 

One  and  two  story  California 
bungalows.  Many  brick  residences. 


Retail  Outlets  for  Nationally  Advertised  Goods 


Auto  (Passenger) . .  12 

Auto  (Truck)  .  5 

Auto  (Tires)  Ageys  12 
Auto  (Parts)  Ageys  12 

Bakers  . 2 

Cigar  Stores  . 7 


Cloaks  and  Suits  ...  3  Department  Stores  . .  1 
Clothiers  .  3  Electrical  .  3 


Confectioners  . 7 

Dress  Makers  .  7 

Druggists  . 4 

Dry  Goods  .  5 


Florists  .  3 

Furniture  .  3 

Oarages  .  6 

Grocers  . 11 


Hardware  .  4 

Jewelry  .  3 

Meat  Markets . 4 

Men's  Furnishings  . .  4 
Merchant  Tailors  ...  2 
Milliners  .  1 


Opticians  .  2 

Photographers  .  3 

Restaurants  .  7 

Shoe  Dealers  .  3 

Stationers  .  1 


Trading  Area 

The  trading  area  extends  east  to  Livingston,  west  as  far 
as  and  including  Three  Forks.  Pony,  Norris  and  Harrison, 
south  as  far  as  Yellowstone  Park  and  north  to  Menard. 


Newgpapers 

Chronicle  (mom.) 
Chronicle  (Sun.) 
Courier  (wkly) 
Chronicle  (wkly) 


NOTE — Sources  from  which 
facts  and  figures  were  secur¬ 
ed — Commercial  Club,  bank 
statements,  business  men, 
schools  and  other  sources. 
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Survey  on 
Page 

5  Anaconda 
12  Billinga  . 


.Standard  . 

Gazette  . 

Gazette  . 

Chronicle  . 

Bulletin  . 

Miner  . 

Post  . 

Leader  . 

Tribune  . 

Promoter  . 

Independent  . 

Montana  Becord-Herald 

Inter  Lake  . 

Democrat-News  . 

Enterprise  . 

Montanan  . 

Star  . 

Missoulian  . 

Sentinel  . 

New  Northwest  . 


11  Bozema: 
3  Butte 


7  Great  Falls 


Havre 
12  Helena 


Kalispell  . 
9  Lewistown 
12  Livingston 
10  Miles  City 


11  Missoula 


V  ..A 


When  it*s  harvest  time  in  Montana  old-fashioned  methods  are  forgotten.  Here  we  have 
a  combination  harvester  and  thre^er.  Cofiditions  in  a  large  part  of  the  state  are  favorable 
to  the  use  of  this  machine. 


Population 

City  Classed  as 

1910  Census  . 

8,889 

Railroad 

and  Agri- 

1920  Census  . 

6.828 

cultural  Center 

Chamber  of  Commerce.  City... 

6.328 

Chamber  of  Commerce,  City  and 

Suburban  . 

None 

Natives  Whites  .  89% 

Industrial  Workers ....  25% 

Negroes . less  than  1% 

English  Beading.. 

....  98% 

Foreign  Bom .  10% 

Home  1 

>wners _ 

. 1.500 

Banks  .  1 

Besources . 

$1,803,893 

. 1.413 

Churches  . 

...  8 

H EDITORS  PUBLISHER 

—  SPACE  BUYERS  CHART~ 

Location 

On  Yellowstone  Hiver  and  main  line  of  Northern  Pacific 
Bailroad. 

Principal  Induatriet 

Bailroad  shops  employ  1,200  men.  There  is  also  a  cigar 
factory,  milling  and  handling  of  agricultural  products,  min¬ 
ing,  cattle,  and  sheep. 

Special  Information 

Auto  tourist  travel  into  Yellowstone  Park  is  very  heavy 
through  Livingston.  Last  year  the  average  was  one  ma¬ 
chine  every  eight  minutes  for  10  hours  a  day  during  92 
days.  There  are  also  several  hot  springs  near  Livingston. 


LIVINGSTON,  MONT. 


Suburban  and  Farm  Residents 

In  the  suburban  area  there  are  about  12,000  people  en¬ 
gaged  in  agriculture  and  mining.  Suburban  towns:  Boze¬ 
man,  Hyde  Park,  Pray,  Dailey,  Muir,  Shields, 


Wholesale 

Houses 

Groceries  .  1 

Practically  all  whole¬ 
sale  business  is  done 
through  St.  Paul.  Min¬ 
neapolis  and  Chicago, 


Retail  Section 

The  business  section  extends 
along  Main,  Calender  and  Second 
Streets. 

Residential  Features 

Mostly  one  and  two  story  frame 
houses.  Many  of  brick  construc¬ 
tion. 


Anto.  (Passenger) . .  6  Clothiers  .  6 

Auto,  (Truck) . —  Confectioners  . S 


Retail  Outlets  for  Nationally  Advertised  Products 

lers  .  6  Electrical  .  1  Hats  and  Caps . —  Opticians  .  2 

ctioners  . 8  Florists  .  1  Jewelry  .  2  Photographers  .  2 

Auto,  (Tires)  Agcys  3  Delicatessen  .  8  Furniture  .  2  Ladies'  Tailors  .  —  2  Pianos  .  1 

Auto,  (Parts)  Agcys  6  Dress  Makers . —  Furriers  . 8  Meat  Markets  .  8  Bestaurants  .  8 

Bakers  . 2  Druggists  . 4  Garages  .  6  Men's  Furnishings..  6  Shoe  Dealers .  2 


Photographers  .  2 

Pianos  .  1 


Cigar  Stores  . 6  Dry  Goods .  5  Grocers  .  9  Merchant  Tailors  ...  8  Sporting  Goods .  2 

Cloaks  and  Suits....  1  Department  Stores..—  Hardware  .  8  Milliners  . 8  Stationers  .  8 


Trading  Area 

Livingston  trading  area  extends  west  27  miles  to  Logan, 
south  as  far  as  Yellowstone  Park,  east  to  Springdale  and 
north  to  Willsal. 

Newspapers 

which  facts  and  figures  were 
Enterprise  (M.).  secured — Oliver  M.  Holmes, 

Sect.  Chamber  of  Commerce, 
banks,  schools,  stores  and 
other  reliable  sources. 


Population 

1910  Census  . 10,081 

1920  Census  . 16,891 

Chamber  of  Commerce,  City..  16,891 

Chamber  of  Commerce,  City  and 

Suburban  .  18,891 

Native  Whites . 70'^r  Indusl 

Negroes  .  127<>  Englis 

Foreign  Born  .  18%  Home 

Banks  .  6  Besou 

Schools  . 9  Pupils 

Theatres  .  4  Seats 


City  Classed  as 

Industrial  and 
Agricultural 


Industrial  Workers  . . .  18% 

English  Beading  . 98% 

Home  Owners  . 4,000 

Besources  . $10,100,000 

Pupils  .  4,391 

Seats  . 3,200 


Churches  . 16 
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Location 

Located  170  miles  southeast  of  Helena  in  Yellowstone 
County,  and  main  transcontinental  line  of  Northern  Pacific 
Bailroad. 

Principal  Industries 

Stock  raising  and  agriculture.  Beet  sugar,  brick,  flour, 
foundry,  creamery  and  mining  interests. 

Special  Information  ' 

Agriculture  and  stock  raising  are  the  principal  industries. 
Billings  is  a  large  center  for  shipping  and  supplies. 


BILLINGS,  MONT 


Suburban  and  Farm  Residents 

Hardin,  1.000;  Laurel,  1,000;  Acton  . ;  Big  Timber, 

1,022;  Worden,  200;  Bridger,  600;  Columbus,  980;  Joliet. 

450  and  Bed  Lodge,  6,500, 

Wholesale 

Retail  Section 

Houses 

Groceries  . 

6 

4 

The  shopping  center  extends 
along  Broadway,  Minnesota  Ave., 

1 

Second  Aves. 

Hardware  . 

Feed  and  Grain . 

Farm  Implements... 
Confectioneries  . . . . 

7 

3 

12 

3 

Residential  Features 

Bungalow  type  of  houses  on 
spacious  and  well  kept  grounds. 

Retail  Outlets  for  Nationally  Advertised  Products 

Auto.  (Passenger)..  8  Clothiers  . 18  Electrical  . 4  Hats  and  Caps . —  Opticians  .  2 

Auto.  (Truck) .  2  Confectioners  . 21  Florists  .  2  Jewelry  .  8  Photographers  .  6 

Auto.  (Tires)  Agcys  8  Delicatessen  .  1  Furniture  .  3  Ladies'  Tailors . 4  Pianos  .  8 

Auto.  (Parts)  Agcys. 18  Dress  Makers  . 10  Furriers  .  8  Meat  Markets  .  9  Bestaurants  . 21 


Auto.  (Parts)  Agcys. 18  Dress  Makers 


Bakers  .  8 

Cigar  Stores  .  8 

Cloaks  and  Suits _ — 


Druggists  .  8  Garages  . 12  Men's  Furnishings..  9  Shoe  Dealers .  8 


Dry  Goods  .  6  Grocers 


Merchant  Tailors  . .  8  Sporting  Goods 


Department  Stores..  4  Hardware  .  6  Milliners  .  6  Stationers  .  2 


Trading  Area 

The  trading  area  extends  east  to  Dickinson,  North  Da¬ 
kota,  west  as  far  as  Livingston,  south  includes  the 
northern  half  of  Wyoming  and  north  as  far  at  Lewis- 
town, 

NOTE  —  Sources  from 
newspapers  which  facts  and  figures  were 

Gazette  (M.),  secured — Fred  T.  Lincoln. 

Gazette  (E.).  general  secretary  and  mana- 

_  '  ger  of  Billings  (Biamber  of 

Gazette  (S).  Commerce,  schools,  banks, 

stores  and  other  sources. 


Population 

1910  Census  . 18,680 

Chamber  of  Commerce,  City..  16,000 
Chamber  of  Commerce,  City  and 


City  Classed  as 

Commercial. 


Suburban  . 

Native  Whites  . . . 

...  88%c 

..17,500  1 

Industrial  Workers.. 

..  21% 

Negroes  . . 

...  10% 

English  Beading .... 

..  85% 

Foreign  Born . 

...  8% 

Home  Owners  .  ^ . 

..8,205 

Students  . 

...  650 

Summer  Residents... 

..  516 

Banks  . 

Resources  . $21,125,000 

Schools  . 

. 11 

Pupils  . 

..1.268 

Theatres  . 

Seats  . 

..1,800 

Churches  . 21 
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Near  Missouri  Biver  on  main  line  of  Great  Northern  and 
Northern  Pacific  Bailroads. 

Principal  Industries 

Mining  and  manufacture  of  mine  machinery,  crackers  and 
biscuits,  confectionery,  office  furniture,  brick  and  tile,  and 
nursery  stock. 

Special  Information 

Helena  is  the  capital  of  the  state  with  administrative 
offices  located  here. 


HELENA,  MONT. 


Suburban  and  Farm  Residents 

County  seat  of  Lewis  and  Black  county.  The  suburban 
residents  include  towns  of  East  Helena.  Lennot,  Broad¬ 
water  and  Kenwood. 


Wholesale 

Houses 

Groceries  .  1 

Farm  Machinery....  1 

Hardware  .  1 

Tobacco  .  1 


Retail  Section 

The  retail  section  covers 
twenty  blocks  in  the  heart  of  the 
city. 

Residential  Features 

Individual  houses  for  most  part. 
Very  little  apartment  or  hotel 
life. 


Auto.  (Passenger)..  8 
Auto.  (Truck) . 8 


Retail  Outlets  for  Nationally  Advertised  Products 

Clothiers  .  8  Electrical  .  8  Hats  and  Caps . 6 


Florists  .  1  Jewelry  .  8 


Auto.  (Tires)  Agcys. 10  Delicatessen  .  8  Furniture  .  3  Ladies'  Tailors . 4 

Auto.  (Farts)  Agcys.  8  Dress  Makers  .18  Furriers  . 2  Meat  Markets . 12 


Bakers  .  8 

Cigar  Stores . 12 

Cloaks  and  Suits...,  6 


Druggists  .  8  Garages  . 18  Men's  Furnishings..  8 

Dry  Goods .  6  Grocers  . 26  Merchant  Tailors  ...  6 


Opticians  .  4 

Photographers  . 8 

Pianos  .  2 

Bestaurants  . 12 

Shoe  Dealers  . 6 

Sporting  Goods  ....  8 


Department  Stores . .  2  Hardware  .  2  Milliners  . 4  Stationers  .  8 


Trading  Area 

The  trading  area  extends  in  a  60  mile  radius  including 
towns  of  Kenwood  and  Lennot. 

Newspapers  NOTE  —  Sources  from 

Independent  (Morn.).  which  facts  and  figures 

Becord-Herald  (Eve.).  were  secured — Sect.  Cham- 

Independent  (Sun.).  Commerce,  banks. 

Stockman  &  Farmer 

(Wkly.),  schools,  stores  and  other  re- 

Becord-Herald  (Wkly.).  liable  sources. 


